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There simply weren’t enough hours in 
the day. So, for the past few years, my focus 
has been on transforming my firm into a 
well-oiled, technology-driven busi-
ness—one in which my primary role is to 
oversee operations (the Big Picture) and 
is no longer about performing client work.

On top of my roles at the magazine and 
with my consulting firm (RootWorks), I 
will also tell you that I travel roughly 100 
days out of the year facilitating workshops 
and presentations for national conferences, 
hosting RootWorks events, and consulting 
with vendors. Imagine taking yourself out 
of your office for 100 days each year.

Would your firm be able to not only 
survive but to also thrive? From experi-
ence, I can tell you that no one can operate 
a highly successful firm if your business 
model depends on you to perform and 
deliver client work.

One of the things I realized long before 
I began traveling was that I didn’t want a 
firm that depended primarily on my lone 
skill set. When I present to peer firms, my 
message is centered on creating a sound 
business model, and then educating staff 
to execute that model. Most of us go into 
public practice because we are skilled at 
performing tax and accounting work, so 
then that becomes the “business model.”

What needs to happen is that firm 
leaders identify their core competencies 
and then build a model that is “transfer-
rable.” In other words, you need to create 

a model that does not rely on you to pro-
vide and perform services.

When services are built around the 
small firm partner, the partner will always 
be completely consumed by technician 
work. If this sounds familiar and you often 
feel consumed by day-to-day tasks, you are 
not working from a transferrable business 
model. And, if you are entrenched in daily 
work, then you likely feel even more 
overwhelmed by the rapid rate of change 
in the profession. In other words, it’s 
impossible to keep up with it all. It’s a 
vicious cycle, but you can escape it. Con-
sider the following guidelines.

FIRST, each small firm business model 
needs to include services that are routine 
and can be delivered by your staff. 
Whether these services include payroll, 
monthly write-up, or bookkeeping ser-
vices, you need to produce a menu of 
offerings that create recurring revenue for 
the firm and that do NOT require you.

SECOND, your model should include 
services that represent your core compe-
tencies. These are services that you per-
form exceptionally well and like to do. 
These services may depend on you a bit, 
at least at the beginning, but are transfer-
rable to your staff moving forward.

It’s the “routine” services that provide 
you the cash flow to hire the qualified 
professionals needed to perform the work. 
The strength I brought to my firm was in 
the tax area. I built my firm around tax early 

on, but over time, I realized I needed to 
build a business model that included the 
routine services that brought in a regular 
stream of cash and could be handed over 
to my staff to perform.

I had to come to an understanding of 
what it meant to “run a firm.” I now know 
that it’s about running a business, not just 
providing technician services. It’s only after 
I came to this conclusion that I was able 
to transform my firm into a highly efficient 
business—which offers me the time I need 
to travel 100 or more days per year.

Don’t get me wrong. Making this 
transition is not a “no brainer.” It takes 
research, time, and a lot of determination. 
However, I can tell you that if I can do it, 
so can you. The time has come to give up 
control of the day-to-day and become a 
true leader in your business.   

For reprints and licensing please contact Nick Iademarco at 
Wright’s Media 877-652-5295 ext. 102 or  
niademarco@wrightsmedia.com.

Darren is the Executive Editor of CPA Prac-
tice Advisor. He remains in public practice 
as the principal of Root & Associates, LLC, 
in Bloomington, Indiana, and is president 
of his consulting practice, RootWorks. He 
formerly served on the Board of the AICPA’s 
CITP Credentials Committee and is a former 
member of the Board of Directors for the 
Indiana CPA Society. He speaks at dozens 
of professional organizations each year 
and frequently serves as a guest lecturer 
at Indiana University’s Kelley School of 
Business.

M. Darren Root, CPA.CITP
Executive Editor

I
 
’ve spent the last 30 years running my 
accounting firm. During many of the early 
years, I worked as a technician, performing 
a lot of the day-to-day work myself. When I 
took over the position of Executive Editor 

for the CPA Practice Advisor and simultaneously 
launched the consulting arm of my firm, I knew 
I had to relinquish some control.
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program your firm uses?
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productive?

Perhaps you’ve found the absolute 
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application for your clients?
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ON THE COVER:
L to R: Mia Thomas, Lisa Traina, 
Cheri Freeh, Mariana Mooney, 
Geni Whitehouse, Monika Miles, 
Sharada Bhansali, Jean Rakich. 
To see the rest of the 2012 Most 
Powerful Women in accounting, 
turn to page 6.
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POWERFUL WOMEN

Over the years, CPA Practice Advisor 
has recognized leading technologies, as 
well as the top thought leaders in the 
accounting profession, inducting a thought 
leader into the Hall of Fame each year. We 
have also honored the next generation of 
leaders with our annual 40 Under 40 awards.

Each of these are prestigious awards 
that are highly esteemed by both the 
honorees and others within the profession. 
However, there was still a group of profes-
sionals that was having an enormous impact 
on the profession, but was not receiving 

the recognition they deserved. And it was 
with that in mind that we partnered with 
the American Society of Women 
Accountants to recognize the women who 
are making the greatest impact on the tax 
and accounting profession.

“The ‘Most Powerful Women in 
Accounting’ Award is a groundbreaking 
initiative that recognizes the impact women 
have on the profession. We are really excited 
about how closely it aligns with ASWA’s 
mission,” said Cheryl Heitz, President of 
ASWA.

Several studies have been performed 
over the past few years looking at the role 
of women in the accounting profession 
and how that role is changing the dynamic 
of the profession as we know it. The 2011 
Accounting MOVE Project Executive 
Report found that 40 percent of senior 
managers in public accounting firms were 
women. Combined with the fact that more 
than 50 percent of all newly hired CPAs 
and recent graduates are women, it’s no 
surprise that so many women are looked 
upon as emerging leaders within the 
profession.

While women may outnumber their 
male counterparts early on, that number 
dwindles as they move through their career, 
with women counting for only 17.4 percent 
of all partners in accounting firms. Despite 
the small number of women holding top 
leadership positions, that has failed to 
diminish the impact women continue to 

have on the profession. According to Heitz, 
there are three areas where women have 
had the greatest impact: advocating for 
flexible work schedules; promoting 
diversity initiatives and supporting 
entrepreneurship.

“Women make up more than half of 
the career pool and they are working 
towards equity at the top tiers,” says Heitz. 
“They are instituting policies to retain 
minorities and women and create benefits 
that are advantageous to everyone.”

To this year’s honorees, congratulations, 
not only on your tremendous efforts that 
have awarded you this recognition, but also 
on being a part of the first class of the “Most 
Powerful Women in Accounting.    

The 2012 ‘Most Powerful Women in Accounting’
Celebrating the Impact of Women on the Accounting Profession

C
 
PA Practice Advisor Announces 
the Winners of the “2012 Most 
Powerful Women in Accounting” 
Awards.

The winners of the first annual Most Powerful Women in Accounting Awards are:

MONIKA MILES, CPA
President - Labhart Miles 
Consulting Group, Inc.

CYNTHIA BORDERS-
BYRD, CPA
Owner - C Borders-Byrd,  
CPA, LLC

DAWN BROLIN, MSA
Advanced Certified QuickBooks 
Expert, Professional Accounting 
Solutions, LLC

DEANN HILL, CPA
Individual Practitioner
DeAnn Hill, CPA

TERESA MACKINTOSH, 
CPA.CITP
Executive Vice President & 
General Manager of Tax
CCH, a Wolters Kluwer business

ELAINE WEISS, JD
President and CEO
Illinois CPA Society

GAIL PERRY, CPA
Publisher - Accounting Web

GENI WHITEHOUSE,  
CPA.CITP
CEO - EvenANerd.com
Communications - BDCO CPA

ROBIN ROKUSON, CPA
Partner - Gettry Marcus Stern 
& Leher

TRACY MORTENSON, 
CPA, JD
Director of Electronic Product 
Development - CCH, a Wolters 
Kluwer business

JENNIFER KATRULYA, 
CPA.CITP 
CEO - BRMG

JENNIFER WILSON
Partner/Founder - Convergence 
Coaching

JILL WARD, MBA
Senior Vice President and 
General Manager, Accounting 
Professionals Division and Intuit 
Health Group, Intuit, Inc.

6       November 2012  •  www.CPAPracticeAdvisor.com

Read more about this year’s  
Most Powerful Women at:  

www.cpapracticeadvisor.com/awards/
powerful_women/2012
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The 2012 ‘Most Powerful Women in Accounting’
Celebrating the Impact of Women on the Accounting Profession

Teresa Mackintosh
Executive Vice President 

and General Manager – Tax 

Tracy Mortenson
Director, Electronic 

Publishing Development
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POWERFUL WOMEN

Sales tax is hard. That’s where we come in. 
There’s no doubt that businesses look to their accountants to guide them through the financial complexities 
of business. More and more accountants are looking to Avalara to guide them – and their clients   – through the 
complexities of sales tax. AvaTax by Avalara – an automated and affordable solution to the sales tax headache.www.avalara.com/aasp

It’s not a question of if sales 
tax laws will change, but 
when. You need to be ready, 
and Avalara will get you there.

— Sylvia F. Dion
MPA, CPA  
Founder & Managing Partner
Dion2 Consulting LLC

CHERI H. FREEH, CPA
Principal - Hutchinson, Gillahan 
& Freeh, PC

HEATHER KIRKBY
Director Product Management & 
Marketing - Intuit, Inc.

SANDRA WILEY
Shareholder & Chief Operating 
Officer - Boomer Consulting, Inc.

SHARADA BHANSALI 
Co-Founder and Executive 
VP-AccountantsWorld

STACY KILDAL
Owner/Operator-Kildal Services LLC 
and Advanced Certified QuickBooks 
ProAdvisor-Kildal Services LLC

EDI OSBORNE
CEO - Mentor Plus 

JEAN RAKICH
Director of Training & Consulting 
Services - Thomson Reuters

KRISTY SHORT, Ed.D
Partner & CMO - RootWorks, 
LLC and RWC360, LLC

LISA TRAINA, CPA.CITP
President - Traina & Associates

MARIA A. THOMAS, CPA
President - Mia A. Thomas, P.A.

MARIANNA MOONEY, CPA
Partner - MayerMeinberg LLP

MICHELLE GOLDEN, CPF 
Owner - Golden Practices

Read more about this year’s  
Most Powerful Women at:  

www.cpapracticeadvisor.com/awards/
powerful_women/2012
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Visit www.AccountantsWorld.com
to get a glimpse of Mrs. Bhansali’s

ground-breaking work and
AccountantsWorld’s unwavering

commitment to accountants.

Your vision and leadership has created a new class of cloud-based Accountant-Centric 
solutions that let accountants and their clients work collaboratively while accountants 
remain in full command. This breakthrough has pioneered a bold new paradigm for 
the accounting profession and has elevated the prominence of accountants. Under 
your guidance, AccountantsWorld will continue to set the standard that others will 
follow for years to come.

Congratulations on your well-deserved recognition.

Do More. Do Be�er.™
AccountantsWorld®

888.999.1366   •   www.AccountantsWorld.com

The AccountantsWorld
team congratulates 

Sharada 
Bhansali

2012 CPA Practice Advisor’s
25 Most Powerful 

Women in Accounting

Connect with us on LinkedIn Follow us on Twi�er @ImAMightyAcct Like us on Facebook

Co-founder and Executive VP, AccountantsWorldCo-founder and Executive VP, AccountantsWorld
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MARKETING IN PRACTICE

Plan for Marketing Success
It takes solid planning to build a proper marketing program.

Plan for your marketing success. 
Before plowing into a campaign, you 
must think through three key ele-
ments: audience, message, and 
delivery mechanism. Ask yourself 
these questions before developing 
your next communication:

• Who is the audience?
• What is the message or purpose?
• How will I deliver it?

W hile these questions seem 
straightforward, many firms new to 
the marketing game launch campaigns 
without having a properly researched 
answer. Think about it. You wouldn’t 
send the same lead generation cam-
paign to prospects from multiple 
niches—for example, chiropractors, 
restaurants, and auto dealerships. 
Each audience requires a unique 
message, geared toward their respec-
tive industry. Sending a generic 
communication across niches will 
garner little response because it 
indicates that you don’t truly under-
stand each target market. Thinking 
through the steps of your marketing 
initiatives will mitigate the number of 
bad campaigns launched.

Answering the Key 
Questions
QUESTION 1—Who is your audi-
ence? Think of your marketing audi-
ence as a client. You would never enter 
a client meeting without reviewing 
the client’s file and having an up-to-
date understanding of their needs. 
Your target market deserves the same 
consideration. Approach your next 

marketing campaign by first deter-
mining who exactly you are trying to 
reach. Start with the basics. Are you 
communicating with current clients 
or prospects? Current clients do not 
require an introduction to your firm. 
Prospects, on the other hand, don’t 
know who you are, so you will need 
to invest time in explaining your 
practice and the value you offer.

Taking Question 1 a step farther, 
are you trying to reach a unique target 
market? For example, if you are trying 
to enter a new niche, you will want to 
make sure that you communicate your 
niche expertise within your campaign. 
Your message will emphasize your 
industry knowledge—which will only 
boost you higher on the value scale!

QUESTION 2—What is the 
message/purpose? You must deter-
mine a message and/or purpose for 
each campaign. What are you trying 
to articulate? Once your audience 
reads your campaign, what do you 
want them to do? W hat is the 
intended outcome? Do you want 
them to visit your website? Call for a 
consultation? Or are you simply 
generating awareness? Defining the 
outcome for each campaign will help 
you craft an appropriate message. If 

you want an audience to call you, be 
sure your phone number is promi-
nently placed. If you are trying to 
transition prospects to clients, create 
a sense of urgency. You can be sure 
that if you don’t have your audience 
do anything, they won’t.

QUESTION 3—How will it be 
delivered? What is the best mecha-
nism to get your campaign in the 
hands of your target audience? Will 
you send an electronic communica-
tion or a print campaign? Be sure to 
take cost and timing into consider-
ation. Print campaigns can be 
expensive and require you to pad your 
schedule with extra time for printing 
and mailing. In the end, you need to 
decide what delivery method will be 
most effective.

Haphazardly developed marketing 
campaigns more often than not result 
in the wrong message going to the 
wrong audience or a poorly created 
initiative in general. Think through 
who you are marketing to, the purpose 
of your campaign, and how you will 
deliver it. A well-planned campaign 
will render better results and make 
you look like a marketing pro.

Plan. Produce. Market.        

Kristy Short, Ed.D  

Kristy is a partner in RootWorks 
Communications (RootWorks.com) and 
president of SAS Communications 360 
(SAScommunications360.com)  
— firms dedicated to providing practice 
management education, branding, 
marketing, and public relations services 
to the accounting profession. She is also 
a professor of English and marketing at 
University of Phoenix and Cleary University. 
You can reach her at kristy.short@
CPAPracticeAdvisor.com.

M
 
arketing requires planning. The 
jump-in-head-first approach 
rarely works because it does not 
make room for thoughtful up-
front preparation. A little concen-

trated focus and adequate planning of any marketing 
initiative will save you the frustration associated with 
a poor response rate. It will also save you the expense 
of campaigns that land in the “flop” pile.
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NOT-FOR-PROFIT SYSTEMS
Reviews For Your Clients

Meeting the Special Accounting 
Needs of Non-Profits

N
onprofit organizations, 
perhaps more than 
any other business 
structure, must keep a 
close rein on their 
finances, including 
revenue streams, such 
as donations or annual 

appeal funds. In the case of nonprofits, 
profit margins are frequently low and 
funds limited, making it imperative that 
the funds received are managed properly.

While the above scenario is not the 
case for all nonprofits, in the current 
economy, many nonprofits have found 
themselves struggling to keep the doors 
open. Financial tools that help nonprofits 
manage their money more efficiently 
play an important 
part in the financial 
viability of non-
profits.

A  s o f t w a r e 
product that man-
ages and tracks 
separate funds is 
also important, as 
n o n p ro f i t s  are 
required to track all 
grant or program 
funds separately. 
Finally, good donor 
or fundraising management and tracking 
is paramount for an organization that 
relies on donations in order to exist.

Fundraising in today’s economic 
climate is a tough job for even the most 
experienced fundraising professional. 
Having a central database where donor 
details can be mined for future cultiva-
tion is imperative. Other common 
nonprofit software features such as grant 
tracking and campaign/appeal manage-
ment are important pieces of the non-
profit software puzzle as well.

Luckily, in today’s software market, 
nonprofit organizations have more 
software choices than ever before. Some 
of those choices are strong in accounting 
and financial management but not quite 

as strong in the fundraising area.
Some have outstanding donor man-

agement functionality with basic 
accounting features. There are also a 
select few that have all of those things. 
This variance is okay; because not all 
organizations need all of those features.

Many software companies are now 
providing users with easy access via the 
Internet, making anywhere access easier 
than ever. But like most features, if you’re 
a small nonprofit with a single location, 
this matters much less to you than it 
would if your organization had multiple 
locations and hundreds of employees.

When advising your clients on soft-
ware purchases, it’s important to note 
their current needs as well as what they 

may need a few years from now. Scal-
ability is important, particularly if an 
organization experiences unexpected 
growth.

The nonprofit software reviewed in 
this issue range from a start-up level 
product designed for the small nonprofit 
that needs to be up and running today, 
to a state of the art software product that 
offers more features than most organiza-
tions will ever need. However, most 
products fall somewhere between these 
two extremes.

I hesitate to put a star rating beside 
some of these products for a variety of 
reasons; mostly because even though 
they do not perform at the same level as 
a high-end product may, nor do they 

contain the same amount of features, 
they are performing the job that they 
are designed to perform.

A $500.00 product will likely not 
contain the same features as a $10,000 
product, and most organizations know 
where they fall in that realm, so it’s 
important to note that a 5 star rating 
does not mean that it is not a good 
product.

As in previous years, we reviewed 
Basic System Function, which looks at 
system navigation, available modules, 
and product scalability. We also looked 
at Core NFP/Fund Accounting Capa-
bilities, which is one of the most 
important areas, reviewing account 
structure, budget capabilities, grant and 

donor tracking and 
management, and 
available e-features.

Management 
Features includes 
the availability of 
d a s h b o a r d s , 
spending control 
functions, collec-
tions and fund-
raising. Financial 
S t a t e m e n t s  & 
Reporting looks at 
c u s to m i z at i o n 

capabilities, financial statements, FASB/
GASB reporting, and grant reporting.

Integration/Import/Export looks at 
data transfer capability, product integra-
tion, and accessibility to accountants. 
Help and Support looks at available 
support features, system updates, 
training options, and live phone support 
options.

Nonprofit organizations have special 
needs that other types of business 
structures do not and it pays to keep that 
in mind when searching for a suitable 
software product for your client. With the 
plethora of options and excellent prod-
ucts available, there’s bound to be one to 
suit your client’s needs.  ●

Mary
Girsch-Bock  

REVIEW SECTIONS
BASIC SYSTEM FUNCTIONS

•  Installation
• General Navigation/Ease-of-Use
•  Modules
• Scalability

CORE NFP/FUND  
ACCOUNTING CAPABILITIES

• Account Structure/Types
• Multiple Transaction Types
• Budget Management/Tracking
• Multiple Budget Types
• Donor Management/Tracking
• Grant Tracking
• Automatic Fund Balancing
• Multiple Year-End Closings
• Audit Trail
•  E-Features

MANAGEMENT FEATURES
• Dashboards (snapshots)
•  What-If Analysis & Budgeting  

Scenarios
•  Security Features/User Roles
• Spending Control Functions
• Collections
• Fundraising
• Document Management Capabilities

FINANCIAL STATEMENTS  
& REPORTING

• Customization Capabilities
• Financial Statements
• FASB/GASB Reporting
• Endowment/Grant Reporting
• Reporting Export Options

INTEGRATION/IMPORT/EXPORT
•  Data Transfer/Import
•  Integration w/vendor’s other products
• External Program Integration
•  Remote Accountant Access or On-

line Accountant Data Transfer Tool

HELP/SUPPORT
•  Built-in Support Features
•  System Updates
• Support website/documentation
• Training Options
•  Live Support
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NOT-FOR-PROFIT SYSTEMS
Reviews For Your Clients

BEST FIT
Serenic Navigator from Serenic Software 
is designed for mid to large sized nonprofit 
organizations, Non-Government Organi-
zations (NGO’s) and government entities. 
Serenic offers an integrated financial system 
and the availability of Navigator Online, 
designed for smaller nonprofits make 
Navigator a flexible, scalable product.

STRENGTHS
• Solid budget capability

• Extensive selection of nonprofit-related 
modules

• Available in two versions for added 
scalability

• Excellent customization capability
• Integrates with Microsoft products

POTENTIAL LIMITATIONS
• Complicated in-house installation and 

setup
• Cost can be prohibitive for some mid-

sized nonprofits

SUMMARY & PRICING 
Serenic Navigator Business Essentials starts 
at $3,500 per user. Serenic Navigator 
Advanced Management starts at $6,500 per 
user, although Serenic expects a pricing 
change before the end of the year. DonorVi-
sion, AwardVision, and other add-on 
modules are available at an additional cost. 
Serenic Navigator Online is available for 
$195 per month, making the product 
available to nonprofits of all sizes.

BEST FIT
QuickBooks is ideally designed for the 
smaller nonprofit organization that is 
looking for a solid accounting nonprofit 
solution, good reporting capability with 
limited expense. QuickBooks Premier 
Nonprofit offers small nonprofits afford-
able access to the power of QuickBooks 
along with an industry specific chart of 
accounts designed for nonprofit organiza-
tions.

STRENGTHS
• Quick installation and affordability’
• Extensive list of add on products avail-

able
• Long list of e-features
• Excellent training and tutorials available 

for new users
• Numerous user-defined fields available

POTENTIAL LIMITATIONS
• Limited fund accounting capability

• Users may outgrow product

SUMMARY & PRICING
QuickBooks Premier Nonprofit is cur-
rently available for $399.95 for a single 
user, with varying pricing levels available 
dependent on the number of users. 
QuickBooks will work well with smaller 
nonprofits and more user options give the 
product more scalability then prior edi-
tions.

BEST FIT
CYMA is a completely integrated modular 
financial management system designed for 
mid-sized nonprofits that require a scalable 
product that contains excellent customiza-
tion capability. CYMA Not-For Profit Fund 
Accounting Software has offered mid-sized 
nonprofit organizations a completely 
modular financial system since 1980. 
Modular in design, CYMA offers scal-

ability, with all modules available for 
purchase as needed.

STRENGTHS
• Excellent budget capability
• Available as a desktop or hosted product
• Scalable, with the ability to add modules 

as needed
• Excellent user customization capability
• Free online classes

POTENTIAL LIMITATIONS
• No donor module
• Time-consuming system setup possible

SUMMARY & PRICING 
CYMA Not-For-Profit-Accounting 2012 
is a solid nonprofit solution that is ideal 
for mid-sized organizations or those in a 
growth phase. CYMA modules start at 
$645 per module, with pricing typically 
running about $2,000 for three modules.

BEST FIT
FastFund is well-suited for smaller non-
profits that are looking for an affordable 
product that offers flexibility and scal-
ability. FastFund Nonprofit Accounting is 
designed by CPAs and is well suited for 
small to mid-sized nonprofit organizations 
and is available in both standard and pre-
mium versions.

STRENGTHS
• Extremely scalable with 2 versions

• Can be purchased as a desktop or SaaS 
product

• Modules can be purchased as needed
• Easy to use system interface requires 

little training time
• Excellent reporting and report custom-

ization capability

POTENTIAL LIMITATIONS
• Phasing out desktop version soon
• No document management function 

available

SUMMARY & PRICING 
Araize FastFund nonprofit Accounting is 
excellent nonprofit software ideal for small 
to mid-sized organizations that desire 
nonprofit-specific accounting and fund-
raising capability. Affordably priced at $299 
for the standard version and $599 for the 
premium version, FastFund provides 
scalability and integration capability for 
the growing nonprofit.

877-737-3642 www.serenic.com

866-379-6636 www.quickbooks.com

800-292-2962 www.cyma.com

800-745-4037 www.araize.com

Serenic Software - Serenic Navigator
2012 OVERALL RATING 

QuickBooks Premier Nonprofit Edition
2012 OVERALL RATING 

CYMA Not-For Profit Fund Accounting Software
2012 OVERALL RATING 

Araize Software FastFund Nonprofit Accounting
2012 OVERALL RATING 

Read the full review of this product  
exclusively online at

www.CPAPracticeAdvisor.com/10797525

Read the full review of this product  
exclusively online at

www.CPAPracticeAdvisor.com/10797505

Read the full review of this product  
exclusively online at

www.CPAPracticeAdvisor.com/10797493

Read the full review of this product  
exclusively online at

www.CPAPracticeAdvisor.com/10797538
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NOT-FOR-PROFIT SYSTEMS
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Accounting for Nonprofits: A Simple Solution
Churches and other faith-based organizations may 
not have the same financial and tax reporting re-
quirements that other nonprofits and businesses do, 
but that doesn’t mean they don’t take their finances 
seriously. 

Ozzie Anglero knows this well. Professionally, 
he works for a large property management group in 
South Florida, but he also volunteers as the controller 
for his church, which his father founded 14 years ago 
and served as the first minister.

Located in Miami, Iglesia de Dios Camino al 
Cielo (Which translates to “Church of  God, Way 
to Heaven”), has a congregation of  about 200, and 
Ozzie must keep track of  the various church funds, 
from unrestricted donations to specific charitable 
projects, such as helping members with hardships, 
the love and offering account, and even support for 

the church’s two missionaries abroad. The church 
also works with Florida’s Department of  Children 
and Families to provide counseling. 

Ozzie initially managed the accounting for these 
functions using Excel spreadsheets, but soon grew 
dissatisfied. “We really wanted better reporting, and 
as our contributions and church projects increased, 
it got increasingly complicated,” he said.

Finding Help in tHe Cloud
While searching online for potential solutions, he 
found Aplos Software, a completely web-based fund 
accounting program for churches and nonprofits. 
Designed by a CPA, the system includes modules 
for contributions management, budgeting, bank 
reconciliation, check printing and a membership 
database. Reporting includes full financial statements 
that make it easy for church leadership to see and 
understand their financial health.

Now that he’s used the program for more than 
a year, Ozzie says he’s extremely satisfied with it. 
“It’s inexpensive and provides us with everything 
we need. Plus, it’s much faster and efficient, with 
better detail.”  

There are also advantages to the program being 
web-based. The church’s 25 year-old minister, Samuel 
I. Molina, who is tech savvy and even uses an iPad 
for his sermons, can log in from his iPad or computer 
from anywhere at any time to check reporting on 
contributions and spending. 

Ozzie also likes that the system can be set up 
so that the individual users can be given access to 
different features, such as only viewing reports or 
certain data. “Pastor Molina has more important 
things to do than bookkeeping, but he still needs to 
see and understand how the church is doing.” The 
system also offers reporting options that show how 
contributions are being used .

A church’s accounting is far from its most im-
portant concern, of  course. But simplifying those 
tasks can help them focus more on the important 
work they do.

“We’ve been blessed, and so we help extend 
God’s blessings to others. We need to help others 
when we can.”

S P O N S O R E D  C O N T E N T

oswaldo “ozzie” anglero
iglesia de dios
Camino al Cielo
Miami, Fl
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BEST FIT
Aplos Fund Accounting’s ease of use, 
affordability, and convenience make 
it a good choice for small and start-up 
nonprofit organizations and churches. 
Aplos Software is designed for smaller 
nonprofit organizations and churches 
and is accessible via a cloud-based 
interface.

STRENGTHS
• Cloud-based application provides 

easy accessibility
• Affordable for even the tightest 

budget
• Easy system setup and navigation 

requires little training time
• Free product support included in 

the purchase price

• Good people-management database

POTENTIAL LIMITATIONS
• Limited reporting and budgeting 

capability
• System is generally designed for 

smaller nonprofits
 

SUMMARY & PRICING 
For small nonprofit organizations that 
want to be up and running immedi-
ately, but have a limited budget, Aplos 
is an excellent option. Aplos pricing 
is extremely affordable, with the 
starting cost running $11.99 per 
month for the standard 5 apps. 
Additional apps start at $1.99 each, 
with additional users extra.

888-274-1316 www.aplossoftware.com

Aplos Fund Accounting
2012 OVERALL RATING 

Read the full review of this product  
exclusively online at

www.CPAPracticeAdvisor.com/10797469
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BEST FIT
Sage 100 Fund Accounting (formerly 
Sage MIP Fund Accounting) is well-
suited for mid-sized nonprofit organiza-
tions and government entities that 
require extensive budgeting and grant 
management capability. Sage 100 Fund 
Accounting is a comprehensive financial 
software product designed specifically 
for nonprofit organizations and govern-
ment entities. Sage 100 Fund 
Accounting offers complete financial 
and grant management capabilities. 
Modular in design, Sage 100 Fund 
Accounting is a scalable product that 
can be enhanced with the addition of 

add-on modules at any time.

STRENGTHS
• Available as a desktop or Cloud-based 

system
• Excellent selection of system modules
• Single user edition available for 

smaller nonprofits
• Excellent system customization 

capability
• Excellent grant management and 

fundraising capabilities

POTENTIAL LIMITATIONS
• System setup will require up-front 

time

• Costs can escalate depending on 
number of users and modules 
required

SUMMARY & PRICING 
Sage 100 Fund Accounting is available 
in a single-user version for $2,995. The 
online version, Sage Nonprofit Online, 
starts at $349 per month and includes 
Sage Grant Management, Sage Fund-
raising Online and CRM solutions. 
Extremely scalable, Sage 100 Fund 
Accounting is suitable for nonprofits of 
just about any size. 

BEST FIT
Denali, from Cougar Mountain is a 
good fit for small to mid-sized nonprofit 
organizations that manage multiple 
funds and need solid, customizable 
software at an affordable price.

STRENGTHS
• Color coded modules make system 

navigation easy

• Excellent training options
• Great budgeting and reporting 

options
• Scalable with modules purchased as 

needed
• Web-access available

POTENTIAL LIMITATIONS
• No document management capability

Denali, from Cougar Mountain 
Software is a completely integrated 

financial system that offers complete 
fund accounting for nonprofits man-
aging multiple funds. In business for 
over 30 years, Cougar Mountain is a 
solid product with an impressive history.

SUMMARY & PRICING
Denali FUND + Accounting is an 
excellent product designed for the 
small-to mid-sized nonprofit. Modules 
start at $595.

800-811-0961 www.sagefundaccounting.com

800-390-7073 www.cougarmtn.com

Sage 100 Fund Accounting
2012 OVERALL RATING 

Cougar Mountain Software Denali FUND+ Accounting
2012 OVERALL RATING 

Read the full review of this product  
exclusively online at

www.CPAPracticeAdvisor.com/10797516

Read the full review of this product  
exclusively online at

www.CPAPracticeAdvisor.com/10797488
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Have you found the perfect professional tax preparation system?

Do you wish you could tell every professional about the write-up 
program your firm uses?

Has your time and billing application made your practice more 
efficient and productive?

Perhaps you’ve found the absolute best small or midsize accounting 
application for your clients?

Now you have a way to tell the world. Log on to www.
cpapracticeadvisor.com/readerschoice

VOTING IS OPEN FROM 
OCTOBER 12 - NOVEMBER 9, 2012

THE AWARDS WILL BE ANNOUNCED  
AND COVERED IN THE  

JANUARY 2013 ISSUE OF  
CPA PRACTICE ADVISOR

2013 
READERS’ 
CHOICE 
AWARDS

8TH ANNUAL
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BEST FIT
AccuFund Accounting Suite for 
Nonprofits is well-suited for mid-sized 
nonprofit organizations and govern-
ment entities that require solid 
accounting capability along with 
program flexibility.

STRENGTHS
• Extensive selection of modules 

available
• Affordably priced in comparison to 

comparable products
• Strong budget management capa-

bility

• Scalable, with two versions and two 
delivery methods

• Excellent dashboard and reporting 
capability

POTENTIAL LIMITATIONS
• System setup may take time

SUMMARY & PRICING 
AccuFund Accounting Suite for 
Nonprofits is an easily navigated, 
scalable nonprofit software product 
ideal for mid-sized nonprofits desiring 
excellent budgeting capabilities along 
with a product that can grow with 

them. AccuFund starts at $2,995 for 
a single user standard edition and 
$6,495 for the professional version. 
The SaaS version starts at $385.00 per 
month, depending on number of 
users.

877-872-2228 www.accufund.com

AccuFund Accounting Suite for Nonprofits
2012 OVERALL RATING 

Read the full review of this product  
exclusively online at

www.CPAPracticeAdvisor.com/10797444
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Accounting for Any Size Nonprofit
Some very small nonprofits might be able to get by 
with spreadsheets. That definitely is not true if  you’re 
managing the finances for an organization with 120 
paid staff, countless volunteers and annual fundrais-
ing campaigns that bring in more than $70 million. 

With a Masters in Accounting from the New 
York University Stern School of  Business and as 
the controller and vice president of  finance for the 
United Way of  Greater St. Louis, Vander Corliss 
is well aware of  the complexities and fiduciary 
responsibilities he has, and that’s why twice in his 
22-year career he’s turned to AccuFund.

The first time was about 10 years ago while he 
was at another nonprofit, and the second was about 
two years ago when he joined the United Way, 
where the organization provides funding to nearly 
200 agencies that help residents of  16 Missouri and 

Illinois counties. Vander started his career at Peat 
Marwick, where his first client was the United Way 
in Hartford, Connecticut.

“The key to nonprofit accounting is about 
managing restricted, temporarily restricted and 
unrestricted funds,” he said. “AccuFund is much 
easier and productive than the systems we’d used 
before, but it’s also much more robust and flexible. 
Before we used it, it would take at least two days 
to run monthly financials, but now it takes about 
three hours, and we can run individual reports in 
just minutes.”

Vander noted that the system gives him greater 
customization options for grant and financial report-
ing, as well as the ability to upload large numbers of  
contributions into the system at one time. Since the 
organization sees about 200,000 individual contribu-
tions each year, this is obviously a big time saver. 

“AccuFund also has a great interface with the 
fundraising software we use, including transferring 
a large volume of  credit card deposits.” This helps 
with cash accounting, posting of  journal entries and 
streamlined account reconciliations. 

The result, he said, are solid financial reports 

for the board, as well as one-button sending of  
reports to each of  the 20 people who have budget 
responsibilities. These individuals can be given 
limited access to the system so that they can see 
only their own reports.

Although nationally affiliated, the United Way 
of  Greater St. Louis is independent like all other 
chapters. In addition to helping fund other nonprofit 
organizations and agencies, they provide many direct 
services, including the 2-1-1 program, a free, 24/7 
service that helps connect people with health and 
human service organizations.

ANOTHER KIND OF SUPPORT
Vander may be a nonprofit accounting guru, but 
even he needs some technical assistance at times. 
He says the support AccuFund provides its users 
has been great. “I always know I can get fast sup-
port, and I know their support representatives and 
members of  the service team. They quickly respond 
to phone, email or any other contact. 

S P O N S O R E D  C O N T E N T

VANDER CORLISS
Controller & VP of  Finance
United Way of  Greater St. Louis
https://www.stl.unitedway.org/
St. Louis 
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MONTHLY MICRO APPS

CCH Mobile & Microsoft Office Alternatives

Microsoft Office  
Substitutes on Tablets: 
CloudOn and OnLive 
Desktop
One of the challenges of working with 
mobile devices is the lack of function-
ality available in some of the substitutes 
for Microsoft Office on mobile plat-
forms. The weak capabilities of the 
spreadsheet tools in many make them 
almost unusable for anything other 
than the most basic of edits. While 
there is no substitute for the full, 
PC-based version of Microsoft Excel 
for most users, many small firms have 

not  incorporated mobile access into 
their technology plans, and thus do 
not have access to hosted versions of 
Microsoft Office. Fortunately, there 
are tools which provide these capa-
bilities on both Android and iOS-based 
tablet devices, including CloudOn 
and OnLive Desktop. Although these 
services (and any integrated cloud-
based file storage solutions) do not 
provide the enterprise grade security 
needed for confidential client informa-
tion, they do provide access to a more 
robust version of Office than is cur-
rently available on iOS and Android 
tablet computers.

CLOUDON
CloudOn is a tool which provides a 
limited version of Microsoft Office 
linked to a user’s existing cloud-based 
storage services, including DropBox, 
Box.net, and Google Drive. The ver-
sions of Microsoft Word, Microsoft 
Excel, and Microsoft PowerPoint are 
similar to those available on a desktop 
computer, and are delivered from 
remote hosted computers. CloudOn 
uses a small app to connect remote 
user’s iPad and Android and allows 
users to create, edit, and save docu-
ments in native Office file formats 

directly to supported cloud storage 
platforms. CloudOn is available from 
the Apple iTunes store or the Google 
Play Store, and the service is free.

ONLIVE DESKTOP
OnLive Desktop is a tool which 
provides a more traditional hosted 
desktop experience to Android tablet 
and iPad users. Users can access a 
hosted Windows desktop with access 
to full versions of Microsoft Office for 
free using the OnLive Desktop App. 
The company delivers these services 
using a more traditional hosted 
Windows desktop interface, and also 
indicates that they plan to offer versions 
of their service which will work with 
Smart TV’s, personal computers, and 
other devices in the future.

The OnLive desktop provides a 
more robust solution than CloudOn’s 
more limited offering, but its lack of 
integration with existing cloud-based 
storage solutions makes it more dif-
ficult to use. Like CloudOn, OnLive’s 
app and base service is free, however, 
OnLive offers access to other applica-
tions such as Microsoft Internet 
Explorer with Adobe Flash installed, 
as well as plans with dedicated 
cloud-based storage for an additional 
monthly fee of $4.95-$9.95 per month.

It should also be mentioned that 
both companies are startups, and 
OnLive went through a restructuring 
in August which reportedly included 
laying off half of the company’s 
employees as well as moving all of the 
company’s remaining assets to a new 
corporation. These services are very 
useful, but users are advised to keep 

offline backups of all files in the event 
of an unscheduled service interruption.

CCH Mobile
Research and accounting firm applica-
tion publisher CCH, a Wolters Kluwer 
Business, recently released a new 
version of its CCH Mobile App. The 
new version includes significant 
enhancements for tablet computers 
such the Apple iPad, as well as support 
for phones and tablets running the 
Google Android platform. Where the 
CCH Tax News app covered earlier 
this year is targeted at all practitioners, 
the CCH Mobile app is designed to 
give existing IntelliConnect subscribers 
access to their information from 
anywhere.

The new version of the application 
includes a number of enhancements, 
including support for keyword and 
citation based searches, mobile alerts 
for new and breaking news, and access 
to research folders. The application 
also allows users to create new searches 
on the go, and provides access to tools 
like IntelliConnect Smart Charts and 
the US Master Tax Guide from a wide 
range of smartphones and tablets.

CCH Mobile is available through 
the Apple App Store and the Google 
Play Store. Although the app itself is 
free, users of CCH Mobile must have 
a paid subscription to the CCH 
IntelliConnect research platform.  

Brian Tankersley, CPA.CITP,
Technical Editor

Brian Tankersley is a Knoxville, Tennessee 
CPA and consultant whose practice is 
focused on technology consulting and 
training for accountants. Brian is a nationally 
recognized speaker with K2 Enterprises  
(k2e.com), and blogs on accounting 
technology at CPATechBlog.com. 
Comments, suggestions, and errata are 
always welcome, and should be e-mailed to 
brian.tankersley@CPAPracticeAdvisor.com.

T
 
his month’s column discusses two 
competing apps which provide 
hosted cloud-based access to 
Microsoft Office, as well as the new 
version of the CCH Mobile app.
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GIVE YOUR CLIENTS 
OUR NEW NUMBER.

Introducing Sage 50 Accounting, the new era of Sage Peachtree.

Your clients look to you for expert guidance and we can help you deliver right on 
the money. With your recommendation of Sage 50, you can help clients simplify 
their fi nances and make better decisions. Sage backs up your recommendation 
with on-screen Sage Advisor Technology, so clients work effi ciently and get more 
out of their software. Have questions? You have our number. 

» Get the free guide to recommending Sage 50 and our full portfolio of business 
 management solutions at SageToday.com/accountants
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Sage One  •  Sage 50  •  Sage 100  •  Sage 300  •  Sage 500 •  Sage ERP X3

Enabling Sage businesses of any size to achieve their ambitions. 
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FROM THE TRENCHES

Workflow: The Fact, The Myth, The Legend

The Facts
What is workflow and how does it 
change our document management 
implementation? Workflow is the set 
of processes we use to manage a 
series of steps to accomplish a 
project. Many of our firms keep a 
documented series of steps and 
review these after busy season, major 

projects or when there has been a 
failure by the firm using the system. 
People with more experience tend 
to think about or review the steps 
less because they “know” them. The 
documentation and steps are often 
handed to new firm members to 
teach them “what we do”. However, 
the documentation is often incom-
plete, out of date, too detailed or too 
complex to be a 
practical guide for 
day to day work. 
Plus, handling the 
exceptions of the 
workflow is fre-
quently hard to 
recog n i ze  an d 
d o c u m ent .  To 
overcome thi s 
problem we often 
react by saying 
things like: “just 
do what is best.” 
Workflow should be our guide on the 
best way to accomplish a series of 
tasks. Workflow improves document 
management by providing a logical 
and controlled sequence of pro-
cessing for documents.

Historically, most firms have used 

one of a few methods: logs of work 
checked in and out, cover sheets, 
piles of work moved from place to 
place, envelopes or expanding folders 
on shelves or in file cabinets, and 
often all of this was capped off with 
experience and observation trying 
to avoid any dropped balls. As our 
firm converted more of our work 
f rom paper  to  paperless  the 
“markers” of paper disappeared. We 
couldn’t see the piles of paper on the 

floor or on shelves, 
and it became hard 
for us to know 
when a particular 
firm member was 
assigned too much 
work and another 
one too little until 
we  d i scovered 
work not com-
pleted in a timely 
f a s h i o n  o r 
rev iewed t ime 
sheets well after 

the fact. Most significant, many 
professionals do not want to be told 
when or how something should be 
done. They want to do it their way.

What has to happen with  firm 
culture? All partners have to buy into 
using workflow for the methodology 

and products to work best. The idea 
behind workflow is to have a consis-
tent methodology to complete a 
project, set reasonable estimates of 
the time required to complete each 
step, assign this task to any team 
member with adequate skills, easily 
monitor progress and mark comple-
tion and move the project to the next 
step until all tasks are completed. If 
any firm member chooses not to do 
their part the same as everyone else, 
trust in each other and the system 
quickly breaks down. Team members 
cannot  start playing the game of how 
does this partner want the work done 
versus how does that partner want 
the work done. Partner agreement 
on the fundamental workflow is 
necessary to be successful.

What tools are available? For CPA 
firms, we have workflow tools avail-
able f rom several  publishers 
including: Office Tools Professional, 
Doc.It, XCM, Thomson FirmFlow, 
CCH Workstream, OpenText (for-
merly Metastorm) and Anydoc. Most 
of these products have been in the 
market for over five years and some 
for more than ten. They have evolved 
to include tax workflows, book-
keeping workflows, audit workflows 
and other routine items like due date 

Randy Johnston  

Mr. Johnston is executive vice president 
and partner of K2 Enterprises and Network 
Management Group, Inc. 
He is a nationally recognized educator, 
consultant and writer with over 30 years’ 
experience. He can be contacted at  
randy.johnston@cpapracticeadvisor.com. 

W
 
orkflow remains one of the 
biggest  incremental 
opportunities in most 
firms to improve realiza-
tion. Using the right 

workflow tools can make a paperless implemen-
tation work so much better. Implementing 
workflow will not solve operational issues in 
your firm without management involvement and 
attention. However, when workflow is imple-
mented correctly, the technology helps things 
happen in your firm that didn’t seem possible.

WORKFLOW IMPROVES 

DOCUMENT MANAGEMENT 

BY PROVIDING A LOGICAL 

AND CONTROLLED 

SEQUENCE OF PROCESSING 

FOR DOCUMENTS
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FROM THE TRENCHES

monitoring, notice processing and 
routine financial reviews. Each of the 
publishers offer implementation 
services and will provide what they 
have learned to be CPA Firm best 
practices while implementing their 
products. You will want to follow their 
initial advice and grow with the 
product to evolve your own imple-
mentation.

Where can we use 
work f low ? Most 
workflow systems 
were designed to run 
in a web browser and 
can now be used 
from tablets and 
smartphones as well. 
When your workflow 
system is  imple-
mented properly, 
there are no geo-
graphic limitations 
on where you can 
check status and 
make approvals. If 
people in your firm 
are frequently out of the office, 
workflow is the key tool to commu-
nicate the status of a project. Work-
flow has the potential to reduce the 
amount of internal email traffic if used 
properly. Workflow is critical to 
profitability of a multi-site firm if work 
is to be shared between locations.

How long does workflow take to 
implement? Implementation times 
vary widely.  Implementations with 
standard workflows can take less than 
60 days. If the firm has no consistent 
methodology, and the partners are 
willing to change, the standard 
workflows will typically serve as a 
good starting place. Our best practice 
implementation strategy involves 
mapping the 15-20 processes that 
most firms currently have (As Is). 
After review, changes are made 
eliminating unnecessary steps, modi-
fying and improving the existing 
processes to a produce a new set of 
documented processes (To Be). Good 
workflow implementations evolve 
over a 2-3 year period and are updated 
at least annually.

The Myth
W hen does workflow not work? 

Simply put, when partners circumvent 
the processes. We realize that as an 
owner of the firm, you have earned the 
right to have input on the processes 
used by the practice, but suspect that 
you know that your way is not the only 
way. When you force others to accom-
modate your way of working you are 
driving up costs and down realization 

for your conve-
nience. That is 
certainly a choice 
you can make. 
Workflow also 
does not work 
when some team 
members don’t 
use the system. 
Workflow has to 
be the place you 
live every day to 
make your work 
easier and more 
manageable.

H o w  d o e s 
workflow resolve 
partner differ-

ences? It usually doesn’t! However, if 
workflow becomes the basis of dis-
cussion on the best way to serve a 
client and complete work correctly 
with the least amount of steps, most 
partners will agree that workflow is a 
good thing. You may build your 
system to “agree to disagree” and set 
up multiple workflows to accom-
modate a difficult partner. As long as 
you understand the increased cost 
and potentially have a way of allo-
cating that additional cost, you 
should be no worse off than before.

The Legend
What is the impact of workflow on 
the firm? More profit per partner and 
less time worked are the two most 
common outcomes. Better client 
service, faster turns of work, and few 
dropped projects internally are other 
frequent benefits.

How often do workflow processes 
have to be updated? Clearly pro-
cesses and workflows should be 
reviewed at least one per year from 
the As Is process map (which is the 
new To Be processes from last year). 
There are changes in software, regu-
lations, team members and services 

offered by the firm in addition to steps 
where some have discovered easier 
processes. You want to keep simpli-
fying and making the process steps 
better and easier in the firm. Addition-
ally, schedule time to retrain all 
involved on the new (To Be) pro-
cesses.

One key benefit of workflow is 
helping to transfer the knowledge of 

best practices. If you are concerned 
about how your firm will work in the 
future, capturing the knowledge of 
your very best accountants and other 
firm members, providing superior 
client service, and minimizing hours 
worked, then workflow is definitely 
an option.   

For more information, please visit cpapracticeadvisor.com/10015529

FIRM 
WORKFLOW 
SYSTEMS
• Office Tools Professional
• Doc.It
• XCM Solutions
• Thomson FirmFlow
• CCH Workstream
• OpenText
• Anydoc
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What does a property management company 
do when the technology they use to manage their 
property is causing them more headaches than it’s 
relieving? This is what Lynn Charles faced in 2008 
as the general manager of 160-unit apartment 
property in Northeast Philadelphia. In short, it 
was time to start looking for another solution.

The Townhomes of Regency Place had been 
using the same program for at least the eleven years 
that Lynn had been there, but it wasn’t providing 
her, the property’s owners, or their CPA with the 
information each needed.

THE CHALLENGE 
“The old system frequently gave us trouble, espe-
cially during our end-of-year audits,” she said. “The 
software just wouldn’t cooperate, and it would 
always end up costing us thousands of dollars from 
the combination of the software consultant’s costs 
and our own added time and labor. Even when the 
consultant would come out, he usually couldn’t 
solve our issues, even though he was supposedly 
an expert.”

So, Lynn started looking online and found a 
few alternative systems designed specifically for 
property management, but she was generally put 
off by the costs, and their CPA had asked them to 
change to a system that would better integrate with 
what he was using. Specifically, he wanted them 
to use QuickBooks.

That posed a challenge for Lynn because, while 
the program offers some industry-focused versions, 
it doesn’t offer one tailored for managing apartments 
or other residential and commercial rental proper-
ties. As with most industries, apartment managers 
aren’t trained in advanced accounting, but they 
know the bookkeeping and management issues 
specific to their field. And they have specific 
reporting elements they need, with terminology 
they are used to.

After searching online for tips on how she could 
get QuickBooks to work for her, Lynn found Gita 
Faust, a small business consultant in the Greater 
Philadelphia area, recognized as an Intuit Certified 
ProAdvisor and Premier Reseller. Her firm, Fast 
Trac Consulting (www.FastTracConsulting.com), 

specializes in helping prop-
erty management, real estate 
investors and businesses in a 
few other key industries 
quickly customize the pro-
gram to their specific needs.

Prior to consulting, Gita 
was controller at a manufac-
turing company, then opened 
an accounting firm. She 
continues to also offer book-
keeping and payroll services, 
provide reconciliation and 
financials reporting, and acts 
as a part time controller for 
some clients.

After reading about the 
programs and services Fast 
Trac offered, though, Lynn 
says she was still not certain 
it would be able to meet their 
needs.

“I was a bit hesitant 
because of the cost,” said 
Lynn. “It didn’t cost nearly as 
much as our previous pro-
gram or other property management systems on 
the market, so I wasn’t confident it could really 
make life easier. I literally waited about three weeks 
before I called Gita.”

In addition to offering in-person and web-based 
consulting and training (and speaking at events 
such as The Sleeter Group’s Accounting Solutions 
Conference; www.SleeterConference.com), Gita 
has written a series of books specifically designed 
to help property managers and other real estate 
professionals use QuickBooks in their businesses. 
Managers can get the book separately, or can buy 
it and also use Gita for consulting and training.

The book Lynn bought, “A Landlords’ Guide 
to Financial and Property Management in the series 
“Manage Properties with QuickBooks” includes 
a guide with step-by-step instructions, a brief live 
consulting engagement, email support and a CD 
that includes template and sample files that are 
customized for property managers. This includes 

a custom chart of accounts, as well as more than 
100 industry-specific custom reports, such as, rent 
rolls and owner reports.

FINDING A SOLUTION 
Lynn decided to also use in-person consulting to 
help make the switch, and while it did take a few 
days to get all of the data from the old program 
transferred, Lynn says that, after Gita’s direct 
assistance, the CD was the most valuable tool.

“We liked Gita, so we threw out her book and 
let her teach us directly along with the disc,” she 
laughed. “And after installing the program and with 
a little help from Gita, we immediately had the 
tools I needed to run the property.” This included 
the reports, as well as tenant, lease-term, employee 
and vendor management tools, options for tracking 
work orders by vendor, property, tenant and unit, 
and monthly and year-end functions.

It also offers industry-based standards for 
profiles, lists, payment methods, job types and user 

Partnering for Success: 
How a Property Manager Saved Time and Money
This is the first of a new series on how accountants and consultants are 
helping their clients overcome workflow problems.

SMB SUCCESS STORY BY ISAAC M. O’BANNON, EDITOR
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Lynn Charles and small business consultant Gita Faust.
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preferences, all based on property management 
jargon instead of accounting terminology.

Lynn was also able to get things to her CPA 
much more quickly, she said. “It used to take us 
hours to produce most reports, and still they were 
incorrect and a week or more for end-of-year 
reporting, because the old system just wasn’t 
working the way it was supposed to. But now we 
can instantly produce income and balance sheets, 
and our end of year process takes about a day. Plus, 
our accountant can access our data remotely. So 
he’s much happier with the reporting and our 
workflow, and we’re much happier with the time 
saved.”

Shortly after they implemented the new pro-
gram, it made it easier to keep track of major 
purchases and investments such as new appliances. 
The system has helped them with cost segregation 
relating to those assets.

A CONTINUING RELATIONSHIP 
Although not under a service contract, Lynn still 
turns to the consultant for occasional ongoing 
support when she needs it, usually over lunch. Gita 
notes, however, that it isn’t very often, except when 
Lynn is considering a new online payment solution 
or seeking different report customization.

“Not all clients are equal, but Lynn is a very 
good learner. She’s consistent and she has retained 
the training and does things right.” Initially focused 
on business issues, the two have become friends 
over the years and still share lunch when nearby.

Lynn is more than satisfied with both the program 
and Gita’s help, she says the switch has helped save 
money, time and frustration. “It was a lifesaver 
financially and emotionally for me, and our accoun-
tant says it’s made his job easier, too.”  

See offer details at IntuitFSPayroll.com. ©2012 Intuit, Inc. All rights reserved.

Introducing Intuit® Full Service Payroll, the only outsourced 
payroll with click-free data sync. There’s no manual entry 
or imports to QuickBooks—just seamless data integration. 
Simply enter hours online and we take care of the rest, including 
taxes and fi lings. And there’s U.S.-based support, plus online 
technology to catch errors before they happen. Those are facts 
your clients can love, too. Learn more at IntuitFSPayroll.com.

Call 1-866-820-6381
today to get one year free.

 Fro m  t h e  m a ke r  o f 

 QuickBooks®

THE FACTS:

There’s no manual 
entry or data imports.

2 .

3.
Accountants love facts.

1 .
Intui t Full Service Payroll
is the only outsourced 
payroll that seamlessly 
syncs wi th QuickBooks.

Gita Faust (foreground) helps Lynn Charles with her 
accounting software.
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Andrew Poulos has never worked for somebody 
else. Well, to clarify, since graduating from college, 
the tax and accounting professional has never been 
an employee of somebody else’s business.

While his name is not as recognizable as tech 
mavens who went straight from campus to multi-
billion dollar dot-coms, he is nevertheless a very 
self-made entrepreneur, moving from success or failure, 
to the next opportunity for success. That said, working 
for himself wasn’t necessarily his intention at the outset.

Born in Atlanta as the oldest son of Greek immi-

grant parents, he lived in New York and later in Georgia 
as a child while his parents were involved in family-
owned restaurants in Atlanta. As he grew up, he had 
seen how instrumental proper accounting was to the 
success of a business, and had struck up a friendship 
with the family’s CPA, Jake Grisewood.

“When he would come to the restaurant to go over 
the books, and also when he visited at our house, we 
would joke about me becoming an accountant,” Andrew 
said. “He influenced me a lot, and I eventually took 
his suggestion that I consider accounting as a career. 
I wouldn’t be doing accounting for a living if it wasn’t 
for Jake.”

Still in high school, Andrew decided to try an 
accounting class in his junior year. It came naturally 
to him and he went on to place in the top 10 percent 
in a regional student accounting competition. He knew 
then that he had a knack for it, and went on to earn a 
bachelor’s degree in accounting and real estate at 
Georgia State University in 1994.

While in college, he was president of the school’s 
chapter of Beta Alpha Psi, the national scholastically-

focused accounting and finance fraternity, which 
achieved national honors under his leadership. He 
also worked part-time in the accounts receivable 
department for Norfolk Southern Railroad. At 22 years 
old, he had no idea that would be the last employer he 
would ever have. Despite his degree, drive and readi-
ness, after graduation he found a tight employment 
market with many more applicants than positions.

“I had a lot of interviews back then, but I think 
the human resources interviewers could see some-

thing in me that I couldn’t even see yet myself,” he 
said. “I can see now that I wasn’t really cut out for 
corporate life.”

STARTING FROM SCRATCH
Although getting tired of rejection letters, Andrew 
did not let it deter him from his goal. He still believed 
that the accounting profession could provide him with 
job stability and the potential to earn a good living. 
He was just going to make that career for himself, and 
by the next year, he had an established payroll service, 
with a growing client base. He would go on to earn 
the Enrolled Agent credential (EA), as well as creden-
tials for Accredited Tax Preparer (ATP) and Accred-
ited Business Accountant (ABA).

In the 18 years since then, Poulos Accounting & 
Consulting, Inc. (www.poulosaccounting.com) 
Andrew’s perseverance has helped the practice grow 
stronger. Based in the Atlanta suburb of Tucker, 
Georgia, payroll is still a core offering, with the firm 
producing more than 10,000 paychecks per year. He 
has also expanded to offer accounting and CFO ser-

vices, tax compliance, tax audit representation and 
real estate and small business consulting to about 200 
individuals and small businesses. Andrew likes to work 
hands-on with his clients to make sure that all their 
needs are met.

Also in the years since then, technology and busi-
ness practices have caught up with his business model. 
He was a bit of a pioneer back in 1990s, starting a firm 
that was completely home-office based.

He said he recognized early that understanding a 
few client industries would help him develop a niche. 
The firm has many business client types, but has 
developed specialties with food and beverage clients, 
construction and service-based businesses.

Andrew has also adopted many technologies, such 
as remote access, client portals, and social media, 

which help him more efficiently serve his clients, 
some of which he has never even met in person. 

In addition to local Georgia businesses and 
individuals, the firm has clients in eight states 

across the country.
The practice scored a 302 on CPA 

Practice Advisor’s Productivity Survey 
(www.CPAPracticeAdvisor.com/pro-

ductivity), a free online tool that helps 
professional tax and accounting firms 

measure how effective their workflow practices 
and technologies are, and benchmark them to 

similar practices.
Andrew still prefers working from home, where 

he has converted his 1,000 square foot basement into 
an office and he can spend more time with his wife 
Debbie. The company has also acquired commercial 
office space nearby that he uses for some client meet-
ings and as training space for his career’s new focus.

THE ENTREPRENEURIAL DRIVE CONTINUES
Apparently, Andrew’s entrepreneurial spirit could not 
be satisfied with running a full-service payroll, tax, 
accounting and small business consulting firm. In 
addition to owning several real estate investment 
properties and previously owning a mortgage company, 
the past few years have seen growth in a new area.

Andrew has developed seminar courses, both for 
small businesses and professionals, and routinely trains 
groups of 10 to 30, sometimes even up to 100 attendees 
at his larger events. These seminars are offered though 
Elite Tax Seminars (www.EliteTaxSeminars.com), a 
division of his accounting firm, and include live tax 
and QuickBooks courses that are accredited by NASBA 

The Born Entrepreneur:
How Andrew Poulos Built His Dream

Andrew Poulos, EA, ATP, ABA - Principal

Firm: Poulos Accounting & Consulting, Inc.
LOCATION: Tucker, Georgia
WEBSITE:  www.poulosaccounting.com 

www.elitetaxseminars.com
PRACTICE SPECIALTIES: Accounting, Payroll, Tax Prep, Audits,  
Seminars, SMB Consulting
EDUCATION: BA, Georgia State University Robinson College  
of Business
CIVIC ACTIVITIES: Board of directors for GA State Univ school  
of accountancy
FAVORITE VACATION LOCATIONS: Las Vegas, Destin, Florida
SOCIAL MEDIA:  Twitter: @theTaxDepot 

 Facebook: AndrewPoulos

PRODUCTIVITY IN PRACTICE BY ISAAC M. O’BANNON, EDITOR
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and the IRS for CPE credit for CPAs, EAs and RTRPs 
(the new IRS Registered Tax Preparer credential).

In 2011, he produced a DVD series (www.
QBLesson.com) that included a 16-hour self-study 
course on small business accounting. The DVD series 
is marketed to public and academic libraries through 
national distribution channels, and was selected for 
review by the prestigious Library Journal in New York.

“I’ve been moving more into these training and 
teaching roles because I really enjoy helping other tax 
professionals and small businesses. This is part of a 
longer-term vision I have for myself and the firm.” His 
next tax seminar will be Nov. 1-2 in Atlanta.

He credits fellow EA and nationally renowned 
speaker Beanna J. Whitlock with helping him get 
started on this endeavor. Beanna has enabled him to 
become an adjunct professor for Auburn University’s 
continuing professional education department, as well 
as teaching seminars through the Legacy Series (www.
thelegacyseries.org).

As if these several ventures were not enough, the 
serial entrepreneur also had a live broadcast radio 
program (“The Savvy Money Show”) about accounting 
and taxation in Atlanta, which is now available on 
BlogTalkRadio (www.blogtalkradio.com/search/
savvy-money-show) and via iTunes.

Away from the office, he helps his community and 
profession by serving on the board of directors for the 
Tucker Civic Association and the Georgia State 
University School of Accountancy, a mentor for Georgia 
State University College of Business, and chairman 
of the business and technology board for Tucker High 
School.

At 39, Andrew has faced many family and profes-
sional challenges. He became bilingual even though 
he was the son of immigrant parents who only spoke 
Greek in the household; he lost his father when he was 
11; he was the first member of his family to earn a 
college degree, inspiring one of his brothers, Demetri, 
to follow with a Masters in Taxation. He has also had 
varying levels of success, or the alternative, at his many 
business pursuits.

Yet, as Andrew would quote from the American 
writer George Edward Woodberry: “Defeat is not the 
worst of failures. Not to have tried is the worst failure,” it 
shows that he remains strong-willed and confident in 
his version of the American Dream.  

Take the productivity survey today at
www.CPAPracticeAdvisor.com/productivity-survey

PRODUCTIVITY.
The Productivity Survey.v2 
includes a series of updated 
questions to measure your 
fi rm’s productivity and 
adoption of technology. 

PERFORMANCE.
Each fi rm completing the 
Productivity Survey.v2 
receives its own individualized 
report with correlations 
between overall productivity 
and acceptance of effi  cient 
processes and technology 
solutions. 

PROFITABILITY.
Each individual report includes 
suggestions for improving the 
productivity in your fi rm. With 
increased productivity, your 
fi rm can meet today’s demands 
of producing more with less. 

WHERE DOES 
YOUR FIRM 
STAND?
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CLIENT WRITE-UP
Reviews For Your Firm

How the Cloud is Affecting 
Client Write-Up

I
t would be hard to miss the major 
shift that small businesses have 
made toward cloud accounting 
over the past few years. Although 
there have been totally web-based 
accounting and business manage-
ment systems since about 1998-
1999, when NetSuite and Intacct 

debuted, these solutions were primarily 
focused on mid-sized and larger 
businesses, or at least small enterprises 
with fairly complex needs.

Even though other technology ven-
dors started offering online book-
keeping and management solutions for 
traditional small businesses only a 
couple of years later, the cloud (which 
wasn’t even called that yet) was still an 
unfamiliar way for many entrepreneurs 
to manage their companies. 

Fast forward to today, and it seems 
that entrepreneurs can’t get into the 
cloud fast enough, as our hunger to be 
almost constantly connected has 
merged with the realization that cloud-
based solutions can reduce IT head-
aches, make data available from any-
where at anytime, and can streamline 
workflow.

When it comes to write-up, this 
means that many small business clients 
are now drifting away from off-the-shelf 
software and implementing web-based 
solutions. While the initial challenge 
for some professionals may be in 
ensuring that their clients’ data gets 
properly imported and mapped into the 
professional accounting and write-up 
solution they use, most of the systems 
on the market use common business 
reporting code and bank-level encryp-
tion, ensuring generally simple data 
transfer.

The transition clients are making to 
the cloud also has many advantages that 
may one day be looked at as being as 
beneficial as when businesses initially 
moved from paper-based records to 
computers in the 1980s and 1990s.

Foremost is the ability to access 
live client data at any time or 
when clients run into problems, 
instead of waiting until the end of 
the month or end of a quarter to 
start digging through transactions 
looking for client errors. Not to 
mention potential hassles with 
period closes and data transfer. 
Cloud-based programs can also 
pull the latest transaction sum-
maries from banks, speeding up 
reconciliation tasks.

As a result of these changes, 
many write-up processes are 
changing, and many firms are 
developing new bookkeeping 
services that keep them engaged 
with their client’s books on a 
more proactive, day-to-day basis. 
This is still primarily for smaller 
clients with less complex needs, 
but firms should be aware that the 
day will eventually come when 
there will be very few businesses 
using installed systems.

That is not to say that write-up 
will ever disappear, however, just 
that many firms will be able to 
take a more proactive approach. 
There will always be client errors 
and as such, there will always be the 
need for making correcting and 
reversing entries, for verifying the 
accuracy of banking and credit transac-
tions, and certainly for financial 
reporting and analysis.

Just as many firms are helping move 
their clients to web-based bookkeeping 
solutions, many technologically pro-
gressive firms are also adopting cloud 
systems for their core firm programs, 
from tax and document management, 
to research and write-up. Of the solu-
tions in this year’s review, only one is a 
completely web-based system, but 
several of the others can be hosted by 
application service providers (ASPs), 
which makes the systems available 

online. I believe the next few years will 
show an increase in the market for 
web-based professional accounting 
solutions, and rapidly increasing 
adoption.

The term “write-up” may be slowly 
easing its way out of use by younger 
professionals, in favor of terms that cus-
tomers more easily understand, such as 
full-service accounting, outsourced 
accounting or virtual CFO services, but 
the core functions are the same, and as 
long as there’s a potential for human error, 
professional accountants will need tech-
nologies to help them fix those client 
errors.  ●

Isaac M.  
O’Bannon,  
Editor

REVIEW SECTIONS
BASIC SYSTEM FUNCTIONS

• General Navigation/Ease-of-Use
• Multiple Concurrent Users
• Multi-Client Management/Setup
• System Customization, Alerts

CORE WRITE-UP FEATURES
•  Account/GL/Journal Manage-

ment
•  Adjusting entries, re-class and 

recurring entries
• Reconciliation
• Checkwriting
•  After-the-Fact Payroll/Tax 

Tables/Reporting
• Financial Ratios

REPORTING & FINANCIAL 
STATEMENTS

•  Customizable Reporting/Output 
Formats

•  Financial Statement Generation, 
Customization

•  Communication Templates & 
Deliverables

• Invoicing/Billing Functions

IMPORT/EXPORT/ 
INTEGRATION

• Import Capabilities
•  Imported data review functions/

process
• Integration w/Payroll apps
• Client Portal Options
•  Export to Common file formats, 

PDF, Excel, Word

HELP/SUPPORT
• Built-in Support Features
• OS/Browser Compatibility
• Support Website/documentation
• Live Support (includes phone)
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CLIENT WRITE-UP
Reviews For Your Firm

BEST FIT
Professional firms offering write-up 
and reconciliation services to mid-
sized and larger business clients, 
including consolidated entities and 
those with multiple locations or 
subsidiaries. The system can also be 
used in-house by such businesses.

STRENGTHS
• Extensive user customization

• Strong reporting, customization, 
batch options and financials gen-
eration

• New streamlined reconciliation 
processes

• Comprehensive module options 
with strong integration

• Export to many file formats

POTENTIAL LIMITATIONS
• Module-based pricing

• Live support not included
• No client file sharing or portals

SUMMARY & PRICING 
CYMA 13: Financial Management 
System and its core write-up focused 
modules (GL, AR, AP, A-T-F Pay-
roll, Reconciliation) provide strong 
financial management and stream-
lined GL and journal tools that can 
be used to easily handle multiple 

BEST FIT
Professionals wanting to take both 
their firm and their clients to a 
cloud-based, always-accessible 
accounting system with which there 
is no need for data transfer, since 
both sides are always working with 
the same live data.

STRENGTHS
• Newly redesigned interfaces sup-

port all web and mobile browsers
• Integrated web-based professional 

and client-side bookkeeping
• No data transfer, or accidental 

overwriting of data
• Client portals and collaboration 

features
• Customizable client letters, tem-

plates and financial reporting

POTENTIAL LIMITATIONS
• Batch processing functions are 

limited

SUMMARY & PRICING
Accounting Relief provides intuitive 
work screens and easy to understand 
and use tools for performing write-
up tasks, from correcting client 

errors, making adjusting entries, 
performing reconciliations, client 
check writing, and optional modules 
for live and after-the-fact payroll and 
wage reporting.

One of the most beneficial fea-
tures is the integration of client 
bookkeeping into the system, where 
firms can offer their clients an online 
bookkeeping system with functions 
limited by the firm, with that data 
actually being a part of the profes-
sional system. This eliminates data 
transfers and synching.

Accounting Relief costs $99 per 

800-292-2962 www.cyma.com

888-999-1366 www.AccountantsWorld.com

CYMA 13: Financial Management System
2012 OVERALL RATING 

AccountantsWorld – Accounting Relief
2012 OVERALL RATING 

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10798001

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10798016

client businesses, including consolidated and multi-
divisional enterprises. System pricing is module-based.

month or $990 per year for the core accountant-centric 
part of the program, and $9.95 per month, per client 
for the client bookkeeping module. Currently a first 
year pricing special allows unlimited clients on the 
bookkeeping module for $149 per month.
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BEST FIT
The system is best-suited to firms 
managing mid-sized and larger 
enterprises, particularly those with 
multiple locations.

STRENGTHS
• Supports consolidated and multi-

division entities
• Reporting across any time period/

years
• Good reporting and financials 

customization, export options

• Strong support for multi-location 
entities

POTENTIAL LIMITATIONS
• No web-based integrations

SUMMARY & PRICING
The recent major upgrade to the 
program, as well as the addition of 
a hosted option, mobile device 
support and client portals, has given 
Accounting Xpert Enterprise Edi-
tion added functionality, which 

further heightens the strong write-
up features. The system’s key high-
lights remain strong control over 
journals and GL, as well as financial 
statement generation and reporting 
over any time frame.

The networkable version of the 
system costs $995 for the first user 
and $245 for each additional user. 
New firms receive free support for 
data import and conversion. Annual 
program renewals, which include 
support and the payroll tax update, 

561-995-1477 www.axpert.com

Micronetics Accounting Xpert Enterprise Edition
2012 OVERALL RATING 

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10798030

cost $495, which covers up to 10 users. The optional 
Checkbook Xpert module costs $195.
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CLIENT WRITE-UP

BEST FIT
Professionals who want an installed, specialized write-up 
utility and who prefer a heads-down data entry approach. 
Also for firms using older systems looking for conversions 
into a new program.

STRENGTHS:
• Includes full GL, AP, AR and journals management 

capabilities
• Streamlined reconciliation processes
• Batch reporting functions
• Full functioned, flexible reporting that is easy to setup
• Built-in after the fact payroll capabilities
• Customer support includes online sharing
• Optional Job Costing feature available

POTENTIAL LIMITATIONS:
• Limited online self-support tools
• Invoicing option is via a separate module
• No online client collaboration/sharing tools

SUMMARY & PRICING
Client Write-Up for Windows is best suited to profes-

sionals who prefer a heads-down approach, providing 
options for managing clients of any size. It is a best fit for 
firms seeking an on-premise solution with greater 
functionality than off-the-shelf software, and who know 
the intricacies of write-up. Pricing remains unchanged 
at $795 for a single user version, and $895 for a version 
that can be used by any number of staff in an office. The 
Computer Checkbook module costs $295 the first year, 
and $145 per year thereafter.

BEST FIT
Firms of most sizes with clients using QuickBooks and 
who provide general write-up and reconciliation, along 
with other professional services.

STRENGTHS
• Newly streamlined navigation and interface
• New batch and pasting of thousands of transactions
• Reporting options include PDF, Excel output
• Client invoicing and e- payment options
• Mobile apps for client-focused work
• Electronically Send General Journal Entries

POTENTIAL LIMITATIONS
• No client portals, although Accountant Copy allows data 

file sharing with new Send Journal Entries Feature
• Support is only free for 30 days unless user is a Quick-

Books ProAdvisor

SUMMARY & PRICING
The new navigation designs in QuickBooks Accountant 
2013 help streamline access to many of the program’s 
features, many of which are new and designed specifically 
to speed up write-up processes. The Client Data Review 

tools, emailing of journal entries and particularly options 
for batch or pasting thousands of transactions at one time 
from Excel are great examples.

QuickBooks Accountant 2013 is best suited to firms 
with small business and enterprise clients using Quick-
Books, even if they don’t have the latest year. Pricing 
starts at $499.95 per year for a single user, and $1,399.95 
for a three-user license. Intuit has also started offering a 
subscription pricing method, with monthly or annual 
pricing. New for this year, the QuickBooks Statement 
Writer is included at no extra cost.

800-237-9234 www.pcsai.com

800-267-8379 www.accountant.intuit.com

PC Software Accounting, Inc. – Client Write-Up
2012 OVERALL RATING 

QuickBooks Accountant 2013
2012 OVERALL RATING 

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10798036
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Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10798006
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REVIEW SECTIONS
BASIC SYSTEM FUNCTIONS

• General Navigation/Ease-of-Use
• Ease of Data Entry
• Multi-Users (concurrent)
•  Client Management (on-screen 

management)
•  SaaS or hosted version available? 

REPORTING
•  Electronic filing capabilities 

(Federal, States)
•  Multi-state capabilities
• Billing capabilities 
 – Integration with time & billing 
   application? 
 – Automated invoice creation?
• Forms supported
• Savable formats (PDFs, etc.)
•  Pre-printed forms stock, blank 

paper?
• Stuff and mail service
• Overall client dashboard

IMPORT CAPABILITIES
•  Import capabilities from major  

accounting systems
•  Import capabilities from common 

file formats (CSV, Excel, XML, etc.)

HELP/SUPPORT
• Built-in support features
• System updates
• Support website/documentation
• Live support

W-2 and 1099 Programs Make 
Year-End Reporting Easier

E
v e r y  y e a r ,  t a x  a n d 
accounting professionals 
and their clients are faced 
with the task of year-end 
wage and information 
reporting. W-2 and 1099 
forms must be filed no later 
than January 31, so that 

recipients can receive them in time for 
their own income tax reporting.

This leaves a short window from the 
end of the year for those professionals 
that have numerous forms to file. This 
in itself can appear daunting for firms 
that are faced with the uncertainty of 
major changes or for businesses that 
manage the process themselves.

Add to the mix recurring changes to 
W-2/1099 requirements, and the entire 
process can become quite cumbersome. 
Businesses must file a 1099-MISC for 
every person they have paid $600 or 
more during the year. This includes 
services, prizes and awards, medical and 
healthcare payments and other income 
payments.

In addition, employers that have 
more than 250 workers have to report 
the value of healthcare benefits on an 
employee’s behalf. This amount appears 
on the W-2 form in Box 12, using code 

DD. While some employers 
elected to report this on 2011 
W-2s, it is mandated for 2012 
W-2s.

Changes to the 1099-B 
form reflect the new reporting 
mandates  that  include 
reporting the date a stock was 
purchased, the cost basis, 
whether the gain or loss was 
short- or long-term and wash sale status. 
These reporting requirements affect 
stocks purchased on or after January 1, 
2011, mutual funds purchased on or 
after January 1, 2012, and bonds, 
options and private placements bought 
on or after January 1, 2013.

This means that tax and accounting 
professionals working with brokerage 
firms will need to ensure their clients 
are reporting the necessary information 
to its recipients and the IRS.

These changes as well as rules that 
are already in place mean that practices 
will need to prepare and submit a variety 
of forms for each of their clients and 
recipients. Fortunately, many of the 
companies that make W-2/1099 
preparation software have resolved to 
make the process as simple as possible 
for users.

Common features include built-in 
electronic filing capabilities and service 
bureau print and mail options. Through 
these services, vendors outsource the 
printing and mailing of completed 
forms to recipients.

Many W-2/1099 preparation soft-
ware also offer data import and rollover 
options, making it easier to complete 
forms if there were very little changes 
in clients and recipients from the pre-
vious tax year, or if the payroll and 
contact information already exists 
within another program.

The individual needs of each firm and 
their clients will vary greatly. It’s important 
to review any program before you select it 
to ensure it has the capabilities you and your 
clients need to manage the year-end wage 
and information reporting process.  ●

Taija Jenkins,  
Associate 
Editor

BEST FIT
Practices managing year-end com-
pliance and reporting for multiple 
small business clients

STRENGTHS
• Easy interface and data entry
• Unlimited free e-filing
• Inexpensive

POTENTIAL LIMITATIONS
• Limited import, export and integra-

tion capabilities

• No built-in invoicing feature

SUMMARY & PRICING
Laser Link is designed for use by small 
accounting firms to generate year-end 
reports for their small business clients. 
Pricing for the software costs $59.99. 
The TFP counterpart, which prints 
only to pre-printed forms, costs 
$39.99. Tenenz also offers a com-
pletely web-based and electronic 
solution for filing W-2s and 1099 
forms online.

The efileforbusiness.tenenz.com 
SaaS application electronically files 
W-2 and 1099 Federal copies to the 
IRS and SSA, and efiles certain 1099 
form types to states that participate 
in the combined Federal/State 
Filing Program (CFSFP). efilefor-
business.tenenz.com also mails a 
copy to the W-2 and 1099 recipients 
and retains a PDF copy for the 
preparer. Pricing for this solution 
ranges from $3.95 to as low as $1.25 
per form depending on volume.

800-888-5803  www.tenenz.com

Tenenz – Laser Link W2/1099
2012 OVERALL RATING 

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10798075
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BEST FIT
Firms managing year-end compli-
ance and ATF payroll for multiple 
mid- to large-sized businesses

STRENGTHS
• Complete print and mail services 

available
• Comprehensive reports

• Built-in document management 
feature

POTENTIAL LIMITATIONS
• Built-in billing and invoicing fea-

tures not available

SUMMARY & PRICING
Account Ability offers numerous 

features and tools for electronically 
filing year-end forms for multiple 
businesses. Complete printing and 
mailing services are also available. 
Licensing for Account Ability starts 
at $219.95, with each concurrent 
user license costing $35.

BEST FIT
Accounting firms working with large 
clients that need various import and 
integration options

STRENGTHS
• Multiple options for importing and 

entering data
• Multi-client management tools
• Built-in diagnostic tools

POTENTIAL LIMITATIONS
• No built-in invoicing option

SUMMARY & PRICING
Tax-Mate provides complete man-
agement, filing and printing services 
that include managing multiple 
clients and filing and printing federal 
and state forms. There are several 
batch printing options, giving users 

flexibility and greater control. The 
comprehensive Advisor version 
costs $295 per year for unlimited 
in-firm users. Prices for the other 
versions are: Print, $45; Print+, 
$145 and Transmittal, $195.

BEST FIT
Firms managing year-end compli-
ance and electronic e-filing for 
multiple business clients.

STRENGTHS
• QuickBooks integration
• Import/Export capabilities that 

support various file formats
• Plain paper and pre-printed form 

printing

POTENTIAL LIMITATIONS
• Does not offer after-the-fact payroll
• No built-in invoicing functionality
• Portals not available

SUMMARY & PRICING
Magtax offers two-way integration 
with QuickBooks and the ability to 
import and export data in various 
formats. There are no additional fees 
for e-filing and the software sup-

ports printing on both plain paper 
and pre-printed forms. The Magtax 
Professional Edition costs $299 for 
a five-user license, with upgrades 
costing $159. The Standard Edition 
is $199, and upgrades costing $109.

BEST FIT
Accounting firms that need to 
manage year-end compliance and 
after-the-fact payroll for multiple 
clients.

STRENGTHS
• Web-based remote access
• Multi-client views and dashboards 

• Integration with AccountantsWorld 
suite

• E-filing of federal and state forms

POTENTIAL LIMITATIONS
• Doesn’t have built-in invoicing 

capabilities

 
 

SUMMARY & PRICING
After-the-Fact Payroll provides 
comprehensive year-end and after-
the-fact payroll functionality, 
complete with e-filing and integra-
tion with other AccountantsWorld 
programs. It costs $395 per year, for 
unlimited use within an accounting 
firm up to 75 clients and $4 for each 
additional client.

888-IDMS-inc (436-7462) www.IDMSinc.com

888-746-0440  www.FormMagic.com

805-504-1366 www.Magtax.com

866-999-1366 x517 www.AccountantsWorld.com

IDMS Account Ability Tax Form Preparation
2012 OVERALL RATING 

FormMagic, Inc. – Tax-Mate 1099
2012 OVERALL RATING 

American Riviera Software – Magtax Professional
2012 OVERALL RATING 

AccountantsWorld – After-the-Fact Payroll
2012 OVERALL RATING 

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10798068

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10798096

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10798043

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10798090
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A Perfect Fit
Back in the late 1980s, Sandy Haber got so fed 
up with not being able to find payroll software 
that could meet the needs of  his firm and clients, 
that he wrote his own program. This is peculiar 
because Sandy isn’t a software programmer by 
trade: He’s an accountant with a practice on Staten 
Island, New York. 

He soon got tired of  constantly updating his 
in-house solution, but fortunately, a few years 
later, he found AMS Software’s payroll and year-
end compliance system, 1099-Etc. He’s now 
been using the system for more than 20 years to 
process payrolls and reporting for more than 60 
small business clients in New York, New Jersey 
and Massachusetts.

“It was hard back then, and it still is, to find 
programs that are cost effective and can fully com-

ply with the state requirements we have here, but 
1099-Etc is a perfect fit,” he said. As an example, 
Sandy points to New Jersey’s unique payroll tax 
rules for restaurant employees, particularly tipped 
staff  and the taxation of  meals for unemployment 
and disability, as well as for funding the state’s 
workforce development and family leave programs.

Thousands of W-2s
“I first started using only the system for its 
W-2 and 1099 functions, which allowed me to 
print the 1,500 or so that I produce every year 
onto plain paper stock. This saved a lot of  time 
and expense.” He soon started using the entire 
system, which includes live and after-the-fact 
payroll, state and federal e-filing, and client 
billing tools.

 “It’s darn close to perfect and does a great 
job for all of  my clients no matter what state 
they’re in.” He also said the level of  custom-
ization and user-defined fields is exceptional, 
but the most important reason he’s stayed with 
the program for all these years is the customer 
service at AMS.

favoriTe feaTure
 “1099-Etc is easy to use and handles everything 
I need, but that’s because they listen to me and 
the others who use the program, because they 
recognize that professionals know their state 
requirements better than programmers. If  we 
need something added, they can turn on a dime 
and sometimes even have an update in just a 
few days.” AMS staff  also constantly research 
changing laws and work with state agencies 
on compliance.

“The program is great, the cost is unbeatable 
and there are never any extra charges for support 
or requests. I know I can always get ahold of  
them when I need to, because they don’t treat 
me like user number whatever, but like a valued 
customer.”

S P O N S O R E D  C O N T E N T

sanford haBer
automated accounting
670 Collfield avenue
staten island, nY

FIR
ST-H
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BEST FIT
Firms managing after-the-fact pay-
roll, as well as quarterly and year-end 
information reporting for multiple 
businesses.

STRENGTHS
• Imports from a variety of file for-

mats

• Supports federal, state and local 
forms

• Comprehensive e-f i l ing and 
mailing options

POTENTIAL LIMITATIONS
• No time and billing integration

SUMMARY & SYSTEM PRICING
The 1099-Etc program consists of a 

base program costing $75 per year 
with these Options: Laser Genera-
tion ($75), ATF Payroll ($105), 
Forms-Etc ($45) and E-File Direct 
($105). The total with all Options 
purchased is $405. Instead of E-file 
Direct, the program also offers 
E-Filing Services (included in base 
program) where the cost can be as 
low as $0.33 per return.

800-536-1099 www.1099-etc.com

Advanced Micro Solutions – 1099-Etc
2012 OVERALL RATING 

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10798045
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BEST FIT
Accounting practices preparing and 
managing year-end compliance for 
multiple clients.

STRENGTHS
• Built-in error checking and TIN 

Validation

• Comprehensive mailing and filing 
service

• Good support of forms in the 1099 
series

POTENTIAL LIMITATIONS
• Does not offer W-2 preparation
• No built-in client billing utility

SUMMARY & PRICING
As a completely web-based solution, 
AvaTax 1099 makes it easy for users 
to manage the year-end compliance 
process remotely, without the 
additional hassle of software installs 
and upgrades. Pricing for AvaTax 
1099 is scalable to the reporting 
needs of the firm and packages start 
at $500.

Avalara – AvaTax 1099
2012 OVERALL RATING 

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10798052
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BEST FIT
Accounting firms managing year-
end compliance for multiple clients.

STRENGTHS
• Supports multiple import and 

export formats
• Offers service bureau option for 

entire reporting process
• Performs TIN Verification before 

submitting

POTENTIAL LIMITATIONS
• No built-in invoicing feature

SUMMARY & PRICING
MAG-FILER allows users to 
manage the entire year-end 
reporting process from preparation 
to filing. The software supports all 
1099s and W-2s and provides data 
verification. Federal and state 
e-filing is included in the program 

and batch printing capabilities allow 
users to select which forms to print, 
either on blank paper or pre-printed 
forms. The vendor also offers a 
comprehensive printing and mailing 
ser vice. The software can be 
downloaded from the company’s 
website for $324.

BEST FIT
Accounting practices managing 
year-end reporting for multiple 
clients.

STRENGTHS
• Comprehensive state, federal and 

local form support
• Batch filing and printing options
• Supports multiple data formats

• Remote and local backup options 
available

POTENTIAL LIMITATIONS
• ATF Payroll offered as separate 

solution

SUMMARY & PRICING
The W-2/1099 Filer system offers 
extensive reporting capabilities for 

federal and state e-filing. Several 
options are available for report 
generation and printing as well. 
Pricing for the basic package starts 
at $109, while laser engine printing 
can be added for $40 and support 
for forms 940, 941 and 943 can be 
added for $10.

800-565-6576 www.spokanecomputer.com

800-264-3155 www.W21099.com

Spokane Computer Inc – MAG-FILER
2012 OVERALL RATING 

EG Systems, Inc. – The W-2 / 1099 Filer
2012 OVERALL RATING 

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10798084

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10798063
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Awesome Applications for 2013

Accounting professionals are always 
striving to keep up with the latest 
solutions in the marketplace so they 
can make the best recommendations 
for their clients. In addition, they now 

want to engage their clients anywhere, 
anytime to work better, together. So 
each year, we research the marketplace 
of accounting software and hardware 
solutions to identify and recognize 
the companies and products who 
deliver “awesome” value.

When the program began seven 
years ago, it was designed to enhance 
the quality and quantity of “Quick-
Books add-on software solutions” 
available in the small- to medium-sized 
business (SMB) accounting software 
marketplaces.

Since then, the “new world” of cloud 
solutions and business process “chunks” 
have begun to take hold in the mar-
ketplace, so we’ve updated the program 
name to the Awesome Applications 
Awards.

In order to qualify for an Awesome 
Application award, the product and/
or service must be developed and sold 
by a solid company with a reputation 
for outstanding customer support, 
and the product must have the fol-
lowing attributes:
•  Must be fully released and shipping 

in the U.S. by August 1, 2012.
•  Although it is not a requirement that 

the product integrates directly with 
accounting data, if it does integrate, 
it must use the best practices for 

integration in addition to using the 
latest integration technologies as 
appropriate in the view of the evalu-
ation committee.

•  Must conform to good accounting 
principles and operating standards.

•  If the product integrates with an 
accounting program (such as, but 
not limited to, QuickBooks) it should 
use appropriate transaction types 
and field population for recording 
data into that program, so as to 
preserve and/or enhance the pro-
gram’s standard reporting features.
This year our selection process 

changed to include the accounting 
community in the selection of the award 
recipients. The accounting community 
voted during September 2012 and our 
expert panel worked during that time 
to diligently analyze each of the 
nominees. Community votes and expert 
panel votes each accounted for 50 
percent of the overall score.

The results for the community voting 
totals can be viewed at www.sleeter-
awesome-apps.com. The final Awesome 
Application Award recipients, selected 
by the community and the 2012 expert 
panel are:

AvaTax
Avalara Inc. 
www.avalara.com
Sales tax may be inevitable, but the 
hassle is not. With AvaTax, never again 
research taxing jurisdictions that apply 
to a location, and never again manually 
assign nexus, taxability or sourcing 
rules to ensure a correct calculation 

- all of that is done behind the scenes 
within your accounting application, 
automatically. 

A Software-as-a-Service solution, 
AvaTax automates the full range of 
sales tax compliance tasks, from 
research and calculation of rates to 
reporting and returns, for a best-
practices approach to sales tax - but 
without costly implementations or 
high-maintenance software. Simply 
download one of Avalara’s powerful 
connectors to link your accounting 
application with Avalara’s centrally 
managed sales tax engine, set up any 
tax profiles unique to your business 
using Avalara’s AvaTax Dashboard 
management console, and let AvaTax 
take care of the rest.

Bill.com
Bill.com 
www.bill.com
Bill.com is a cash flow command  and 
control system that manages accounts 
payable and receivable for businesses 
of all sizes. Offering online bill pay, 
custom invoicing services, unlimited 
document storage, collaboration tools, 
and mobile access, Bill.com’s services 
easily syncs to users’ accounting 
software programs and online bank 
accounts to better control company 

Doug Sleeter

Mr. Sleeter is the founder of The Sleeter 
Group, a national group of accounting 
software consultants who serve small and 
medium-sized businesses. He is the host 
of the Accounting Solutions Conference 
and the author of several books including 
the QuickBooks Consultant’s Reference 
Guide, and the leading market college 
textbooks “QuickBooks Fundamentals 
and QuickBooks Complete.” For more 
information, call 888-484-5484 or visit 
www.sleeter.com. Doug can also be reached 
at Doug.Sleeter@CPAPracticeAdvisor.com.

A
 
t The Sleeter Group, we believe 
that success in small business 
relies heavily on developing 
smarter, easier-to-use, and more 
efficient business processes to 

stay profitable and competitive. Successful 
business owners are constantly seeking better 
accounting software, more productive sales and 
customer tracking systems, improved product 
fulfillment systems, and superior vendor 
management systems.
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financials. Bill.com guards against 
errors and employs enterprise-class 
fraud protections that current methods 
cannot match. More than 100,000 
users are now getting paid and paying 
millions of bills, worth billions of 
dollars, using Bill.com. Financial 
institutions can now offer these 
benefits to their business customers 
by integrating Bill.com with their 
banking platform.

BillQuick
BQE Software 
www.bqe.com
BillQuick is an integrated solution for 
Time and Expense Tracking, Billing 
and Project Management. It is designed 
to help your firm increase performance, 
streamline processes and make deci-
sions faster. With different editions to 
choose from, it’s scalable to meet the 
needs of any firm size—from a single 
person to a global firm.

Cloud9 Real 
Time - Virtual 
Server Solution
Cloud9 Real Time 
www.cloud9realtime.com
The Cloud9 Virtual Server is an all-
inclusive solution to host all the clients 
applications, data and users in one 
central location - virtually replacing 
the need of an in-house server. All 
desktop applications that would 
normally reside locally, are now stored, 
accessed and managed on the Cloud.

Concur Small  
Business  
edition
Concur 
www.concur.com
Concur offers expense management 
and reporting for small and mid-sized 
businesses, designed to make expense 
tracking easier. With Concur’s mobile 
app, expense reports can be completed 
and approved from anytime, anywhere, 
and receipt capture is as easy as taking 
a picture. Concur automates and 
streamlines the submission, review, 
and approval of all business expenses 
with powerful administration tools. 
Concur’s integration with QuickBooks® 
is uses Intuit’s new Intuit Anywhere 
platform for cloud applications.

SmartVault
SmartVault Inc. 
www.smartvault.com
SmartVault allows businesses to store 
documents securely online. You can 
access and manage documents from 
inside your applications and share files 
safely and easily with trusted colleagues 
and clients. SmartVault’s unique 
approach makes your documents 
available to you, when you need them 
– from inside an app, over the web or 
from your mobile phone or tablet. 
SmartVault provides accountants with 
custom branded portals, activity and 
audit reports, large file upload, auto-
mated alerts, version history and full 
text search.

QuickBooks 
Online
Intuit Inc. 
quickbooksonline.intuit.
com
QuickBooks Online is the leading 
online financial management solution 
for SMBs with over 380,000 users. 
Developed in the early 2000s, the 
product has impressive features and 
a streamlined interface with excellent 
online tools for set up and help.

Xero
Xero 
www.xero.com
Xero is beautifully designed, easy to 
use online accounting software that 
changes the way you work with small 
and medium sized businesses. Xero 
includes unique features such as 
automated daily bank feeds, invoicing, 
expense claims, and fixed assets. Xero 
makes it easy for clients to keep the 
books up-to-date, making it possible 
for accountants to collaborate with 
them online. More than 200,000 people 
in over 100 countries around the world 
use Xero.

Zoho CRM
Zoho Corporation 
www.zoho.com
Zoho CRM is a great online and mobile 
platform to build, maintain and 
strengthen that relationship with your 
client. Email exchanges, engagements, 
marketing campaigns, unfinished tasks 
and invoices are all arranged in a 
systematic manner in your Zoho CRM 
account. In short, all your client 
information is available in one SINGLE 
spot. You can follow your prospects 
and identify bottlenecks in client 
acquisition and take corrective action. 
Social elements like LinkedIn keep 
you updated on your client’s activities 
and thereby build better relationships.

A Zoho CRM account gives you 
access to the entire Zoho suite that 
include solutions for document 
management, accounting and project 
management. Furthermore, Zoho 
CRM will work great for your clients 
as evinced by several companies ranging 
from CPA firms to a private charter 
operator and to also non-profit 
organizations. Zoho CRM won the 
2012 CRM Market leader award 
conducted by CRM magazine.

 
Previous winners of The Sleeter Group 
Awesome awards can be found on 
The Sleeter Group Web site at www.
sleeter.com/awesomeaddons. 

The 2013 Awesome Applications Awards were 
presented on Oct. 22, 2012, at the Accounting 

Solutions Conference in Anaheim, CA.
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Do Your Backup 
Strategies Involve 
the Cloud?

I personally, think it is a great 
strategy. At the same time, I think it 
is one that warrants some thought and 
analysis before making the leap. After 
all, we’re talking about one of your 

most valuable assets – your data.
Most articles that you’ll find about 

the pros and cons of cloud storage are 
written by someone who has a stake 
in one side of the argument or the 
other. Either they sell cloud backup 
solutions or they sell local backup 
appliances.

Even though they offer both sides 
of the argument, they are usually 
biased. I have no incentive to sell you 
either way so I’d like to offer you my 
unbiased list of pros and cons to help 
you decide if cloud backup is right for 
your firm.

Let’s start with the  
positives:
• Just by the nature of how online 

backup works, your data is stored in 
an off-site location which is a critical 
part of many firms’ disaster recovery 
plans. This alleviates the risk of 
losing your data due to fire, flood or 
other disasters.

• Management of the backup process 
and hardware is, for the most part, 
handled by someone outside of your 
organization so your people are 
freed up to focus on more important 

tasks. If the hardware fails, the ser-
vice provider is on the hook to 
replace it – not your people. This 
can be a big bonus when it goes 
down on the weekend, during holi-
days or in the middle of the night.

• The price is right. Many are very 
low cost or completely free. How-
ever, the free services are often based 
on a freemium model that gives you 
a limited amount of space and then 
upsells you to the premium service 
that actually meets your organiza-
tion’s requirements. These premium 
services are usually priced pretty 
reasonably though.

• Your data is available anytime and 
anywhere there is an Internet con-
nection without having to carry 
around an external storage device.

• Allows you to spread the cost of 
your data backup over several 
months.

Now let’s look at the 
negatives:
• You give up control. While letting 

someone else fix the problem when 
things go awry can be a positive, it 
can also be viewed as a risk when 
the service provider doesn’t solve 
the problem in a timely manner or 
in a way that meets your expecta-
tions.

• Obviously you are dependent on 
Internet connectivity and band-
width for data restoration. Many 
providers will ship you a physical 
disk with your data in the event that 
you cannot access it via the Internet.

• There are a lot of concerns about 

bandwidth in the event that a large 
amount of data would need to be 
restored. Many of the bandwidth 
concerns related to the actual 
backup are unfounded though as 
most services only backup changes 
and not the whole data set. Most 
have data deduplication services 
built in as well.

• Putting all your eggs in one 
basket. By putting all your data with 
an outside cloud provider, many 
organizations worry that they are 
setting themselves up to be held 
hostage in terms of price escalation.

• As with any cloud service, many 
people are concerned about security. 
However, most cloud backup pro-
viders have much more secure sys-
tems than any CPA firm in America.

• Data loss can occur – whether 
caused by human error or equip-
ment failure. However, this is a risk 
regardless of whether you backup 
online or locally.

• Just how solvent and secure is your 
cloud backup company? If they 
closed their doors tomorrow, would 
you be able to access all your data?
Is cloud backup right for your firm? 

Ultimately, you’re the only one that 
can answer that question. I’d suggest 
that you carefully analyze the list of 
pros and cons before making your 
decision. You may also want to discuss 
the concerns listed with some cloud 
backup providers to see if they can 
mitigate some of these risks.

If you decide cloud backup is right 
for you, your next challenge is finding 
the right service provider.   

Jim Boomer, CPA.CITP 

Jim Boomer is a shareholder and the CIO for 
Boomer Consulting, Inc. He is the director 
of the Boomer Technology Circles™ and an 
expert on managing technology within an ac-
counting firm. He also serves as a strategic 
planning and technology consultant and firm 
adviser in the areas of performance and risk 
management. In addition, Jim is leading 
a new program, The Producer Circle, in 
collaboration with CPA2BIZ and the AICPA.

A
 
s more and more firms assess 
whether the cloud is the right 
strategy for them, one of the first 
areas that is often looked at is 
backup. The barriers to entry 

into online backup are very low and many 
services price their offerings at a point that 
makes it almost too tempting to resist.
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Over 400 Customizable Reports:
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Learn more about the benefits of taking your workflow to 
the cloud with ProSystem fx by attending a FREE webinar.
Register today at CCHGroup.com/Power2012

CCH is

with Best in Process™ Solutions
Delivering Faster Answers

and Better Results.

Conduct your workflow with software designed to work in perfect harmony. ProSystem fx® cloud-based solutions 
free your firm from cumbersome, outdated processes in the office, at home and on the road. Fluid. Elegant. 
Intuitive. Spend more time on your clients and less on administrative and document management tasks.

For power, precision and perfect harmony,  
Armour Vickerman chose ProSystem fx®.

“ We decided to go paperless and chose the CCH suite to do so. The products 
integrate so well that our first paperless tax season was very smooth … We 
all loved the process and the ease of using the software. We found that 
going paperless increased our admin process immensely, and our office 
expenses reduced by approximately 20%.”

 — Sue Vickerman, Partner,
Armour Vickerman, PLLC

2012-0449-8

35,36 Ads_rc.indd   36 10/10/12   4:21 PM


	CPA_1(A)
	CPA_2
	CPA_3
	CPA_4
	CPA_5
	CPA_6
	CPA_7
	CPA_8
	CPA_9
	CPA_10
	CPA_11
	CPA_12
	CPA_13
	CPA_14
	CPA_15
	CPA_16
	CPA_17
	CPA_18
	CPA_19
	CPA_20
	CPA_21
	CPA_22
	CPA_23
	CPA_24
	CPA_25
	CPA_26
	CPA_27
	CPA_28
	CPA_29
	CPA_30
	CPA_31
	CPA_32
	CPA_33
	CPA_34
	CPA_35
	CPA_36

