
June 2016
VOLUME 26, NUMBER 5

ONLINE EXCLUSIVE:
HOW TO DEDUCT TUITION COSTS (www.CPAPracticeAdvisor.com/12216524)

A Year in the Life of a 
SALT Accountant

A Year in the Life of a 
Payroll Accountant

PRODUCT REVIEWS:
 — Sales Tax
 — SMB Accounting

2016 Innovation Awards  
Highlight Tools for 

AUTOMATION, 
COLLABORATION 

& INSIGHT

2016 
Accountants 

Product & 
Service Guide

 



Why Intuit® ProConnect™?
Because making a difference matters most.

By better connecting people, products, services and data, 

we can help you develop deeper client relationships.

We’ve changed the name of our professional tax group 

to Intuit ProConnect. It’s a refl ection of our increased 

commitment to helping you make a greater impact

in your clients’ lives.

Learn more about our new brand

and what it means for you. 

WeAreProConnect.com

© 2016 Intuit Inc. All Rights Reserved. Intuit, the Intuit logo, Lacerte, ProConnect, the ProConnect logo, and ProSeries
are trademarks or registered trademarks of Intuit Inc. All other trademarks are the property of their respective owners.



June 2016  •  www.CPAPracticeAdvisor.com       3

VOLUME 26, NUMBER 5

COVER STORY
5  2016 Innovation Awards Highlight Tools for 

Automation, Collaboration and Insight
By Isaac M. O’Bannon, Managing Editor

COLUMNS 
4  From The Editor: Summer Reading Can Change 

Your Life!
By Gail Perry, CPA, Editor-in-Chief 

12  From the Trenches: SMB Accounting - What’s 
Up With This Market? 
By Randy Johnston

38   Bridging the Gap: Scammers Move From Phish 
to Whales
By Jim Boomer, CPA.CITP

FEATURES 
24  Apps We Love: Education Edition

By Gail Perry, CPA, Editor-in-Chief

26  A Year in the Life of a SALT Accountant: 
States Redefine Nexus to Tackle Online Sales 
Taxes   By Gail Cole

27  Are Your Clients Prepared for Taxes on 
Services?
By Shane Ratigan 

28 2016 Accountants Product & Service Guide

33  The ProAdvisor Spotlight: Intuit Rolls Out 
Exclusive Benefits to U.S. QuickBooks ProAdvisors

34  A Year in the Life of a Payroll Accountant: 
Vacation Blues: One Third  of U.S. Workers 
Unhappy With Paid Time Off Policy
By Isaac M. O’Bannon, Managing Editor

35  5 Steps To Prepare for New Overtime Pay 
Rules
By Isaac M. O’Bannon, Managing Editor

36  Business Leaders Juggle a Host of Demands 
in Today’s Economy
By Paul McDonald

2016 PRODUCT REVIEWS 
14  Sales & Use Tax Systems

By Mary Girsch-Bock

18 SMB Accounting Systems
By Mary Girsch-Bock

CONTENTS
PAGE 28

PAGE 18

PAGE 36

PAGE 34

PAGE 5

How Any Retailer Can Offer Free Shipping
www.CPAPracticeAdvisor.com/12213870

What To Do If Your Firm Gets Hacked
www.CPAPracticeAdvisor.com/12219907

Check Out Our Product & Service Guide
www.CPAPracticeAdvisor.com/directory

See Upcoming Tradeshows & CPE Events
www.CPAPracticeAdvisor.com/events

WEB EXCLUSIVES

2016 ACCOUNTANTS PRODUCT & SERVICE GUIDE



4       June 2016  •  www.CPAPracticeAdvisor.com

By Gail Perry, CPA, Editor-In-ChiefFROM THE EDITOR

Published by  
SouthComm Business Media, Inc.

PO Box 803  |  1233 Janesville Ave.
Fort Atkinson, WI 53538

920-563-6388  |  800-547-7377
VOLUME 26, NUMBER 5 

Publisher: Barry Strobel
Editor-in-Chief: Gail Perry, CPA
Managing Editor: Isaac M. O’Bannon
Assistant Editor: Taija Sparkman
National Sales Manager: Jim Colford
Columnists:  

David McClure 
Doug Sleeter 
Jim Boomer, CPA.CITP 
Kristy Short 
Randy Johnston 
Rene Lacerte 
Roman H. Kepczyk, CPA.CITP
Paul McDonald

Art Director: Rhonda Cousin
Site Manager: Lester Craft
Production Manager: Barb Evenson
Audience Development Manager: Terri Petitt
Editorial Advisory Board:  

Jim Bourke, CPA.CITP, CGMA, CFF
Jim Boomer, CPA.CITP, CGMA, MBA
Bob Cedergren, CPA.CITP, CGMA, CISA
Randy Johnston, MCS
Greg LaFollette, CPA.CITP, CGMA
Donny Shimamoto, CPA.CITP, CGMA
Doug Sleeter                               
Sandra Wiley, PHR, SPHR

SOUTHCOMM, INC. 
CEO: Chris Ferrell
CFO: Ed Tearman
COO: Blair Johnson
VP, Production Operations: Curt Pordes
VP, Technology: Eric Kammerzelt
Executive Vice President: Gloria Cosby
Director of Digital Business Dev.: Lester Craft

Subscription Customer Service
877-382-9187; 847-559-7598
Circ.CPA@omeda.com
PO Box 3257, Northbrook IL 60065-3257

Article reprints: Brett Petillo
Wright’s Media 877-652-5295, ext. 118
bpetillo@wrightsmedia.com

List Rentals: Elizabeth Jackson
email:  ejackson@meritdirect.com
phone: 847-492-1350 ext. 18 • fax: 847-492-0085

Practice Advisor (USPS 017-576), (ISSN 2160-8725 print; ISSN 2160-8733 online) is 
published six times per year (February, April, June/July, August, October and December) 
by SouthComm Business Media, LLC, incorporating two editions known as CPA Practice 
Advisor and NSA Practice Advisor. Periodicals postage paid at Fort Atkinson, WI 53538 
and additional mailing offices. POSTMASTER: Send address changes to Practice Advisor, 
PO Box 3257, Northbrook, IL 60065-3257. Canada Post PM40612608. Return undeliver-
able Canadian addresses to: Practice Advisor, PO Box 25542, London, ON N6C 6B2.

Subscriptions: Individual subscriptions are available without charge in the U.S. to 
qualified subscribers. Publisher reserves the right to reject non-qualified subscriptions. 
Subscription prices: The basic annual rate is $3, based on qualifying associations of 
10,000 or more public accountants that may also subscribe for all their public accountant 
members (certain restrictive covenants apply) for a basic subscription rate of $9 per 
member for a three-year subscription. One year subscription for all others: USA - $48; 
CAN $70 GST; INT’L $99 GST. All subscriptions payable in U.S. funds, drawn on U.S. bank. 
Canadian GST#842773848. Back issue $10 prepaid, if available. Printed in the USA. 
Copyright 2016 SouthComm Business Media, LLC.   

All rights reserved. No part of this publication may be reproduced or transmitted in any 
form or by any means, electronic or mechanical, including photocopy, recordings or any 
information storage or retrieval system, without permission from the publisher. 

SouthComm Business Media, LLC does not assume and hereby disclaims any liability 
to any person or company for any loss or damage caused by errors or omissions in the 
material herein, regardless of whether such errors result from negligence, accident or any 
other cause whatsoever. The views and opinions in the articles herein are not to be taken 
as official expressions of the publishers, unless so stated. The publishers do not warrant, 
either expressly or by implication, the factual accuracy of the articles herein, nor do they 
so warrant any views or opinions offered by the authors of said articles. 

The opinions given by contributing authors are their own and are not  the opinions of  
our staff. All trademarks used are the property of their respective owner.

Gail is the Editor-in-Chief of CPA 
Practice Advisor and a CPA. She is 
the author of over 30 books (including 
“Mint.com for Dummies” and 
“QuickBooks 2014 on Demand”) and 
she maintains a small tax practice. She 
earned a bachelor’s degree in journalism 
from Indiana University and studied 
accounting at Illinois State University 
before starting her professional career 
at Deloitte. Gail is the former publisher 
and editor-in-chief at AccountingWEB 
and is a former columnist for the 
Indianapolis Star newspaper.

Summer Reading 
Can Change Your Life!

Alas, even if busy accountants do 
find quiet beach time, they’re usually 
catching up with email on their smart 
phones or engaging in some business-
related reading that they didn’t have 
time for while at their desks. Think 
what you will of that type of not-really-
an-escape type of vacation, the fact 
remains that there is so much to read 
and learn and not enough time.

To help you sift through the 
choices, we turned to our 40 Under 

40 class, that stunning group of 
people who are paving new paths of 
leadership in our profession, for book 
recommendations. Maybe you’ll find 
some gems here that you can pack in 
your beach bag, or at least carry with 
you on your daily commute.
•  Adam Burnett: Three Deep Breaths, by 

Thomas Crum
•  Amanda Han: Rich Dad Poor Dad, by 

Robert Kiyosaki
•  Amy Cooper: To Kill a Mockingbird, by 

Harper Lee
•  Robert Slaby: Good to Great, by James 

C. Collins
•  Brett Austin Cooper: Banker to the 

Poor, by Muhammad Yunnus
•  Brian Friedman: Delivering Happiness: 

A Path to Profits, Passion and Purpose, 
by Tony Hsieh

•  Brian Michels: Missed Fortune, by 
Douglas Andrew

•  Cathy Iconis: Successful QuickBooks 
Consulting, by Michelle Long

•  Danetha Doe: Return to Love, by 
Marianne Williamson

•  Danielle Supkis Cheek: YOU are the 
Value, by Leo J. Pusateri

•  Elizabeth Pittelkow and Erica Lynn 
Brown: The 7 Habits of Highly Effective 
People, by Dr. Stephen R. Covey

•  Harjit Virk: The Intelligent Investor, by 
Benjamin Graham

•  Hector Garcia and Lucas Matesa, 
CPA: How to Win Friends and Influence 
People, by Dale Carnegie

•  Irene Walsh: The Power of Positive 
Thinking, by Norman Vincent Peale

•  Jami Satterthwaite: Zero to One, by 
Peter Thiel

•  Jason Deshayes and Nate Hagerty:  
The Bible

•  Jennifer Cavender: Taming Your 
Gremlin, by Rick Carson

•  Jennifer Warawa: The ONE Thing: The 
Surprisingly Simple Truth Behind 
Extraordinary Results, by Gary Keller 
and Jay Papasan

•  Jeremy Scott: Pride and Prejudice, Jane 
Austen

•  Jim Boomer: Crucial Conversations: 
Tools for Talking When Stakes are High, 
by Kerry Patterson and Joseph Grenny

•  Joy Lizotte: Quiet Leadership, by David 
Rock

•  Justin Edenfield: True Professionalism, 
by David Maister

•  Kacee Johnson: Blue Ocean Strategy, 
by W. Chan Kim and Renee Mauborgne

•  Katie Gilden: The Lorax, by Dr. Seuss
•  Kim Austin: Implementing Value 

Pricing, by Ron Baker
•  Kristen Rampe: Go Givers Sell More, 

by Bob Burg
•  Marjorie Adams: Scaling Up: How a 

Few Companies Make It…and Why the 
Rest Don’t, by Verne Harnish

•  Mathew Heggem: The Soul of Money: 
Reclaiming the Wealth of Our Inner 
Resources, by Lynne Twist

•  Michael Devereux II: Atlas Shrugged, 
by Ayn Rand

•  Paul Kersten: The Advantage, by Pat-
rick Lencioni

•  Roy Keely: Orthodoxy, by G.K. 
Chesterton

•  Samantha Mansfield: What Got You 
Here Won’t Get You There, by Marshall 
Goldsmith, and Managing Transitions, 
by William Bridges

•  Tim Goetz: The 5 Dysfunctions of a 
Team, by Patrick Lencioni

•  Will Hill: Getting Naked, by Patrick 
Lenceoni

— Gail Perry, Editor-in-Chief 
Follow me on Twitter at @gaperry
GPerry@CPAPracticeAdvisor.com 

R
 
emember when the phrase, summer reading, 
was equated with light, mindless, carefree, 
enjoyable but forgettable – the ubiquitous 
beach reads with which we are confronted 
each year, even though most of us do not 

actually spend our summers at the beach?
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The winners and finalists for the 
13th annual Tax & Accounting 
Technology Innovation Awards 
reflect this focus on workflow and 
automation, which allow firms and 
their small business clients to oper-
ate more efficiently and profitably. 
The 2016 awards were presented in 
June by CPA Practice Advisor dur-
ing a reception and ceremony at the 
California Accounting and Business 
Show & Conference in Los Angeles.

The Innovation Awards were first 
presented in 2004, and honor new 
or recently enhanced technologies 
that benefit tax and accounting pro-
fessionals and their clients through 
improved workflow, increased acces-
sibility, enhanced collaboration, or 
other means.

“We are constantly seeking new 
technologies that can benefit tax and 
accounting professionals, and their 
clients” said CPA Practice Advisor 
Editor-in-Chief Gail Perry, CPA. “As 
the profession continues to embrace 
new workflows and processes that 
optimize the potentials of these 
technologies, firms are improving 
their efficiency and focusing their 
practices on more profitable service 
offerings that, at the same time, are 
more beneficial to the small busi-
nesses that rely on them for advice 
and strategy.” Perry also manages a 
tax practice and is the author of more 
than 30 books, including Mint.com 
for Dummies, and Idiot’s Guide to 
Introductory Accounting.

2016 INNOVATION 
AWARD WINNERS

AVALARA TRUSTFILE
TrustFile is a sales and use tax com-
pliance system for small businesses. 
The cloud-based system, which can 
be used for filing to a single state or 
several, stays automatically updated 
with the latest sales tax rates in every 
state and local jurisdiction in the 
country, and also maintains special 
taxability rules, sales tax holidays, 
forms and other requirements.

TrustFile also offers integration 
with dozens of the most popular 
online sales platforms, such as eBay, 
Etsy, Shopify, Woo and Amazon, and 
also with small business accounting 
systems, including QuickBooks 
and Xero, This makes the system a 
great fit for ecommerce businesses, 
providing simple automation and 
streamlined filing.

BILL.COM iPHONE APP 
The new Bill.com app for iOS 
(designed for mobile Apple devices) 
makes paying and receiving business 
payments simple. Small businesses 
owners and managers can now 
approve and pay all of their bills in 
one place, even when they are on 
the go, and in half the time it used 
to take. The Bill.com for iPhone app 
includes management tools that let 
users securely access their bills and 
online payment histories, review 

detailed statement information, and 
approve and make payments.

Mobile features include the abil-
ity to capture and enter bills by 
taking a picture with the phone’s 
camera, while automated notifica-
tions remind users of bill payments 
that are due. Payment amounts and 
bank account data can be adjusted 
on-the-fly. For payment acceptance, 
the system makes it easy to keep 
track of open invoices, offers access 
to invoice and customer details, and 
alerts notify the user when a pay-
ment has been received.

RIVIO CLEARINGHOUSE, 
FROM CPA.COM AND 
CONFIRMATION.COM
RIVIO is an online financial docu-
ment clearinghouse that enables 
private businesses to exchange 
key financial information with 
their investors and lenders as well 
as retrieve information from their 
CPA firm, ensuring data is submit-
ted from an authenticated source.

A vital tool for financial audits and 
financial statement generation, the 
RIVIO system (Repository of Intel-
ligent Validated Inputs and Out-
puts) serves as secure portal where 
accountants can upload statements, 
tax returns, and other information, 
after which their client companies 
can give permission for access, and 
then third party stakeholders (finan-
cial institutions, lenders, etc.) can 
download the information with the 
assurance that it is legitimate data 
from the CPA firm, and has not 
been altered. Additionally, RIVIO 
provides a validation process to 
verify that CPA firms leveraging 
the clearinghouse, are appropriately 
licensed to upload attested financial 
information.

SAFESEND RETURNS, FROM 
CPAPERLESS
SafeSend makes it easy to securely 
share sensitive documents with 
clients, and for them to send simi-
lar documents to their accounting 
firm, and in the format that 70% of 
taxpayer clients want: Via Secure 
Email. The SafeSend system includes 
a client portal, file sharing and auto-
mated PDF encryption in a single 
application, making it possible for 
accounting professionals to stay 
compliant with state and federal 
privacy laws, while simplifying the 
client collaboration process.

SafeSend can be used to transfer 
or share any type of file, including 
large QuickBooks files, and includes 
document storage functions and 
client file sharing tools. The sys-
tem also includes several unique 
features, such as: Advanced Q&A 
authentication instead of passwords; 
Access to the portal from within 
Outlook; E-signature functions; 
and Automatic PDF conversion and 
encryption.

SAGE VIEW
Sage View provides accounting 
professionals with a simple way to 
turn data into actionable advice, 
making them more valued finan-
cial advisors which leads to greater 
success for their clients. The system 
offers a powerful array of features, 
including current Key Performance 
Indicators (KPIs), trends, analyses, 
alerts, and reports, that give accoun-
tants the real-time information they 
need to monitor the financial health 
of business clients and advise them 
on opportunities as well as identify 
potential concerns and take strategic 
action.

Sage View automatically gath-
ers client data from the business’ 

2016 Innovation Awards Highlight Tools 
for Automation, Collaboration and Insight
By Isaac M. O’Bannon, Managing Editor

A
s accounting firms increasingly 
rely on cloud-based technologies 
and services, they are also seeking 
tools that can help them optimize 
their workflow and streamline and 
automate client services.
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management programs to give the 
accountant a unified view of the big 
picture. The cloud-based system 
seamlessly connects with Sage One, 
Sage 50 and QuickBooks, with data 
streaming automatically. Reports 
and graphs are client-friendly, help-
ing to explain their financial health 
and performance. A mobile app is 
also available for Sage View.

ELECTRONIC TAX 
RETURN READER, FROM 
SAGEWORKS
The Electronic Tax Return Reader 
automates and streamlines the 
process of capturing data from a 
client’s individual or business tax 
return, even multiple years’ worth 
of data, and importing it into the 
Sageworks Valuation Solution or 
ProfitCents, or to Excel or XML. 
This allows accountants to virtually 
eliminate manual data entry, and to 
transform tax returns into financial 
health reports.

This information, with intuitive 
charts and graphs of projections 
and benchmarking, helps clients 
better understand their financial 
strengths. Accountants also benefit 
by providing clients with this higher 
value consulting service, resulting in 

deeper client relationships and more 
profitable client engagements. The 
ETRR can import from UltraTax, 
ProSystem fx Tax, ProSeries, Lac-
erte and Drake Software.

ONVIO, FROM THOMSON 
REUTERS
Thomson Reuters Onvio is a cloud-
based tax and accounting system 
that makes sure professionals have 
access to the information, analysis 
and tools they need, when they need 
them. Onvio’s advanced integration 
capabilities automatically update 
applications through a centralized 
database so that professionals can 
create, modify and share docu-
ments, track time and billing, and 
stay synchronized with colleagues 
and clients at any time, even when 
working within different areas.

Onvio products share the same 
database and work with popular 
document sharing solutions like 
Dropbox, Google Drive and Box, 
and the central portal in Onvio 
lets the professional manage all 
resources, from client, contact and 
staff information to time sheets and 
security, in one central location. The 
integrated Onvio solutions include 
Onvio Documents, Onvio Client 

Center, Onvio Time and Billing, 
and Onvio Workpapers.

INNOVATION AWARD 
FINALISTS

LEGAL CONFIRMATION 
SERVICES, FROM 
CONFIRMATION.COM
Confirmation.com’s Legal Confir-
mation Service helps auditors over-
come the challenges of managing 
the processes involved in sending 
and responding to legal confirma-
tion letters. The platform stream-
lines everything from preparing 
and post-dating letters for automated 
release, obtaining client approvals, 
tracking responses, and receiving 
documented updates.

DOC.IT AUTOFILING 
SERVICE
With modern accounting practices 
using countless applications, incor-
rect filing and lost documents can 
be common and time consuming. 
Doc.It’s AutoFiling service auto-
matically and accurately files most 
documents with efficient and accu-
rate results, saving several minutes 
of filing time per document. This real 
cost-savings can boost an account-
ing firm’s productivity.

KARBON TASK 
MANAGEMENT SYSTEM 
Karbon is designed to streamline 
task management for accounting 
firms, giving management quick 
access to see what everyone in the 
firm is working on. The system lets 
users prioritize and delegate tasks, 
and set standard task processes, 
and turns email into a checklist that 
helps get work done more efficiently, 
while maintaining an audit trail of 
client and firm communication.

SAGE IMPACT
Sage impact is a customizable hub 
designed to improve workflow and 
productivity in accounting firms, 
giving users greater control over firm 
data, client data, business develop-
ment and staff management. The 

cloud-based system offers exten-
sive customization options, elimi-
nates tedious administrative tasks, 
and lets users access key informa-
tion from their computer or mobile 
devices.

SCANSNAP IX100 MOBILE 
SCANNER, FROM FUJITSU
The ScanSnap iX100 gives mobile 
professionals the productivity boost 
of high quality, high-speed scan-
ning capabilities in a small device 
that can easily fit into any profes-
sional’s laptop bag. The ScanSnap 
works with Mac and PC, as well as 
iOS and Android devices, offers PDF 
search functions, is completely wire-
less, and weighs less than one pound 
(14.1 oz).

XERO TAX TOUCH APP
Designed for freelancers and the new 
gig economy worker, and their tax 
pro, Xero Tax Touch makes it easy 
to capture and categorize business 
expenses with just a click and a 
swipe. The system helps users sepa-
rate business and personal expenses, 
import bank and credit card transac-
tions, and generate year-end reports 
and even recommends estimated tax 
payments. When tax time comes, the 
information can then be used to eas-
ily file a Sch. C.

Winners of the Innovation 
Awards are selected from nominated 
products by CPA Practice Advisor’s 
editorial board and awards commit-
tee, which include thought leaders 
and professionals from across the 
country. The digital resource and 
print publication is the leading 
independent source of practice 
management resources and tech-
nology information for tax and 
accounting professionals in public 
practice. www.CPAPracticeAdvi-
sor.com.

The nomination period for the 
2017 Innovation Awards will open 
in February 2017.

This year, 40 technology products and services were nominated 
for the CPA Practice Advisor Innovation Awards. In addition to 
the winners and finalists, nominated products included:

•  ATX Integrated IntelliConnect 
Browser Search Tool and Tax 
Research Menu

•  BEPS Global Currents

•  BigTime IQ Pro

•  BNA Income Tax Planner Web

•  BNA State Tax Analyzer

•  Canopy Tax, Inc Tax Resolution

•  CCH CodeConnect

•  CCH iFirm Practice Manager

•  Checkpoint Learning Health Care 
Reform Certificate Program

•  Client Centric Communications

•  Depre123 Depreciation System

•  Eaglefiling

•  eFileCabinet SideKick

•  Exact for Accountants 

•  FloQast

•  Gravity Software LLC

•  Industry Newsletters

•  Intacct Subscription Billing

•  Intelligize

•  Intuit Trial Balance

•  ONESOURCE Indirect Tax  
Certificate Manager 2.0

•  PPC’s Guide to Tax-Related 
Identity Theft

•  QuickBooks Self-Employed

•  ReceiptBank Practice Platform

•  Credits and Incentives  
Pinpointer: Statutory and 
Discretionary

•  Thomson Reuters myPay  
Solutions Direct

•  TSheets Scheduling
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SPOTLIGHT
Confirmation.com Legal 
Confirmation Service
Confirmation.com continues to expand its product 
offering by adding a new legal confirmation service to 
its application. Until now the process of completing 
legal confirmations was time consuming for all parties 
involved. There simply wasn’t an efficient and reliable 
way for auditors to send and lawyers to respond to 
audit confirmations.

In a recent survey to CPA firms, the two biggest 
challenges with legal confirmations are managing the 
time between when the confirmation is sent to the law 
firm and when the response is received back; and fol-
lowing up with the law firm to receive an update prior 
to audit issuance. 

Confirmation.com’s legal confirmation service helps 
auditors overcome these challenges. The platform 
streamlines everything from preparing and post-

dating letters for automated release, obtaining client 
approvals, tracking responses and receiving docu-
mented updates.

Law firms worldwide are embracing Confirmation.com’s 
service to better manage audit confirmations and miti-
gate risks inherent in the traditional paper-based pro-
cess. Today nearly all of the top 100 US law firms and 
thousands of other US and international law firms are 
receiving and responding to audit confirmations on 
Confirmation.com.

Using Confirmation.com to complete legal confir-
mations is much easier for the auditor, the client 
and the responding law firm. This allows audi-
tors to focus their time understanding the law 
f irm’s response rather than spending time 
tracking down the confirmation.

To learn more, visit:  
www.confirmation.com
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RIVIO Clearinghouse
RIVIO, a service of CPA.com in partnership with 
Confirmation.com, is an online clearinghouse that 
enables private businesses to exchange CPA-produced 
f inancial information with investors and lenders, 
ensuring data is submitted from a validated source.

With the profession focused on the audit in the future, 
RIVIO (which stands for Repository of Intelligent 
Validated Inputs and Outputs) represents a new 
benchmark in the delivery of financial documents to 
key stakeholders. It leverages CPA.com and Confirma-
tion.com’s experience and platform. Additionally, 
RIVIO provides a validation process to verify that CPA 
firms leveraging the clearinghouse, are appropriately 
licensed to upload attested financial information. 
Furthermore, the clearinghouse application is based 
on the technology behind the award winning Confir-
mation.com platform, used and trusted by more than 
13,000 CPA firms to manage their audit confirmations. 
The RIVIO system provides this same piece of mind 
for an array of private financial documents.

HERE’S HOW IT BENEFITS STAKEHOLDERS:
CPA Firms: RIVIO ensures end users receive an 
unaltered version of CPA-produced financial informa-
tion, minimizing the risk of fraud that could compro-
mise a firm’s reputation or create legal entanglements. 
At the same time, it allows firms to improve their level 
of compliance with financial statement withdrawals, 
Agreed Upon Procedures restricted access, and 
maintaining privity.

Investors and Lenders: RIVIO reduces the risk 
of fraud by eliminating opportunities for data 
alteration. It also eliminates bottlenecks by 
providing speedier, 24/7 access to data. And 
it provides the assurance of authenticated 
financial information from a CPA.

Private Businesses: RIVIO ensures financial 
data is protected and can only be shared 
with authorized users. And with secure, 
real-time delivery, it can reduce time for 
lending and investment decisions.

To learn more, visit:  
www.RIVIO.com
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SPOTLIGHT
cPaperless LLC – SafeSend Returns
INDUSTRY WIDE PROBLEM: 
There is no effective way to assemble, deliver, receive, 
review, approve, sign, track, pay and return electronic 
tax return packages (transmittals, returns, e-f ile 
authorizations, vouchers, invoicing and additional 
attachments) between accounting firms and clients.

SOLUTION: Saves $40 per return
The Complete Electronic Tax Return Assembly and 
Delivery System.

SafeSend Returns™ is not a Client Portal, Workflow, 
or typical E-Signature application. SafeSend Returns™ 
is the only electronic system that automates the 
Assembly, Delivery, Tracking, and Receipt of Tax 
Returns

COST-EFFECTIVE:
Firms lose thousands of dollars each year sending 
paper returns. SafeSend™ Returns will save your firm 
about $40 per return, save $10 just in paper and 
postage alone!

TIME SAVING:
Automated tax return assembly and delivery can save 
your firm precious hours each tax season. Comprehen-
sive reporting, tracking, automated K-1 distribution 
and Form 8879 E-Sign.

BEST CLIENT EXPERIENCE: 
Clients love SafeSend Returns™ ease of use and Form 
8879 E-Sign, but quarterly reminders for payment 
vouchers and electronic K-1s sent to shareholders can 
make them clients for life.

BEST TAXPAYER EXPERIENCE:
SafeSend Returns™ presents information to the 
taxpayer in a logical, step-by-step process that is 
intuitive, as if the tax professional was there, 
holding their hand the whole way while deftly 
affording them the ability to complete everything 
on any device, from anywhere in the world.

To learn more, visit:  
www.cPaperless.com
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SPOTLIGHT
Sage View
Sage View is a business intelligence app that empowers 
accounting professionals to provide timely insight and 
guidance to their clients. It is innovative in the field of 
tax and accounting because it helps accountants deepen 
their client relationships, moving from providing the 
regular tax and compliance work to becoming the 
strategic advisor their clients need them to be. 

It helps improve efficiency, productivity and profit-
ability for both accountants and their clients. It pro-
vides accounting professionals with dashboards, Key 
Performance Indicators (KPIs), reports, and alerts for 
multiple clients in one place, with data uploaded 
automatically daily to save them time. It has a quick 

setup and easily connects to Sage or other accounting 
solutions. It’s accessible anytime, anywhere and can be 
customized based on their personal preferences and 
the needs of their clients.

They can keep track of the current business perfor-
mance of their clients without waiting for month end 
and can identify opportunities and issues quickly so 
they can provide proactive advice. Additionally it 
helps create new revenue streams for their 
practice with new advisory services while 
leading to greater business success for their 
clients.

To learn more, visit:  
www.sage.com/us/sageview



  June 2016  •  www.CPAPracticeAdvisor.com       11

sponsored content

TECHNOLOGY INNOVATION AW
AR

D

SPOTLIGHT
Xero TaxTouch
With 54 million freelancers in America, Xero recently 
launched Xero TaxTouch to help anyone working in 
the on-demand economy manage expenses while 
maximizing business-related tax deductions and 
take-home incomes.

With direct bank and credit card feeds, and a simple 
swipe of the finger, the app allows users to separate 
business from personal expenses, helping to end costly 
tax surprises. It also helps freelancers save money by 
categorizing expenses according to IRS-approved 
business deductions categories. Xero TaxTouch enables 
entrepreneurs to simply stay on top of their tax obliga-
tions to focus on establishing and growing their 
business.

Specific features include the ability to automatically 
download bank and credit card transactions from major 

U.S. banks and credit cards. With one tap, a report is 
generated detailing Schedule C data, making it faster 
and easier for freelancers and tax professionals to 
prepare for yearly tax returns.

Xero, the cloud accounting software company behind 
TaxTouch, is a global small business platform con-
necting entrepreneurs with their advisors via beautiful 
technology. With more than 700,000 subscribers in 
180 countries the tech company was recognized by 
Forbes in 2014 and 2015 as being one of the World’s 
Most Innovative Growth Companies, Xero offers a 
complete suite of applications for seamlessly man-
aging the financials of a small business.

Xero provides small businesses and accountants 
with a simple and secure solution for streamlining 
the accounting.

To learn more, visit:  
www.xero.com/taxtouch
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FROM THE TRENCHES By Randy Johnston  

SMB Accounting - What’s Up With This Market?

In the 1980’s, I conceptualized 
the pyramid chart representing the 
accounting software market, backed 
it up with Census Bureau and Small 
Business Administration (SBA) 
statistics, and have maintained a 
version of the pyramid ever since. I 
wanted to have real numbers from 
a public source. Further, I granted 
permission to many organizations 
to use this model to present their 
products conceptually to the market. 
Consider the following chart:

Note in the slightly lighter color in 
the pyramid is the Small to Medium 
Business (SMB) space. Although 
difficult to get the logos exactly 
positioned next to the pyramid, 
as well as to represent the range of 
coverage, the placement loosely rep-

resents the capability of a product. 
There has been a frenzy of vendors 
creating new, browser-based SaaS 
products since 1998, which are pic-
tured below. A significant number of 
these are for entry level businesses, 
services only business, or micro-
businesses. While these products are 
interesting and important, they are 
not the focus of this article (a chart 
of public adoption rates is at the end 
of this article). Virtually 100% of all 
traditional premise based products 
are offered in a hosted environment 
for a monthly fee today if you want 
to minimize your upfront capital 
expenditures. Frequently a more 

robust hosted product, Epicor for 
example, is less expensive than a 
SaaS product with all of the add-
ons required. A side benefit may be 
greater speed, too.

Why should a business 
choose a more sophisti-
cated SMB product?
There are a number of reasons to 
choose a more sophisticated, com-
prehensive, complex and expensive 
product. Although not intended 
to be comprehensive, consider the 
following:
• The business has greater needs, 

without the need (or budget) for 

the highest level ERP or Enterprise 
system. SMB businesses frequently 
need:

• More flexibility without having to 
design, program, and implement 
new processes

• Multi-location/company, possibly 
with consolidation

• Multi-lingual and multiple localiza-
tions, in some cases

• More transactions, so need some-
thing with a “real” SQL database, 
for 6+ users. SQL will almost always 
be sold and implemented separately, 
unless you are using a SaaS product

• More complex transactions – heavy 
manufacturing, complex inventory, 
kitting, bill of materials, job costing, 
NFP, grants, revenue recognition, 
intercompany transactions, multiple 
tiers of consolidation and minority 
interests

Randy Johnston is executive vice  
president and partner of K2 Enter-
prises and CEO of Network Management 
Group, Inc. He is a nationally recognized 
educator, consultant and writer with over  
30 years’ experience. He can be  
contacted at  
randy.johnston@cpapracticeadvisor.com. 

M
 
ost of you who know me understand that I’ve had the privilege 
of having a long career in technology. The opportunities to 
help vendors build hardware products, as well as network-
ing, productivity, accounting and document management 
software have been some of the most enjoyable, enlightening 

and enabling engagements of my career.

CONTINUED ON PAGE 23
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SALES & USE TAX SYSTEMS
Reviews

Sales and Use Tax Systems
By Mary Girsch-Bock

W
ith the complicated rules, and the 
inordinate amount of time it would 
take today’s business owner to 
research and implement tax rates 
for cities, counties, states, and 
even countries, it’s imperative that 
today’s business owners invest in 
a software product that can easily 

manage these calculations. While the number of tax 
jurisdictions in the U.S. vary, most tax institutes agree 
that the number hovers around 10,000, making sales 
and use tax tracking impossible to handle manually 
for anyone selling outside of their own city or state.

And because revenue from sales and use tax is 
essential to these governmental entities, they take col-
lection of these taxes very seriously. While very small 
businesses may be able to keep track of sales collection 
and payment, those selling in multiple cities or states 
can quickly find themselves overwhelmed with the 
amount of information they need to manage, as well 
as possibly facing some serious repercussions if reports 
are not filed and taxes paid promptly.

Another complication is tracking temporary tax 
rates put into play by cities looking to fund a project, 
or the new popularity of tax holidays that many cities 
and states have implemented in recent years. Add to 
that the fact that these tax rates can change much more 
frequently than standard income tax rates, and even the 
small business owners can find themselves in trouble.

One solution to the problem is to have an accountant 
or CPA handle sales and use tax calculations and pay-
ments; a solution that is being seen more frequently as 
more businesses expand their selling network to include 
nationwide, or even worldwide, sales. But for those that 
wish to track sales and use tax in-house, it’s imperative 
that they utilize a product that is designed to do just that 
– track sales and use tax, provide up-to-date tax rates, 
and even file those taxes with the appropriate parties.

So what should you be looking for in a sales and use 
tax product? Here are just a few suggestions:

• Are the tax rates provided in real time? Make sure 
to implement a product that offers constant tax 
updates, can handle local taxes as well as state and 
county tax rates, and can determine taxable liability.

• Can you get in and start using the system quickly, or 
is setup and implementation complicated and time 
consuming? Keeping it user-friendly is vital. This is 
particularly important for the business owner who 
will be using the system.

• Does the product file tax returns? Again, this is 
particularly important for the small business owner. 
It’s great that the system is tracking the tax liability, 
but what you do with that information is just as 
important. For businesses not using an accounting 
firm to manage their taxes, this may be the most 
important feature of all.

Whether business owners choose to let their accoun-
tant handle sales and use tax management or choose the 
do-it-yourself solution, they must be given the proper 
tools to handle the process adequately. And because 
business needs can vary, the sales and use tax products 
we reviewed vary as well. The products we looked at in 
this review cover three very distinct areas:
• Rates & Forms Tools – These products provide 

quick access to current tax rates for thousands of 
tax jurisdictions, while also providing users with 
access to a library of tax forms that can be accessed 
and completed for filing.

• Integrated Sales Tax Engines – These products 
are designed to provide solutons for larger busi-
nesses that have more complicated sales and use 
tax needs. Most are designed to integrate with 
existing accounting software, working in tandem 
with that product to provide accurate, up-to-date 
tax calculations on any sales transactions processed.

• Sales Tax Preparation – These products are 
designed to prepare and file sales and use tax returns 
and often contain the ability to e-file returns with 
the appropriate agency while also paying taxes 
electronically.

So whether you’re looking to implement a sales and 
use tax product in your own firm to assist your clients, 
or are simply looking for a product that your client can 
use with current accounting software, the overviews 
provided will helpfully steer you in the right direction.

In a global economy, where businesses can find 
themselves shipping products thousands of miles 
away, it’s imperative that sales and use tax be tracked 
and managed for accuracy and timely filing. ●

BASIC SYSTEM 
FUNCTIONS

E-COMMERCE & 
AUTOMATION

REPORTING 
TOOLS

 
INTEGRATION

HELP/ 
 SUPPORT

OVERALL 
RATING

Avalara Avatax

Avalara TrustFile

BNA Sales & Use Tax Rates & Forms

CCH Sales Tax Office from Wolters Kluwer

CFS Tax Software CA and NY State Sales Tax Preparer

Vertex SMB

Wolters Kluwer CCH SureTax
   

Mary Girsch-Bock  
Mary Girsch-Bock began her 
career as an accountant in the 
property management and  
healthcare industries. She is now 
a freelance writer specializing in 
business and technology issues and 

is the author of her first book, several HR handbooks, 
training manuals, and other in-house publications.  
She can be reached at  

mary.girschbock@cpapracticeadvisor.com.
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BEST FIT
Avalara offers a variety of sales tax 
and related products that are well 
suited to end users such as small to 
mid-sized businesses, e-commerce 
sellers, as well as accounting firms 
and CPAs that are handling client 
sales tax calculations and returns. 

PRODUCT STRENGTHS
• Variety of products well suited 

for small to large businesses and 
accounting firms

• Cloud based product offers 
anytime – anywhere access

• Product is affordably priced
• Offers integration with over 

500 ERP, Point of Sale, and 
e-Commerce systems

POTENTIAL LIMITATIONS
• Though any Avalara products can 

be used as stand-alone products, 
they offer increased functionality 
when used together

SUMMARY & PRICING
Avalara products are all available 
by subscription, with a starter 
subscription to AvaTax running 
$103 per year, for 180 transactions. 
Typical pricing is $1,250 per year 
and includes 3,300 annual transac-
tions. Accountants can participate 
in the Partner Program which offers 
product discounts and marketing 
programs aimed at accounting firms. 

With a wide assortment of 
products aimed at everyone from 
the small business owner to the 
accountant with hundreds of 
clients. Avalara tax products are 
suitable for just about anyone look-
ing to automate sales and use tax 
calculations, filing, and remittance.

www.AvaTax.com

BEST FIT
TrustFile from Avalara, is an 
ideal fit for small businesses and 
e-commerce merchants looking for 
an automated way to process, fill, 
and file tax forms for all 50 states. 
TrustFile works closely with AvaTax 
to calculate accurate sales and use 
tax for all transactions processed by 
the small business owner.

PRODUCT STRENGTHS
• Product is extremely easy to use, 

and offers fast form processing
• The product is affordably priced 

for even the smallest business or 
e-commerce merchant

• Users can choose to e-file returns, 
and even pay tax liability electroni-
cally is available through the state

• Product offers users a report that 
outlines whether the correct tax 
has been collected to-date

POTENTIAL LIMITATIONS
• More functionality is available if 

used with AvaTax for calculating 
tax liability accurately

SUMMARY & PRICING
Especially useful for the newer 
business owner or online merchant, 
TrustFile provides these entities with 
a lighting quick way to process tax 
forms and remit tax payments. New 
uses can get started for free, with 
TrustFile offering a free 30-day trial. 
After the trial, pricing is $24.00 per 
month for unlimited transactions. 

For business owners looking for 
tax calculations, AvaTax (reviewed 
separately) works with all billing and 
e-commerce platforms to automate 
tax calculations for all 50 states.

Avalara offers a tremendous 
amount of resources, tools, and 
help options for new product users, 
including access to the new Forum, 
where users can communicate with 
other users, access FAQs, and get 
product assistance if needed.

www.TrustFile.com

BEST FIT
Mid- to large-sized businesses, 
accounting firms and tax preparers 
that require real-time tax rates along 
with fillable tax forms.  The solution 
is ideal for generating rate files to 
upload into third-party applications 
such as billing or POS systems, or 
maintaining rate tables manually by 
comparing changes in Excel. 

PRODUCT STRENGTHS
• The majority of tax rates are updated 

every 30 days to ensure accuracy, 
however, some changes are pub-
lished as they become available

• The product offers an intuitive 
interface and provides users with 
several tools that can automate 
the lookup and rate monitoring 
process considerably

• Good export capability allows 
users to easily export rates for 
review and compare to other 
sources or import into third 
party accounting applications

• Tax forms can be easily com-
pleted online, with automatic 
calculations and the ability to 
save all forms as a PDF file

POTENTIAL LIMITATIONS
• E-Filing and electronic payment 

capability is not supported at this time

SUMMARY & PRICING
Product users will have access to 
free, unlimited toll-free support 
during regular business hours. 
There are also a variety of online 
training courses available that users 
can access at their convenience, and 
the company offers the option of 
onsite training if desired. Another 
good resource for users is the BNA 
Resource Center provides users 
with convenient online access 

to a wide array or white papers, 
webinars, resource guides, articles 
and eBooks.

BNA Sales Tax Rates is highly 
recommended for both accountants 
and tax preparation professionals 
that handle multiple clients and 
their tax liabilities. The product 
is also well suited for mid-sized to 
larger businesses that desire solid tax 
management capabilities in-house. 
The product is available as an online 
subscription, with pricing starting at 
around $2,500per year.
www.BNASoftware.com

BEST FIT
CCH Sales Tax Office from Wolters 
Kluwer is suited to larger corpora-
tions that have more complex 
sales and use tax needs, while also 
requiring smooth integration with 
third-party accounting software 
products.

PRODUCT STRENGTHS
• Offers great flexibility for corpo-

rations with more complex sales 
and use tax needs

• Integrates with common ERP 
systems and other accounting/
financial applications

• Integrates with CCH Sales Tax 
Returns Online to automatically 
process and file tax forms

• Product is highly customizable

POTENTIAL LIMITATIONS
• Product is not particularly well 

suited to accounting firms or 
CPAs that handle tax calculation 
management for clients

SUMMARY & PRICING
Sales Tax Office offers an excellent 
sales and use tax solution for larger 
businesses that require a product 
that can handle more complex 
sales tax calculations. Pricing for 
Sales Tax Office is based on the 
number of transactions processed 
each month.

www.SalesTax.com

Avalara AvaTax

Avalara TrustFile

BNA Sales Tax Rates

CCH Sales Tax Office from Wolters Kluwer

Read the full review and see expanded ratings for this product online at: 
www.CPAPracticeAdvisor.com/12211385

Read the full review and see expanded ratings for this product online at: 
www.CPAPracticeAdvisor.com/12211384

Read the full review and see expanded ratings for this product online at: 
www.CPAPracticeAdvisor.com/12211409

Read the full review and see expanded ratings for this product online at: 
www.CPAPracticeAdvisor.com/12211446
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BEST FIT
The Sales Tax Preparer product 
from CFS is a good fit for tax profes-
sionals that need to prepare and file 
sales and use tax in either California 
or New York State. 

PRODUCT STRENGTHS
• Product can be easily down-

loaded from CFS website
• Return users simply pay a 

renewal fee each year
• Product offers solid integration 

with other CFS products
• Product allows users to create an 

entire packet of documents for 

each client which includes cover 
letters, a client invoice, mailing 
labels and envelopes

POTENTIAL LIMITATIONS
• Product offers limited integra-

tion with other financial and 
accounting applications

SUMMARY & PRICING
The product offers good help 
functionality, with users easily 
able to locate help files as needed. 
CFS also offers a central location 
on its website where users can 
quickly access product installation 

instructions, instructional videos, 
tax related links, FAQs. Technical 
support requests are also processed 
from this location, as are chat and 
remote support requests.

For those who need to file 
California and New York Sales and 
Use Tax, CFS is an affordable, easy-
to-use solution. The product can 
be downloaded immediately upon 
purchase, and a demo is available for 
users to try out prior to purchasing. 
While the form creation is notable, 
the product’s ability to complete and 
in California’s case, electronically file 

sales and use tax returns is laudable.
Both the California and New York 

Sales Tax Preparer programs are rea-
sonably priced, with the California 
version currently running $119.00 
for new users, and $99.00 for renew-
als. New York pricing is $84.50 for 
new users, with renewals running 
$74.50. Users can also choose to add 
a network upgrade to each product 
for $50.00. Product is only avail-
able for those filing California and 
New York sales and use tax.

www.TaxTools.com

BEST FIT
Vertex SMB is a good choice for 
professional accountants, as well as 
small to mid-sized businesses that 
desire a product that will calculate 
sales and use tax as well as process 
and file returns. The Preferred Part-
ner Solution, a partnership between 
CPA.com and Vertex SMB, allows 
accountants to take advantage of 
one of their premier accountant 
programs: the Firm Advisor Pro-
gram or the Firm Referral Program.

PRODUCT STRENGTHS
• Users can choose from three 

options and three product ver-
sions when purchasing

• Offers excellent integration 
capability with ERP systems and 
QuickBooks

• Offers two incentive programs 
for professional accountants

• No long-term contracts needed

POTENTIAL LIMITATIONS
• Very small users may find pricing 

prohibitive

SUMMARY & PRICING
Vertex SMB is a solid solution 
for accounting firms that provide 
their clients with sales and use tax 
management as part of their client 
services programs. The product is 
also suitable for small to mid-sized 
businesses that wish to handle sales 
and use tax management in-house.

Base pricing for accessing tax 
rate files runs $300 per month. 
For those looking to just generate 
returns, professional pricing is also 

$300 per month for an average of 10 
returns filed per month. For those 
wishing to both calculate sales tax 
and generate returns, base pricing 
is $350 per month, with additional 
pricing based on number of sales 
invoices and returns filed monthly, 
which may put it out of the reach of 
the smaller business. Each contact 
runs month-to-month, with no 
long-term contract necessary.

www.VertexSMB.com

BEST FIT
CCH SureTax from Wolters Kluwer 
is optimally designed for end-users 
such as businesses, telecommunica-
tions companies, and e-commerce 
merchants. CCH SureTax is scalable 
and suitable for just about any size 
business. 

PRODUCT STRENGTHS
• Integrates with a variety of ERP 

systems
• Can calculate taxes for a variety 

of vertical markets from the same 
platform

• Multiple product deployment 
options available

• Product is scalable

POTENTIAL LIMITATIONS
• Array of features may be over-

whelming for small business 
owners

SUMMARY & PRICING
Wolters Kluwer offers the Tax and 
Accounting Support website, which 
provides users with various options, 
such as account management, the 
option to open a support case, 

as well as access to the product 
Knowledgebase.

Designed for business owners 
and corporations, CCH SureTax 
from Wolters Kluwer offers scalable 
pricing, and is based on the number 
of transactions processed monthly. 

www.SureTax.com

CFS Tax Software CA and NY State Sales Tax Preparer

Vertex SMB

CCH SureTax from Wolters Kluwer

Read the full review and see expanded ratings for this product online at: 
www.CPAPracticeAdvisor.com/12211421

Read the full review and see expanded ratings for this product online at: 
www.CPAPracticeAdvisor.com/12211403

Read the full review and see expanded ratings for this product online at: 
www.CPAPracticeAdvisor.com/12211367
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Vertex Indirect Tax O Series
Larger corporations with more complex needs may 

want to look into Vertex Indirect Tax from Vertex Inc. 
which offers a host of tax solutions including sales and use 
tax calculations, along with consumer use tax and VAT. 
Part of the O Series of products from Vertex, Indirect 
Tax offers easy integration with Oracle, SAP, and other 
ERP systems, and is available in a variety of deployment 
methods including the popular hosted model, which 
eliminates the need for expensive hardware.

The product also integrates with Vertex Enterprise for 

a complete tax management solution. Vertex Indirect Tax 
can be deployed as a SaaS hosted product, or installed 
on-premise. Vertex Indirect Tax handles tax calculation 
on sales, exemption certificate management, and juris-
diction identification, and users can export transaction 
data directly into the optional Vertex Sales and Use Tax 
Returns for quick processing. Product pricing for Vertex 
Indirect Tax is available directly from Vertex.

Vertex O Series automates the calculation of tax 
on sales as well as purchase transactions. For sales 

transactions, tax is calculated from the point of order 
entry through invoice generation. For procurement 
transactions, the system calculates use tax from purchase 
through payment to supplier. These capabilities are 
also utilized when calculating input and output VAT 
for global transactions. There’s also a specially designed 
Vertex O Series solution to manage the unique tax needs 
and complexities in the retail, hospitality, and leasing 
industries.

www.VertexInc.com
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Small Business Accounting Systems
By Mary Girsch-Bock

W
hile the sole proprietor or small 
business owner may not realize 
their impact on the U.S. economy, 
the SBA reports that small busi-
nesses account for 55 percent of 
all jobs in the U.S. Since 1982, the 
number of small businesses has 
risen 49 percent, according to the 

SBA, with no signs of slowing down. While some of 
these small businesses will never grow past the sole 
proprietor stage, if the business owners’ intentions is 
to grow their businesses successfully, they need to be 
using accounting software.

No longer a cumbersome, expensive investment, 
modern accounting software is designed to appeal to 
the entrepreneur who has little time to spare on simply 
running a business and would rather focus on grow-
ing that business. In fact, the systems today bear little 
resemblance to the bloated, complicated products of 
ten to twenty years ago, systems that often required an 
IT staff to install and maintain, plus a complicated array 
of hardware to support it.

With so many products now available via the cloud, 
small business owners need only have a fairly modern 
computer or tablet, and access to the Internet. Likewise, 
small business accounting systems that are still available 
as installed-programs also offer much more streamlined 
structures, advanced workflow features, and easy prod-
uct installation and setup.

Here are just a few advantages to using the right 
accounting software:
• Real time access to business and financial data is 

available at any time
• Reduced error incidence versus using spreadsheets 

or other manual accounting methods
• An increased number of add-on modules and applica-

tions that are available to run just about any business 
more efficiently

• Better tracking of both payroll and sales tax
Clearly, the benefits of using accounting software 

far outweigh the downsides. Vendors have stepped 
up their game, hoping to attract some of the SBA’s 
28 million small businesses operating in the U.S. But 
increased vendor competition can have advantages and 
disadvantages to the small business owner, particularly 
when presented with so many more options than were 
available only a few short years ago. The reviews in this 
issue are truly aimed at the small business owner – those 
with between 1 and 100 employees. And while the 
solutions may vary tremendously, the fact remains that 
businesses have many more options today when it comes 
to accounting software.

The review is divided into two sections: On-Premise 
products and Cloud-Based products. While some 
small business owners prefer a product that is installed 
on their desktop or server, others are looking for acces-
sibility – whether that be from laptops, tablets, iPhones, 
or Android devices. Entrepreneurs and their accountants 
can both agree that the choices are better than ever – but 
making that choice can be difficult.

We looked at the same features and functionality in 
both on-premise, and cloud computing products, which 
includes the following areas:

Basic System Functions – this area includes system 
installation (if needed), product intuitiveness, the avail-
ability of industry specific solutions, as well as what 
platform(s) the product was designed for.

Core Accounting Capabilities – The heart of the 

product, we looked at GL, AP, and AR functionality 
within the product. Other key areas such as sales 
tax tracking, payroll, and employee management 
capability were assessed as well. Finally, we looked at 
multi-currency capability, multi-language capability, and 
whether the product could be accessed by multiple users.

Day-to-Day Operations – This area assessed the 
availability of both sales and point-of-sale functional-
ity within the product. For those with online or 
mail-order businesses, we also looked at shipping 
integration options. Customer, vendor, and employee 
tracking capability were examined, as well as inventory 
management and purchasing capability. Any e-features 
such as electronic payments or electronic banking were 
examined, as well as remote access capability.

Management Features – We examined the avail-
ability of management and analytic features such 
as dashboards, business overviews, and other tools 
designed to assess the health of a small business. 
Reporting capabilities were also looked at, as were 

Mary Girsch-Bock
Mary Girsch-Bock began her 
career as an accountant in the 
property management and  
healthcare industries. She is now 
a freelance writer specializing in 
business and technology issues and 

is the author of her first book, several HR handbooks, 
training manuals, and other in-house publications.  
She can be reached at  

mary.girschbock@cpapracticeadvisor.com.
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BEST FIT
FreshBooks is designed for sole pro-
prietors and other small business 
owners that desire a mobile system 
that can be used to track customer, 
payment, and client information.

PRODUCT STRENGTHS
• Designed for mobile users
• Integrates with a variety of apps

• Easy system startup, with little 
training needed

• Offers time tracking capability

POTENTIAL LIMITATIONS
• Users may find themselves 

overwhelmed with apps in order 
to obtain the functionality they 
need

SUMMARY & PRICING
FreshBooks offers new users a free 
30-day trial, with no credit card 
needed. Users have access to the full 
system, where they can try out the 
product at their leisure. FreshBooks 
pricing starts at 9.95 per month 
for Sprout, which supports up to 
five customers/clients. Evergreen, 

which includes unlimited custom-
ers/clients and one additional 
system user, runs $29.95 per month.

www.freshbooks.com

BEST FIT
Small businesses owners who are 
seeking a cloud-based system with 
a clean and simlified interface for 
basic accounting.

PRODUCT STRENGTHS
• Quick, easy system setup
• Scalable, with support for up to 

five users

• Users can import data from the 
Desktop version of QuickBooks

• Tremendous number of apps 
available

POTENTIAL LIMITATIONS
• Users can get bogged down with 

multiple apps
• Importation limitations when 

moving data from desktop ver-

sion to online 

SUMMARY & PRICING
QuickBooks Online offers a variety 
of versions and pricing options 
for users. Regular pricing for 
QuickBooks Online Simple Start 
is $12.95 per month; Essentials is 
$26.95 per month; and QuickBooks 
Online Plus is $39.95 per month. 

Payroll is priced separately, with 
both Essentials and Plus offering 
a payroll option with the product. 
These prices can vary, as Intuit 
frequently runs online specials.

www.quickbooksonline.com

BEST FIT
AccountingSuite is a good fit for 
sole proprietors, freelancers, and 
other small businesses that are look-
ing for a solid accounting product 
that is mobile, flexible and easily 
accessible from anywhere.

PRODUCT STRENGTHS
• Product offers excellent time 

tracking capability

• Product offers easy import/
export capability

• All versions of the product offer 
the same level of functionality

• Offers solid help, including a 
user guide, videos, and training 
sessions

POTENTIAL LIMITATIONS
• Some businesses may outgrow 

the product

SUMMARY & PRICING
AccountingSuite is a good solution 
for smaller businesses with up to 
10 system users that desire easy 
accessibility and product scalability. 
AccountingSuite is available in three 
versions: Entrepreneur – which is a 
single user system, with one outside 
accountant/bookkeeper seat, and is 
$15.00 per month. Small Business 

is $29.00 per month, and includes 
5 active users and one accountant/
bookkeeper; and Premium, which 
is $49.00 per month, and supports 
up to 10 users and 1 accountant/
bookkeeping seat. All functionality 
is the same across all versions.

www.accountingsuite.com

BEST FIT
Sage One is a good fit for micro-
businesses and sole proprietors that 
desire accounting functionality in a 
product that can be easily accessed 
from anywhere.

PRODUCT STRENGTHS
• Low monthly cost for unlimited 

users
• Good invoicing functionality
• Offers over a dozen global 

versions and accepts foreign 
currencies

• Easy import functionality

POTENTIAL LIMITATIONS
• Does not offer check printing 

capability
• No Payroll functionality

SUMMARY & PRICING
Ideally designed for sole propri-
etors, or those offering client/
customer services, Sage One is 

available for $10.00 a month, and 
includes complete online access, 
unlimited invoicing, and multiple 
users.

www.sageone.com

FreshBooks Cloud Accounting

Intuit QuickBooks Online

AccountingSuite

Sage One

Read the full review and see expanded ratings for this product online at: 
www.CPAPracticeAdvisor.com/12213823

Read the full review and see expanded ratings for this product online at: 
www.CPAPracticeAdvisor.com/12213831

Read the full review and see expanded ratings for this product online at: 
www.CPAPracticeAdvisor.com/12213811

Read the full review and see expanded ratings for this product online at: 
www.CPAPracticeAdvisor.com/12213833
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system security and audit trail options.
Integration/Import/Export – For those using other 

third-party applications, this area looks at how easy 
(or possible) it is to import or export data from other 
applications. Another area of importance is accountant 
accessibility to the product.

Help/Support – In this area, help and support 
functionality is assessed, as well as what product sup-
port options are available. We also take a look at system 
updates and their availability.

So many factors are taken into consideration when 
looking at purchasing software of any kind. Whether a 

business has one employee or one hundred, helping you 
and your client determine what is best for their business 
is what we do. ●
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Small Businesses Have  
Many Accounting Options
By Mary Girsch-Bock

While the reviews included in this issue offer 
a good selection of both on-premise and 
cloud products that can work well for small 

to mid-sized businesses, there are other alternatives 
available to accountants and CPAs who wish to offer 
bookkeeping and accounting services to their clients. 
Here are a few options to consider:

Kashoo 
www.kashoo.com
Kashoo can be a great, affordable option for clients 
with minimal accounting needs. Kashoo allows users 
to create invoices from either a desktop or mobile 
device, track expenses, with users able to simply scan 
receipts into Kashoo. A dashboard is available in the 
product, displaying income, expenses, receivable bal-
ances, and payables. Bank account sync capability 
provides users with an up-to-date bank balance, and 
decent reporting options are available as well.

Kashoo is available for both business owners 
and accountants, and the product offers a variety of 
incentives for accountants and CPAs that are in the 
market for offering additional services to their clients. 
Kashoo for Accountants provides accountants with a 
full-featured version of the product at no cost, as well 

as special pricing for clients. Kashoo also 
provides accountants with the 

potential to find more clients 
by providing accountant refer-

rals to those using Kashoo.

Wolters Kluwer CCH Client 
Accounting Suite 
www.cchsfs.com
The Wolters Kluwer CCH Client Accounting Suite 
is designed for professional accountanting firms that 
want to offer comprehensive bookkeeping services 
to their clients. Clients are given access to the Client 
Checkbook, where they can record both daily depos-
its and any checks or other expenses occurred. This 
information can then be imported from the client, 
where additional information and journal entries can 
be processed by an accountant, later exporting the 
journal entries back to the client.

In addition, accountants can import client data 
from other applications such as QuickBooks and 
Sage 50. Modules included with Client Accounting 
Suite include GL, AP, AR, After-the-Fact Payroll, 
and Trial Balance. Client Accounting Suite is also 
available with a complete payroll option. For those 
with Spanish speaking customers, the product offers 
Charts of Accounts with account descriptions in 
Spanish, and will also produce financial statements 
in Spanish.

Thomson Reuters Accounting CS 
www.cs.thomsonreuters.com
Thomson Reuters Accounting CS is designed for 
CPA firms and offers those firms GL, Trial Balance, 

Bank Reconciliation, AP, AR, Financial Statement 
Reporting, Client Bookkeeping, and Payroll Tax 
Compliance. The product can be used with a vari-
ety of client types, and offers complete flexibility, 
including multiple reporting periods. Accountants 
can choose the services that their clients have avail-
able, such as check writing and payroll entry and 
processing.

System access is available using Accounting CS 
Client Access, which provides clients with 24/7 
system access where they can record activity directly 
into the accounting system. Access is provided via 
dashboards, with Home, Firm, Client, and Staff 
dashboard views available. Data can also be imported 
from QuickBooks for processing as well.

NetSuite 
www.netsuite.com
Along with their current Enterprise Resource Plan-
ning (ERP) product, NetSuite also offers a program 
aimed directly at accountants whose clients are 
currently using NetSuite. The Accountant Program 
allows firms to remotely support their NetSuite 
clients, providing the ability to easily monitor key 
financial processes and reports. Other benefits 
include discounted training, complimentary mem-
bership in the NetSuite user group, and commission 
eligibility if referring current clients to NetSuite.

While NetSuite is designed for larger businesses 
with more complex financial reporting needs, the 
NetSuite market continues to grow, and may be 
worthy of consideration by smaller businesses down 
the road. ●

BEST FIT
Xero is a great fit for micro-
businesses, sole proprietors, 
freelancers, and contractors looking 
to implement an accounting system.

PRODUCT STRENGTHS
• Offers integration with hundreds 

of apps suitable to just about any 
industry

• Product is now available in 5 
versions

• Product can be accessed by 
unlimited users

• Product offers good export capa-
bility to a variety of applications

POTENTIAL LIMITATIONS
• Product navigation may be 

confusing to new users

SUMMARY & PRICING
Xero is a good fit for small busi-
nesses. Truly designed to be used 
on mobile devices, mobile users in 
particular will appreciate the easy 
navigation and ease of use. Xero is 
now available in several versions. 
The starter version of Xero is avail-
able for $6.30 per month for the first 

six months. The starter version has 
limits on the number of invoices 
and bills that can be processed and 
does not offer payroll functionality. 
The Standard and Premium ver-
sions have no invoicing or billing 
limitations, but do limit the number 
of employees that can be paid.

www.Xero.com

Xero Online Accounting Read the full review and see expanded ratings for this product online at: 
www.CPAPracticeAdvisor.com/12213829
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BEST FIT
Cloud-based, Accounting Power is 
an excellent fit for accounting firms 
that utilize the Power Practice Sys-
tem at their firm and wish to offer 
bookkeeping services directly to 
their clients.

PRODUCT STRENGTHS
• Product offers complete integra-

tion with others applications in 
the PowerPractice Suite.

• Offers excellent integration capa-
bility with all Accountants World 
products, as well as QuickBooks 
and Sage 50.

• Product is only offered to 
accountants.

• Accounting firms can create 
custom access for all clients, with 
the ability to choose individual 
function and menu option access 
according to client desire and 
capability.

• Product enhancements include 
more robust multi-cl ient 
dashboard capability, and new 
nonprofit specific reporting 
tools.

• Product offers a bank feed fea-
ture that can download banking 
information automatically.

POTENTIAL LIMITATIONS
• Product does not support mul-

tiple currencies.
• Inventory feature may not be 

robust enough for companies 
selling multiple products.

SUMMARY & PRICING
Designed for accountants and 
CPA’s, Accounting Power allows 
firms to easily offer a custom menu 
of services to their clients, depend-
ing on the needs and expertise. 
Accountants World offers a first-
year special for new customers, with 
Accounting Power running $160.00 

per month for an unlimited number 
of clients, with an annual cost of 
$1,595 per year.

www.accountantsworld.com

AccountantsWorld - Accounting Power Read the full review and see expanded ratings for this product online at: 
www.CPAPracticeAdvisor.com/12213818
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A Firm Finds Success in the Cloud
  When Hitesh Patel started his CPA firm in the 

Atlanta suburb of  Duluth, Georgia in 1991, technology 
and client service were quite a bit different than they 
are today. With computer usage those days focused on 
spreadsheet applications, and turnaround for income 
tax returns and client financials being much slower 
than they are now, it’s safe to say that almost everything 
has changed, except for one: The forward-thinking 
professional has always used a fixed fee model. For 
Hitesh, this was the most rational fee model.

“We’re providing a service, and clients should know 
in advance what that service will cost them. The fixed 
fee model is not only good for clients; it is good for 
firms as well. Only by using a fixed fee model you can 
realize the benefit of  gain in productivity resulting 
from use of  technology. As you spend fewer hours 
performing a task, you generate more revenue per 
hour without increasing your fee.” he says. 

The firm’s 12 staff  members provide virtual CFO 
services, general accounting, payroll and benefits 
management, tax compliance and business consulting 
services. Prior to starting his firm, he had previously 
worked for KPMG’s London office. After checking out 
several metro areas to start a firm, he selected Atlanta, 
which he thought had the business climate he preferred.

“CPAs generally fall into two categories, public 
and industry,” he said. “Those who want to focus on 
the finances of  one business, work for industry. I’ve 
always enjoyed working for multiple clients, where I 
get to see a variety of  different things every day, work 
on different types of  engagements, and focus more on 
the individual relationships.”

While some of  that work may be tedious grunt 
work, it takes a particular type of  personality that 
he says he shares. Fortunately, he’s found that cloud 
technologies streamline much of  this work and help 
ensure client data stays in the control of  his firm. A 
few years ago, he discovered the AccountantsWorld 
suite of  cloud-based professional accounting programs, 
which includes systems for client bookkeeping, payroll, 
document management and other tools, and he says 
moving to the cloud with those programs has helped 
his firm be more productive, and provide better and 
more accurate client service.

Accounting Power, the core accounting system in the 
suite, has advantages for both the accounting firm and 
the client. For the professional, it has powerful client 
write-up, trial balance, financial statement reporting 
and client collaboration tools. For the small business 
client, it includes bookkeeping functions that the ac-
countant still has the power to control.

“Accounting Power keeps control totally in the hands 

of  the accountant,” Hitesh said. “The off-the-shelf  
small business accounting systems have done some 
good, but have also allowed small businesses to mess 
their accounts up quite a lot. And when the account-
ing firm spends hours fixing those mistakes, the client 
doesn’t really see that value.” With Accounting Power 
clients have much less ability to make erroneous entries 
and transactions, he said, which reduces much of  the 
tedious process of  correcting entries during write-up.

Total control over the client’s financials also gives 
accountants confidence that the data is trustworthy 
when producing financials. With litigation growing 
against CPAs, Hitesh said that he wouldn’t want to 
rely on data produced by the client, which would result 
in “garbage balance sheets.” It’s not a matter of  trust, 
it’s a matter of  competency in accounting.

“Cloud based accounting has taken off  because when 
we show them the system, our small business clients 
want it,” Hitesh said. “I feel that AccountantsWorld 
is the only technology provider who understands the 
needs of  the accountant, rather than trying to serve 
small business owners. And, they are easy to work 
with. If  we need support, I know they will help solve 
any issues quickly.”

READ THE 2016 REVIEW OF  
Accounting Power by AccountantsWorld
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BEST FIT
Small retail businesses as well as 
businesses with a need for com-
prehensive sales and inventory 
management.

PRODUCT STRENGTHS
• Excellent sales and inventory 

management capability

• Intuitive interface and easy 
system setup

• Offers multi-currency capability
• Product can be used with both 

Windows and Mac users
• Electronic and online payment 

processing available

POTENTIAL LIMITATIONS
• Cloud and mobile add-on need to 

be synced with desktop product

SUMMARY & PRICING
AccountEdge from Acclivity offers 
small to mid-sized businesses an 
affordably priced, easily navigated 
accounting solution that is par-

ticularly well suited to retailers. 
AccountEdge Basic runs $99, and 
AccountEdge Pro at $399, which 
includes up to 10 users and has 
more features for payroll, billing, 
time tracking and inventory.

www.accountedge.com

BEST FIT
Denali is a good fit for small to 
mid-sized businesses that are in the 
market for a scalable, comprehen-
sive accounting software product.

PRODUCT STRENGTHS
• Product is scalable, with three 

versions available: Basecamp, 

Ascent and Summit
• Excellent payroll module
• Users can add additional mod-

ules as needed
• Works well with niche markets 

such as nonprofit and retail

POTENTIAL LIMITATIONS
• No mobile access available

 SUMMARY & PRICING
Denali Business Accounting, from 
Cougar Mountain Software, offers 
small to mid-sized businesses a 
highly scalable product that is intui-
tive, affordable and packed with add 

on modules. Pricing starts at $1,800 
for a single user system, with all 
add-on modules priced separately.

www.cougarmtn.com

BEST FIT
CenterPoint Accounting is a good 
match for businesses looking for 
a product with a more traditional 
look and feel that offers solid inven-
tory and business management 
capabilities.

PRODUCT STRENGTHS
• Offers good inventory and fixed 

asset management
• Offers comprehensive payroll 

capability
• Good selection of help, training, 

and getting started tools to assist 
new system users

• Offers good customization 
capability

POTENTIAL LIMITATIONS
• Does not offer remote system or 

mobile access

SUMMARY & PRICING
A good fit for small businesses 

that need inventory and fixed asset 
management, CenterPoint pricing 
starts at $1,495, with add-on mod-
ules such as check printing, payroll, 
and inventory priced separately.

www.redwingsoftware.com

BEST FIT
Visual Bookkeeper is a good fit 
for smaller businesses looking for 
more robust product features than 
typically found in entry-level book-
keeping and accounting software 
products.

PRODUCT STRENGTHS
• Updated interface is more 

user-friendly
• Affordable for just about any 

business
• Solid help and getting started 

features and functions
• Good selection of add-on 

modules

POTENTIAL LIMITATIONS
• No remote/online access for 

accountants

SUMMARY & PRICING
Visual Bookkeeper offers small 
business owners solid bookkeeping 
capability, with a good selection of 
system add-ons that can increase 

product functionality. Visual Book-
keeper is available for $249.00 for a 
single user system, with users able 
to purchase add-on modules and 
user licenses at an additional cost.

www.visualbookkeeper.net

Acclivity - AccountEdge Pro

Cougar Mountain Denali

Red Wing Software - CenterPoint Accounting

A-Systems Inc. - Visual Bookeeper

Read the full review and see expanded ratings for this product online at: 
www.CPAPracticeAdvisor.com/12213824

Read the full review and see expanded ratings for this product online at: 
www.CPAPracticeAdvisor.com/12213820

Read the full review and see expanded ratings for this product online at: 
www.CPAPracticeAdvisor.com/12213822

Read the full review and see expanded ratings for this product online at: 
www.CPAPracticeAdvisor.com/12213827
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FROM THE TRENCHES

• More granularity and control of 
applications, w ith a role-based 
security interface

• More reporting and analytics options
• More third-party solutions available 

to solve difficult issues and special-
ized industry needs

• Sizing considerations
• Implementation budget - $15,000 

to $1MM
• Historical VAR model (although 

that is changing with many vendors 
– Open Systems, Epicor, etc.), so you 
may wind up dealing direct with the 
publisher

• Company size not hard and fast
• 5 – 2,500 employees
• $1MM-$1B revenue
• Smaller companies who do hard 

things (grants, job costing, manufac-
turing, international, etc.) will need 
higher-end SMB solutions than EE/
revenue guidelines may dictate
Typically, a few key questions 

about size, complexity, locations, 
multi-currency, and type of busi-
ness will filter products quickly to a 
few candidates that are a “best fit”. 
Most publishers have refined their 
products so far that they target 
micro-verticals, that is to say a very 
specific need. For example, industrial 
fasteners, plumbing, f looring or 
electrical supplies are micro-verticals 
best served by a few products from 
the myriad of products available.

What are a few SMB 
product examples?
And for that matter, who are the 
key players? In increasing order of 
sophistication, this list represents the 
best of the 300 or so providers in the 
U.S. market (products were sorted 
within the company for increasing 
capabilities, too, and a high end 
product pushed the publisher further 
down the list):
• Intuit
• CYMA
• Sage

• 50/50c
• 100/100c
• 300/300c
• Live
• 500
• X3
• Specialty

• Financial Force
• Open Systems

• OSAS
• TRAVERSE

• Exact
• Macola ES
• Globe

• SYSPRO
• Intacct
• Acumatica

• NetSuite
• Microsoft 

• Dynamics
• GP
• SL
• NAV
• AX

• SAP
• Business One
• ByDesign

• Deltek
• Epicor

• Eclipse
• Prophet 21
• Epicor ERP
• Infor
• Distrib SX.e

• Syteline
• Fourth Shift

• Infor 10x
While there are a number of other 

good products that could be named, 
it is important to pick a publisher that 
has a long term record. Your organiza-
tion is likely to use a properly selected 
SMB product for up to ten years, and 
you’ll want the company and product 

to provide all the support you need 
during that timeframe. Further, 
mature products have more of the 
kinks and bugs worked out. Your 
job should be to make sure that the 
implementation project is managed 
properly, not debug a new system like 
we frequently did in the 1980’s and 
90’s. If you’d like to check that a prod-
uct you are considering is good for 
your business or your clients, please 
send an email providing the name of 
the product, and some background 
information as noted in the few key 
questions and outline above.

Classical mistakes and 
misguided selection
Although some vendors are trying 
to claim that the feature wars are 
over, note that these claims are usu-
ally made by publishers that lack 
features in their products. The good 
news is that most products don’t 
have glaring deficiencies like they 
did 20+ years ago, which drive a very 
detailed needs analysis with tools 
like The Accounting Library. We 
still find merit in this feature based 
approach. However, a reasonable 
alternative is to do a process map-
ping and a gap analysis. Failing to 
do enough analysis on the front end 
of an implementation is still the key 
reason for failure in SMB and ERP 
implementations. A simple process 
to follow can be found at www.
accountingsoftwareworld.com/
articles-white-papers/selection-
steps. A great installer can still make 
a marginally capable product work, 
but most businesses are best served 
by selecting the right product with a 
competent installer.

One final caution, contacting a 
publisher or VAR before you have 
done some preliminary work can 
cause a number of problems includ-
ing not locating the best installer 
because you are treated as a “claimed 
lead”, and you may early be sold on 
the wow factor of a demonstration 
instead of the thoughtful work of 
finding a product that fits the busi-
ness best. Improper selection can 
lead to cost and schedule overruns 
and complete project failures.  

CONTINUED FROM PAGE 12
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APPS WE LOVE

This month we are focusing on 
apps that further our education. 
We surveyed our 40 Under 40 
Class of 2015 along with members 
of the Thought Leader Symposium, 
and here is a sample of what we 
discovered.

Elizabeth Pittelkow, CPA, 
CITP, CGMA, DTM, director of 
accounting and compliance with 
ArrowStream, recommends DUOL-
INGO (free). “I took several years of 
Spanish classes while in school, but I 
have not used Spanish often enough 
since then to feel confident in it. I 
use this app to refresh my Spanish 
skills. I like this app because the 
education is in the form of games. I 
play the games during my commutes 
and when I am waiting in lines.”

Mathew Heggem, CEO of 
SUM Innovation, and Donny 
Shimamoto, managing director of 
Intraprise TechKnowlogies LLC, 
agree. “DUOLINGO is great for new 
languages, I got 30% fluent in Span-
ish (according to the app) in about 10 
weeks using that,” said Shimamoto.

Kerri Gibson, vice president, 
small professional, at Wolters 
Kluwer, CCH Small Firm Services 

shared two favorites with us. BAB-
BEL: “Since I now live in a place 
where English is not the first lan-
guage my current learning adventure 
is French. This is not easy to squeeze 
into an already packed schedule. 
With the Babbel app I can grab a 
quick lesson anytime I have a few 
spare moments so learning ce n’est 
rien!” WIKIPEDIA: “I love the ability 
to be able to learn about anything at 
any time. Especially when traveling I 
am obsessive about learning as much 
history and culture of a location as 
possible. So I am constantly wiki’ing 
for information. I like it because it 
is so easy to use, has a wealth of 
information, and gives me fun facts 
to squeeze into a conversation. “

Pittelkow also uses GRAMMAR 
GIRL PODCAST (free) and GRAM-
MAR GIRL APP (ad-free). “I listen to 
the Grammar Girl Podcast through 
Apple’s Podcasts App; people can 
download the Grammar Girl App for 
no ads. I am a big grammar person; 
this podcast helps keep my grammar 
skills sharp in language and writing, 
and it helps me to develop the skills 
of others.

Rick Richardson, CPA.CITP, 

CGM A, managing partner at 
Richardson Media & Technologies, 
sings the praises of online learning 
platform LYNDA.COM. “It is the best 
on-line training resource I use on a 
regular basis. Cost per year is $275 
for the regular membership and 
$375 for the premium membership 
(includes streaming and copies of all 
the example files).” A free 10 day trial 
is available.

KAHN ACADEMY comes highly 
recommended by Richardson, “As 
they say, you can learn anything for 
free. Particularly technical topics, 
software, math, science are the best!“ 
and also Jim Bourke, CPA.CITP, 
CFF, CGMA, who commented, 
“There is no comparison with any 
other learning tool. Math, science, 
economics, finance…. You get it all 
and you get it for FREE!”

Leslie Shiner, owner of The 
ShinerGroup, subscribes to podcasts 
from the HOWSTUFFWORKS app. “I 
particularly enjoy Stuff You Should 
Know as well as Stuff you Missed 
in History Class. With my busy 
schedule, I don’t have time to take 
classes. But I do have time to listen 
to podcasts while driving, traveling 
or taking a walk. The podcasts are 
interesting and teach me lots of 
“stuff”! And if there’s something I’m 
not thrilled about, I can just skip it 
and move on to the next one.

Adam Burnett, director of sales 
engineering at Wolters Kluwer, is 

also a fan of HOWSTUFFWORKS. “I’m 
the type of person that loves to know 
a little (or a lot) about everything. 
When a good friend of mine turned 
me on to the HowStuff Works app, 
it was a perfect match. Essentially 
it’s a collection of articles, podcasts 
and videos on an incredible array 
of topics that range from science to 
history, pop-culture to technology 
and everything in-between. Read-
ing it on airplanes, listening to the 
podcasts while I mow the yard, I’m 
always on it and always learning 
something interesting.”

David Cieslak , CPA.CITP, 
GSEC, principal with Arxis Tech-
nology, recommends TED TALKS, 
ITUNES U, and STITCHER for stream-
ing educational content on demand.

If you enjoy the arts and want 
to learn more, Gary Boomer, 
visionary and strategist of Boomer 
Consulting, Inc., recommends you 
check out ART AUTHORITY by Open 
Door Networks, Inc. for the iPhone 
and iPad - “$4.99 and worth more. 
It’s like a museum on your mobile 
device.”

And don’t forget YOUTUBE . 
Brian Friedman, CPA.CITP, 
northeast division sales manager, 
software, at Wolters Kluwer, stated, 
“For almost any topic you might be 
interested in there are videos put 
together by experts in every field 
imaginable.”    

Education Edition
By Gail Perry, CPA, Editor-in-Chief

W
 
e all have stories about how 
information we find on the 
internet makes us laugh, 
makes us groan, makes us cry, 
keeps us more engaged with 

each other. Some call it information overload. We 
call it living. We love sharing apps that seem to make 
our lives more complete, and of course everyone 
has a different definition of what that means, so 
each month we bring you a different collection of 
intriguing apps, contributed by our ever-growing 
community of technology savvy members of the 
accounting profession.
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Done deals
With ongoing inaction at the 
federal level, states have continued 
the trend started in 2015 with 
vows to fight for online sales tax 
revenue. The National Council of 
State Legislatures (NCSL) stands 
behind them. It reports that, as of 
April 2016, lawmakers in 16 states 
had introduced 24 bills that would 
“require out-of-state companies to 
collect taxes on internet sales and 
remit them to the states.”

Louisiana was the first to act in 
2016. Its internet sales tax law took 
effect on April 1, the same date 
the state sales tax rate increased 
and numerous exemptions were 
temporarily suspended. The law 
establishes click-through nexus 
and affiliate nexus and notes that 
any federal legislation authorizing 
states to require a remote seller to 
collect sales tax on taxable transac-
tions would preempt the provisions 
of the bill.

Next up: South Dakota. Begin-
ning May 1, remote sellers earning 
an excess of $100,000 from South 
Dakota customers or making at 
least 200 sales of tangible personal 
property or services to South Dakota 
customers are required to collect 
sales or use tax under the new law. 
The law is unusual in that it declares 
the state’s inability to effectively 
collect sales or use tax from remote 
sellers “is seriously eroding the sales 

tax base of this state” and that sales 
and use tax revenue is essential 
because there is no income tax. The 
state is suing several businesses for 
refusing to comply with the law, 
and is in turn being sued by trade 
associations.

In May, Oklahoma enacted the 
Retail Protection Act, which expands 
the definition of “vendor” and “main-
taining a place of business in this 
state” and gives out-of-state retailers 
a choice to either voluntarily collect 
and remit Oklahoma use tax or notify 
customers of their obligation to remit 
use tax and provide an annual report 
of their online purchases. It takes 
effect November 1, 2016.

Other news of note: new require-
ments for remote sellers took effect 
in South Carolina on January 1, 
when Amazon’s grace period in the 
state came to a close and it started 
collecting tax. In addition, the Tenth 
Circuit Court of Appeals upheld 
Colorado’s use tax notification 
requirements.

Under discussion
Calls to tax more out-of-state sell-
ers are being heard throughout the 
nation this year.

Minnesota enacted remote sales 
tax legislation in 2013 but lawmakers 
are currently considering several 
bills that would expand nexus to 
companies with storage facilities in 
the state, workers in home offices in 
Minnesota, and sellers with market-

place providers or other third parties 
that facilitate sales in Minnesota.

The Vermont House and Senate 
have approved a measure that would 
create use tax notification require-
ments for certain non-collecting 
out-of-state vendors. It is on the 
governor’s desk.

Not this session
Rhode Island lawmakers have been 
considering a remote sales tax col-
lection bill loosely inspired by South 
Dakota’s new law. House Bill 7375 
explains that it is no longer reason-
able to base sales tax on a physical 
presence in a state and insists that 
remote sales tax collection is no 
longer an undue burden due to 
technological advances. It has been 
held in committee for further study.

Internet sales tax legislation was 
shelved in Utah last March due to 
opposition from “mommy bloggers,” 
women who supplement their house-
hold income with revenue generated 
from click-through advertisements 
on their blogs. Their concerns that 
Amazon would terminate their 
contracts in response to a remote 
sales tax law persuaded Rep. Mike 
McKell to withdraw his bill, SB 182, 
from consideration.

Remote sales tax legislation has 
also been under consideration in 
Connecticut, Kansas, Massachusetts, 
Mississippi, Nebraska and Ohio.

Meanwhile, in the capitol
Federal lawmakers have been in a 
deadlock over remote sales tax for 
years. Two remote sales tax bills and 
one in working draft form have been 
gathering dust in the House since 
they were penned near the start of 
2015. Bob Goodlatte (VA-R), Chair 
of the House Judiciary Committee, 
is clear in his opposition to the Mar-
ketplace Fairness Act of 2015 and its 

cousin, the Remote Transactions 
Parity Act. The Chairman supports 
the Online Sales Simplification Act 
(OSSA), which would source sales 
to the origin state rather than the 
destination state. Mr. Goodlatte 
remains committed to OSSA and 
recently circulated a four-page 
summary of his proposal.

Earlier this year, a vote on the 
Marketplace Fairness Act (MFA) 
was promised with a handshake. 
Longtime remote sales tax pro-
ponent Sen. Lamar Alexander 
(R-Tenn) has said there’s a good 
chance MFA will be considered this 
year. Time will tell.

Prudence advised
Retailers currently making sales 
to multiple states or planning to 
expand in that direction should be 
closely tracking the remote sales 
tax situation. A growing number of 
states are directly challenging the 
policy upheld in the 1992 Supreme 
Court decision, Quill Corp. v North 
Dakota, that a business must have a 
physical presence in a state before 
the state can impose a sales or use 
tax collection obligation. They want 
more sales tax revenue, and they 
want it now.

As Rhode Island lawmakers have 
noted, it no longer has to be an undue 
burden to collect sales and use tax 
in multiple states. Sales tax software 
(SaaS) simplifies compliance. Learn 
how it works.    

States Redefine Nexus  
to Tackle Online Sales Taxes
By Gail Cole

A
 
s the middle of the year approaches, it’s 
worth taking stock of remote sales tax. 
Numerous states have enacted or are 
considering legislation enabling them 
to collect sales and use tax revenue from 

remote retailers lacking a physical presence in the state. 
Lawsuits have been filed. Online sellers are poised to 
respond as needed.

Gail Cole is a sales tax expert with 
Avalara who has a penchant for dig-
ging through the depths of BOE sites 
and discovering and reporting rate 
changes across the country.
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In the past, many small businesses 
that provided services, rather than 
sale of goods, did not have to deal 
with sales taxes at all. However, that 
is changing as the U.S. economy is 
increasingly driven by services and 
governments look for more sources 
of revenue. The number of states levy-
ing sales taxes on services is steadily 
increasing.

As a small business owner, the first 
two things you need to know about 
sales taxes on services are:
• There are many services that have sales 

tax attached.
• The number of those taxable services 

is growing.
As always in dealing with sales tax, 

the specifics of sales taxes depend on 
the rules in the jurisdiction(s) where 
you are taxed. These can vary a great 
deal, so you need to know which 
specific rules will apply to you.

But there are some basic principles 
and things to watch out for if you’re 
wondering whether you might have 
to collect sales taxes on your services.

Presumed taxable vs. 
presumed exempt 
states
Most of the 45 states that charge sales 
tax consider some services taxable. 

The majority of states (41), plus the 
District of Columbia, treat services as 
not subject to sales tax unless specifi-
cally made taxable by law. However, 
four states (Hawaii, South Dakota, 
New Mexico, and West Virginia) 
consider services to be taxable by 
default, unless they are exempted by 
law. If your business sells services, 
it’s crucial to know whether a state 
where you have nexus presumes that 
services are taxable or non-taxable.

More states are looking at 
changing their default stance on 
the taxability of services in order to 
increase their revenue. California 
Senate Bill 8, which would impose a 
tax on nearly all professional services, 
is an example of this type of attempt. 
Expected to raise $10 billion a year 
in sales revenue if passed, the bill 
did not make it to a vote last year but 
was expected to make a return this 
year. The governors of Illinois and 
Pennsylvania have also come out in 
favor of extending sales taxes to more 
services in their states.

Types of taxable services
Services generally subject to sales tax 
can be divided into several groups. 
However, each of these types of 
services can be treated differently in 

each jurisdiction.
Services to tangible personal 

property (TPP): These services 
typically improve or repair property, 
with car repair being one example.

It’s important to note that if there 
is a tax exemption for a service to 
tangible personal property, the 
service must be separately stated on 
an invoice to the customer. If it is not, 
the service may be considered part of 
the sale of the property and can be 
taxed like it.

Services to real property: This 
category includes improvements 
to buildings and land, such as land-
scaping, lawn service and janitorial 
services.

States may treat services to 
residential and commercial property 
differently, taxing services to com-
mercial property, while services to 
residential property are exempt, for 
example. Some states may also treat 
new construction differently than 
remodeling, with new construction 
exempt and remodeling services 
subject to sales tax.

Business services: Services per-
formed for companies and businesses 
fall into this category and can range 

from credit reporting to extermina-
tion services.

Personal Services: Grooming or 
self-improvement services provided 
by businesses such as tanning or hair 
salons fit into this area.

Professional services: Many ser-
vices provided by professionals such 
as attorneys, physicians, accountants, 
and other licensed professionals are 
currently not subject to sales tax, but 
states are taking a second look at this 
potential revenue source.

A m u s e m e n t / R e c r e a t i o n : 
Admission to recreational events, 
amusement parks, as well as other 
types of entertainment, are examples 
of services in this category.

CONTINUED ONLINE AT:
www.CPAPracticeAdvisor.

com/12216965

Are Your Clients 
Prepared for Sales 
Taxes On Services?
By Shane Ratigan

S
 
mall businesses have a big presence when 
it comes to providing services: according 
to the U.S. Small Business Administration, 
the top two industry categories for small 
businesses (defined as fewer than 500 

employees) in the U.S. are “professional, scientific, and 
technical services;” and “other services (except public 
administration).” In fact, small businesses make up 
85.8% of employment in the “other services” industry 
category in the U.S.

Shane Ratigan is a licensed attorney 
in Oregon and Washington and 
works in sales tax law and sales tax 
compliance with Avalara.

A Year in the Life of a SALT Accountant  
is sponsored by Avalara

June SALT Checklist
 Determine if there are any votes coming up this 
month in the jurisdictions where your clients do 
business. Share results with your affected clients 
and incorporate any changes in laws into your 
own system.
�Filings�–�prepare�and�file�all�state�and�local�returns�
due this month (sales tax, income tax, etc.).
 Assist your clients with all necessary SALT-relat-
ed journal entries, keeping in mind accounting for 
early payment discounts, late payment penalties.
 Respond to any recent notices your clients have 
received from SALT authorities.
 Follow up with taxing authorities on open SALT is-
sues from previous months.
�Schedule�all�state�and�local�tax�filings�that�will�be�
due next month.
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1099 & W-2

1099-ETC
Advanced Micro Solutions, Inc
405-340-0697
www.1099-etc.com
1099-Etc works as a forms filer or 
as a full-featured after-the-fact/live 
payroll program. 1099-Etc allows 
for up to 1,999 clients and 9,999 
employees or recipients for each client. The 1099/W-2 
Forms Filer prepares 1099 and W-2 forms including 
1096, W-2C, W-3C, 940-EZ and 1042-S forms. The 
fast and easy-to-use form entry screens look like the 
actual forms. Software generated printing on plain 
paper is optional for Windows compatible printers. 
Two E-File options are available: E-File Direct creates 
a file that can be uploaded to the IRS and the SSA 
via the Internet. E-File Services files the data via a 
third-party and can also outsource your year-end 
printing and mailing of recipient copies. Customer 
support is available Monday through Friday 8 a.m. to 
6 p.m. CT. In January and June, hours are extended 
to 7 p.m. and Saturdays 10 a.m. to 4 p.m. CT. Down-
load a FREE DEMO from our website.

ACCOUNTING

QUICKBOOKS ONLINE ACCOUNTANT
Intuit, Inc.
888-236-9501
accountant.intuit.com
QuickBooks Online Accountant is 
Intuit’s most significant product 
offering ever to help accounting 
professionals and their clients succeed. Reinventing 
the way client information is managed and shared, 
QuickBooks Online Accountant helps accounting 
professionals collaborate with clients and gain insights 
like never before.  1.4 million companies around the 
world subscribe to QuickBooks Online, and 382,000 
accounting professionals currently use QuickBooks 
Online Accountant, making it the clear number-one 
cloud accounting solution for small businesses and 
accounting professionals.
The new QuickBooks Online Accountant is designed 
to deliver on the Intuit QuickBooks vision of being the 
operating system behind small business success, 
while also helping accounting professionals save time 
and grow their practice. The new product’s core 
capabilities focus on three areas: seamlessly exposing 
tools and insights to accounting professionals, allowing 
them to seamlessly work with all their employees and 
clients, and transforming how they grow their practice.

AUDIT/ENGAGEMENT TOOLS

CONFIRMATION.COM
615-844-6222
www.confirmation.com
Confirmation.com is the world’s leading provider of 
online audit confirmations. This award-winning solu-
tion helps firms save time, combat fraud, and enhance 
client experience. 
Confirmation.com enables your firm to easily initiate 
and manage all of your audit confirmation requests 
in both electronic and paper formats, and all within a 
highly secure platform.
The Confirmation.com service has been used to catch 
multiple frauds by company insiders, including the 
Peregrine Financial Group (PFGBest) fraud where the 
CEO stole more than $200 million; the multi-million 
dollar Shepherd Major Play Option Fund fraud and 
the China MediaExpress fraud.   
Today more than 13,000 accounting firms and 100,000 
auditors; thousands of AP (accounts payable) depart-
ments, law firms and financial institutions, including 
all of the Top 10 banks in the U.S.; and more than 
700,000 of their mutual clients worldwide trust 
Confirmation.com to process and manage their audit 
confirmation requests.  
Confirmation.com is the exclusive Preferred Provider 
of Electronic Audit Confirmations for the AICPA Trusted 
Business Advisors Solutions, endorsed by the 
American Bankers Association through its subsidiary 
Corporation for American Banking.  The company 
was a finalist in the  Tax & Accounting Innovation 
Award Honorable Mention and the Readers’ Choice 
Award by CPA Practice Advisor and many other honors. 
To learn more visit Confirmation.com or contact Mark 
Portanova at mark.portanova@confirmation.com.

DOCUMENT MANAGEMENT

EFILECABINET
877-574-5505
www.efilecabinet.com
Founded in 2001, eFileCabinet, Inc. began as a cutting-
edge tool to digitally store records in accounting firms. 
Over time, eFileCabinet has evolved into a sophisticated 
but simple electronic document management solution 
designed to help organizations cap ture, manage, and 
protect their data regardless of their industry.
Today more than 158,000 users worldwide rely on 
eFileCabinet solutions to provide a simple but effec-
tive document management software solution. 
eFileCabinet provides cloud and client/server solutions, 
including: eFileCabinet Desktop, a document manage-
ment software (DMS) solution to store and manage 
important business documents; eFileCabinet Online, 
a hosted EDM solution; SecureDrawer, a client portal/
file sharing service to share and collaborate.

iCHANNEL BY CONARC
Conarc
770-849-0508 
www.conarc.com
iChannel Features
iChannel Intranet Document/Content Manager 
A web-based collaborative content manager that is 
seamlessly linked to multiple in-house applications 
and publishes client related information to private 
extranet client sites. With indexing, versioning, online 
discussion, and extensive search and sort capacity, 
this powerful integrated solution is the central system 
to a high efficiency paperless environment - the vehicle 
to identify, categorize, and store important company 
knowledge.
• Document Management/Collaboration
• Customization to integrate with legacy systems
• Full Boolean text search across the entire repository
• Content discussion capacity (threaded to document)
• Versioning of documents
• Automatic email notification on activity with documents
•  Check-in, check-out of document with history of 

activity
• Centralized and/or decentralized document storage
• Strict security of access based on Groups and Users
• All files are maintained in their native formats
•  Open file structure that can be readily mapped to 

any format
iChannel CRM 
Centralized client, contact, and transaction information 
that will help serve clients’ needs more effectively, 
thus building a closer relationship. The integrated 
CRM solution is linked to the firm’s in-house applica-
tions, therefore publishing and maintaining consistent 
client records throughout the organization. The CRM 
is integrated with Microsoft Outlook™ so that iChan-
nel’s centralized contact database can be bi-direc-
tionally synchronized with each individual’s personal 
Outlook.
• Clients
• Contacts
• Calendaring
•  Activities – Meetings/Tasks/Email/Reminders/ 

Faxes/Notes
• User Defined Fields
A web-based collaborative content manager that is 
seamlessly linked to multiple in-house applications 
and publishes client related information to private 
extranet client sites. With indexing, versioning, online 
discussion, and extensive search and sort capacity, 
this powerful integrated solution is the central system 
to a high efficiency paperless environment - the vehicle 
to identify, categorize, and store important company 
knowledge.

2016 ACCOUNTANTS PRODUCT & SERVICE GUIDE
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WORKSPACE
Office Tools
661-794-2220
www.officetools.com
We’ve taken the best of a traditional office work area 
and digitized the most familiar and used aspects. By 
combining dashboards and data entry into one Single 
Screen, users find a unique experience where every-
thing they need is only one click away. This experience 
we call Workspace™.
•  All of your client’s info, projects and tasks are in one 

place which seamlessly updates your other programs.
•  Keeping track of your staff is made simple. Keeping 

projects on track and under budget a breeze.
•  Seamless time tracking tools take the burden out 

of time sheets. Now you can focus on making money 
not administration.

•  Track all communications, phone calls and email 
easily while seamlessly integrated into your workflow.

•  All tasks for your office are easily tracked and visible 
through dashboards and auto deadline reminders.

DOCUMENT STORAGE

APPLIED ANSWERS, INC.
888-753-2245 
www.filegenius.com
Atlanta, Georgia-based 
Applied Answers Inc. 
develops cost-effective 
solutions that enhance productivity and bottom line 
success. For more than three decades, management 
has delivered a level of expertise and reliability that 
has attracted organizations like Coca-Cola, the CDC, 
TD Ameritrade, the NFL, Louis Vuitton, Qwest Com-
munications, 3M, Xerox and many other small and 
large companies.

FINANCE CONTROL & 
AUTOMATION

BLACKLINE FINANCE CONTROLS AND 
AUTOMATION PLATFORM
BlackLine
818-223-9008
www.blackline.com
Designed entirely in the cloud from the ground up, 
BlackLine is the only unified technology solution built 
specifically for accounting and finance. No messy 
acquisitions, no disparate hybrid software-hardware 
combinations, and no expensive middleware or upgrade 
costs, just the world’s most trusted solution for Finance 
Controls and Automation.
The simplicity and usability of BlackLine solutions are 
unique. Unlike some systems on the market today, 
BlackLine is not a Frankenstein patchwork of old 
software and hardware. Rather, it’s a comprehensive 
Finance Controls and Automation platform built on a 
single codebase and delivered securely via the cloud. 
Users enjoy a consistent experience with single 
sign-on and avoid constantly switching between 
multiple systems. Data is available between products 
within the platform as well, without having to be 

transferred between or through other systems. 
Organizations can manage the entire accounting and 
finance lifecycle and gain a global view into tasks and 
processes, all in one centralized, secure, and reliable 
system: the only unified cloud platform built specifically 
for finance and accounting. When clients purchase 
BlackLine, they focus on adopting the technology for 
process improvement rather than supporting its 
infrastructure.

FIXED ASSETS/
DEPRECIATION

BNA FIXED ASSETS SOFTWARE
Bloomberg BNA
800-424-2938
www.bnasoftware.com
BNA Fixed Assets™ is 
easy-to-use, cost-effective software that enables tax 
and accounting professionals in companies of any 
size to more efficiently manage the complete fixed 
asset lifecycle. With BNA Fixed Assets you gain an 
end-to-end fixed asset management system from 
construction and acquisition through disposal. The 
BNA Fixed Assets solution suite allows you to:
•  Automate all aspects of tracking and depreciating 

your fixed assets with fixed asset software
•  Manage and track projects before they become 

fixed assets with Construction in Progress (CIP) 
capabilities

•  Gain complete visibility into your fixed assets with 
asset inventory software and hardware

•  Leverage your investment in accounting and tax 
compliance systems with integration capabilities 
for enterprise organizations

•  Meet compliance with frequently changing GAAP 
and tax requirements including the tangible property 
regulations

GOVERNMENT

ACCUFUND ACCOUNTING SUITE
AccuFund, Inc.
877-872-2228
www.accufund.com
Available as either a cloud 
(SaaS) subscription or 
on-premise licensed solu-
tion, the AccuFund Accounting Suite provides a 
complete financial management solution to nonprofit 
organizations. AccuFund includes specialized modules 
for community action, work force development and 
other social service agencies that need to track both 
the recipient of services as well as those providing it 
and paying for it. The Suite includes financial reporting 
for external and internal purposes and easy cross-year 
reporting for grants and projects. Specialized modules 
include Payroll with web-based time entry, integrated 
Human Resources, Allocations, Purchasing with 
Electronic Requisitions, Grants Management, Client 
Accounting and Invoicing. AccuFund’s two versions, 
standard for smaller organizations and professional 
for larger ones provides a scalable, configurable 

solution to meet the needs of all but the very largest 
NPOs with an easy to use interface that is preferred 
by users and consistent throughout the system.

INSURANCE

PROFESSIONAL LIABILITY INSURANCE 
FOR ACCOUNTANTS AND ACCOUNTING 
FIRMS
Herbert H. Landy Insurance Agency, Inc.
800-336-5422
www.landy.com
The Herbert H. Landy 
Insurance Agency, Inc. has 
been a national leader in 
providing Professional 
Liability Insurance and Errors and Omissions (E & O 
Insurance) since 1949. We offer coverage through 
some of the finest, most financially-sound insurance 
companies to assist our clients in obtaining the best 
combination of coverage and cost to fit their own 
unique professional insurance requirements. Whether 
you are a professional seeking Errors & Omissions or 
Professional Liability Insurance for your business or 
an independent insurance agent securing coverage 
for a client, our goal is to make your insurance buying 
experience a positive one.

NOT-FOR-PROFIT

ACCUFUND, INC.
877-872-2228 
www.accufund.com
$2,995 and up
The AccuFund Account 
Suite provides a complete financial management 
solution to nonprofit organizations with on-premise 
or cloud options. AccuFund includes specialized 
modules for community action, work force development 
and other social service agencies that need to track 
both the recipient of services as well as those providing 
it and paying for it. The Suite includes financial reporting 
for external and internal purposes and easy cross-year 
reporting for grants and projects. Specialized modules 
include Payroll with web-based time entry, integrated 
Human Resources, Allocations, Purchasing with 
Electronic Requisitions, Grants Management, Client 
Accounting and Invoicing. AccuFund’s two versions, 
standard for smaller organizations and professional 
for larger ones provides a scalable, configurable 
solution to meet the needs of all but the very largest 
NPOs with an easy to use interface that is preferred 
by users and consistent throughout the system.
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FINANCIAL EDGE NXT NONPROFIT 
ACCOUNTING SOFTWARE - FROM 
BLACKBAUD
Blackbaud, Inc.
800-443-9441
www.blackbaud.com/fund-accounting/financial-
edge-nxt
Intuitive Cloud Accounting for Nonprofits
Over 30 years of research and development went into 
making Financial Edge the most comprehensive, 
purpose-built 
fund accounting 
software for 
nonprofits. With Financial Edge NXT, we’re bringing 
this thorough understanding of the unique needs and 
desires of nonprofits to the cloud, delivering a whole 
new level of performance and accessibility. Reliable, 
intuitive, and fully-integrated, our all-in-one solution 
brings you the most advanced technology and 
powerful tools to empower transparency, stewardship, 
and compliance.

PAYROLL

AMS PAYROLL
Advanced Micro Solutions, Inc
405-340-0697
www.1099-etc.com
AMS Payroll is a full featured after-the-fact/live payroll 
program that prepares the state wage forms for ALL 
states including DC and PR. Most state forms can be 
printed using the Software Generated Forms option. 
AMS Payroll tracks deposits and liabilities, prints 
checks and supports tax deferred plans. Optionally, 
AMS Payroll calculates taxes and 
has many other features. Data can 
be imported from Excel, Quicken, 
QuickBooks, QuickPay, Peachtree, 
text files and most competitors. 
Quarterly Magnetic Filing for several 
states is built into AMS Payroll. Two E-File options are 
available: E-File Direct creates a file that can be 
uploaded to the IRS and the SSA via the Internet. 
E-File Services files data via a third-party and can also 
outsource your year-end printing and mailing of 
recipient copies. Customer Support is available Monday 
through Friday 8 a.m. to 6 p.m. CT. January and June 
hours are extended to 7 p.m. and Saturday 10 a.m. 
to 4 p.m. CT. Download a FREE DEMO from our 
website!

RUN POWERED BY ADP MOBILE 
PAYROLL
ADP
866-427-5237
www.accountant.adp.com
The RUN Powered by ADP Mobile 
Payroll app is a new convenient way 
to help you manage your payroll 
anytime, anywhere on your iPhone. 
It is a fast, intuitive, and secure mobile version of RUN 
Powered by ADP -- the industry-leading full-service 
online payroll solution. Available for current RUN 
Powered by ADP clients, you can pay hourly and 
salaried employees as well as contractors while you 
are on the go. Use our patent-pending, easy to use 
interface to quickly enter and review pay data for 
processing your payrolls. Manage your employees 
more effectively using the HR Checkup and HR 
Dictionary. Learn more at www.adp.com/solutions/
employer-services/run-powered-by-adp.aspx.

SUREPAYROLL
SurePayroll
847-676-8420
www.surepayroll.com
•  Enter payroll and access reports from anywhere 

— even on your Mobile device. What we do: Import 
and verify your current year’s payroll records to 
ensure each of your employees receives only one 
W2 or 1099 from your business.

•  Send you an email reminding you when it’s time to 
process payroll.

• Calculate wages and deductions.
•  Deposit and file federal, state and local payroll taxes 

— with guaranteed timeliness and accuracy.
•  Pay your employees by direct deposit and notify 

them of payment by email. (Or you can print and 
distribute checks if you prefer.)

•  Provide employees 24/7 online access to their 
paystubs W2s and other payroll information.

•  Provide you and your accountant 24/7 online access 
to payroll reports.

•  Provide you customized labor law posters and other 
resources to help you keep up with ever changing 
regulations.

•  Send you calendar reminders of employee events, 
such as anniversaries and birthdays.

•  Work with the IRS and other tax agencies on your 
behalf, if ever needed.

• All at no extra cost.

PAYROLL PROCESSING

CHECKMARK PAYROLL SOFTWARE
CheckMark, Inc.
800-444-9922
www.checkmark.com
CheckMark Payroll is an auto-
mated payroll software program 
designed for the small to 
medium sized business to 
calculate and print payroll. 
CheckMark Payroll software for 
Macintosh and Windows is the 

most complete solution for do-it-yourself payrolls, 
small businesses, accountants, and professional 
payroll services. Our software program delivers more 
value for less money, and includes high-end features 
like direct deposit, MICR encoding blank check stock, 
and handles unlimited companies and unlimited 
employees.
Run it as a stand-alone program, or post to most 
popular accounting systems, including CheckMark’s 
own MultiLedger accounting system. CheckMark 
Payroll supports major accounting packages so that 
you can have seamless transfer of valuable data within 
a few clicks.
CheckMark Payroll will calculate Federal and State 
tax withholding tables and printable IRS forms are 
included, and there is no monthly fee. Running an 
in-house payroll will save you money and keep employee 
and payroll records safe and secure.
Download our CheckMark Payroll software free trial 
and check it out for yourself! Run payroll, print payroll 
checks, and pay employer taxes in just a few minutes. 
Satisfaction guaranteed!

PORTALS

WORKSPACE ONLINE
Office Tools
661-794-2220
www.officetools.com
Now you can extend the power of Workspace to your 
customers. You can transfer documents to and from 
your clients securely, reliably, and quickly. No more 
emailing “Confidential Information” through the internet.

PRACTICE MANAGEMENT

WORKSPACE
Office Tools
661-794-2220
www.officetools.com
We’ve taken the best of a traditional office work area 
and digitized the most familiar and used aspects. By 
combining dashboards and data entry into one Single 
Screen, users find a unique experience where every-
thing they need is only one click away. This experience 
we call Workspace™.
•  All of your client’s info, projects and tasks are in one 

place which seamlessly updates your other programs.
•  Keeping track of your staff is made simple. Keeping 

projects on track and under budget a breeze.
•  Seamless time tracking tools take the burden out 

of time sheets. Now you can focus on making money 
not administration.

•  Track all communications, phone calls and email 
easily while seamlessly integrated into your workflow.

•  All tasks for your office are easily tracked and visible 
through dashboards and auto deadline reminders.
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QUICKBOOKS HOSTING

SWIZZNET
888-794-9948
www.Swizznet.com
QuickBooks Hosting.....$54.99
Swizznet offers an affordable, reliable and proven 
solution that empowers financial and management 
teams with anywhere/
anytime access. 
Swizznet delivers the 
most seamless and 
reliable online accounting platform and backs it up 
with passionate US-based customer support, meaning 
that unlike other QuickBooks hosting offerings, Swiz-
znet customers enjoy an easy, solid and secure 
anytime-anywhere accounting experience.

RETAIL/POS

CAM COMMERCE SOLUTIONS
714-338-0200
www.camcommerce.com 
CAM Commerce Solutions was founded in 1983 and 
develops, markets, installs and services highly integrated 
Point-of-Sale, ERP and 
Payment Processing 
solutions for small to 
medium size retailers. 
These integrated solutions 
include: point-of-sale, electronic payment processing, 
inventory control, eCommerce shopping cart, gift 
card, customer loyalty, and extensive management 
reporting. We offer a wide variety of products and 
services that address the automation needs of retailers. 

SMB SOFTWARE

ZOHO CORPORATION PRIVATE LIMITED
877-834-4428 
www.zoho.com/
At Zoho, software is our craft and passion. We create 
beautiful software to solve business problems. Over 
the past decade of our journey, the Zoho suite has 
emerged to be a leader in 
the cloud and on your 
devices.
As much as we love software, 
it is our people and our 
culture that are our most 
valuable assets. Our people spend years mastering 
the craft. In an industry where technology changes 
at a relentless and dizzying pace, we value persistence 
and endurance as highly as adaptability.
When you choose Zoho for your organization or as 
an individual, you don’t just get the product. You get 
our enduring commitment to keep improving your 
experience. You get our relentless devotion to customer 
satisfaction.
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      Register today at www.icpas.org/show.htm                                                                                          #TheSHOW16

Tuesday - Wednesday

August 23-24, 2016
Donald E. Stephens Convention Center

Rosemont, IllinoisINCOMPARABLE

VALUE
Over 2 days, you can earn up to

Including, 4 Ethics, 7.5 CLE, 10 EA, 
9.5 CFP, and 4 Yellow Book.
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TAX & ACCOUNTING 
SUPPLIES

TENENZ, INC.
800-888-5803
www.tenenz.com
Providing low cost, high quality tax and accounting 
supplies and services to accountants and tax preparers 
throughout the U.S. for over 40 years. 
Products include: Folders, Client  newsletters, Web 
Sites, W-2’s and 1099’s, Tax Organizers, Mailing 
Envelopes, Marketing Materials, Laser Checks, Columnar 
Workpapers, Writing Pads and more. We guarantee 
we won’t be undersold.
Contact Us Today for a Free Catalog and Product 
Samples.
Call Toll Free: 800-888-5803 • Fax Toll Free: 800-
638-0015 • Email: mail@tenenz.com • Website: www.
tenenz.com

TAX PLANNING

BNA INCOME TAX PLANNER
Bloomberg BNA
800-424-2938
www.bnasoftware.com
BNA Income Tax™ Planner offers the most com-
prehensive planning features available and helps you 
efficiently model complex tax scenarios, eliminate 
surprises, and provide income tax planning and 
projections that help clients manage and reduce their 
federal and state individual income tax liability.
•  Multiple scenarios for up to 20 years help you 

compare side-by-side ‘what ifs’ to determine best 
tax savings

•  Available with secure access to the most up-to-date 
data, calculations, templates, and analysis anytime, 
from virtually any location

•  Drill-down analysis capabilities allow you to precisely 
manage the tax ramifications of marriage and divorce, 
real estate transactions, stock options, and more

Accurate Income Tax Calculations Delivering the 
most accurate set of calculations available, BNA Income 
Tax Planner allows you to quickly calculate federal 
income taxes including alternative minimum tax, 
capital gains, estimated tax payments, stock options, 
and more.
•  Optional Fifty State Planner supports detailed 

calculations for all resident states, NYC, DC, and over 
30 nonresident states

•  Fast, accurate updates assure you’re always working 
with the most current, most accurate tax law possible

Data Import Save time and reduce errors by importing 
client data directly from major tax preparation packages. 
Professional Reporting & Client Communications 
Provide clients with as much — or as little — detail as 
they want through reports and graphs that will help 
them understand the plan, see options, and make 
decisions. 

Intuit ProConnect Tax Online
Intuit, Inc.
888-236-9501
accountant.intuit.com
Bank level encryption, robust content, mobile apps 
and no contracts — what’s not to love!
Feature Rich — Robust time savings features to speed 
you through returns.
Complete Calculations — make sure work is done 
right the first time with our advanced calculations and 
diagnostics.
Fabulous Forms Set — over 5,600 forms mean you’re 
always able to complete the job and meet tight dead-
lines.
Bank level encryption, robust content, mobile apps 
and no contracts — what’s not to love!

TIME & BILLING

BIGTIME SOFTWARE
312-346-4646
www.bigtime.net
BigTime IQ is the preferred 
best-in-breed Time & Billing 
system for accounting firms. 
BigTime IQ gives you time 
& expense tracking, WIP management, billing, workflow 
& engagement management, budgeting and more. All 
in a single integrated system designed to increase your 
gross margins.
Utilize the industry’s most powerful integration with 
Quickbooks Desktop or Online as well as Lacerte Tax.
Experience a beautiful user experience, scalability/
flexibility to grow/change with your business, cost 
efficiency as well as mobile apps (Apple and Android) 
so you can track time & expenses on the go.

BQE SOFTWARE INC
310-602-4010
www.bqe.com
BQE Software develops innovative 
practice management software for 
professional services firms. Its 
products, including BQE BillQuick®, 
BQE ArchiOffice® and BQE Engi-
neerOffice®, simplify the way firms 
enter and use information for time tracking, 
billing, project management and accounting. This allows 
them to make informed decisions faster, improve 
productivity and increase performance. With more than 
325,000 users worldwide, BQE software is trusted by 
leading accountants, architects, attorneys, engineers, 
IT specialists and business consultants.
Key Benefits:
• Improves Efficiency
• Access anytime, anywhere
• Automate billing and reporting
• Set custom alerts and notifications
•  Keep all your billing, projects, accounting, contacts, 

files and more in one place
• Speeds Up Cash Flow
• Capture more accurate billable hours
• Enjoy streamlined collections
• Enter time fast, bill fast and collect fast

• Seamless QuickBooks Integration
• Automatically send and receive information
• Never enter data twice
• Keep more accurate financial records

CHROMETA
1-888-340-6425
www.chrometa.com
“Passive” Timekeeping - It’s Easy, and 100% Accurate
Really easy and accurate timekeeping - without having 
to constantly make notes or use timers! Chrometa 
captures every minute you spend on your Mac and/or 
PC down to the minute - so that you can create billable 
time entries. Plus, calls and text messages on your 
smartphone (iPhone and Android) and even mobile 
Gmail - so that you can get paid for the hours you work 
from your mobile phone.
We integrate with many popular accounting and 
practice management systems, such as:
• QuickBooks
• QuickBooks Online
• Xero
• FreshBooks
• For PC, Mac, iPhone & Android.
Starting at just $12/month.
The result? An accurate and comprehensive timesheet. 
You’ll capture more billable time, while actually  
working less.

WEBSITE BUILDER & 
IMPROVEMENT

AFSB
800-888-5803
www.afsb.net
As low as $25.99/month.
PROFESSIONAL WEBSITES FOR ACCOUNTING and 
TAX FIRMS. Save time, and money and improve your 
client service. With AFSB, the Accounting and Financial 
Site Builder, you get a professional custom website in 
literally minutes. All AFSB websites provide your firm 
with: a Secure Client Portal, Client Newsletters, 50+ 
Financial Calculators for you and your clients, a Services 
page, a Client e-mail Management System, Google 
Mapping and much more. No technical expertise is 
required. Our site builder does it all for you. You can 
create and manage your site from the comfort of your 
own office anytime at no charge to give you the flexibility 
you are looking for in a website for your firm. There are 
no setup fees and AFSB offers the lowest monthly price 
in the industry. Visit www.AFSB.net. You are welcome 
to set up a Free trial site or call 800-888-5803 for  
more information.
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THE PROADVISOR SPOTLIGHTSPONSORED CONTENT

At Scaling New Heights, Intuit 
announced a new partnership with 
ICBUSA, part of the Institute of 
Certified Bookkeepers (ICB), and 
Hubdoc. ProAdvisors in the U.S. 
will receive 50 percent off ICBUSA 
application fees, membership fees 
and assessment fees. In addition, 
ProAdvisors who are QuickBooks 
Certified or Advanced QuickBooks 
Certified will be able to “fast track” 
their membership level – saving both 
time and money. Hubdoc is offering a 
free VIP account for ProAdvisors and 
dedicated phone support and train-
ing, as well as an exclusive discount 
up to 20 percent off for six months to 
share with clients.

Partnerships such as these are not 
unusual for Intuit and underscore 
their commitment to providing the 
tools and resources accountants and 
bookkeepers need to successfully 
grow their practice. This commitment 
aligns seamlessly with ICBUSA’s 
mission to help bookkeepers get the 
education they need for success.

“We are really excited to team up 
with ICBUSA, as part of our ProAdvi-
sor program. We are constantly trying 
to come up with new benefits to help 
ProAdvisors be a strategic advisor to 
their clients,” said Chris Hamilton, 
Global Leader of Intuit QuickBooks 
ProAdvisor Program. “At the same 
time, ICB wants to make sure book-
keepers are gaining skills and keeping 
themselves distinguished in the mar-
ketplace. It makes total sense for us to 
form a partnership and work together 
to uplift bookkeepers and accounting 

professionals.”
ProAdvisors who join ICBUSA 

will get credit for their QuickBooks 
certifications by skipping the student 
level and starting as an affiliate. 
QuickBooks certifications will help 
ICBUSA members move up ICBUSA 
ranks faster as the organization 
recognizes the skill and expertise 
required in becoming QuickBooks 
Certified and providing expert service 
to clients.

“We really feel that Intuit’s Quick-
Books ProAdvisor program aligns 
with ICB’s mission for education 
and technology. Their focus on the 
Firm of the Future is great, especially 
when combined with the strong focus 
on education here at ICB,” said Jan 
Haugo, CEO of ICBUSA. “We are 
working hard to ensure bookkeepers 
know that ICB is a valuable resource 
that can help them get what they 
need. QuickBooks ProAdvisors 
are gaining access to a network of 
educational tools and resources that 
that will help them stay up-to-date 
without reinventing the wheel. We 
want to raise awareness of the many 
resources both Intuit and ICB offer 
for bookkeepers, such as mentorships 
and guidance.”

ICBUSA is dedicated to improving 
education for bookkeepers and mak-
ing sure they are up-to-date on the 
latest bookkeeping and technology 
education. As such, the organization 
offers numerous online and in-person 
networking opportunities for book-
keepers to grow their firms and share 
best practices with their peers, as well 

as customizable templates. By being 
a member of ICBUSA, QuickBooks 
ProAdvisors can access resources 
and advice to help them in a variety 
of areas, such as determining and 
narrowing down a niche market. 
Other educational resources and 
benefits include webinars, special 
pricing, software, discounts, insider 
access to industry news and events, 
content, videos and opportunities to 
work with industry leaders.

And while education is very 
important, both Intuit and ICBUSA 
recognize it is only one step in 
empowering bookkeepers to grow 
their firms. Professionals also need 
to keep a watchful eye on their own 
business to make sure they are keep-
ing up with technology, industry 
trends and meeting business goals. 
Evaluating how their firm is interact-
ing with small business owners is 
key to ensuring they are providing 
a valuable service and stepping into 
their role as a trusted advisor.

Partnerships like ICBUSA 
provide educational resources, but 
Intuit also recognizes the need to 
adopt technologies that eliminate 
time-consuming manual tasks, such 
as Hubdoc. Hubdoc is already used 
by numerous accountants to easily 
aggregate data, like bills, statements 
and receipts, in one location. Hubdoc 
is the fifth ProAdvisor app partner, 
following Bill.com, Fathom, Receipt-
Bank and TSheets.

“We’ve heard from our ProAdvisors 
that Hubdoc makes it even easier to 
work in the cloud and eliminate 

manual entry and time spent chasing 
down data from their clients,” said 
Hamilton. “Hubdoc really shows 
how powerful the cloud is by elimi-
nating tedious tasks and automating 
document management and data 
entry, fetching financial statements 
and allowing accountants to focus 
on serving their clients. So, it made 
sense to add Hubdoc to our partner 
program.”

As bookkeepers continue to 
evolve with their clients and the 
industries they serve, it’s important 
that professionals truly understand 
the three pillars of the Firm of the 
Future – getting online, becoming 
a trusted advisor and growing your 
practice. Professionals that fail to 
recognize their value and evolve with 
technology will find themselves being 
beat out by firms with credentials.

“Trying to figure out value pricing 
and how that fits into the Firm of the 
Future model can be a hindrance that 
stops a lot of bookkeepers from mov-
ing forward. Oftentimes, firms need 
to feel comfortable with the change 
taking place in the industry, and that’s 
where ICB comes in. We educate 
them on topics such as value pricing, 
and then help bookkeepers empower 
themselves and their practices to 
move forward,” said Haugo.

ICBUSA believes bookkeepers 
are trusted advisors for their clients’ 
day-to-day consulting and technology 
needs. Bookkeepers are responsible 
for ensuring firms are on track with 
their business goals and taking 
advantage of the various technolo-
gies that will help them accomplish 
those goals. They help their clients 
navigate through the multiple tech-
nology choices available to them to 
determine the solutions that are the 
best fit for their business.

S
 
ince introducing the concept of the Firm of the Future, Intuit has 
been working hard to empower accounting professionals to take 
their firms to the next level. With its latest partnerships, the financial 
management software provider wants bookkeepers to know – if 
they didn’t already – they are a part of this movement as well.

Intuit Rolls Out Exclusive Benefits 
to U.S. QuickBooks ProAdvisors

CONTINUED ON PAGE 37
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A YEAR IN THE LIFE: PAYROLL ACCOUNTANT

Some reasons workers aren’t reaping the full 
benefits of time off:
•  Many employees haven’t taken a vacation, or have used 

fewer days, out of concern about the amount of work 
that would be waiting for them when they returned.

• About a third of workers took fewer or no days off 
because they worried about their colleagues absorbing 
their workload.

• Almost half of workers admited to checking in with the 
office at least once or twice a week while they were on 
vacation.

• Many younger employees (age 18 to 34) check in at 
least once or twice a day while on vacation – perhaps 
a sign of the times for millennials who grew up more 
connected.
Some sunnier results from the Accountemps 

survey show professionals plan to take an average of 
10 vacation days this summer, and 29 percent plan to 
take more vacation days this summer than last year.

“Thanks to 24/7 email access via smartphones, 
the lines between work and personal time are becom-
ing more blurred, especially while on vacation,” said 
Bill Driscoll, district president for Accountemps. “It’s 
important to take a break from your inbox and use 

your vacation time to relax, so you can return to work 
with renewed energy.”

Driscoll also highlighted the need for managers 
to lead by example. “As a manager, if you rarely 
take your vacation days or you choose to check in 
frequently while on vacation, your team will model 
your behavior. Encourage employees to use their 
time off and disconnect from work to avoid burnout.”

Additional findings from the Accountemps 
survey:
• 48 percent of workers said their managers encourage 

them at least somewhat to take vacations;
• 47 percent said their managers neither encourage nor 

discourage them from taking time off.
• 40 percent of women said they don’t have enough 

vacation time compared to 26 percent of men who feel 
the same.

• 47 percent of workers ages 18 to 34 plan to take more 
vacation days this summer compared to 25 percent of 
professionals ages 35 to 54 and 17 percent ages 55 and 
older.

• 37 percent of men plan to take more vacation days this 
summer versus 21 percent of women.

• 50 percent of men and 34 percent of women check in 
with the office while on vacation. 36 percent of workers 
ages 18 to 34 check in with the office at least once or 
twice a day while on their summer vacation compared 
to 16 percent of professionals ages 35 to 54 and 12 
percent ages 55 and older.

• 40 percent of men worry about colleagues absorbing 
their workload and have skipped or taken fewer vacation 
days as a result, compared to 31 percent of women.

• More than half (55 percent) of workers ages 18 to 34 
have skipped or taken a shorter vacation because they 
were concerned about their workload upon return. 36 
percent of those ages 35 to 54 and 33 percent ages 55 
and older have done the same.

Accountemps offers five tips for maximizing time 
away from the office:

1 
Cultivate a vacation-taking culture. Man-
agers should create an atmosphere where 
employees feel motivated and encouraged 

to take time off to recharge.

2 
Plan ahead. Let your manager and 
colleagues know about your vacation 
plans well in advance. If necessary, your 

supervisor can bring in temporary professionals 
or arrange for others to cover during your absence. 
Block off time on your first day back to meet with 
your manager about critical updates and catch up 
on calls and emails.

3 
Assign delegates. Clarify to your manager, 
colleagues and other contacts who will take 
the lead on key projects while you are away. 

These back-ups can keep work progressing in your 
absence. Managers who delegate during vacations can 
also evaluate whether the second-in-command might 
be ready to assume more responsibility in the future.

4 
Disconnect from the office. Try to unplug 
completely while away to get the greatest 
benefit from your vacation. Managers can 

help by setting a good example themselves while out 
of the office. If checking in is necessary, establish one 
short window each day when you’ll be reachable, 
and stick to it.

5 
Ease your mind. Put your work worries 
aside while on your break. You will return to 
your job feeling more energized and ready 

to tackle tough projects. And don’t feel guilty about 
taking time off. Think of your vacation time as part 
of your compensation package – you’ve earned it.   

Vacation Blues:
One Third  of U.S. Workers Unhappy With Paid Time Off Policy
By Isaac M. O’Bannon

S
 
ummer weather may have brought warmer weather and 
outdoor activities, but some workers are feeling a little 
blue when it comes to their vacation time away from work. 

According to a new survey, one-third of professionals (33 percent) 
feel they don’t have enough vacation time.
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Most businesses aren’t ready for 
the new overtime and worker clas-
sification changes to the Fair Labor 
Standards Act (FLSA) the Depart-
ment of Labor recently published, 
which will impact millions of U.S. 
workers and their employers. The 
rules go into effect December 1, 
unless Congress prevents or modi-
fies them.

These changes will almost 
certainly affect how you or your 
clients pay at least some employees. 
In brief, if you have a salaried worker 
making under $46,467 per year, you 
will either need to give them a pay 
increase, cut them to hourly, or start 
paying them overtime when they 
work more than 40 hours per week.

“Businesses aren’t really aware of 
the significance of these changes,” 
said Tara Wolckenhauer, Division 
VP at ADP. “We really need to 
communicate to them the impact 
of these rules. How it will impact 
the way we work, how it will change 
internal workflows, and what busi-
nesses need to be doing to prepare.”

The new overtime and worker 
classification rules doubles the 
threshold from $23,660 that salaried 
employees could make and be con-
sidered non-exempt from overtime 
(meaning employers would have to 
pay them overtime if they made less 
than that amount). That threshold, 
which equals $455 per week, had 
not been fully adjusted for inflation 
since 1975, although the last partial 
update had been made in 2004. Still, 
it doesn’t take a genius to realize that 
a worker making under $25,000 is 
not a critical manager.

In today’s economy, however, 
can it be effectively argued that 
even the new threshold of $46,467 
is a defining mark for “white collar” 
managerial positions? The CEO of 
the financial services firm Sageworks 
says the number is arbitrary, espe-
cially with cost of living differences 
across the nation. Many other 
business group are also against the 
new overtime threshold, including 
restaurant chains and those who rely 
on telecommuters.

While the overtime changes are 
monumental, Wolckenhauer says 
there is a silver lining: Employers 
have several months to prepare. 
“Delaying the rules until December 
1 was almost a gift,” she said.

With the time left before 
December 1, Wolckenhauer advises 
businesses to prepare, and offers the 
following five tips. This is especially 
important for small businesses, 
where the owner may also be in 
charge of hiring and human resource 
requirements.

1Examine Current Pay and 
Classifications. One of the 

first steps for employers is to make 
sure they truly understand their 
employees’ compensation structure, 
classification and the rules around 
FLSA exempt vs. nonexempt status. 
Employees that earn more than the 
new threshold of $46,467 can be 
classified as exempt from overtime if 
their work consists mostly of execu-
tive, administrative or professional 
duties. This is where having a solid 
understanding of their actual work 
duties is critical. Employees who 

earn less than that new threshold are 
probably classified as non-exempt, 
meaning they can earn overtime.

2Monitor Employee Hours. 
Just as important as their 

classification and pay, it’s critical 
that employers assess the hours 
that their employees work, since 
that is at the core of overtime pay, 
if an employee ends up being non-
exempt. One method employers 
can use is to either reduce a worker 
to part-time, or to minimize the 
amount of work a salaried (but 
non-exempt) worker spends doing 
work. Employers should pay special 
attention to both remote workers, 
and regular staff who frequently 
perform work tasks after hours, such 
as checking emails and responding 
to clients. Businesses may consider 
using a time and attendance system 
that tracks worker hours and can 
alert them (and their supervisor) 
when they near or exceed a 40-hour 
workweek.

3Compare the Costs of Pay. As 
mentioned previously, it may 

make fiscal sense in some cases to 
change non-exempt employees from 
salary to hourly, and then pay them 
overtime as necessary. This can be 
most useful when employees do 
not consistently work 40 hours per 
week, but it requires more attention 
be paid to managing their work 
schedule. While the net-effect may 
not be much of an actual change 
in compensation, however, this 
action may be perceived negatively 
by employees. So employers should 
communicate the actions in advance.
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5 Steps To Prepare  
for New Overtime Pay Rules
By Isaac M. O’Bannon

Y
 
 
our small business clients, and even your 
own firm, will likely face one of the largest 

challenges in just the next few months.

CONTINUED ON PAGE 37



When chief financial officers 
(CFOs) in a Robert Half Manage-
ment Resources survey were asked 
to rate the level of difficulty their 
jobs pose now compared to five years 
ago, 66 percent of respondents said 
their roles are more challenging 
today, and 30 percent said it is just as 
challenging. Only 4 percent reported 
it is now less difficult.

These figures might not be sur-
prising to individuals who work in 

a profession where every sector is 
facing disruption — from emerg-
ing technologies, global competi-
tion and a changing workforce. As 
accounting and finance executives 
are increasingly called upon to lead 
strategy, they find themselves under 
tremendous pressure to guide their 
firms to success.

Those who thrive amid shift-
ing workplace demands are those 
who keep up with industry trends. 

Here are four essential skills every 
accounting and finance leader 
should have:

1
Data-Driven 
Decision Making 
(DDDM)
In less than a decade, 
most companies have 

moved from data scarcity to data 
abundance — some would argue 
overabundance. The Internet and 

Business 
Leaders 

Juggle 
a Host of 
Demands 
in Today’s 
Economy

By Paul McDonald
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eading a business is hard, 
and research suggests it’s 
not getting any easier.

sophisticated data mining tools have 
allowed companies and business 
leaders to extract useful information 
on customer behavior, operational 
efficiency and general market trends.

PRO TIP: The challenge then is 
to arm yourself and your team with 
the necessary data analysis tools 
to translate raw information into 
insights, and then action. DDDM 
describes a range of skills needed, 
including business analytics, project 
management and communication. 
Organizations are increasingly auto-
mating the DDDM function, but the 
human touch — for discernment, 
vision and accountability — will 
always be at the forefront.

2
The acumen to 
identify and 
react to disrup-
tive threats
Executives have long had 

to watch out for disruptors — those 
adaptations that rock their business 
model. In an environment where 
whole sectors can be transformed in 
a matter of years, a business leader’s 
ability to identify and understand 
emerging trends is vital to long-term 
firm strategy.

PRO TIP: Business leaders need 
to see the broader context and apply 
discernment as to how to proceed. 
Options can include warding off dis-
ruptors, acquiring them and direct-
ing R&D to come up with a superior 
alternative. New technologies bring 
opportunities to embrace, and even 
become, the disruptive threats. The 
alternative is obsolescence.

3
Knowledge of 
compliance
Regulatory requirements 
seem to multiply every 
year — and don’t show 

signs of slowing. The Benchmark-
ing the Accounting and Finance 
Function report from Robert Half 
and Financial Executives Research 
Foundation shows only a tiny per-
centage of financial leaders expect 
the compliance burden to ease in the 
coming years.

PRO TIP: Maintaining compli-
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ance takes resources and training for 
personnel; the alternative is far more 
expensive. Financial leaders must 
possess a thorough understand-
ing of regulatory requirements, so 
they may provide guiding insights 
for their teams and the businesses 
they serve. Having on board highly 
skilled compliance professionals will 
ensure your organization is staying 
on the right side of the law.

4
Strong 
recruiting and 
staff manage-
ment skills
Employers face intense 

competition to hire experienced 

accounting and finance profes-
sionals — along with a dearth of 
candidates with the requisite skills. 
Staff-management issues don’t end 
there, though. Managers also need to 
know how to navigate the multigen-
erational workplace and supervise a 
remote workforce, with employees 
who could live in a nearby city or dis-
tant continent. In addition, the pres-
sure to motivate their teams while 
enhancing their employee retention 
efforts to keep top performers from 
fleeing to competitors continues to 
mount.

PRO TIP: The need for employ-
ers to highlight the benefits of work-
ing at the firm must be an ongoing 

process, both for job candidates they 
want to join the organization and 
valued staff members they want to 
stay there. Supervisors should tai-
lor their management approach for 
each employee and serve not just as 
a boss but also a coach and advocate 
for their teams.

Today’s economic climate brings 
with it new and unexpected chal-
lenges for business leaders. Those 
who anticipate the changes and 
meet them confidently will be the 
business leaders of tomorrow.   
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“Our ProAdvisor program is 
laser-focused on empowering 
accounting professionals and 
bookkeepers to be trusted advisors 
and grow their practice. The part-
nerships we have with ICBUSA and 
Hubdoc not only help bookkeepers 
transition from compliance work 
to becoming trusted advisors, but 

also encourage ProAdvisors to take 
their bookkeeping skills to the next 
level,” said Hamilton.

ProAdvisors can learn more and 
sign up for these exclusive benefits 
by visiting http://www.icbusa.org/
proadvisor or http://hubdoc.com/
proadvisor.

4 Impact on Pay Equity. In order to ensure that employees are being 
paid fairly and based on their job, do not make changes on a per-

employee basis, but instead based on their roles. This is especially important 
for businesses with low turnover, where an employee may have been in 
their same role for many years.

5Proactively Control Costs. If workflows in the business require 
employee action outside of normal working hours and that leads to 

overtime for non-exempt staff, the business has a duty to pay them overtime. 
However, this is a good time to reexamine those workflows that might push 
staff members into overtime. Is it in the best interest of the business for 
its staff to be working after hours, on weekends or at other times? If it isn’t 
critical to business function, is it worth what will be an added expense? If 
not, then establish workplace policies that diminish the amount of work 
that non-exempt workers perform outside of traditional working hours. 
This can also be positioned as an effort to increase morale.

The new overtime regulations will have a significant impact on some 
businesses. In the meantime, businesses can use the next several months to 
analyze their labor and productivity, and get a better understanding of what 
they will need to change to minimize the effects of the new rules. It’s also a 
good opportunity to reassess actual jobs, requirements and descriptions.   
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BRIDGING THE GAP By Jim Boomer, CPA.CITP 

Scammers Move From Phish to Whales

What is Whaling?
Whaling is a form of phishing attack 
where senior executives and others 
with access to valuable and sensitive 
data are sent very personal and well 
researched emails. The attacker may 

send the target an email that appears 
to be from someone they trust in 
order to extract valuable information 
or direct them to a malicious website.

What makes this trend so scary is 
the level of sophistication that recent 
attacks are achieving. The personal, 
one-off nature also makes them more 
difficult for IT to detect than the 
traditional phishing emails where 
hundreds of versions of the same 
message flood the email server. The 
criminals are doing their research 
including studying communica-
tion styles to make the messages 
look real. Some even include closely 
held information and the names of 
individuals expected to be involved 
in the exchange.

Making It Real
Over the last month, we have 
facilitated almost 100 mid- to large-
sized CPA firms in our various peer 
communities and heard too many 
stories about these types of attacks. 
Let me give you a couple examples 
to make it real.

Example 1: The CFO of one firm 
recently received an email from 
the managing partner asking her 
to wire money to a client’s account. 
The email showed up as a legitimate 
email address and was written in the 
exact tone and words used in count-
less previous exchanges between the 

two. The CFO did as she had been 
instructed and contacted the bank to 
wire the funds. Fortunately, she also 
cc’d the managing partner and it was 
caught before the firm was out more 
than $30,000.

Example 2: This one was a per-
sonal attack and, unfortunately, did 
not end as positively. In this attack, 
an individual was in the process of 
helping his son buy his first house. He 
was expecting the final numbers and 
had an estimate of what to expect. 
Within the timeframe expected, he 
received a spoofed email from the 
mortgage company with an amount 
very similar to the estimate to wire to 
the escrow account. The email used 
the company’s header and appeared 
to be from the person with which this 
individual had been corresponding. It 
also made mention of and appeared to 
copy other legitimate people involved 
in the transaction. Ultimately, the 
funds were transferred and he was 
out $67,000.

What You Can Do to 
Protect Yourself
Scary stuff right? My goal in this col-
umn is not to terrify you but rather 
to motivate you to take actions to 
protect yourself. Here are some 
things you can do to protect your 
corporate whales, or yourself, from 
being harpooned.
• Security awareness training – 

Knowledge and awareness are the 
best weapons against these types of 
attacks. Talk to your team and pro-
vide real world examples of what’s 
happening – both personal and 
professional. Ultimately, we don’t 
have time to confirm the legitimacy 
of every email we receive but when 
it involves personal, financial or 
sensitive data, make it part of the 
mindset to independently confirm.

• Conduct your own penetration 
and social engineering testing – 
Whether you hire an outside party 
or have internal resources conduct 
the test, just do it. The initial test 

will provide you a baseline of how 
savvy your team is on these scams. 
And, subsequent testing will show 
if you’re making improvements.

• Use common sense w ith the 
information you put in the public 
domain – Train your team to limit 
the types of information they put 
on social media and other publicly 
accessible sites. In general, be 
sensible about publicly providing 
information that could be used to 
impersonate you. And don’t trust 
every invitation you receive. If you 
don’t know them, it’s best to decline. 
Even if your friends or connections 
have accepted.

• Build controls into your pro-
cesses – Again, this is important 
to both your firm and personally. 
Look at the process for approving 
wire transfers and sending out 
other sensitive information. Build 
in a multi-party approval process 
to ensure that multiple people are 
involved. Also talk to your banks 
and request confirmation of wire 
transfers over a certain threshold. 
Especially if they are international.

Bottom Line
We unfortunately live in a world 
where criminals are constantly try-
ing to take what we’ve worked hard 
to earn. You have to be on alert and 
skeptical continuously. Education is 
the foundation to protecting yourself 
from falling victim to these scams. 
Through continual security aware-
ness training and monitoring as well 
as building safeguards into your 
processes, you can protect yourself 
and your firm from falling victim to 
one of these attacks.  

Jim Boomer is a shareholder and the 
CIO for Boomer Consulting , Inc. He is 
the director of the Boomer Technology 
Circles™ and an expert on managing 
technology within an accounting firm. 
He also serves as a strategic planning 
and technology consultant and firm 
adviser in the areas of performance 
and risk management. In addition, 
Jim is leading a new program, The 
Producer Circle, in collaboration with 
CPA2BIZ and the AICPA. 
jim.boomer@cpapracticeadvisor.com

W
 
e’ve all received the email. A 
Nigerian prince wants you to 
help him move money into the 
United States. In return, you’ll 
get to keep a piece of the for-

tune. With typos and grammatical errors aplenty, 
most (but not all) are savvy enough to recognize the 
scam and hit delete. Unfortunately, the criminals 
are getting much more sophisticated and personal 
in their tactics and setting their sights on higher 
profile targets. These new attacks are going after 
the “big fish” or in security lingo, they are whaling.
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Manual Sales Tax Syndrome (MSTS) is treatable.  
Ask your accountant about AvaTax today.

WARNING: 
Some side effects of AvaTax 
implementation are common 
and well documented. These 
include, but are not limited to: 
greater sense of ease and well-
being, significantly reduced risk 
of penalties and interest in the 
event of an audit, greater focus 
on profit-making activities, 
more free time to enjoy the 
things you love — including 
family and friends. If you 
experience any of these very 
common side effects, contact 
your accountant immediately.

Dennis used to suffer 
from MSTS. Manual Sales 

Tax Syndrome
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855-538-1530www.avalara.com/cpa


	CPA_1
	CPA_2
	CPA_3
	CPA_4
	CPA_5
	CPA_6
	CPA_7
	CPA_8
	CPA_9
	CPA_10
	CPA_11
	CPA_12
	CPA_13
	CPA_14
	CPA_15
	CPA_16
	CPA_17
	CPA_18
	CPA_19
	CPA_20
	CPA_21
	CPA_22
	CPA_23
	CPA_24
	CPA_25
	CPA_26
	CPA_27
	CPA_28
	CPA_29
	CPA_30
	CPA_31
	CPA_32
	CPA_33
	CPA_34
	CPA_35
	CPA_36
	CPA_37
	CPA_38
	CPA_39
	CPA_40

