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Sales tax is hard. 
That’s where we come in.

More and more accountants are 
turning to Avalara to navigate 
the murky waters of sales tax 
compliance. After all, it’s our 
automated solutions that makes 
sales tax, well, less taxing.

}  1-855-562-6871    
}  www.avalara.com/aasp

“It’s not a 
question of if 
sales tax laws 
will change, 
but when. 
You need to 
be ready, and 
Avalara will 
get you there.”

Sylvia Dion
MPA, CPA

Dion2 Consulting LLC
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There wasn’t a lot written at that time 
on how to best serve these clients, and 
so I started writing material of my own. 
I wrote guides and checklists for the 
auditors out in the field to help them 
collect the proper information so that, 
back in the office, I could determine the 

tax liabilities and filing responsibilities 
of our multi-state clients.

I’ve always had a soft spot in my tax 
heart for these clients; they have to 
work so hard to meet so many dead-
lines for these taxes we used to call the 
small taxes. And now that SALT issues 
are getting national attention, thanks 
in great part to ecommerce, I’m so 
pleased to announce that we have 
partnered with the SALT experts at 
Avalara to bring you a new series called 
A Year in the Life of a State and Local 
Tax Accountant. Each month, we’ll 
bring you the latest news, tools, tips, 
checklists, and information to help you 
either take your SALT practice to the 
next level or help you get started in this 
area if you are new to state and local 
taxes. Follow our coverage in our print 
and digital magazines and also online 
at www.cpapracticeadvisor.com/SALT.

Meanwhile, it’s June and we’re 
grateful to so many people from within 
our profession for sharing their thought 
leadership with us as we offer a 
SUMMER READING LIST that’s 
sure to get you thinking about great 
new ways to improve your practice.

• The Intentional Accountant: Your 
Roadmap for Building a Next Generation 
Accounting Firm - By M. Darren Root, 
CPA.CITP. How does an accounting 
professional go from being a client 
service provider to an integral advisor 
and successful leader? The latest book 

by accounting thought leader Darren 
Root explains how he did it.

• Firm Forward - By Edi Osborne  
A business fable that describes the 
journey one accountant experiences as 
he faces the challenges of attracting and 
retaining quality clients, attracting and 
retaining quality team members, and 
differentiating and growing his 
accounting firm.

• The End of Competitive Advantage 
- By Rita Gunther McGrath. It’s time 
to go beyond the very concept of sus-
tainable competitive advantage and 
forge a new path to winning by capturing 
opportunities fast, exploiting them 
decisively, and moving on even before 
they are exhausted. McGrath calls this 
transient competitive advantage.

• No More Cold Calling - By Joanne 
S. Black. This one-of-a-kind selling 
guide shows you how to boost your 
close rate to 80-90 percent, send your 
commissions, soaring, work less, and 
enjoy it more - all without ever making 
another cold call.

• Professional Services Marketing 3.0 
- By Bruce W. Marcus. Bruce Marcus’s 
newest book documents an important 
evolution in professional firms and the 
way they interact with current and 
prospective buyers.  The author’s 
approach is two-fold: understand the 
past, and be intentional about the future.

• 57 Ways to Grow Your Business: 
Bright Ideas for Serious Entrepreneurs - 
by Chris Frederiksen, CPA.CITP. 
Fifty-seven clear ideas that you can put 
into practice today that will improve 
your business and solidify your rela-
tionships with your clients.

And finally - 
• QuickBooks 2014 on Demand - by 

Gail Perry and Michelle Long. The one 
training book you and your clients need 
to answer all of the basic questions on 
using QuickBooks to its fullest.     

— Gail Perry, CPA - Editor-in-Chief 
Follow me on Twitter at @gaperry      

For reprints and licensing please contact Nick Iademarco at 
Wright’s Media 877-652-5295 ext. 102 or  
niademarco@wrightsmedia.com.Gail is the Editor-in-Chief of CPA 

Practice Advisor and a CPA. She is 
the author of over 30 books (including 
“Mint.com for Dummies” and 
“QuickBooks 2014 on Demand”) and 
she maintains a small tax practice. She 
earned a bachelor’s degree in journalism 
from Indiana University and studied 
accounting at Illinois State University 
before starting her professional career at 
Deloitte. Gail is the former publisher and 
editor-in-chief at AccountingWEB and is 
a former columnist for the Indianapolis 
Star newspaper. She can be reached at 
gperry@CPAPracticeAdvisor.com

By Gail Perry, CPA, Editor-In-Chief

W
 
hen I started my accounting 
career as a Deloitte tax accoun-
tant, we were each expected to 
choose a niche. I wanted to 
focus on agriculture clients, 

but it seemed the Chicago area wasn’t going to 
provide enough farmers to keep me busy, so instead 
I found myself getting the small business clients, 
and in particular, those with state and local tax 
issues in multiple states.

FROM THE EDITOR
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THE 21ST CENTURY ACCOUNTANT By Brian Tankersley, CPA.CITP, Technology Editor

Tools 
for 

Helping 
Shoebox 
Clients 

Get 
Organized

Brian Tankersley is a Knoxville, 
Tennessee CPA and consultant 
whose practice is focused on 
technology consulting and 
training for accountants. Brian is 
a nationally recognized speaker 
with K2 Enterprises (k2e.
com), and blogs on accounting 
technology at CPATechBlog.com. 
Comments, suggestions, and errata 
are always welcome, and should 
be e-mailed to brian.tankersley@
CPAPracticeAdvisor.com.
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THE 21ST CENTURY ACCOUNTANT

Unfortunately, the same clients 
would return my calls for the first 
time after the first of April every 
year, asking if we could file them an 
extension. They would disappear 
until October 1, when they would 
then expect me to drop everything 
to deal with their extreme procras-
tination. When they did show up on 
October 10 for our face-to-face 
meeting, they would be missing 
critical data, and the missing data 
would be enough to fill a shoebox or 
two.

After much sleep deprivation and 
drama, the return would get filed 
after lunch on October 15th, and I 
would only hear from the clients 
before April of the next year if I 
reached them when calling about 
their overdue invoice. Accounting 
was off of their “to do” list until the 
n e x t  A p r i l  14 t h ,  a n d  I  w o u l d 
somehow forget about the misery of 
dealing with them until next year.

As I think back on those days, I 
realize that those clients really do 
need help – they need someone to 
help them create the structure they 
need so that they can be successful 
in getting their records in a usable 
format.

Sometimes I would raise 
fees to adequately com-

pensate myself for the 
long hours of crappy 

work. In the worst 
c a se s ,  I  wou ld 

help these cli-
ents become 

“former clients” by referring them 
to a competitor who had tormented 
me in a prior l ife. In al l cases, I 
w ished I had some tools which 
would do some of the work for them 
so they could stay relatively orga-
nized without having to do any-
thing.

Technology has created a “third 
way” to make these engagements 
better: web apps which retrieve, 
organize, and otherwise simplify the 
process of accumulating and cre-
ating personal f inancial records. 
Applications like Mint, Personal 
Capital, Wave Personal, Fresh-
B o o k s ,  S a g e O n e  I n v o i c e s , 
FileThis Fetch and Manilla are 
available to help the “shoeboxes” 
move into the digital age.
• Intuit’s Mint (www.mint.com)  is 

an application which downloads 
transactions and balances from 
financial institutions, automatically 
categorizes them, and provides tools 
for budgeting, managing due dates, 
and accessing all of this information 
from your favorite mobile device.

• Personal Capital (www.personal 
capital.com) is an application sim-
ilar to Mint which is targeted at 
investment management issues such 
as tracking returns, properly allo-
cating assets, and minimizing fees.

• Wave Personal (www.waveapps.
com/personal) is a separate per-
sonal f inance application which 
integrates with the Wave Accounting 
business application. Like Mint, 
Wave Personal downloads balances 
and transactions from banks, and 
allows users to classify their transac-
tions into categories. Wave Personal 
also allows small business owners to 
classify amounts paid in their per-

sonal accounts as business transac-
tions (or vice-versa). While we all 
know that commingling personal 
and business transactions is not a 
good idea, we also k now that it 
happens more often than we care to 
admit, and dealing with these items 
is tedious. This application acknowl-
edges that reality, and makes it easy 
to track the cross-over transactions 
in both ledgers (the personal finance 
reports as well as the general ledger 
of the business). Wave even offers a 
tool called “Wave Receipts,” which 
allows users to capture images of 
documents from the built-in cam-
eras in smartphones and tablets.

• FreshBooks (w w w.freshbooks.
com) is a simplified bookkeeping 
tool desig ned to help business 
owners invoice, track receivables, 
collect and deposit cash. The appli-
cation also downloads balances and 
transactions from banks and credit 
card companies and allows users to 
classify each item into accounts. The 
application is an excellent choice as 
the center of a toolkit to help self-
employed clients beat the shoebox 
trap, although it is a single entry 
system.

• S a g e O n e  I n v o i c i n g  (w w w .
sageone.com) is a tool which is 
designed for freelancers and others 
who need to automate their revenue 
c ycle t ra n sac t ion s . Si m i la r to 
Fre s h B o ok s ,  S a ge O ne a l low s 
s t a r t ups to c reate quotes a nd 
invoices, post payments, and create 
reports, as well as accept credit cards 
through multiple payment networks. 
Un l i ke Fresh Book s ,  however, 
SageOne I nvoicing users must 
upgrade to SageOne Accounting 
Standard to get tools for managing 
expenses, bank integration, and 
financial reporting. Accountants will 
be pleased that the general ledger in 
SageOne does true double entry 
book keeping , and it a lso helps 
businesses do some light project 
management.

• FileThis Fetch (www.filethis.com) 
is a tool which automatically collects 
and organizes digital statements for 
bank accounts, investments, credit 
cards, mortgage loans, utility bills, 

and many other types of documents 
which go into these shoeboxes. 
Documents can be stored on the 
FileThis servers, or can be auto-
matically downloaded, tagged, and 
filed in Evernote, DropBox, Google 
Drive, Box.com, or on a personal 
computer. The application w il l 
automatically retrieve your docu-
ments throughout the year, and will 
even a lert you i f it is unable to 
download documents for any reason.

• Manilla (www.manilla.com) is a 
tool for managing your recurring 
bills and downloading the related 
documentation. The application 
downloads and files documents to 
the company’s website, and it tracks 
a wide range of items, including 
statement balances, payment due 
dates and loyalty program balances. 
The application has a separate digital 
folder which is used to store any tax 
documents the application down-
loads from the financial institution 
or vendor website.
These applications are low cost or 

free, and are supported with in-
application ads and other special 
offers provided based on the user’s 
personal prof i le. Since they are 
stored online, the data can be shared 
with outside advisors, including the 
individual’s accounting firm.

While this type of application is 
not r ight for ever yone, it g ives 
accountants and clients an option to 
help the procrastinators download 
and keep most of the right docu-
ments. These cloud-based applica-
tions can also facilitate collaborative 
personal book keeping ser v ices 
which were not economically fea-
sible in the past.

If you or your staff are tired of the 
parade of shoeboxes, these tools 
might help you convert some of your 
nightmare clients into profitable 
sweet dreams. Before you end the 
relationship with all of your shoebox 
clients, see if some of them can be 
converted into a profitable practice 
segment using some of these apps 
and the guidance of your client 
accounting/bookkeeping team.  

W
 
hen I look back on my time in 
practice, some of the biggest 
lies I ever told myself related 
to shoebox clients ever getting 
more organized on their own. 

I always wanted to believe that the clients wanted 
to have a more structured organization system for 
their finances.
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There were dozens of financial software programs, 
mostly module-based such as Great Plains and MAS 90, 

that were used by small businesses and their accountants 
as personal computers came on the scene in the 1980s. 
Electronic spreadsheets - back then it was VisiCalc and 
later Lotus 1-2-3 - also provided a seemingly worthwhile 

means of keeping the books. Meanwhile, a little company 
named Intuit in Mountain View, CA launched a per-

sonal finance program called Quicken, 
developed to help its founder, Scott 

Cook, provide an easier way for 
his wife to pay bills.

CPA Pract ice Advisor 
discussed the evolution of 

s m a l l  b u s i n e s s 
accounting with Cook 
and Intuit CEO Brad 
Smith.

T
 
here are many in the accounting profession 
who can remember the stereotypical accoun-
tant: the green eyeshade blocking out the 
glaring light bulb over a desk or table filled 
with handwritten ledger sheets, footing and 

cross-footing with a 10-key before handheld calculators 
existed, ticking with a variety of colored pencils, Pink Pearls 
and extra lead for the Pentel handy at your side, reconciling 
checking accounts on four-column paper (book to bank, 
bank to book, deposits in transit, checks not yet cleared), 
all with the lofty goal of presenting a set of financial state-
ments worthy of taking to the bank for evidence that the 
small business can qualify for a loan or is still able to make 
payments on an existing loan. Back then it was all about 

debits and credits, left and right, bal-
ancing the ledgers and journals.

EVOLUTION 
SMALL BUSINESS ACCOUNTING SYSTEMS

The
of

By Gail Perry CPA, Editor-in-Chief, CPA Practice Advisor

FreshBooks: Mike McDerment, CEO, Co-Founder 

KEY EVOLUTION? 
Reimagining what accounting means from the point of view of 
the small business owner is number one, and then a bunch of 
technologies that have enabled accounting to be simple and 
easy for small business owner. There are all kinds of different 
businesses out there - restaurants, retain, client services - and 
no one platform will be the be all and end all for each business.

WHAT DOES THE FUTURE HOLD?
I think the software is going to get so easy in a lot of cases that the role and 
nature of relationships with clients is going to improve a great deal. The percent 
of time accountants spend on data entry is going to go down, while the percent 
of time spent offering advice and guidance to small business owners is going 
to go up.
There will be a big change in collaboration, technology, ease of use, and 
availability of anywhere anytime is going to be the root cause for that. Owners 
are going to be capable of doing more on their own. The relationship between 
clients and accountants will evolve, to the point where accountants will be able 
to have more impact, the conversation will be elevated, that’s a very big deal. 
It’s not about accountants spending less time with their clients; it’s about the 
role being more impactful.

Wave: Scott Zandbergen, VP Professional Network 

KEY EVOLUTION? 
It seems the obvious answer is going to be the web. Absolutely 
the Internet and the fact that young startups like Wave and 
others were able to build amazing applications and not have 
to worry about traditional distribution channels to get them in 
front of small business owners. Also the fact that we’ve seen 
a big appetite for choice. That gives us the ability to create 

something small business owners actually want. 

WHAT DOES THE FUTURE HOLD?
The biggest thing is going to be continued automation of accounting. In the last 
couple of years all the players now are getting good at doing bank feeds, so we 
pull in the data from bank accounts and credit card accounts and bring them 
into the accounting system. What’s going to happen next is a lot more intelligence 
in automation and taking the data and making sure it goes into the right spot 
and is accurate. We call this invisible accounting. The business owners still run 
the business but as long as core key pieces are hooked up behind the scenes, 
they don’t have to worry about categorizing things. And mobile everything. Small 
businesses want to work on what is important to them at that time, on whatever 
device happens to be nearest.

CPA Practice Advisor asked several leaders in the small business accounting software 
space to describe the key evolution(s) that enabled their product to become a possibility 
and to share their opinions on how small business accounting will continue to evolve.

Brad Smith, CEO, Intuit
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CPA PRACTICE ADVISOR: How did 
it begin?

SCOTT COOK: We had built a great 
consumer product called Quicken that 
was quite popular and was entirely 
aimed at consumers. When we did a 
survey to better understand our user 
base, we found that half of [the users] 
were businesses. Well, that made no 
sense, and I said that must be a mistake. 
They’re using a home product in the 
office? Maybe that’s the only place 
[where] they had a PC, because we 
started long enough ago that a lot of 
people didn’t have machines at home.

BRAD SMITH: Scott told the market 
researchers to ignore the data!

SCOTT: Finally, years later, it got to 
me. It bugged me. Why were people 
answering this question wrong? So, we 
finally called up some of these people 
and asked, “So what are you doing with 
this thing? And why?” And it turns out 
they actually were businesses, and they 
w e r e  r u n n i n g  t h e i r  b u s i n e s s 
accounting on this little home product. 
We all believed the dominant para-
digm was, “If you’re going to do busi-
ness accounting, it’s got to be done 
with debits and credits and journals 
and ledgers, the stuff that accountants 
use.”  So why were these people using 
a home product that did none of those?

BRAD: We accidentally discovered 
the use of small businesses in our 
consumer software. Scott coined the 
phrase, “Savor the surprise.” Small 
businesses didn’t want to think about 
debits and credits, they wanted to write 
a check, send an invoice. We trans-
formed that surprise into QuickBooks, 
the first accounting software without 
the accounting in it.

CPA PA: What role did Quick-
Books have in shaping the landscape 
of small business accounting?

SCOTT: The accounting market was 
ver y crowded when we created 
QuickBooks, but what other solutions 
didn’t understand was that small 
business owners hated bookkeeping. 
They wanted to save time on book-
keeping, but existing accounting 
software forced them to learn about 
accounting and debits and credits; it 
only complicated the task. They 
wanted to keep the books the way they 
knew, with checks, check registers, 

invoices. So that’s why we bui lt 
QuickBooks.

BRAD: The small business owners 
could run their business, send invoices, 
make accounts invisible. That first ver-
sion of QuickBooks optimized the 
small business owner rather than the 
accountants. Then we heard the other 
group - the accountants - wanting to 
look at all their clients in one screen. We 
developed the QuickBooks Accountant 
edition. It was a skeleton key - it opens 
QuickBooks for all clients.

CPA PA: What would the small 
business accounting world look like 
if QuickBooks had never been cre-
ated?

BRAD: It’s hard to know if someone 
else might have come to the same 
conclusion. My fear is that there would 
still be a debit and credit and ledger 
approach to accounting which is the 
way it’s taught in all the universities. 
Accountants would be less productive 
and would be dealing with a whole lot 
of shoeboxes, although they might be 
electronic shoeboxes.

CPA PA: Cloud and mobile tech-
nologies have combined to make a 
lasting change in the way business is 
conducted and in the options avail-
able to accountants and their clients. 
A re there any other such game 
changers like this on the horizon?

BRAD: We foresee four major trends 
that will not only shape customer 
behavior but will shape technology.

First - Products become platforms 
that users can configure and make their 
own. We no longer have cell phones 
that all ring the same way. We want 
unique screen savers, different apps, 
music, customized to a market of one. 
Companies need to have a platform 
that enables users or accountants to 
customize, to make it what they want 
it to be. 

Second - Work borders have come 
down. Forty percent of QuickBooks 
users in the U.S. do business globally. 

Third - The mobile experience has 
won. Smart phone and tablet usage is 
surpassing the computer and is moving 
into wristwatches and eye ware. [This 
technology] enables the 60 percent of 
small businesses that operate on 
wheels. Now they’re able to accept 
credit card payments at the front door 

Kashoo:  Jim Secord, CEO

KEY EVOLUTION? 
Mobile. That was one of the key technologies that really helped 
differentiate where Kashoo is. And that was a small business 
owner’s ability to have their books with them through their 
mobile phone or through their tablet, and gain access any-
where, anytime. 

WHAT DOES THE FUTURE HOLD?
One thing that’s happening right now is access to the world markets. It’s very 
easy to work internationally these days.

Xero: Rod Drury, CEO, and Peter Karpas, North American CEO
KEY EVOLUTION?
ROD: The first great innovation cycle in small business was 
Windows. The next change is the cloud. When you were moving 
data back and forth, it was hard to be the trusted advisor. With 
cloud, the accountant and the small business client are both 
working on the same data. This finally allows that trusted 
advice to happen. The third thing we’re seeing is an ecosystem 
of product add-ons. An integrated business platform, where 

business and accountants can choose best-of-breed software to drive their 
business, all seamlessly connected to the accounting software.

PETER: Cloud, the combination of ubiquitous Internet, meaning 
mobile, with broadband speed. And along with that, the 
capability to share data, share information across applications. 
And the global nature of the world. The new technology and 
global nature of the world is what enabled Xero to come to the 
U.S. shores.

WHAT DOES THE FUTURE HOLD?
ROD: We’re already seeing it. The bank reconciliation becomes 

the starting point for zero data entry. Direct connectivity to the bank, the small 
business doing bank reconciliations on mobile, has already transformed the way 
small businesses work. There’s a massive change in productivity, with things 
like invoicing taking from 60 days to get paid down to four. The other megatrend 
involves the transition from desktop to cloud. Large accounting firms are realizing 
growth isn’t coming from big companies - small business is where the new fees 
are.
PETER: The ability to interchange data amongst software applications. Excel is 
the Number One accounting software in the U.S. With the ability to interchange 
data with banks, point-of-sale systems, vendor payment systems, time tracking 
systems, there is now a significant reason to move off of Excel. Excel can’t pull 
in all that data.

after mowing the lawn - they can do 
things on the f ly instead of waiting 
until they get home or back to the 
office.

Fourth - We’re in the era of big data 
for the little guy. You have the ability to 
figure out where you can get a small 
business loan and we can actually look 
at your finances to see if you’re paying 
on time and how your books compare 
to everyone who looks like you. Busi-
ness owners can make smarter decision 

with available data.
CPA PA: So, it sounds like you’re 

right where you want to be.
BRAD:  We love it . W hen you 

understand that accounting is the 
central nervous system for a small 
business and it is where everything is 
decided between success and failure 
and you find ways to make that so 
simple - and mobile is making it even 
more fun - there’s nothing more 
exciting!   

Brad Smith, CEO, Intuit
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2014 Review of Sales Tax Systems  
for Small Businesses
By Brian Tankersley, CPA.CITP, Technology Editor

S
ales and use tax is a 
key source of gov-
ernment funding in 
most states. Unlike 
property tax and 
state income tax , 
however, the legisla-
tors and regulators 

have adopted a patchwork of different 
rules which affect the taxability of the 
items. In addition to dealing with 
statewide tax rates in 45 states, 38 
states levy sales taxes based on the 
borders of cities, counties, and special 
districts.

 These borders are often created 
through thousands of selective 
annexation, gerrymandering, and the 
ongoing actions of voters and local 
elected officials.  For example, in my 
home state of Tennessee, livestock 
feed sold to farmers is tax exempt, 
while dog food and people food are 
both taxable.  The borders of cities are 
a crazy quilt that is the result of 
political whims through history, and 
different tax jurisdictions (and rates) 
may apply to different locations for a 
single business location.  Because of 
these challenges, sales and use tax 
compliance is one of the most sig-
nificant challenges for many busi-
nesses.

Our review of sales and use tax 
compliance solutions is broken down 
into two segments:

Rates and Forms Tools, which 
provide users with current tax rates 
and interactive forms for most US 

jurisdictions, but do not allow elec-
tronic filing of data.

Sales Tax Preparation Solutions, 
which are designed to calculate and 
prepare sales and use tax returns.  
These applications will generally be 
used by firms and small businesses 
who would like to prepare their own 
sales tax returns.

In te g rate d  S a l e s  Ta x  R ate 
Engines are databases which use 
address data and geolocation to 
identify and calculate sales tax rates 
on transactions entered into the 
Company’s ERP application.  These 
tools require a significant amount of 
configuration so they can produce 
accurate tax calculations for each 
transaction.  As a result, these systems 
are normally limited to midsized or 
larger organizations with complex tax 

requirements and difficult tax calcula-
tions.

Comparing the solutions is a 
challenge, as one of the offerings is a 
tool for filling out forms suitable for 
any taxpayer, and a different offering 
in the same review is used almost 
exclusively by multistate and multina-
tional organizations with billions of 
dollars in sales.

The challenge for the practitioner 
is not finding a solution which will 
meet the needs of a Fortune 500 
company, nor is it finding a tool to fill 
out forms.  There will always be tools 
like this which are either “too big” or 
“too small” for the needs of small and 
midsized businesses.  The hard part of 
software selection in this segment is 
finding the “Goldilocks” solution – 
that is, the one that is “just right” for 
the needs of the firm and the client. 

Because we reviewed such a wide 
range of systems, we did not assign 
our traditional “star” ratings, but have 
instead tr ied to  communicate 
strengths and limitations for each 
package so that the reader can use 
these comments to help them deter-
mine which solutions are most 
appropriate for the needs of their firm 

and their clients.
We reviewed the following solu-

tions:
Rates and Forms Tools

•  Bloomberg BNA Sales & Use 
Tax Forms & Rates

Sales Tax Preparation
•  Avalara TrustFile Sales & Use 

Tax
•  CCH Sales Tax Returns Online
•  CFS Tax Software  CA & NY 

Sales Tax Preparer
Integrated Sales Tax Rate Engines

•  Avalara AvaTax Calc
•  CCH CorpSystem Sales Tax 

SaaS Core/PLUS/PRO
•  Thomson Reuters OneSource 

Indirect Tax (sidebar only)
One interesting area where Avalara, 

CCH, and others are extending their 
products is to incorporate exemption 
certificate management tools.  These 
portals allow outsiders to submit an 
image of their scanned exemption 
certificate to the organization, which 
is reviewed by a human, and is tagged 
w ith an ex pirat ion date by an 
employee.  When that certificate 
expires, the company is prompted to 
request a new certificate, and the 
system tracks when the new file is 
received. 

Storing this data online makes it 
possible for state departments of 
revenue (when permission from the 
taxpayer is granted) to review the 
exemption certificates for customers 
from the comfort of their own office 
cubicles instead of having to go on-
site to see the items.

While sales tax rules and regulations 
are not becoming any easier, the tools 
for helping clients comply with the law 
are becoming much more robust.  Read 
our review summaries below and the 
detailed reviews on our website at  
www.cpapracticeadvisor.com/reviews 
and gain insight which you can use when 
evaluating alternative solutions.  ●

Brian Tankersley, CPA.CITP, 
Technology Editor

Brian Tankersley, CPA.CITP, is the Technology Editor for 
CPA Practice Advisor, and is a frequent speaker at national 
continuing education courses on auditing and technology, as 
well as a consultant, coach and instructor for K2 Enterprises. 
He can be reached at  
brian.tankersley@CPAPracticeAdvisor.com.
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BECAUSE WE REVIEWED SUCH A WIDE RANGE OF SYSTEMS,  

WE DID NOT ASSIGN OUR TRADITIONAL “STAR” RATINGS,  

BUT HAVE INSTEAD TRIED TO COMMUNICATE STRENGTHS  

AND LIMITATIONS FOR EACH PACKAGE SO THAT THE READER 

CAN USE THESE COMMENTS TO HELP THEM DETERMINE  

WHICH SOLUTIONS ARE MOST APPROPRIATE FOR THE NEEDS  

OF THEIR FIRM AND THEIR CLIENTS.



The Hottest Profits.
The Coolest Price.

888.999.1366  •  www.AccountantsWorld.com

“We’re earning 70% profit on each payroll 
with Payroll Relief, and we’ve more than 

doubled our number of payroll clients.”
~ Jason Feist, Cincinnati, OH

Accounting Today Payroll Case Studies, Dec 2012

"Our processing time has 
decreased by over 50%."

~ Corry Riley, Brookville, PA

Payroll Relief’s winning combination:
Fastest processing + coolest price = hottest profits

Coolest price
Process an unlimited number of payrolls for
a full year for just $997.*

That's less than $3 a day! After the first year, Payroll Relief 
remains competitive with an all-inclusive processing fee 
that’s as little as $0.50 per paycheck.

Hottest profits
See for yourself why more and more accountants are 
using this winning strategy to make their payroll services 
more profitable.

Fastest processing
Payroll Relief ® does all the heavy lifting for you. It eliminates 
compliance headaches, and all the risk typically associated 
with payroll processing. Payroll Relief does the following 
automatically, on time, and with guaranteed 100% accuracy:

Payroll Relief also eliminates time-consuming tasks in your 
office like payroll data entry, printing/mailing paychecks and 
reports, which means very little is left for your firm to do.

Direct deposit
Tax payments
Garnishments
And much more

�
�
�
�

Payroll computations
E-filing of compliance forms
Comprehensive reports
Complete year-end compliance

�
�
�
�

2-Years Running, CPA Practice Advisor, 2012-2013

Highest Rated!

* Limited time offer. Offer only valid for new Payroll Relief customers in the U.S.

Visit www.Code997.com
or call 888-999-1366, option 1. AccountantsWorld® 

Accountants First SM... only at
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BEST FIT
Accounting professionals responsible for 
preparing sales tax returns for small- and 
medium-sized businesses with multiple 
locations in California or New York.

STRENGTHS
• The user interface is easy to navigate and 

understand.
• Unlike a traditional forms application, 

which creates only the requested forms, 
the CFS CA and CFS NY Sales Tax 
Preparer applications will create the 
paper required to assemble a client copy 

of a return including invoices, cover 
letters, mailing labels, and envelopes.

• The solution allows the firm to store its 
information, as well as data from mul-
tiple preparers and multiple clients, to 
reduce the time required to complete a 
return. Renewing subscribers can import 
data from the prior year’s CFS Sales Tax 
Preparer application just as one would 
when using an income tax preparation 
application.

• Data can be electronically submitted 
from within the application to the Cali-
fornia Board of Equalization.

POTENTIAL LIMITATIONS
• The company’s sales tax applications are 

principally designed to help users 
comply with the requirements of New 
York and California. CFS does not offer 
compliance solutions targeted at the 
other 48 U.S. states or any U.S. territo-
ries.

• New York requires users to enter their 
sales tax returns on a secure website, and 
it does not support direct transmission 
of returns from within the application.

• The applications do not integrate with 

any popular accounting or point-of-sale 
applications like QuickBooks or Sage 50 
(Peachtree).

SUMMARY & PRICING
The annual versions of CFS Tax Software’s 
CA Sales Tax and NY Sales Tax Preparer 
applications start at $119 and $84.50, 
respectively, for new users. Customers of 
prior versions of the application receive a 
discount on the current year’s software. An 
upgrade to convert either application into 
a network-based application is $50 per year.

www.taxtools.com

BEST FIT
Companies that need a sales tax calculation 
and compliance tool which has an option 
to outsource tax return compliance to CCH. 
Businesses or firms that need current rates 
and a tax calculation engine to compute 
sales tax at an individual invoice line level 
for multiple locations throughout the US or 
Canada. Companies and firms that need a 
solution which is a Certified Service Pro-
vider for Streamlined Sales Tax.

STRENGTHS
• Sales Tax SaaS offers the option to pre-

pare returns, look up rates, or calculate 
tax at an invoice line level from within 

many ERP applications.
• The rates database and service has 

excellent tax rate coverage, including 
data for over 14,000 jurisdictions in the 
U.S.  and Canada as well as rules for 
events like back-to-school sales tax holi-
days.

• Sales Tax SaaS is a Certified Service 
Provider for Streamlined Sales Tax.

• The midrange Sales Tax SaaS PLUS 
product includes automatic data popula-
tion into forms, and the higher-end 
PLUS version has tools for managing 
workflow and due dates, as well as the 
ability to set varying access levels for 
multiple users.

• The Sales Tax Returns Online solution 
provides a toolset for automatically 
populating electronically-submitted 
sales and tax liability data into signature-
ready PDF returns for each applicable 
jurisdiction and physical location where 
taxes are collected.

POTENTIAL LIMITATIONS
• The Sales Tax SaaS PLUS tool currently 

uses PDF-based forms rather than 
web-based forms and does not currently 
support electronic return filing and 
online remittance of payments. (Note: 
Sales Tax SaaS PRO should not be con-
fused with CCH’s Sales Tax Returns 

Online solution for the in-house tax 
compliance staff at large companies, 
which supports a number of advanced 
features, including electronic filing and 
remittance of taxes.)

SUMMARY & PRICING 
CCH’s sales tax compliance applications are 
priced based on a range of factors, including 
the number of entities, the number of 
returns, and the features purchased. Pricing 
for each system starts at $2,041. Specific 
pricing is available upon request.

www.cchgroup.com

BEST FIT
• Firms and taxpayers who need a source 

for up-to-date rates and forms for all sales 
and use tax jurisdictions in the U.S.

• Organizations that would like to save 
time by prepopulating forms with key 
information for multiple clients/tax-
payers or those that would like to import 
tax rate updates from a trusted source 
rather than manually keep up the infor-
mation from state and local taxing 
authority announcements.

STRENGTHS
• Rate tables are updated at least monthly, 

and they include a comprehensive listing 

of rates for each U.S.  jurisdiction.
• The user interface for both products is 

simple to understand, and the Forms 
interface appears to have changed very 
little since I first used for the BNA Sales 
Tax Forms almost 15 years ago.

• The Forms product includes over 3,400 
forms, and all items in the database are 
accepted by the taxing authorities for 
filing on paper. The collection of avail-
able forms is impressive, and is probably 
appropriate for someone who needs to 
prepare tax forms for paper filing.

• The tax rates application’s optional Rates 
Exporter can be set to automatically 
schedule and send users updated rate 

tables on a weekly, monthly, quarterly, 
or annual basis.

POTENTIAL LIMITATIONS
• No options are available for electroni-

cally filing any of the forms created with 
the Sales & Use Tax Forms application.

• The rate tables exported from the Sales 
& Use Tax Rates product may be config-
ured to list both the name of the jurisdic-
tion and the five digit zip codes associ-
ated with each jurisdiction. Since 
multiple local tax jurisdictions can exist 
within a single zip code, users may need 
to verify whether a parcel is included or 
excluded from the borders of a city, town, 

or other special district.

SUMMARY & PRICING
Pricing for BNA Sales & Use Tax Forms 
starts at $1,010 per year. Pricing for the 
BNA Sales & Use Tax Rates product starts 
at $1,010 per year. A bundle which includes 
both products starts at $1,800 per year for 
a single user, and a bundle which includes 
both products as well as the ability to export 
data from the rates database starts at $2,140 
per year.

www.bnasoftware.com

CFS Sales Tax Software

CCH Sales Tax Returns Online and Sales Tax SaaS PLUS

Bloomberg BNA Sales and Use Tax Forms and Rates

Read the full review and see expanded ratings for this product online at: 
www.CPAPracticeAdvisor.com/11457708

Read the full review and see expanded ratings for this product online at: 
www.CPAPracticeAdvisor.com/11457721

Read the full review and see expanded ratings for this product online at: 
www.CPAPracticeAdvisor.com/11457717
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BEST FIT
• Organizations which must comply or 

help others comply with sales and use 
tax, VAT, and similar tax regimes in over 
100 countries around the world.

• Firms and clients that want the flexibility 
to outsource jurisdiction identification 
and tax calculation from within over 300 
accounting, ER P, and eCommerce 
solutions.

• Organizations that want to collect and 
manage exemption certificate compli-
ance

• Firms and clients who want to outsource 
return preparation and compliance to a 
third party for either premises-based 
sales and use tax or streamlined sales tax.

STRENGTHS
• AvaTax Calc verifies address against a 

con s t a nt l y upd ated d at aba se of 
addresses, tax rates, and jurisdiction 
boundaries, and it has direct integrations 

for use as a sales and use tax engine for 
over 300 accounting, ERP, e-commerce, 
and point of sale applications.

• AvaTax Calc is one of the only applica-
tions which can determine the tax 
jurisdictions based on latitude and lon-
gitude coordinates for construction sites 
and other locations where a street 
address is not available.

• AvaTax Certs allows customers to elec-
tronically request exemption certificates 
via e-mail, and allows recipients to sign 
digital exemption certificates with a 
mouse.

• AvaTax Certs has tools for exporting 
exemption certificates en masse for use 
in audits.

• AvaTax MatrixMaster is a subscription 
database for retailers which allows them 
to determine and update the taxability 
of over ten million items in thousands of 
jurisdictions based on a product’s UPC 
code.

• AvaTax Returns supports preparation of 
returns for all U.S. tax jurisdictions, 
although returns cannot be prepared 
unless the transaction level sales tax was 
calculated using AvaTax Calc.

• An online version of AvaTax TrustFile is 
available as a free sales tax compliance 
solution for small e-commerce sellers 
who use A mazon Fulf i l lment and 
PayPal.

POTENTIAL LIMITATIONS
• The application is designed primarily for 

use by companies as part of ongoing 
transaction processing, and it does not 
include built-in self-prepared e-filing or 
payment options.

SUMMARY & PRICING
Avalara is one of the established leaders in 
the SaaS sales and use tax compliance space, 
and its AvaTax and TrustFile offerings pro-
vide information for over 12,000 US sales 

and use tax jurisdictions. The company’s 
comprehensive suite of solutions and ser-
vices includes tools needed for almost any 
business, from a start-up home-based 
Internet seller all the way up to a multina-
tional corporation that needs end-to-end 
compliance tools in dozens of countries.

The company’s free services for small 
businesses, including free tax rate tables 
(AvaTax Rates), a free exemption cer-
tificate manager (AvaTax CertExpress), 
an accountant program, and an online 
version of AvaTax Calc for small online 
sellers, are unparalleled.

www.avalara.com

Avalara Sales Tax Systems Read the full review and see expanded ratings for this product online at: 
www.CPAPracticeAdvisor.com/11457726
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ACCOUNTANT’S       

PRODUCT  
& SERVICES 

GUIDE
Help Your Firm and 

Clients Thrive by Using 
the Right Technology  

and Services
When the right combination of technology and 
best practices is achieved, the results can be 
profound, helping an accounting firm achieve 
greater productivity and profitability. It can also 
lead to a better work-life balance for partners 
and staff, even during busy season.

The same is true of the technologies and services 
your clients use in their businesses – in two ways. 
First, the right technologies can also help them 
be more productive and fiscally-minded. Second, 
it can help improve communication between you 
and your clients, which can improve the service 
you offer, and thus strengthen your business 
relationships.

With an overwhelming number of software and 
services for accounting firms and small busi-
nesses on the market, no professional can stay 
on top of all technologies that are available. 
That’s why we produce the Product and Services 
Guide each year, providing a home base for 
finding the best tools for tools for professional 
accountants and their business clients.

The guide features categorized listings for firm 
and client-side technologies and services. This is 
just one of the resources that CPA Practice 
Advisor and NSA Practice Advisor offer as your 
source for the technology information you need 
to help your clients and your own firm be more 
productive and profitable.

1099 & W-2

1099-Etc
Advanced Micro Solutions, Inc
Phone: 800-536-1099
Website: www.1099-etc.com
Email: info@1099-etc.com 
1099-Etc works as a forms filer or as a full-featured after-the-fact/
live payroll program. 1099-Etc allows for 
up to 1,999 clients and 9,999 employees 
or recipients for each client. The 
1099/W-2 Forms Filer prepares 1099 
and W-2 forms including 1096, W-2C, 
W-3C, 940-EZ and 1042-S forms. The 
fast and easy-to-use form entry screens look like the actual forms. 
Software generated printing on plain paper is optional for Windows 
compatible printers. Two E-File options are available: E-File Direct 
creates a file that can be uploaded to the IRS and the SSA via the 
Internet. E-File Services files the data via a third-party and can 
also outsource your year-end printing and mailing of recipient 
copies. Customer support is available Monday through Friday 8 
a.m. to 6 p.m. CT. In January and April, hours are extended to 7 
p.m. and Saturdays 10 a.m. to 4 p.m. CT. Download a FREE DEMO 
from our website.

Account Reconciliation Software

BlackLine Systems
Phone: 818-223-9008
Website: www.blackline.com
Email: info@blackline.com
BlackLine Systems’ suite of financial software applications 
automates the entire financial close process. Spreadsheets can 
be full of hidden, costly mistakes. The BlackLine Financial Close 
Software Suite automates and virtually eliminates time-consuming, 
traditionally manual, spreadsheet-driven accounting processes 
for staff in finance and compliance departments in companies of 
all sizes. The BlackLine suite includes modules for Balance Sheet 
Account Reconciliations, Task Management, Journal Entry, 
Transaction Matching, Variance Analysis and Consolidation 
Integrity Manager. BlackLine software applications complement 
existing Enterprise Performance Management (EPM), Governance 
Risk and Compliance (GRC) and Enterprise Resource Planning 
(ERP) systems. BlackLine offers clients its enterprise-class 
software in a simple and secure OnDemand/SaaS platform.

Audit/Engagement Tools

Confirmation.com
Phone: 888-716-3577
Website: www.confirmation.com
Confirmation.com gives auditors access to thousands of validated 
In-Network bank and company responders. This solution can be 
used for more than 50 different confirmation types including asset, 
liability, investment, line-of-credit, AR, AP, and many more. Coming 
Soon – Confirmation.com will offer Employee Benefit Plan con-
firmations! Confirmation.com also offers numerous features to 
improve audit efficiency including the ability to roll forward data 
from year to year, a secure collaboration tool for sharing documents 
among the audit team, and a Future-Dated function that allows 
confirmations to be placed in a queue to release on a future date. 
AR Confirmations: Send AR Confirmations to Validated In-Network 
Companies Auditors can send electronic Invoice and Balance 

confirmations to thousands of validated In-Network company 
responders who are authenticated and authorized to respond to 
electronic confirmations. These companies represent a majority 
of Fortune 1,000 companies including CBS, Delta Air Lines, HCA, 
Lowe’s, Marriott, Microsoft, Sherwin Williams, Sprint, Williams-
Sonoma, and many more. Send AR/AP Confirmations to Any 
Company in the World: For confirmations going to companies 
outside the network, auditors can use the Out-of-Network service 
to send the confirmations electronically, or may choose to mail 
the confirmations utilizing the Paper Fulfillment Service (see below). 
Just like electronic confirmations, paper confirmations now utilize 
the digital client signature feature so that auditors don’t have to 
hand deliver or mail paper confirmations to the client for signature. 
Batch Upload: Easily upload hundreds of company addresses and 
invoice data from a spreadsheet. Confirmation.com automatically 
identifies which company is a validated responder within the system 
and allows the auditor to send confirmation requests electronically 
to that validated responding entity. For non-validated companies, 
the auditor can choose to send those requests using the new 
Paper Fulfillment Service (see below) or the out-of-network 
electronic offering. Paper Fulfillment Service: Confirmation.com 
handles the materials, printing, postage, and shipping, and also 
provides an Address Verification report on the auditor-supplied 
mailing address to help auditors identify fraud. Paper requests are 
shipped and tracked through First Class mail throughout the United 
States and Internationally! As with electronic confirmations, a copy 
of the mailed confirmation request is automatically logged in the 
auditor’s Control Log where auditors have multiple capabilities like 
the ability to send second requests, recall paper confirmations 
and queue paper confirmations with a future date. To learn more 
visit Confirmation.com or contact Clark Hudgins at clark.hudgins@
confirmation.com.

Document Management

Conarc
Phone: 770-849-0508
http://www.conarc.com

Office Tools Professional
Phone: 661-951-9900
Website: www.officetoolspro.com
$500/first user
$300/additional users
Office management just got easy. Practice Management 2013 is 
a unique office solution that combines a suite of core accounting 
firm applications which are 
completely integrated and 
operated from a single 
interface. The balance 
between simplicity and depth 
of functionality is impressive. 
We offer smaller firms what 
only large firms had 5 years 
ago. Practice Management 
2013 becomes the main repository for all your client and office 
information including complete time billing with workflow and with 
owners and managers in mind. Providing improved delegation, 
increased productivity and simplified office management. Client, 
staff, or workflow issues can now be managed from one place, 
one piece of software: Practice Management 2013.
FEATURES:
• Contact Management
• Time Billing, Invoicing & A/R
• Workflow and Due Date Monitoring
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• Document Management, Scanning, and Storage
• Seamless Client Portal Integration
• Staff and Office Scheduling
• To-Do and Call Management
• Full Hosting Services Available
•  Integrates with MS Office, Outlook, Intuit QuickBooks 

and Lacerte

E-Signatures

cPaperless, LLC
Phone: 800-716-2558
Website: www.cPaperless.com
cPaperless develops plug-in applications to commonly 
used applications like Adobe Acrobat and Microsoft 
Outlook.  Our tools automate manually intensive processes 
to save accountants time.

Fixed Assets/Depreciation

BNA Fixed Assets Software
Bloomberg BNA
Phone: 800.424.2938
Website: www.bnasoftware.com
BNA Fixed Assets™ is easy-to-use, cost-effective 
software that enables tax and accounting professionals 
in companies of any size to more efficiently manage 
the complete fixed asset lifecycle. With BNA Fixed 
Assets you gain an end-to-end fixed asset management 
system from construction and acquisition through 
disposal. The BNA Fixed Assets solution suite allows 
you to:  
•  Automate all aspects of tracking and depreciating 

your fixed assets with fixed asset software  
•  Manage and track projects before they become fixed 

assets with Construction in Progress (CIP) capabilities  
•  Gain complete visibility into your fixed assets with 

asset inventory software and hardware  
•  Leverage your investment in accounting and tax 

compliance systems and meet compliance requirements 
with integration capabilities for enterprise organizations

Learn more about BNA Fixed Assets

Government

AccuFund, Inc.
Website: www.accufund.com
Phone: 877-872-2228
$2,995 and up. The AccuFund Account Suite provides 
a complete financial management solution to nonprofit 
organizations with on-premise or cloud options. 
AccuFund includes specialized modules for community 
action, work force development and other social service 

agencies that need to track both the recipient of services 
as well as those providing it and paying for it. The Suite 
includes financial reporting for external and internal 
purposes and easy cross-year reporting for grants and 
projects. Specialized modules include Payroll with 
web-based time entry, integrated Human Resources, 
Allocations, Purchasing with Electronic Requisitions, 
Grants Management, Client Accounting and Invoicing. 
AccuFund’s two versions, standard for smaller organi-
zations and professional for larger ones provides a 
scalable, configurable solution to meet the needs of all 
but the very largest NPOs with an easy to use interface 
that is preferred by users and consistent throughout 
the system.

Insurance

Professional Liability Insurance for 
Accountants and Accounting Firms
Herbert H. Landy Insurance Agency, Inc.
Phone: 800-336-5422
Website: www.landy.com
Email: johnt@landy.com
State of the Art professional liability insurance for 
accounting firms of all sizes. Featuring a broad definition 
of professional services, coverage is geared for the 
diverse needs of today’s accounting professionals. The 
Landy Agency has been protecting accountants since 
1962, and no one can match our level of experience, 
coverage, cost effective premiums and service. Our 
innovative EXPRESS application features just a few 
qualification questions, has the prices right on it and 
offers a two-year policy option for qualified applicants. 
Apply on line and receive your policy in a couple of hours! 
Whether your firm is large or small. Engaged in simple 
or complex practices, the Landy Agency has an 
exceptional solution to your professional insurance needs.

Not-For-Profit

AccuFund, Inc.
Website: www.accufund.com
Phone: 877-872-2228
Toll Free: 781-433-0233
Fax: 781-453-0460
$2,995 and up.
The AccuFund Account Suite provides a complete 
financial management solution to nonprofit organizations 
with on-premise or cloud options. AccuFund includes 
specialized modules for community action, work force 
development and other social service agencies that 
need to track both the recipient of services as well as 
those providing it and paying for it. The Suite includes 
financial reporting for external and internal purposes 
and easy cross-year reporting for grants and projects. 
Specialized modules include Payroll with web-based 
time entry, integrated Human Resources, Allocations, 
Purchasing with Electronic Requisitions, Grants Manage-
ment, Client Accounting and Invoicing. AccuFund’s two 
versions, standard for smaller organizations and profes-
sional for larger ones provides a scalable, configurable 
solution to meet the needs of all but the very largest 

NPOs with an easy to use interface that is preferred by 
users and consistent throughout the system.

The Financial Edge
Blackbaud, Inc.
Phone: 800-443-9441
Website: www.blackbaud.com
Help your nonprofit clients transform financial data into 
decision-making power! Blackbaud’s The Financial 
Edge is a comprehensive accounting information 
solution designed specifically for nonprofit organizations. 
This fund-accounting system offers template-based 
reporting, a user-defined account structure and 
compliance with FASB requirements. Additional features 
include: managing budgets, allocations, projects, grants 
and endowments, and more. Plus, the Dashboard 
provides a snapshot of an organization’s financial 
performance. The latest software enhancements include 
upgrades to General Ledger Reports and the ability to: 
track a master grant to multiple funders or a single 
grant to multiple projects; budget at the project level; 
and increase productivity of data entry in a customized 
grid format datasheet. The Financial Edge provides the 
tools nonprofits need to be accountable to their supporters 
and to adhere to strict new reporting requirements.

Payroll

AMS Payroll
Advanced Micro Solutions, Inc
Phone: 800-536-1099
Website: www.1099-etc.com
Email: info@1099-etc.com
AMS Payroll is a full featured after-the-fact/live payroll 
program that prepares the state wage forms for ALL 
states including DC and PR. Most state forms can be 
printed using the Software Generated Forms option. 
AMS Payroll tracks 
deposits and liabilities, 
prints checks and supports 
tax deferred plans. Option-
ally, AMS Payroll calculates 
taxes and has many other 
features. Data can be 
imported from Excel, Quicken, QuickBooks, QuickPay, 
Peachtree, text files and most competitors. Quarterly 
Magnetic Filing for several states is built into AMS 
Payroll. Two E-File options are available: E-File Direct 
creates a file that can be uploaded to the IRS and the 
SSA via the Internet. E-File Services files data via a 
third-party and can also outsource your year-end printing 
and mailing of recipient copies. Customer Support is 
available Monday through Friday 8 a.m. to 6 p.m. CT. 
January and April hours are extended to 7 p.m. and 
Saturday 10 a.m. to 4 p.m. CT. Download a FREE DEMO 
from our website!

Apex Payroll
Phone: 770-641-9100
website: www.myapexpayroll.com
Apex Payroll offers cloud based payroll technology 
designed exclusively for payroll service businesses. If 
you are already offering payroll processing to your 
clients, Apex allows you to deliver a broad spectrum of 

workforce management tools while increasing your 
efficiencies and boosting your firm’s revenue. Our 
customers can focus on their core business, concentrating 
on service delivery and customer acquisition.  With 
Apex Payroll, your entire client base will enjoy a seam-
less payroll experience, including flexibility and produc-
tivity.  Visit www.myapexpayroll.com to learn more.

SurePayroll
Phone: 855-354-6941
Website: www.surepayroll.com
Email: AccountantInfo@SurePayroll.com
Enter payroll and access reports from anywhere 
— even on your Mobile device. What we do:• Import 
and verify your current year’s payroll records to 
ensure each of your employees receives only one 
W2 or 1099 from your business.  • Send you an 
email reminding you when it’s time to process 
payroll.  • Calculate wages and deductions.   
• Deposit and file federal, state and local payroll 
taxes — with guaranteed timeliness and accuracy.  
• Pay your employees by direct deposit and notify 
them of payment by email. (Or you can print and 
distribute checks if you prefer.)  • Provide employees 
24/7 online access to their paystubs W2s and other 
payroll information.  • Provide you and your 
accountant 24/7 online access to payroll reports.  
• Provide you customized labor law posters and 
other resources to help you keep up with ever 
changing regulations.  • Send you calendar reminders 
of employee events, such as anniversaries and 
birthdays.  • Work with the IRS and other tax 
agencies on your behalf, if ever needed.  • All at 
no extra cost.

Payroll Processing

CheckMark Payroll Software
CheckMark Inc.
Phone: 970-225-0522
Website: www.checkmark.com
Email: sales@checkmark.com 
Designed as an easy-to-use payroll solution for 
small businesses, accountants and payroll services, 
CheckMark Payroll software program delivers more 
value for less money. Handle nearly every type of 
payroll and runs unlimited companies and unlimited 
employees. Run it as a stand-alone program, or 
post to most popular accounting systems on the 
market, including CheckMark’s own MultiLedger. 
Federal and state tax tables, printable IRS forms 
and direct deposit are included. There are no monthly 
fees. Running an in-house payroll will save you 
money and help keep employee records safe and 
secure. Your satisfaction is guaranteed. Installs on 
Windows or Mac. Try it. A Free Trial is available. 
Starting at $299.



Portals

DropFolder.net Web Portals
Office Tools Professional
Phone: 888-667-8440
Website: www.officetoolspro.com
Email: info@officetoolspro.com
Now you can extend the 
power of Office Tools 
Professional to your 
customers. You can 
transfer documents to 
and from your clients 
securely, reliably, and quickly. No more emailing 
“Confidential Information” through the internet.

Practice Management

Practice Management 2014
Office Tools Professional
Phone: 888-667-8440
Website: www.officetoolspro.com
Email: info@officetoolspro.com
When tasks overrun your firm, take control with the 
only tool focused on pro-
viding you powerful 
workflow. The next gen-
eration of accounting 
deserves a better class of 
business tools. In uncertain 
times, in an industry of 
maintaining the status quo, mediocrity has met its 
demise. Finally you can rise and take control of your 
business and your bottom line. Productivity will reign 
once and for all.

QuickBooks Add-on

Swizznet
Phone: 888-794-9948
http://www.Swizznet.com
QuickBooks Hosting...$54.99
Swizznet offers an affordable, reliable and proven 
solution that empowers financial and management 
teams with anywhere/anytime access. Swizznet delivers 
the most seamless and reliable online accounting 
platform and backs it up with passionate US-based 
customer support, meaning that unlike other QuickBooks 
hosting offerings, Swizznet customers enjoy an easy, 
solid and secure anytime-anywhere accounting 
experience.

Tax & Accounting Supplies

Tenenz, Inc.
Phone: 800-888-5803
website: www.tenenz.com
Email: mail@tenenz.com
Providing low cost, high quality tax and accounting 
supplies and services to accountants and tax preparers 
throughout the U.S. for over 40 years. 

Products include: Folders, Client  newsletters, Web 
Sites, W-2’s and 1099’s, Tax Organizers, Mailing 
Envelopes, Marketing Materials, Laser Checks, Columnar 
Workpapers, Writing Pads and more. We guarantee 
we won’t be undersold.
Contact Us Today for a Free Catalog and Product 
Samples.

Tax Planning

BNA Income Tax Planner
Bloomberg BNA
Phone: 800.424.2938
Website: www.bnasoftware.com
Offering the most comprehensive planning features 
available, BNA Income Tax™ Planner helps you 
efficiently model complex tax scenarios, eliminate 
surprises, and offer income tax planning and projec-
tions that help clients manage and reduce their 
federal and state individual income tax liability.  • 
Multiple scenarios help you compare side-by-side 
‘what ifs’ to determine best tax savings  • 20 
planning years offer true projection capability  • 
Drill-down analysis capabilities allow you to precisely 
manage the tax ramifications of marriage and divorce, 
real estate transactions, stock options, and more  • 
Up-to-date calculations assure you are working with 
the latest tax law.
Accurate Income Tax Calculations. Offering the most 
accurate set of calculations available, BNA Income 
Tax Planner allows you to quickly calculate federal 
income taxes including alternative minimum tax, 
capital gains, estimated tax payments, stock options, 
and more.   
• Optional Fifty State Planner supports detailed 
calculations for all resident states, NYC, DC, and 
over 30 nonresident states  • Fast, accurate updates 
assure you’re always working with the most current, 
most accurate tax law possible.
Data Import. Save time and reduce errors by importing 
client data directly from major tax preparation 
packages. Professional Reporting & Client Com-
munications. Provide clients with as much – or as 
little – detail as they want through reports and graphs 
that will help them understand the plan, see options, 
and make decisions. Learn more about BNA Income 
Tax Planner ª

Tax Software with 
 Integrated Write-Up

Preparer’s 1040 Enterprise
TaxACT, Inc
Phone: 800-573-4287
Website: www.taxact.com/ssg-eval
Email: support@taxactservice.com
From client organizers and 
powerful calculators to helpful 
analysis reports, TaxACT 
Preparer’s Editions provide 
tools and features that profes-
sionals want

Time Tracking

TSheets.com
Website: www.tsheets.com
Every 1.3 seconds, somewhere in the world, an employee 
interacts with a TSheets timesheet. From a desktop or 
a laptop computer, a cell phone or a smartphone app, 
via dial in or texting, email or the mobile web, there are 
practically as many ways to access TSheets in the cloud 
as there are work hours in the day. People seem to love 
things that make their lives easier.

Time & Billing

Abak Time, Billing, and Project Cost 
Management Software
Abak Software Inc.
Phone: 418-658-4003
Website: www.abaksoftware.com
Email: sales@abaksoftware.com
Abak360, easy to implement and easy to use, is an 
affordable and versatile time, billing and project cost 
management software. Abak360 has been on the 
market for more than 16 years and is continuously 
updated. Standardize your time logging process,  
centralize the project information, bill quickly and 
accurately,  and manage your projects with a tool 
designed for professionals. Visit our site for a free demo 
and more information!

BillQuick for Accountants and CPAs
BQE Software Inc
Phone: 888-245-5669
Website: www.bqe.com/default.asp?src=cpa 
paguide14
Email: sales@bqe.com
BILLQUICK FOR ACCOUNTANTS & CPAS Accountants 
use BillQuick for their Time Tracking, Project Manage-
ment, and Billing Tasks. Accountants and CPAs all over 
the world use BillQuick to handle their day-to-day time 
tracking, project management, billing and accounting 
tasks. In addition to having industry experts in our 
product development team, we actively consult with 
our accountant and CPA customers to continuously 
improve our products and include features that solve 
your every day pain points. ADDRESSING YOUR 
INDUSTRY-SPECIFIC NEEDS: Because BillQuick is 
designed to work in an Accountant’s office, there are 
significant industry specific features in our products 
that will help you manage your business processes 
efficiently. Here are just a few: Integration: Integrates 
with leading accounting software such as QuickBooks, 
MYOB and Peachtree. Engagement Phases: Large 
engagements are often done in phases. An Accountant 
might divide a large engagement into phases such as 
Audit, Tax, Bookkeeping etc. BillQuick engagement 
phases give you the power to track and report for each 
phase separately as well a consolidated report for all 
phases for an engagement. Joint Invoice: Often you will 

have more than one active engagement per client. 
However the client prefers a single invoice for all his 
active engagements rather than multiple invoices. 
BillQuick has the ability to create a single consolidated 
Joint Invoice with details about each engagement 
separated neatly. Sub Consultants: As an accountant 
you often require services of other consultants to 
complete the engagement. BillQuick has the ability to 
track your invoices from your sub-consultants and then 
bill to the client with agreed markup. BillQuick will also 
track the sub’s cost to the engagement in Budgets and 
Estimates as well as their progress toward completion. 
Fee Schedule: Your rates may vary not only from client 
to client but also depending on what task you were 
involved in. To handle this functionality BillQuick offers 
Fee Schedules that you can create and assign to your 
client record.

Chrometa Time Capture Software
Chrometa
Phone: 1-888-340-6425
Website: www.chrometa.com
Email: info@chrometa.com
When you don’t accurately keep track of your time, you 
end up not billing clients for all the time you put in — and 
lose money in the 
process. Timesheets 
and stopwatches can 
help, but before you 
know it, you forget to 
fill out your time 
sheets or enter your 
hours into the computer. That’s where Chrometa can 
make the difference — automatically capturing every 
second of your billable time with no effort or data entry 
on your part. Result: you can increase your monthly 
billings up to 20% or more — while actually working 
fewer hours. Take a closer look at Chrometa — and 
gain control of all your billable time today.

Website Builder & 
Improvement

AFSB
800-888-5803
Website: www.afsb.net
As low as $23.99/month.
PROFESSIONAL WEBSITES FOR ACCOUNTING and 
TAX FIRMS. Save time, and money and improve your 
client service. With AFSB, the Accounting and Financial 
Site Builder, you get a professional custom website in 
literally minutes. All AFSB websites provide your firm 
with: a Secure Client Portal, Client Newsletters, 50+ 
Financial Calculators for you and your clients,  
a Services page, a Client e-mail Management System, 
Google Mapping and much more. No technical 
expertise is required. Our site builder does it all for you. 
You can create and manage your site from the comfort 
of your own office anytime at no charge to give you the 
flexibility you are looking for in a website for your firm. 
There are no setup fees and AFSB offers the lowest 
monthly price in the industry. Visit www.AFSB.net.  
You are welcome to set up a Free trial site or call 
800-888-5803 for more information.
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2014 Review of Small Business 
Accounting Systems
By Brian Tankersley, CPA.CITP,Technolog Editor

S
electing a small business 
accounting package is, in 
some ways, like pur-
chasing a piece of home 
exercise equipment. The 
solution needs to meet 
your needs, be easy to 
use, should fit within 

your budget, and should be pleasant 
enough to use that the client will actually 
keep their books after the first week or two.

Tax season 2014 has passed, and it’s time 
for many of our readers who are in public 
accounting to deal with those simmering 
accounting messes we discovered during 
the winter before they get any worse. 

Unless your firm has a very homoge-
neous group of clients in one or maybe two 
industries, you will have to deal with more 
than one accounting system.  Where firms 
might have deployed exclusively Sage 50 
Premium (Peachtree), Acclivity Account-
Edge Pro (formerly MYOB) or QuickBooks 
Pro in the past, we also did a lot more work 
assembling shoeboxes into general ledgers 
using Excel and columnar pads.

The good news is that accounting soft-
ware is available to meet the needs of not 
only small businesses, but also micro 
businesses and the self-employed.  Just as 
many individuals use Quicken, Mint, or 
Wave Personal to track their household 
finances, the self-employed and micro-
businesses use tools like Wave Accounting, 
FreshBooks, Kashoo, Sage One, Xero, or 
QuickBooks Online.  While some detrac-
tors wish these solutions had more features, 
the key thing to remember is that micro 
businesses need fewer features but more 
automation and simplicity than the small 
business, which most likely has someone 
with training in basic bookkeeping.

Many professionals express concern 
about supporting multiple packages, but 
these new cloud packages for microbusi-
nesses are not designed to replace the tra-
ditional on-premises accounting software 
applications like QuickBooks Pro.  The 
microbusiness solutions are intended for 
those who are not using any accounting 
software, which some publishers estimate 

is as high as 80% of small businesses. 
Since these new tools are simple, and are 

primarily designed to provide business 
owners with DIY reporting while filling the 
critical need in assembling electronic lists 
of transactions for use by accountants and 
tax preparers.  If used regularly, these tools 
can convert unorganized, unprofitable cli-
ents into profitable client relationships for 
the future.

How We Group  
Solutions
We break small business accounting 
applications into two groups:

On-Premises Accounting
Cloud (SaaS) Accounting
On-Premises Accounting is defined 

as traditional, locally-installed general 
ledger and small business management 
tools which are designed to be primarily 
used by the client. This year’s review 
includes Acclivity AccountEdge Pro 2014, 
QuickBooks Pro 2014, and Sage 50 Pre-
mium Accounting 2015.

When looking at the SaaS Accounting 
applications, we could easily review over 
forty different products if we were free of 
resource constraints.  There are many dif-
ferent subcategories within this category, 
including:

Mid-Range Accounting/ERP – These 
products are generally targeted at organiza-
tions with over 100 employees, and 
attempt to provide integrated financial 
management, business management, and 
CRM solutions.  The average annual 
spending on these products would be, at a 
minimum, several thousand dollars, and 
could easily be much more.  We did not 
review any products in this category, which 
would include solutions like SAP Business-
ByDesign, Sage 300 Online, Financial 
Force, Intacct, and NetSuite. 

Small Business SaaS Accounting  - 
These products are designed to serve as 
simplified replacements for common 
desktop accounting solutions like Quick-
Books, Sage 50 (Peachtree), and Acclivity 
(MYOB).  The category is very large and 
includes names like QuickBooks Online, 

Kashoo, Xero, Wave Accounting, Reckon, 
Zoho Accounting, Sage One, GoDaddy 
Online Bookkeeping, and many more.

Invoicing and Basic Bookkeeping  - 
Products in this category are designed for 
the smallest businesses – the self-employed 
and those who need very limited book-
keeping.  In fact, many of the users of these 
apps utilize them to facilitate sending 
invoices, tracking and receiving payments, 
and reporting for their tax preparer.

Note that we have specifically avoided 
discussion of applications which are 
designed primarily to serve as Virtual CFO 
Platforms which are administered/con-
trolled by the outside accountant.  These 
solutions include multiple solutions in the 
QuickBooks/QuickBooks Online space, 
Accounting Power from Accoun-
tantsWorld, Xero and the Xero Partner 
Program, and Accounting CS from 
Thomson Reuters. 

We reviewed solutions which are sold 
on a wholesale basis to accounting profes-
sionals and passed through to their clients 
in February 2014 (www.cpapracticead 
visor.com/11317917).

Our 2014 review of SaaS Accounting 
solutions includes Kashoo, QuickBooks 
Online, Xero, and Wave Accounting.  We 
also included more limited coverage of 
FreshBooks and Sage One, which provide 
invoicing and project management tools 
(among other things) to the microbusiness 
market.

There are a wide range of solutions out 
there, and we encourage you to pay special 
attention to the summary comments at the 
beginning of each review.   

While all offer basic transportation (debits 
and credits), it’s important to get a product 
which provides enough functionality to meet 
the needs of the accountant and client without 
getting so many options and features that the 
application becomes unusable to many busi-
ness owners.  It’s important to listen to client 
needs, consider your information require-
ments, and finally, to ultimately select a solution 
which can meet the current and future needs 
of all stakeholders. ●

REVIEW SECTIONS
BASIC SYSTEM FUNCTION 

• Installation Ease
•  General Navigation & Ease of 

Use
• Industry Specific Templates
• Industry-Specific Features
• Platform support

CORE ACCOUNTING  
CAPABILITIES 

• GL/AP/AR functionality
• Sales Tax Functionality
• Payroll functionality
• Audit Trail
• Multi-Currency (Extra Credit)
•  Multiple Language Support 

(Extra Credit)
•  Multi-Location Support (Extra 

Credit)
• Multiple Users?

DAY-TO-DAY OPERATIONS 
• Sales/Point of Sale/Shipping
•  Customer/Vendor Employee 

Management
• Inventory/Purchasing
• e-Features
• •Remote access

MANAGEMENT FEATURES 
• Dashboard Overviews
• Reporting
• Security Features

INTEGRATION/IMPORT/ 
EXPORT 

• Data Transfer
• External Integration
•  Online Accountant Transfer Tool 

(Extra Credit)

HELP/SUPPORT 
• Built-In Support Features
• System Updates
• Support Website/Documentation
• U.S.– based support

Brian  
Tankersley,  
CPA.CITP,
Technology 
Editor
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BEST FIT
Growing small and mid-sized businesses 
needing strong reporting options and 
advanced features, such as warehousing 
with multiple geographic locations and 
multi-currency capabitlities.

STRENGTHS
• Supports advanced features like 

multiple currencies and multiple 
warehouses, web store/shopping 
cart and point of sale.

• Has a strong Mac OS version, and 
company data files are designed to 
be hosted and accessed by up to 10 
users with either the Windows or 
Mac OS version of the application.

• Strong reporting with many options 
for export and customization 
built-in, including export to CSV, 
PDF, Excel, and HTML. 

• Acclivity provides active public 
accounting firms with multiple 
paying clients with a complimen-
tary copy of AccountEdge Pro 2014 
upon request.

POTENTIAL LIMITATIONS
• Add-ons for the program are fairly 

l i m ited, a nd i nteg rat ions to 
common tools like the SalesForce.
com CRM system are not available.

• Although the application supports 
foreign currency translations and  
 

adjustments, users must manually 
update the exchange rates used for 
calculating the adjustment.

SUMMARY AND PRICING
Acclivity’s AccountEdge Pro 2014 is a 
U.S. small business accounting soft-
ware application for both Windows 
and MacOS which originated as the 
U.S. version of MYOB. AccountEdge 
is now available in three versions 
(AccountEdge Basic, AccountEdge 
Pro, and AccountEdge Cloud) with 
three localizations (U.S., Canada, and 
a generic international version).

Pricing: AccountEdge Pro is $399 
for new users, and is $159 for a single 
 

user upgrade or $249 for a multi-user 
upgrade version. A Basic version is also 
available starting at $99 for new users. 
AccountEdge Cloud plans start at $10 
per month for a single user.

Accounting Programs: Acclivity 
offers a separate partner program for 
bookkeepers and accountants. Members 
receive a copy of the software, technical 
support, updates, product discounts, 
and listing in a database of accounting 
professionals who support Account-
Edge. Membership is $100 for licensed 
public accountants (CPA, CMA, EA, 
CGA, or CA), and is $299/year for 
members of the bookkeeping program.

www.acclivitysoftware.com

Acclivity AccountEdge Pro 2014 Read the full review and see expanded ratings for this product online at: 
www.CPAPracticeAdvisor.com/11486755

4.25

2014 
OVERALL 
RATING

BEST FIT
Companies that need a solution with 
more traditional mid-sized business 
account/department structures, addi-
tional inventory options, and more pow-
erful reporting tools for advanced users.

STRENGTHS
• Strong inventory (FIFO, LIFO, 

Average, or Specific ID), job costing, 
genera l ledger, a nd f i na nc ia l 
reporting features gives users pow-
erful tools to manage a small busi-
ness.

• T he s y stem ha s out st a nd i ng 
reporting features. The application’s 
debit-credit orientation, included 
report customization tools, support 
for ODBC/OLEDB and optional 

Sage Intelligence reporting in Excel 
PivotTables make this product a “go 
to” application for advanced users.

• Sage 50 has a large number of avail-
able add-ons, commercial hosting 
partners, and connected services to 
help users configure the application 
to meet their specialized business 
management needs.

• The product is a period-driven gen-
eral ledger system, and supports 
traditional closing of periods, 52/53 
week / 4-4-5 accounting periods, 
and supports using a separate “13th” 
period for year-end adjustments.

POTENTIAL LIMITATIONS
• Despite its strong feature set, no  

U.S. version of Sage 50 supports 

multiple currencies or multiple 
warehouse locations.

• While the only supported operating 
system for client and servers running 
Sage 50 is Windows, those using 
MacOS, Linux, or ChromeOS must 
use remote access or commercial 
hosting to access the product.

• Companies that have advanced 
requirements like consolidated 
financial statements or more than 
five simultaneous users will need to 
upgrade to Sage 50 Quantum 
Accounting.

SUMMARY & PRICING
Sage 50 Premium Accounting is one of 
the most well developed accounting 
products included in this review. The 

application is more debit and credit 
oriented than some competitors, but 
retains forms for simple, quick data 
entry.
Pricing: 
• Sage 50 Premium Accounting 

pricing starts at $449 for a single 
user. The application supports access 
by up to a total of five named users, 
and the company offers discounted 
per user charges for those who need 
three users ($849) or five users 
($1,249).

• Plans are available for users who 
prefer to subscribe to the application 
instead of purchasing it, and details 
are available upon request from Sage.

www.sage.com

Sage 50 Premium Accounting Read the full review and see expanded ratings for this product online at: 
www.CPAPracticeAdvisor.com/11486757

4.75

2014 
OVERALL 
RATING

ON-PREMISE 
SMALL 

BUSINESS 
ACCOUNTING 

SYSTEMS

ON-PREMISE 
SMALL 

BUSINESS 
ACCOUNTING 

SYSTEMS

BEST FIT
Companies that need a mature product 
with a wide range of options for almost 
any business, including inventory 
(weighted average cost), simple 
assemblies, light job costing, estimating 
and progress billing of projects, bud-
geting, and cash flow forecasting.

STRENGTHS
•  QuickBooks Premier has a wide 

range of add-on products and will 
integrate at some level with most 
mass-market small business applica-
tions.

•  Good application for both accoun-
tants and clients, with many reports, 

supported industries, and commer-
cial hosting options.

•  Client Data Review tools for external 
accountants in all editions signifi-
cantly increase the efficiency of the 
process of cleaning up common 
errors.

•  New interface makes the user inter-
faces of the desktop version of the 
product (Pro, Premier, Enterprise, 
and Accountant) more consistent 
with QuickBooks Online.

POTENTIAL LIMITATIONS
•  While primary telephone support for 

members of the company’s ProAd-
visor program for accounting profes-

sionals is from U.S. based accounting 
professionals, most calls from non-
members are routed to offshore call 
centers.

•  So m e  m o d erate l y  ad van ced 
accounting features (e.g. combined 
financial statements, FIFO inventory, 
multi-location inventory, more than 
five users) require companies to 
upgrade to QuickBooks Enterprise 
Solutions.  QuickBooks Pro users are 
limited to three simultaneous users. 

SUMMARY & PRICING
Intuit’s QuickBooks is a product most 
accounting professionals encounter 
during their careers, and there are a 

wide range of available versions of this 
solution.
Pricing: 
• QuickBooks Premier has a sug-

gested retail purchase price of 
399.95 for a perpetual license for a 
single user, with support and annual 
upgrades priced separately.

• A subscription for QuickBooks 
Premier Plus is $419.95 per year for 
a single user, and includes support, 
annual version upgrades, and data 
backup services.

www.quickbooks.intuit.com

QuickBooks Premier Read the full review and see expanded ratings for this product online at: 
www.CPAPracticeAdvisor.com/11486752

4.5

2014 
OVERALL 
RATING

ON-PREMISE 
SMALL 

BUSINESS 
ACCOUNTING 

SYSTEMS
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To register or for 

more information, visit

www.icpas.org/show.htm

or call 8
00.993.0407.

BEST FIT
• Self-employed individuals and small 

businesses with fewer than 10 
employees

• Individuals and firms who need a 
simple, inexpensive tool to bill 
customers, manage receivables, 
t rack spend ing , and produce 
reporting which can be used by the 
company, its investors, and others 
such as accountants, lawyers, regu-
lators, and financial institutions.

STRENGTHS
• Includes books for the owner’s 

personal and business finances, and 
supports reclassifying transactions 
from one set of books to another 
from within the application.

• Users with multiple companies 
associated with a single e-mail 
address can switch between compa-
nies using a simple drop-down 
menu.

• Has an ecosystem of integrated 
add-in solutions, including Wave 
Payroll, Wave Payments (merchant 
services), Wave Receipts (mobile 
document capture), Wave Invoicing 
(A/R management), and Wave 
Personal (personal finances).

• Like many other online tools, Wave 
Personal, Wave Accounting, and 
Wave Receipts do not charge a 
monthly subscription fee, although 
there are additional charges for 
using Wave Payroll and Wave Pay-
ments.

POTENTIAL LIMITATIONS
• Wave’s application program inter-

face (API), the tools used to write 
add-ins and interfaces to other 
products, is still being alpha tested, 
and has not been released to the 
developer community as of yet.

• Wave isn’t designed to create 
financial statements which are in 
strict compliance with the tradi-
tional definitions of either “cash 
basis” or GA AP “accrual basis”, 
although adjustment to bring the 
books into compliance with either 
standard are possible with adjusting 
entries.

SUMMARY & PRICING
Pricing: 
• Wave Accounting is free, but is ad-

supported.
• Wave Pay rol l star ts at $5 per 

employee per month
• The Payments by Wave Merchant 

Service is 2.9 percent of the invoice 
amount, plus $0.30 per transaction.

Accounting Program:
The Wave Pro Network is a free 

referral service for accountants and 
bookkeepers who would like to consult 
with new clients who use Wave Apps. 
More information on this free pro-
gram.

www.waveapps.com

Wave Accounting Read the full review and see expanded ratings for this product online at: 
www.CPAPracticeAdvisor.com/11479796
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BEST FIT
• Micro-businesses that want to use 

an iPad or a browser as the inter-
changeable primary interface for 
working with their accounting 
application.

• Businesses that want multiple cur-
rency support without having to 
purchase an upgraded plan with 
unnecessary features.

• Micro-businesses and accountants 
who use FreshBooks to manage 
their invoicing and receivables.

STRENGTHS
• The excellent Kashoo app for iPad 

and Android tablets allows users to 
perform all of the tasks one can 
perform with a PC browser.

• One of the only solutions which 
includes multiple currency support 
in entry-level subscriptions.

• Kashoo’s Dashboard lists key balances 
and makes it possible to enter any new 
transactions by clicking on a tab for 
the transaction type and entering it 
without leaving the home screen.

• The product supports both direct 

import of data from f inancial 
institutions and upload of transac-
tion files (CSV, OFX, QFX, QBO, 
etc.) exported from financial insti-
tution websites.

POTENTIAL LIMITATIONS
• Complex account structures and 

profit-center tracking (e.g. classes or 
divisions) are not natively supported.

• There are no direct integrations for 
point-of-sale and customer rela-
tionship management (CR M) 
applications.

SUMMARY & PRICING
Pricing: 
• General: $20 per month or $200 per 

year if paid annually in advance
• MVP program members: $13 per 

month Paychex lists a price of $27 
per month on their website for Pay-
chex Accounting Online.

Accounting Program: Kashoo 
MVP Program, membership is free to 
accounting professionals who serve 
multiple clients.

www.kashoo.com

Kashoo Read the full review and see expanded ratings for this product online at: 
www.CPAPracticeAdvisor.com/11479812

4.25

2014 
OVERALL 
RATING

BEST FIT
• Service-based companies who 

need something more robust than 
a micro-business solution, yet do 
not require the full feature sets 
present in larger accounting sys-
tems.

• Small business owners who need 
an online accounting solution 
supported by many accounting 
professionals which integrates 
with many third party add-on 
solutions.

STRENGTHS
• New friendly user interface is more 

consistent with the appearance of 

the desktop product, which makes 
it easier for accounting professionals 
to support both solutions.

• Excellent ecosystem of add-on 
applications and services; Intuit-
operated secure hosting platform 
keeps data for add-ons inside Intuit’s 
data centers.

• Import from QuickBooks desktop 
software data file feature is attrac-
tive for those converting from the 
desktop version of the application.

• Scorecard benchmarking tool can 
anonymously benchmark company 
performance against peers in the 
same industry.

POTENTIAL LIMITATIONS
• QBO has a more limited feature set 

than the mature, on-premises 
product, which includes advanced 
features not available in QBO like 
job costing, combined financial 
statements, and multiple currencies.

• The simplicity of the security model 
makes it difficult to restrict the tasks 
that active users can perform inside 
the company file.

• Even though the product is called 
“QuickBooks Online,” the applica-
tion has significant differences in 
function and approach which may 
make its use confusing to those who 
have to work with both versions.

SUMMARY & PRICING
Pricing: 
• QuickBooks Online Simple Start: 

$12.95/mo (one user)
• QuickBooks Online Essentials: 

$26.95 (up to three users)
• QuickBooks Online Plus: $39.95 

(up to five users)
Additional service plans are avail-

able which provide access to additional 
users and self-service payroll subscrip-
tions.

www.quickbooks.intuit.com

QuickBooks Online Read the full review and see expanded ratings for this product online at: 
www.CPAPracticeAdvisor.com/11479806
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BEST FIT
• Service-based micro businesses 

t h at  ne e d t o m a n a ge c a s h , 
receivables, payables, credit 
cards, and general ledger, along 
with support for multiple curren-
cies.

• Companies that would like access 
to a large ecosystem of add-on 
products.

STRENGTHS
• Easy to use and has simple naviga-

t ion w it hout g iv i ng up more 
advanced tools for power users.

• User-customizable rules can be 
used to automatically assign trans-
actions imported from bank to 
general ledger accounts and auto-

matically perform other tasks based 
on definable criteria.

• The company has a strong eco-
system of add-on products (more 
than any other application in this 
review), however, many of these 
solutions are localized for the Aus-
tralia/New Zealand markets where 
Xero has a much stronger presence.

• Supports download of bank account 
and credit card transactions from 
thousands of financial institutions 
in the U.S.

POTENTIAL LIMITATIONS
• Xero Payroll is available only in 

seven states (CA, FL, NY, NJ, TX, 
UT, and VA), so prospective users 
who cannot wait for the company to 

begin supporting a particular state 
should plan on using a third party 
payroll service like ADP.

• Inventory tracking and valuation 
are not supported natively in Xero, 
although there are available add-on 
solutions which can meet this need.

SUMMARY & PRICING
Pricing: 
Xero Starter: $9 per month (Send 5 
invoices + Receive 5 invoices per 
month plus reconcile up to 20 bank 
statement lines per month)
• Xero Standard: $30 per month 

(unlimited invoices and bank 
transactions, payroll for 1 employee, 
5GB of file storage)

• Xero Premium 10: $70 per month 

(all Standard features, plus multi-
currency, payroll for up to 10 users, 
payroll direct deposit, and 10 GB 
storage)

• (Other plans, including Xero Pre-
mium 20 ($90 per mo) and Pre-
mium 100 ($180 per mo). These 
plans include additional document 
storage and include payroll for 20 
and 100 employees respectively.

Accounting Program: The Xero 
Partner Program offers a special ver-
sion of the product designed for 
accountants dealing with multiple cli-
ents, as well as tools for managing your 
practice and getting the information 
you need out of Xero. 

www.xero.com

Xero Read the full review and see expanded ratings for this product online at: 
www.CPAPracticeAdvisor.com/11479770
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FreshBooks and SageOne Help Business Owners Collaborate 
with Customers and Subcontractors

Our review of SaaS accounting 
solutions has focused on tools to help 
manage a general ledger and create 
financial reports, but many self-
employed individuals and micro-busi-
nesses need a more basic day-to-day 
solution to help them bill customers, 
track receivables, and manage projects.  
While many applications can meet the 
needs of this segment, including the 
lower tier versions of QuickBooks 
Online, Xero, and Kashoo, two popular 
applications which are designed for 
non-accountants who need to accumu-
late transaction data are FreshBooks 
and Sage One.

FRESHBOOKS  
(www.freshbooks.com)
Started in 2003 by former graphic 
designer Mike McDerment in his par-
ents’ basement outside Toronto, 
FreshBooks is a very popular solution 
for freelancers, consultants, and micro 
businesses who use subcontractors.  
The application was initially focused on 
creating estimates, tracking work, 
billing customers, and collecting pay-
ments, but over the years has grown to 
include expense management, bank 
feeds, and a wide range of third-party 
solutions to meet many different needs. 

FreshBooks helps users track time 
entries, manage and rebill expenses, and 
share documents with clients and team 
members from a web-based platform.  
By default, FreshBooks delivers invoices 
to clients from an included portal, but 
documents can also be e-mailed to cli-
ents, or printed and mailed.  The com-
pany provides customers with an 
optional service where FreshBooks will 
print a completed invoice, put it in a 
window envelope along with a pread-
dressed envelope for payments, affix a 

stamp, and mail the invoice to the user’s 
customer.  Users pay $2.29 per invoice, 
and the invoices are usually processed 
and mailed the next business day.

The company has a multi-client 
interface which allows accountants to 
use a single login to access shared data.  
The FreshBooks Accountant Network 
is a group which helps accounting 
professionals learn more about the 
product.  Once accountants have 
completed the certification training, 
they can create a profile in the program’s 
accountant directory to help them find 
new clients.

Plans start at free (for users with very 
limited activity) and go all the way up 
to $39.95 per month for an account 
which includes five users, an unlimited 
number of customers, and provides the 
ability to do basic project management.

SAGE ONE  
(www.sageone.com)
Business software publisher Sage is 
known for its on-premises applications 
which include Sage 50 (formerly known 
as Peachtree or Simply Accounting), 
Sage 100 (MAS 90/200), Sage 300 
(ACCPAC), Sage 500 (MAS 500), and 
Sage ERP X3.  While these applications 
are sold at retail or through value added 
resellers, the company identified a need 
for a solution which helps entrepre-
neurs manage their projects, track 
expenses, accumulate time and expense 
information, bill customers, and mon-
itor financial results.  The company 
created Sage One as a global platform 
for micro businesses after spending over 
a year studying the business processes 
of creative professionals like event 
planners, multimedia consultants and 
graphic designers.  Sage One was ini-
tially released in the UK, followed 
closely by the U.S. product launch, and 

is developed by a number of teams 
around the world (the U.S. version is 
managed by a team at the Sage campus 
near Atlanta).

Available U.S. versions of Sage One 
include Sage One Invoicing ($9/mo) 
and Sage One Accounting Standard 
Edition ($24/mo).  The invoicing 
product is designed to allow users to 
manage contacts, create quotes and 
invoices, track receivables, and option-
ally accept payments via credit card 
(PayPal or Sage Payment Services). 
Sage One Accounting Standard also 
provides income and expense with 
automated download of bank/credit 
card transactions, 5GB of file sharing 
space, unlimited collaborators (contrac-

tors, employees, and clients), project/
task tracking, and basic financial 
reports.

The Company launched the free 
Sage One Accountant Edition in 2013, 
which provides single sign on access to 
all company data where the subscriber 
has designated the accountant as their 
financial advisor. Accounting profes-
sionals can learn more about Sage One 
Accountant Edition, educational 
opportunities, as well as accountant 
programs for other Sage solutions by 
visiting www.sageaccountantsnetwork.
com.

For more information, please visit CPAPracticeAdvisors.com/11303045

Apex Payroll is a cloud based technology designed exclusively 
for payroll businesses.  If you are already offering payroll pro-
cessing to your clients, Apex allows you to deliver a broad spec-
trum of workforce management tools while increasing your 
efficiencies. If you want to boost your firm’s revenue by      
offering payroll services, Apex Payroll makes it simple.  Your 
customers will love the flexibility and productivity Apex offers.    

· www.myapexpayroll.com · 877-750-2739 
Copyright ©  2014 Apex Payroll.  All rights reserved.  
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FROM THE TRENCHES By Randy Johnston  

So Much Change, So Little Time

What Should Be On 
Your Technology Menu?
As you know, just because a menu 
exists, doesn’t mean you need to 
order e ver y t h i ng on it  tod ay. 
Sometimes you visit a restaurant 
over and over to experience different 
food and preparations. To a degree, 
the technologies listed below are the 
same. Awareness of your options is 

the first step to choosing today’s 
meal or technologies.

FIRST, Microsoft has been busy 
perfecting new products. With the 
discontinuance of support for older 
versions of Windows Server and 
desktop operating systems, as well as 
Microsoft Office, we are faced with 
upgrading much of our supporting 
technology. Microsoft has released a 
revision to their Windows Server 
operating system, Windows Server 
2012 R2, a better and faster database 
with SQL Server 2014, and a new 
email server with Exchange 2013.

All of these applications are ready 
for production use whether in-house 
or at a cloud provider. Windows 8.1 
received an update in April 2014 that 
made the product more usable and 
secure that must be applied to con-
t inue receiv ing updates in t he 
future. Microsoft also deferred to 
clients that wanted the more tradi-
tional navigation approaches of 
Windows 7 available on non-touch 
hardware. A good rule is that if an 
application works on Windows 7, it 
wil l work on Windows 8.1. The 
benefits of Windows 8.1 make using  
m a ke u s i ng it  a  w i ser c hoic e . 
Microsoft also delivered Microsoft 
Office 2013 Service Pack 1.

For all users who “wait for the 
service packs to be delivered,”  you  

no longer have to wait since Win-
dows Server 2012, Windows 8 and 
Microsoft Office 2013, since all have 
major ser vice releases available 
today i n t he open ma rket . A n 
unexpected bonus from Microsoft 
is the delivery of an updated version 
of SkyDrive, now called OneDrive, 
that includes encryption at rest, 
regulatory compliance and a low 
price per user. To my knowledge, 
secure cloud storage and transfer has 
never been cheaper. In addition, the 
integration experience of OneDrive 
into Windows 8 and M icrosof t 
Office is natural and smooth.

SECOND, accounting software 
vendors have not been idle, either. 
Entr y level SaaS products l i ke 
Freshbooks, SageOne, Wave and 
QuickBooks Online have all had 
notable upg rades i n bot h user 
experience and features. Most tradi-
t ional premise-based products, 
almost all of which can be cost-
effectively hosted today, have had 
upgrades during the past year. For 
example, QuickBooks, CYMA, Sage 
50, Sage 100, Sage 300, Sage X3, 
Dynamics GP, Dynamics NAV and 

more have all received new features, 
more integration capabilities built-
in, and updates to support mobile 
and web technologies. Third party 
tools for sales tax from Avalara or 
reporting from BizNet Software 
have notably improved their offer-
ings and programs, too. If you have 
not updated your accounting soft-
ware to the latest versions, you are 
missing out on improvements that 
can help you every day.

THIRD , mobi le and wearable 
technologies are coming of age. Cell 
phone manufacturers continue to 
work on larger, brighter displays and 
longer battery life, while mobile 
operating systems are becoming 
more robust and secure. Products 
that are probably not ready for use 
include digital watches such as the 
Pebble, or Glass (yes, I own them and 
have tried them out especially for 
you!). The promise of these new 
hardware extensions to our mobile 
hardware arsenal are notable. How-
ever, the practical business applica-
tions have to be established before 
you should make any roll-out plan. 
Although I like the video and picture 

Randy Johnston is executive vice  
president and partner of K2 Enterprises 
and Network Management Group, Inc. 
He is a nationally recognized educator, 
consultant and writer with over  
30 years’ experience. He can be  
contacted at  
randy.johnston@cpapracticeadvisor.com. 

T
 
his year is the year of delivery for many 
new hardware and software products. 
Which are ready for production? 
Which should be implemented first? 
You know that every technology does 

not need to be implemented. You further recognize 
that there are many good products that are not 
needed in your firm. In an ideal situation you have 
a choice between three or more products, beyond 
that, your expectation is that all products work as 
advertised or promised, but you know from experi-
ence that is sadly not the case.
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tak ing capabil it ies of Glass, the 
wearability factor is only part of the 
benefit. Intrusiveness, “geeky” appear-
ance and eye health are all concerns.

FOURTH, protection technologies 
need to be updated. The advance-
ments in this area aren’t as rapid as 
ot he r  t e c h nolo g ie s  c u r r e nt l y, 
although there were notable changes 
i n t he past few yea rs . We need 
stronger and better firewalls, anti-
virus, encrypted drives, encrypted 
ema i l a nd por ta l tech nolog ies . 
Extensions of our protection with 
mobi le dev ice management and 
multi-factor authentication with 
hardware keys, as well as biometrics,  
will become far more standard as we 
understand our risks and needs.

FIFTH, vertical specialty products 
such as tax software, engagement 
management systems, practice man-
agement, wealth management, and 

others have seen notable upgrades this 
year. Examples here include BillQuick, 
Office Tools Pro and Commercial 
Logic,  in addition to the big software 
compa n ies of CCH, I nt u it a nd 
Thomson. Most publishers are looking 
at the future, and they believe it will 
include mobile, web and social net-
working for business. As vendors ret-
rofit their technologies for the new 
mobile worker, they are reimagining 
the possibilities of working in a dif-
ferent way.

FINALLY, ser ver, desktop and 
laptop hardware and displays are all 
getting a make-over this year. New 
generation servers have twice the 
performance with a 30% savings in 
electricity. Laptops using the latest 
processing chips promise up to 17 
hours of battery life in late 2014 and 
beyond. Screen resolution is going to 
advance from HD to 4K or Ultra High 

Def init ion (U H D), a resolution 
roughly four times greater than that 
available today. Augment this with 
touch and the way you work will be 
quite different by the end of this 
decade. At the time of this writing, I 
had just completed installing the first 
of f ice w ith ON LY touch screen 
equipment in use. Every desktop 
(all-in-one devices), laptop, tablet and 
phone in use was touch screen. The 
synchronization between devices and 
t he u ser e x per ienc e w a s q u ite 
intriguing.

Be Creative and  
Conservative
Technology tools can help you solve 
a wide variety of business problems. 
Staying on old technology costs you 
time, which means it also costs you 
money. Using the absolute latest 
technology can be risky, but using 

proven, current technology can give 
you a first-mover advantage. Do you 
prefer to lead the market, or lag 
behind it? If you lead, you can choose 
how you position your offerings to 
clients. If you lag, you fall into the less 
competitive, “me too,” group.

Using leading-edge technology 
can be frustrating as vendors try to 
make their technology compatible 
and current. If you have tolerance, 
you will have the opportunity to work 
with some of the most innovative 
people in your field. 

Do you see rewards to  being con-
sidered a market leader? There is so 
much change and so little time, you 
need to act now!  

PRACTICAL RESOURCES

Try TaxACT Preparer’s
Edition Free

Or call: 1-800-573-4287

Pre-order now to save on 2014 Preparer’s Editions

prep.taxact.com/cpapa
(offer expires 9/30/2014)

Mention code 14064901010 when ordering by phone. 
©2014 TaxACT®. All rights reserved.

Download now at:
prep.taxact.com/cpapa

For more information, please visit cpapracticeadvisor.com/10014816 For more information, please visit cpapracticeadvisor.com/10015839
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A YEAR IN THE LIFE: SALT ACCOUNTANT

Here are some basic questions 
accountants can ask clients and 
some suggested guidance you can 
provide on these important compli-
ance issues.

Background: 
Since the early 1990s, states have 
primarily relied on definitions of 
nexus – the relationship between an 
entity and a taxing jurisdiction that 
triggers a tax obligation. Nexus has 
usually been defined as “significant 
physica l presence” i n a ta x i ng 
jurisdiction. Under this definition, 
employees, warehouses, and head-
quarters constitute “signif icant 
physical presence.” Besides that 
t a n g i b l e  p h y s i c a l  p r e s e n c e , 
depending on the rules of the indi-
vidual state, other activities and 

connections a vendor has within a 
state including attending trade 
shows or conferences, or utilizing 
remote employees  in the state may 
trigger nexus.

These activities and connections 
lie at the heart of the current debate. 
Today, a seller whose activities and 
connections within a state do not 
establish nexus is not obligated to 
collect and remit sales tax in that 
state. Online retailers like Amazon, 
Overstock, eBay, etc. that aren’t 
required to charge customers sales 
tax have caught the attention of 

states seeking revenue to fill budget 
shortfalls. Over the past several 
years, members of Congress and 
state legislators have grappled with 
whether to require Internet retailers 
without physical presence in a taxing 

jurisdiction to collect sales tax. Last 
year the Senate passed the Market-
place Fairness Act, (69 to 27); a bill 
that, if passed by the House, would 
grant states the authority to tax 
remote sales. This legislation will 

Talking to Your Clients About SALT
By Ray Bigley, VP Business & Corporate Development, Avalara

E
 
ven those accountants who don’t 
specialize in sales and local taxes 
or are without a SALT (State and 
Local Tax) practice, can guide 
clients on the current environ-

ment around sales tax compliance. The 
combined effect of growing untapped 
online-sales-related tax, and persistent state 
budget shortfalls has sparked legislative 
initiatives at both the state and federal levels.

LINKS TO THE STATES
Register and find forms for state and local tax obligations

http://www.sba.gov/content/learn-about-your-state-and-local-tax-obligations

Introduction to SALT Series: 
The Year in the Life of a State and Local Tax 
(SALT) Accountant series is being created with 
the practitioner in mind. In cooperation with 
Avalara, each month we’ll provide you with the 
latest news relating to state and local tax issues, 
updates on federal legislation, checklists and tips 
for building and improving your SALT practice, 

talking points and guidance for answering the 
questions posed by your clients, and more.

We’ l l  work w it h bot h sea soned S A LT 
accountants and those who are new to this area 
of practice so you can learn what others in the 
field are doing. We welcome your comments, 
questions, suggestions, concerns, case studies, 

guest articles - please participate with us as we 
enter and share with you the lives of state and 
local tax accountants.

— Gail Perry, CPA, Editor-in-Chief, and 
former SALT accountant
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apply to all types of remote sellers, 
including Internet retailers, catalog 
companies , and similar vendors . 
Consequently states would then 
have the authorit y to ta x many 
remote sellers who have escaped the 
obligation to collect sales taxes in 
the past.

Questions your clients may ask 
about the Marketplace Fairness 
Act: 
• I sell over the Internet today. Will I be 

affected if this legislation passes?
• Does it make a difference what I’m 

selling over the Internet?
• What if my remote sales are less than 

$1 million annually?
• Does this bill still apply to me?

W i l l  a l l  r e mot e s e l le r s b e 
affected? 

As passed by the Senate, compa-
nies with total remote sales over $1 
million (including exempt sales) 
could be required to collect sales tax. 
Typical to the legislative process, 
this threshold is a moving target and 
may change before the bill passes the 
House. With this in mind, compa-
nies should proceed with normal 
planning for sales tax compliance.

If passed, states must adopt 
revisions before they can enforce 
sales tax changes. 

While some clients might panic 
and think that passage of legislation 
will trigger immediate changes to 
their sales tax collection responsi-
bility, implementation will vary 
widely by state, depending on each 
state’s legislative process and ability 
to comply with minimum simplifica-
tion requirements.

The Senate version allows the 23 
states that are full members of the 
Streamlined Sales Tax an easier path 
to implementation, although still 
requires the 90-day waiting period. 
For the other 22 states and the Dis-
trict of Columbia, implementation 
of this law wil l take longer – at 
minimum 6 months.

Currently, national legislation 
is only one part of the sales tax 
compl ia nce puzzle. A f f i l iate 
Nexus?

Regardless of what happens at the 
federal level, and perhaps nothing 
has happened at the Federal level 
yet, states are making their own 
legislative changes that are in some 
cases more aggressive than those 
proposed in MFA. States are setting 
up nexus rules around affiliate nexus 
or so-called “Amazon Laws.” These 
are enough to keep compliance 
experts busy for years.

Affiliate nexus laws come in two 
forms:
• In-state websites: In this version, an 

in-state company or organization 
(entity) places on its website a link to 
an out-of-state retailer and the out-of-
state retailer agrees to pay a commis-
sion to the in-state entity anytime 
someone clicks on that link and buys 
something from the out-of-state 
retailer. The states claim that the in-
state entity is the agent of the out-of-
state retailer and therefore constitutes 
a sales tax collection responsibility.

• In-state warehouses: With these, the 
state law says that an in-state ware-
house that is part of a consolidated 
group of companies (states use the 

IRS definition) with the out-of-state 
retailer creates physical presence for 
the out-of-state retailer. Under this 
concept the states pierce the corporate 
veil and ignore that the two companies 
are separately incorporated.
Some call these “Amazon laws” 

because many who support them are 
trying to attack the way Amazon 
conducts business, even though 
there are plenty of other companies 
that operate this way.

In the past three years, many 

states have adopted Amazon Laws 
– state laws that require Amazon 
and other out-of-state sellers to 
collect sales tax for the first time.   

June SALT Checklist
✓  Determine if there are any votes coming up 

this month in the jurisdictions where your clients 
do business. Share results with your affected 
clients and incorporate any changes in laws into 
your own system.

✓  Filings - prepare and file all state and local re-
turns due this month (sales tax, income tax, etc.).

✓  Assist your clients with all necessary SALT-
related journal entries, keeping in mind account-
ing for early payment discounts, late payment 
penalties.

✓  Respond to any recent notices your clients 
have received from SALT authorities.

✓  Follow up with taxing authorities on open SALT 
issues from previous months.

✓  Schedule all state and local tax filings that will be 
due next month.

Ten Common Nexus-Creating Activities for Sales & Use Tax
1.  Ownership of real property. 

(Stores, warehouses, offices, etc.)
2.  Ownership of personal property. 

(Machinery, equipment, etc.)
3.  Leasing of real property.  

(Stores, warehouses, etc.)
4.  Leasing of personal property into 

a state. 
(Machinery, equipment, etc.)

5.  Maintaining of an inventory, 
whether consigned, stored, or 
carried by sales representatives.

6.  Travel of employees into a state to 
conduct sales, training, deliveries, 
installations, repairs, etc. 

7.  Use of independent sales or 
manufacturer’s reps, even if they 
are not exclusive.

8.  Use of sub-contractors for repairs, 
maintenance, installations, etc.

9.  Delivery of property in seller-
owned vehicles.

10.  Allowing employees to telecom-
mute or use a home office.

Provided by Peisner Johnson LLP
peisnerjohnson.com

Ray is the 
Vice President 
of Business 
& Corporate 
Development 
at Avalara.

A Year in the Life of a SALT Accountant  
is sponsored by Avalara
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Chances are you can relate to the 
clutter workstyle/lifestyle because 
either it defines you or it applies to 
someone you work with or maybe 
even someone you love. We’re 
wondering how clutter affects our 
work-life balance. Do the piles and 
stacks make us feel more balanced, 
or does the time spent creating, 
searching through, reorganizing, 
and balancing the piles do more 
harm than good? This month ’s 
contribution from Work-Life Bal-
ance Expert Jeff Davidson provides 
an overview of the role clutter plays 
in our lives.   

Y
ou know (you might even be) the type: “I know it looks 
messy, but I know where everything is!” There are 
those whose desks and workspaces look almost vacant 
- like no one could possibly work there because every 
surface is bare. Then there are those who thrive on 
being surrounded by stacks and piles and overflowing 

inboxes and, well, clutter. Interestingly, sometimes the cluttered 
office people are sticklers for neat living spaces and spotless cars, 
and sometimes the desktop neatniks hide their disarray in boxes and 
baskets and drawers. 

BY THE NUMBERS By Jeff Davidson

3.2
hours of an 8 hour workday are 

wasted by office workers.
Wall Street Journal Report

THE HIDDEN COSTS OF 

CLUTTER

On average, office workers annually use

ten thousand
sheets of copy paper:  40 sheets per workday.

cleanair.org
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BY THE NUMBERS

THE AVERAGE NUMBER OF TIMES A 
PIECE OF PAPER IS TOUCHED 

BEFORE THE RECIPIENT ACTS ON IT:

30 TO 40 TIMES
Woolery, Seize the Day15
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80%
of the files we 

retain.

Agency Sales 
Magazine

49,060 National Association of Professional Organizers

twenty-three 
percent

OF PEOPLE SAY THEY PAY BILLS LATE 
BECAUSE THEY LOSE STATEMENTS

Harris Interactive Polls

Removing 
excess clutter 

would eliminate40%

National Soap and Detergent Association

T h e  a v e r a g e 
person spends

1
solid year of his 
life looking for 
l o s t  i t e m s .

National 
Association of 

Professional 
Organizers

1
3

of all mail 

received is 

regarded as  

junk mail.
National 

Association of 
Professional 

Organizers

EIGHTY PERCENT
of clutter in homes is due to disorganization

National Association of Professional Organizers

One  

tree  

could  

be  

saved  

by 

recycling  

a  

stack  

of  

papers  

3  

feet 

 high.
recyclingacross-

america.org

pieces of mail received during an 

average American’s lifetime, roughly 

2 per delivery day for 74 years
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A 12 ft. high wall could be 
built from LA to NYC with the 
4 million tons of office paper 

thrown away yearly.
niu.edu

of housework  
in the typical 
household.
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THE PROADVISOR SPOTLIGHT SPONSORED CONTENT

In the past year, Intuit has debuted its 
App Depot,  offered seamless integration 
with a wealth of apps, and acquired several 
companies that will help expand its ser-
vice offerings while increasing capabilities 
within QuickBooks Online. Intuit has 
been pretty vocal about building its QBO 
ecosystem to create a foundation for small 
business success, and the series of 
acquisitions falls in line with Intuit’s 
current strategy.

“I have long observed that the brain 
and heart behind small businesses is really 
that system that contains all of their 
transactions, customers, vendors and 
more in one place”,  said Terry Hicks, vice 
president and general manager, Intuit 
QuickBooks Online Ecosystem. “They 
use that as the heart to pump through the 
various systems that contain their 
information. As ‘the brain,’ it gives them 
insight into how the business is doing and 

where they need to focus, such as areas 
of growth or which customers aren’t 
paying on time.” 

Intuit’s goal is to seamlessly integrate 
data into its solutions that customers need 
to not only run their business, but also 
grow them. In order to achieve this, Intuit 
has primarily focused on serving the 
different needs of its customers while 
continuously reducing the pain points of 
data integration. In looking at the com-
panies they acquired, Intuit assessed how 
well those companies would allow it to 
serve its customers and integrate the 
essential data.

“Everything we do is led by customer 
feedback, so we are constantly paying 
attention to the capabilities that we cur-
rently have and what our customers say 
they want. When we scan the market, we 
look for the best in breed, the best solution 
that will allow us to address our customer 

needs. Many times the best in breed isn’t 
just about meeting the immediate needs 
of customers, but looking long-term as 
well,” said Hicks. “Another important 
consideration is the team itself – who is 
the team, what is their vision, do they have 
the talent to carry out our strategy? All 
of this is needed to expand our success.”

Intuit recognizes that its small business 
customers fall into two categories - service-
based companies and product-based 
companies – which create unique business 
needs for each category. Moving forward, 
the company wants to expand its ecosystem 
to include more solutions for small busi-
nesses selling products. In the U.S., a 
majority of its customers provide a service, 
as opposed to selling a product. However, 
even a significant percentage of these 
companies offer products for sale to comple-
ment the services it provides. As Intuit 
continues to expand globally, their base of 
product-based customers also continues 
to expand exponentially.

“We’re continuing to build out capa-
bilities to serve the product-based business 
with features such as inventory and order 
management. With our acquisition of 
Lettuce, we are better able to serve the needs 
of those product-based businesses. Our 
ultimate vision is to change the way busi-
nesses engage with their employees, vendors 
and customers. From the supply chain to 
the order sales portal, to ecommerce to 
delivery, it’s all integrated,” said Hicks.

Ultimately, the acquisitions help center 
QBO as the platform from which Intuit 
runs its entire business. Intuit has created 
a central hub that seamlessly integrates 
with other solutions, both ones created 
by Intuit and other developers, to help 
small business owners manage every 

aspect of their business.
“We want to continue to build a plat-

form that not only makes accounting and 
bookkeeping invisible, but expands to 
help make the business run better as a 
whole. No small business owner wakes 
up and says, ‘I want to do bookkeeping 
for my business.’ They want to spend more 
time pursuing the passion that led them 
to create the business. But, it’s not just 
about reducing the time spent on book-
keeping and accounting. It’s also about 
growing your business and facilitating 
front office activities and engagement 
with customers,” said Hicks.

Intuit also wants to use the acquisitions 
to better serve the needs of those who are 
new to the Cloud or just realizing the 
benefits. With the added capabilities, the 
company is better-positioned to offer the 
same inventory capabilities that desktop 
users have enjoyed for years, plus more.

“We want our desktop users to not only 
see that the features they have enjoyed 
on the desktop are now available in 
QuickBooks Online, but also how being 
online can really free up resources and 
time. There’s a lot of data that sits outside 
of QuickBooks. We want to make it 
automatic to get the data to flow into our 
ecosystem, regardless of the source, so 
customers don’t have to spend time key 
entering that data. They can spend more 
time taking action that directly impacts 
their own customers,” said Hicks.

Even though Intuit is encouraging 
small business owners to embrace the 
Cloud, it is not abandoning its desktop 
solution. It will continue to invest in and 
improve its desktop version, but hopes 
that over time small businesses will realize 
many of the benefits of working seam-
lessly in the Cloud.

“We have worked hard to reinvent 
QuickBooks Online over the past two 
years. It’s even stronger in terms of the 
service and value it provides to our cus-
tomers and how we connect with third-
party apps,” said Hicks.  

W
 
hen Intuit introduced a new design for its products, it was 
aiming for a harmonic look and feel across its solutions that 
made it easier for users to use. It didn’t just stop there. The 
maker of financial management solutions decided it wanted 
to make business easier for small business owners.

Intuit is Growing an Ecosystem for  
Small Businesses & Accounting Firms

INTUIT ACQUISITIONS
+  Invitco (May 14): Based in Sydney, 

Australia, invitco is focused on 
developing technology specializing 
in the receipt, processing and data 
extraction from PDF files in the cloud.

+  Lettuce (May 8): A start-up focused 
on providing inventory and order 
management solutions to product-
based small businesses.

+  CustomerLink (April 9): Markets 
direct mail and analytics SaaS solutions 
for small businesses in the automotive 
industry.

+  Docstoc (December 4, 2013): 
A provider of user-generated and 
premium business documents.

+  Prestwick Services (November 
20, 2013): A subsidiary of AP Intego, 

Prestwick allows small businesses to 
manage the workers’ comp payment 
process.

+  Full Slate (October 30, 2013): 
Online scheduling software designed 
to help local service providers fill their 
appointment books online.

+  Level Up Analytics (October 23, 
2013): A consulting company focused 
on providing applied data analysis, 
strategic consulting services and full 
development of data-driven products.

+  GoodApril (August 8, 2013): 
Provides users with an analysis of their 
tax situation, including their potential 
tax bill in the coming year as a result of 
new tax rules and potential tax savings 
opportunities.
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Is Your Firm Playing Above the Line?

Technical vs. Business 
Advisor
For some time now, CPAs have been 
labeled as a most trusted business 
advisor to their small- to mid-sized 
business clients. Have we really been 
living up to that title? Most of the 

core services firms are providing fall 
into the compliance or transactional 
categor y, ma k ing t hem a most 
trusted technical advisor. To truly 
live up to the title of trusted business 
advisor, firms need to better under-
stand their client’s business and offer 
ser v ices that focus on business 
performance and strategy.”

Below the Line Services
The core services I referred to previ-
ously are what we call Level 1 ser-
v i c e s  –  Ta x ,  A s s u r a n c e  a n d 
Accounting Services. These services 
are compliance focused and have 
firms operating “below the line.” 
They have historically been the meal 
ticket for most firms. Most of these 
offerings are based on hindsight and 
require perfection. These are also 
the services that are threatened to 
become commoditized as advances 
in technology and the cloud con-
tinue to automate the data exchange 
between systems.

Above the Line Services
In order for our profession to avoid 
commoditization and obsolescence, 
firms will have to change their ser-
vices, packaging, pricing, processes 
and systems and start operating 
“above the line.” By this I mean they 
will have to transform their offerings 
to include Level 2 and Level 3 ser-
vices. I’ll briefly outline what I mean 

by these two categories.
• Level 2 Services are advisory services 

focused on business performance. 
They are based on insight and require 
progress rather than perfection. 
Examples include:

º Business Advisory
º Wealth Advisory
º Family Office

• Level 3 Services are advisory services 
focused on strategic performance. 
They also require progress rather than 
perfection but are based on foresight. 
Examples include:

º Strategic Planning
º Succession Planning
º Mergers & Acquisitions

Primary Drivers
I’ve already mentioned the advances 
in technology and the cloud as a 
primary driver to this shift. We now 
have capabilities to share a collab-
orative environment with clients 
and have access to real-time data 
that we haven’t had in the past. 
Beyond technology though, there 
a re ot her compet it ive t h reat s 
coming from outside our profession. 
Most SMB clients have a number of 
trusted business advisors, each with 
their own primary focus:
• CPA Firms
• Financial Advisors
• Legal Firms
• Wealth Advisors

Each wants to be the go-to advisor 
for their clients and most businesses 
want a single person from which to 
seek advice. CPA firms are posi-
tioned perfectly to take on this role 
and act as the quarterback in the 
relationship.

Primary Obstacles
Most firms have an interest in higher 
valued advisory services, yet few are 
taking action and recognizing suc-
cess with building the business 
model and a successful group of 
advisors. There are a number of 
challenges at play and here are the 
top five we see.

• Leadership Buy-in and Political turf 
wars

• Shifting to an entrepreneurial mindset 
and focus on the future

• Building the team with dedicated 
resources that have the right skills

• Building the economic or pricing 
model

• Effective change management from 
both an internal and client-facing 
perspective

Pieces of the Puzzle
M o v i n g  y o u r  c u r r e n t  c l i e n t 
accounting services to the cloud in 
and of itself is not the solution. 
Firms must focus on several key 
components to successfully elevate 
themselves “above the line” and 
tr uly become the most tr usted 
business advisor. Some of most 
impor tant pieces of the puzzle 
include:
• A Strategic Plan
• Unique Processes
• Pricing
• People/Team
• Communications
• Digital Platform

Are You Ready to Play 
Above the line?
Several firms have elevated above 
the line and are offering Level 2 and 
3 services with great success. In fact, 
many believe that advisory services 
will eclipse their historical core 
services within the next 5 to 7 years 
and they aren’t resisting. If you’re 
serious about building a successful, 
sustainable firm you need to start 
building out your strategic plan and 
business model for client advisory 
services. I believe it is not only an 
opportunity for tremendous growth 
but also the vehicle for CPAs to 
maintain relevance into the future 
and live up to the billing of Most 
Trusted Business Advisor.  

Jim Boomer is a shareholder and the 
CIO for Boomer Consulting , Inc. He is 
the director of the Boomer Technology 
Circles™ and an expert on managing 
technology within an accounting firm. 
He also serves as a strategic planning 
and technology consultant and firm 
adviser in the areas of performance 
and risk management. In addition, 
Jim is leading a new program, The 
Producer Circle, in collaboration with 
CPA2BIZ and the AICPA. 
jim.boomer@cpapracticeadvisor.com

T
 
here is a lot of interest, discus-
sion and action taking place 
around client accounting and 
advisory services these days. 
Fir ms are recognizing the 

opportunities offered by advances in tech-
nology and cloud accounting systems. However, 
it’s not the technology platform driving this movement, rather firms’ desire to 
transition from a trusted technical advisor to a trusted business advisor. Before 
you even get into the discussion about which cloud accounting platform is right 
for your firm and clients, you must first ask if your firm is prepared to play above 
the line.



How does manually 
importing payroll data 
make you feel?

 Fu l l  S e r v i c e

 Payroll

Finally, the only full-service payroll that auto-syncs with QuickBooks.
 With Intuit Full Service Payroll, you know your clients’ accounts are always accurate

and up-to-date. Now fully integrated with class tracking and job costing, it makes your

 job that much easier. From set-up and support, to payroll processing and taxes, help  

is available from dedicated U.S. Payroll specialists. Feeling better already, huh?

 See offer details at GetIntuitPayroll.com  ©2013 Intuit, Inc.  All rights reserved.

30 days free  |  No long-term contract  |  866.820.6381  |  GetIntuitPayroll.com
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