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All of us seem to be exceptionally busy 
this summer — att ending classes, confer-
ences and online sessions in the ongoing 
pursuit of complying with CPE require-
ments. Personally, I enjoy each and every 
event because it off ers the opportunity 
to meet with practitioners and stay 
apprised of concerns, trends and triumphs.

In my travels, one key statistic that I’ve 
heard is that just over 50% of today’s 
fi rms have a website. As I talk to fi rm 
leaders about their web presence, I ask 
them if they are proud of their online 
brand and how they are using their site. 
Most tell me that they do litt le to nothing 
with their website. Most also tell me that 
they were simply tired of being told that 
a website was a necessity. So they built 
one … and there it sits with no real 
strategy for marketing or branding.

While I think it’s great that more and 
more fi rms are developing a website, it 
does litt le good if there is no strategy in 
place. What accounting professionals 
need to understand is that their website 
is the new fr ont door to their fi rm. It is 
where people go to learn about you, your 
staff , your services and your history. If 

your website is friendly, easy to navigate 
and professional, then people will want 
to “come in” and further discuss their 
accounting needs. Just ask yourself a few 
simple questions:
•  Do you keep a big thick phone book in 

your top desk drawer anymore?
•  Where do you look up a business number 

if it’s not in your cell phone?
•  How oft en do you check out a website 

before purchasing a product or service?
•  Would you use a bank or financial 

management group that did not off er 
online services — allowing you to 
review accounts, statements, and other 
docs and data whenever needed?

I’d venture to say that most of your 
answers lean toward using the web. Th e 
fact is that old-school marketing tools 
like the Yellow Pages no longer reign 
supreme. Google is the fi rst place prospects 
go to find just about any product or 
service … and that includes an accounting 
fi rm. Th e time has come to start thinking 
diff erently about your website and the 
importance it plays in firm strategy, 
marketing and business operations.

Your site not only needs to look profes-
sional and aesthetically appealing, but it 
should also support online services. Don’t 
fool yourself. Th e majority of clients and 
prospects have come to expect advanced 
web-based services, like secure portals 
for document review and exchange. Again 
I ask you, would you use a bank that did 
not off er online services? Give the people 
what they want — convenient, helpful 
and effi  cient online access. Th is should 
be part of your web strategy as much as 
format and design.

Th is is a lot to take in, so here are a few 
tips that will help you develop a web 
presence for today’s prospects and clients.

1Develop a website that refl ects the 
personality of your fi rm. Be sure to 

incorporate fi rm colors, a professional 
logo, partner and staff  photos, welcome 
videos, etc. 

2Keep your site clean. Create a site 
that is simple and easy to navigate. 

Don’t go crazy with menu items. 
Straightforward and simple is best.

3Write your story in clear, concise 
prose. In other words, don’t bog your 

site down with volumes of text. Tell your 
story succinctly. You have to get their 
att ention right away, so tell an engaging, 
but short story.

4Off er advanced online services,
where clients have 24/7 access to 

their fi nancial information (personalized 
and secure client portals, online payroll, 
etc.). Online services bring clients back 
to your site over and over again…and 
that is what you want.

5Don’t be boring. In other words, 
don’t be like everyone else. Write a 

unique tale and create a custom presence.
It’s already mid-summer, so if you don’t 

feel that your web presence is where it 
should be, it’s time to do something about 
it. If you want to see what my team and 
I have done to enhance my fi rm’s web 
presence, feel free to review my site at 
root.com.  
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GIVE THE PEOPLE WHAT THEY WANT — CONVENIENT, 

HELPFUL AND EFFICIENT ONLINE ACCESS. 

THIS SHOULD BE PART OF YOUR WEB STRATEGY AS 

MUCH AS FORMAT AND DESIGN.

Darren is the Executive Editor of CPA Practice 

Advisor. He remains in public practice as the 

principal of Root & Associates, LLC, in Blooming-

ton, Indiana, and is president of his consulting 

practice, RootWorks. He formerly served on the 

Board of the AICPA’s CITP Credentials Committee 

and is a former member of the Board of Directors 

for the Indiana CPA Society. He speaks at dozens 

of professional organizations each year and 

frequently serves as a guest lecturer at Indiana 

University’s Kelley School of Business.

M. Darren Root, CPA.CITP
Executive Editor
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Staying Cautiously 
Ahead of Change
Freed Maxick & Battaglia (FMB) 
didn’t become a Top 100 firm by 
avoiding change. In fact, the fi rm can 
best be described as the most rapid of 
rapid adopters — just all in good time. 
Th is is not meant to confuse anyone, 
but is testament to FMB’s stance on 
staying ahead of change by first 
thoroughly researching and testing 
new innovations.

“We never jump right in,” explained 
Eric Majchrzak, director of marketing 
at Freed Maxick & Batt aglia. “When 
a new technology emerges, we par-
ticipate fi rst, educate ourselves and 
get comfortable with the platform 
before launching in the fi rm. Th ere is 
certainly an element of risk being an 
early adopter. With proper planning, 
we are willing to take risks.”

Over the past few years, there has 

been a notable trend in the profession. 
Too oft en, fi rms adopt a new tech-
nology or platform, like Twitt er or 
Facebook, simply because everyone 

else is doing it.
“ W e  d o n ’ t 

operate that way,” 
Majchrzak stated. 
“We have to get a 
feel for it fi rst and know that it will 
provide value. Otherwise, it’s just 
adoption for the sake of adoption.”

True to form, FMB invested sig-
nifi cant time researching the latest 
phase of their advanced marketing 
program — QR codes and mobile 
websites. Majchrzak and his team 
studied the new technology in order 
to determine how it fit into their 
current marketing plan.

Majchrzak explained, “Th ere are 
many pieces of the puzzle when it 
comes to a successful marketing 
program. You can’t just force fi t in a 
new piece. You have to fi rst understand 
where it fi ts in and how it will enhance 
what you are currently doing.”

QR Codes &
Mobile Websites 101
QR codes and mobile websites are a 
new concept in the profession, and 
not yet fully understood. Th ere is no 
doubt that these exceptionally cool 
initiatives will prove to be valuable to 
fi rms, but that can’t happen until fi rms 
really “get it.” To help, here are few fast 

defi nitions:
QR Codes — In simplest terms, 

QR (Quick Response) codes are 
barcodes that are readable using a 
smartphone barcode reader app. QR 

codes aren’t a new technology. In 
fact, UPS (United Parcel Service) 
has used the technology for years. 

Codes are found on package labels 
and allow data to be decoded at high 
speed. In relation to mobile websites, 
users can scan QR codes and imme-
diately access the site without having 
to launch a browser or type a long 
URL.

Mobile Websites — Mobile sites 
are exactly what they sound like. Th ey 
are websites that are built to be viewed 
on mobile devices like a smartphone 
or iPad. Sites are formatt ed to display 
on a smaller screen, which mitigates 
scrolling to view contents.

Getting into the
Mobile Space
Entering the mobile space was a 
necessity for FMB. With the prolif-
eration of mobile devices, the fi rm 
focused on deepening its presence by 
delivering relevant, current content 
to fi nancial and business clients that 
are typically on the go.

Th e fi rm’s fi rst QR code-enabled 
website was launched within the last 
few months. Th e mobile site is dedi-
cated to the New York State Excelsior 
Jobs Program and off ers up-to-date 
information on program criteria and 
available tax credits. It’s meaningful, 

timely information that’s easily 
accessible. And how it works is easy. 
Users scan the QR code and are 
immediately directed to the mobile-
friendly site.

“Th e Excelsior site was our fi rst QR 
code and mobile website initiative,” 
stated Majchrzak. “Our goal was to 
put useful information in the hands 
of our clients through the mobile 
channel. It’s another powerful touch 
point.”

Th e fi rm also recently sponsored 
an iPhone application. Partnering with 
local print and radio media, FMB was 
able to align its name with the mobile 
app without having to actually develop 
it.

“Th is is another example of how 
we first educate ourselves on the 
technology,” said Majchrzak. “We have 
no experience developing an applica-
tion, so we left  that to the experts. 
Th rough a sponsorship, our name is 
tied to the technology while the onus 
of development and maintenance is 
with our partner. Th is allows us time 
to get comfortable with the platform 
until we are ready to develop our own.”

Without Proper
Planning, You are 
Sure to Get Lost
Th ere’s a lot to know about building 
a successful marketing program. And 
every day it seems like a new technology 

GREAT PRACTICES

Going, Going, Gone … Mobile
One fantastically forward-thinking fi rm’s mobile rollout — 

websites, QR codes, and a healthy dose of methodical planning

FREED MAXICK & BATTAGLIA, PC

“WE HAVE TO GET A FEEL 

FOR IT FIRST AND KNOW THAT 

IT WILL PROVIDE VALUE. 

OTHERWISE, IT’S JUST 

ADOPTION FOR THE SAKE OF 

ADOPTION.”

Eric Majchrzak, Director of 

Marketing, Freed Maxick & 

Battaglia, PC
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trend emerges. It can be overwhelming 
if you don’t have a structured plan in 
place. Consider just a few pieces of 
the puzzle: social media platforms, 
blogs, email campaigns, direct mail, 
website, radio and print media … and 
now QR codes and mobile sites.

“We are always evaluating how we 
can integrate multiple marketing eff orts 
to maximize investment,” explained 
Majchrzak. “When we plan a campaign, 
like the Excelsior mobile site, our goal 
is to engage the community where we 
know they reside. So depending on 
the community that we are trying to 
reach, the platforms used may vary 
from campaign to campaign. For  

example, when the mobile Exclesior 
site launched, we knew that our 
fi nancial and business audience could 
also be reached via radio spots, trade 
events, targeted print pubs, email blasts 
and inbound marketing, and select 
social media platforms.”

Planning is a big part of FMB’s 
marketing success. In fact, Majchrzak 
explained the fi rm’s multi-year rollout 
for social media. In early 2008, the 
fi rm launched its LinkedIn profi le, in 
the fall of 2008 a Facebook page, in 
2009 Twitt er, and in 2010 YouTube.

“Again, it’s about gett ing comfortable 
with the platform first and under-
standing the value. Once that happens, 
implementation is far more likely to 
be successful,” Majchrzak reiterated.

FMB applied the same phased 
approach to rolling out its mobile 
program. Majchrzak explained the 
fi ve-step plan:

1Research and Intelligence  — 
Identify where the audience is in 

the mobile space, and explore the right 
technologies to reach that audience.

2Set Goals and Objectives — 
Pinpoint expected outcomes and 

specifi c calls-to-action. Goals provide 
benchmarks by which the success of 
the campaign can be measured.

3 Develop the Written Plan —
Record all action items and tactics 

required to launch the program. Th is 
provides a clear roadmap and keeps 
the campaign on course.

4Platform and Architecture — 
Research what other platforms are 

needed to launch the campaign suc-
cessfully (e.g., Twitt er, billboards, etc.) 
and develop a flow (or path) of 
information that ensures that viewers 
are always directed back to the fi rm’s 
website or blog.

5Engagement and Measurement 
— Measure results to keep up with 

participation in the program. Review 
response rates, click-thrus, and other 
response mechanisms to identify areas 
in need of improvement.

A Final Word
It’s an exciting time in the profession. 
Th ere are so many channels available 
to reach prospects and clients and 
provide them with meaningful 
information. Th e fi rm of Freed Maxick 
& Batt aglia understands this and has 
steadily progressed into social media, 
blogging, smartphone apps, mobile 
sites, and QR codes to eff ectively reach 
defi ned audiences.

Th e fi rm’s core philosophy of “plan 
fi rst, launch later” has proven eff ective. 
Th rough education and testing, fi rm 
leaders have been able to leverage new 
technology to signifi cantly expand 
presence. Roll out of social media and 
the fi rm’s current venture into mobile 
apps and QR codes have conformed 
to a phased approach, proving it’s well 
worth the time and eff ort up front to 
ensure a successful launch.

What’s next for FMB is anybody’s 
guess. But rest assured that whatever 
the new initiative, it won’t be launched 
without proper planning.       

Kristy Short, Ed.D

Kristy Short, Ed.D, is partner and Chief Marketing Offi cer 

in RootWorks LLC (RootWorks.com) and president of SAS 

Communications 360 (SAScommunications360.com)—fi rms 

dedicated to providing practice management education, branding, 

marketing, and public relations services to the accounting profession. 

She is also a professor of English and marketing. She can be reached 

at kristy.short@CPAPracticeAdvisor.com.
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FIRM PHILOSOPHY 
QUALITY, INTEGRITY. 
The success of Freed Maxick & 

Battaglia comes from a strong belief 

that the independent accountant is a 

key advisor to the management team 

of any entity and that professionalism 

means integrity, objectivity, indepen-

dence and unquestioned adherence 

to professional standards, applicable 

laws and regulations. We are subject 

to a rigorous peer review every three 

years to ensure the quality of our work 

is in accordance with our professional 

standards.  In our most recent peer 

review (August 2008), we received an 

unqualifi ed opinion with no letter of 

comments, a rating that less than 15% 

of all fi rms obtain. 

COMMITMENT
When you engage Freed Maxick & 

Battaglia, CPAs, PC be assured that:

•  We will perform our services timely 

and effi ciently.

•  We will provide services that are 

designed to help you achieve your 

goals.

•  All aspects of our client relationships 

will be handled with honesty, integrity 

and confi dentiality.

•  Client questions will never go unan-

swered.  We make a point respond-

ing to client questions and needs as 

soon as possible. 

•  Our policy is to service our client 

needs in a professional manner and 

with competitive fees

“IT’S ABOUT GETTING 

COMFORTABLE WITH THE 

PLATFORM FIRST AND 

UNDERSTANDING THE VALUE. 

ONCE THAT HAPPENS, 

IMPLEMENTATION IS FAR 

MORE LIKELY TO BE 

SUCCESSFUL.”

Freed Maxick & Battaglia’s Marketing Team
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FROM THE TRENCHES

Improve Your Practice With SaaS

AAmple articles try to convince you of the value of 
Cloud Computing, and there are three primary 
application approaches for the cloud: 1) Backup, 
which we have reviewed in prior columns covering 
products like NetRescue, Gillware and eFolder, 2) 
Hosting, including companies like CPAASP InsynQ, 
Awensa, Cloud 9 and Real Time Data Services, 
Th omson Reuters, or CCH, and 3) Soft ware as a 
Service (SaaS) applications that are multi-tenanted 
and run through a browser. Th e focus of this column 
is on specifi c SaaS applications that can help you and 
your clients. Areas of interest include Accounting, 
Budgeting, Forecasting & Business Intelligence, Sales 
& Use Tax products, and Confi rmations that minimize 
fraud on both cash as well as on AR and AP. SaaS 
tools oft en eliminate implementation complexity 
and reduce deployment time.

Today, technology can solve business problems 
in multiple ways. Historically, we used service 
bureaus, but most applications for the last 20 to 25 
years have been run on-premise with local area 
networks. SaaS applications “in the cloud” have 
appeared over the last 10 years or so, and the variety 
and quality of applications are improving all the 
time. Combining on-premise with cloud applications 

or “hybrid” is the 
approach that should 
be the most eff ective 
for the foreseeable 
future. You may want 
t h e  s e c u r i t y  o f 
keeping everything 
on-premise, or you 
may want the conve-
nience,  minimal 
technical issues and 
possible economic 
benefit of placing 
everything in the 
cloud. If you are 
looking to solve your 
business needs or to 
solve your clients’ 
needs in the best way 
possible, we expect 

a hybrid blend of on-premise or SaaS for some time 
to come.

Confi rmations
One of our favorite SaaS applications is available from 
Confi rmation.com, who has developed tools for audit 
confi rmations that not only include cash confi rmations, 
but have added a feature for AP response. Th ere is 
no charge for small businesses to register as a responder, 
and we strongly urge you to encourage your clients 
to register. Confi rmation will verify the business 
credentials, and then the client can respond to 
inquiries electronically and in a secure fashion. If your 
client has an employee that provides false information 
in response to an auditor’s confi rmation request, that 
individual can put that company at risk of being 
associated with financial fraud. The traditional 
paper-based process auditors use to confi rm their 
client’s payable and/or receivable balances doesn’t 
control where confi rmation lett ers are sent or prevent 
a rogue employee from sending a false response. An 
electronic confirmation saves time, centralizes 
responses, archives responses electronically, increases 
accuracy and increases response rates.

Sales Tax
In many U.S. jurisdictions, it is diffi  cult to calculate 
Sales Tax accurately, particularly as the number of 
jurisdictions approaches 20,000. With SaaS off erings, 
the tax rates can refl ect the current law and accurately 
calculate for a given location. Products like Avalara 
AvaTax, SpeedTax, Sabrix, and TaxWare provide tax 
calculations that comply with the multiple levels of 
tax, including state, local, school district, transportation 
and other special taxes. Free sales tax calculators are 
available on the Avalara site. Avalara also has a CPA 
fi rm program to support processing sales tax for clients. 
Beyond the calculations, the company can also complete 
Sales Tax returns, Use Tax returns, efi le as allowed and 
make the sales tax payments electronically.

Th e installation process for most of these competitive 
products is straightforward. Th e sales tax calculation fi eld 
simply calls the SaaS product as if it was looking up tax 
from a manually created table. The items, amounts, 
delivery points and other information needed for accurate 

calculation are passed to the cloud data center, and calcu-
lations are completed and returned, usually in just a frac-
tion of a second. With governmental units quite cognizant 
of their need for revenue, sales and use tax enforcement is 
at an all-time high. Th e Streamlined Sales Tax Governing 
Board, Inc. certifi cation organization certifi es products for 
compliance. If a product used is SSTP compliant, the cli-
ents are exempt from audits. Th e time savings of audit 
avoidance may be worth the money by itself. See page 42 
or visit www.CPAPracticeAdvisor.com/10290542 for a 
review of sales & use tax products.

Budgeting, Forecasting & Other 
Business Intelligence
A painful process for many organizations is the creation 
and maintenance of budgets. Th is is oft en done in 
Excel, because it is a simple, available tool, but rarely 
is using Excel the best approach. Vendors like 
Adaptive Planning and Alight have tools that are 
completely SaaS based and integrate into accounting 
products to provide comparative information.

More soft ware providers are looking at the SaaS model 
as a way to provide complex information with minimal 
eff ort of implementation. Practice management applica-
tions from CCH, Th omson, Staff  Trak, Biznet Soft ware 
and Biz Tools are examples of powerful reporting tools 
that can be deployed using SaaS methodologies.

Last, But Not Least
It has been a clear initiative of the AICPA’s CPA2Biz 
unit for the last 10 years to locate and endorse SaaS 
products that help accountants. XCM, Copanion, 
Confi rmation, Paychex, Bill.com, Intacct, and Apptix 
are in this mix today. AICPA members can get discounts 
on these products.

Accounting soft ware companies continue to expand 
their offerings. Available today are Sage BillingBoss, 
FreshBooks, QuickBooks Online, SAP Business by 
Design, Force.com, and NetSuite … to name a few. 
AccountantsWorld has been the market leader in fi rm 
interactive accounting for over a decade. A new entry to 
the U.S. market that is worthy of your review is an entry-
level accounting product called Xero that is designed to be 
completely SaaS and interactive with banks, accountants 
and the end user. It seems that SaaS and the cloud is 
gaining momentum and gett ing stronger every day.   

Randy Johnston 

Mr. Johnston is executive vice president 

and partner of K2 Enterprises and Network 

Management Group, Inc. 

He is a nationally recognized educator, 

consultant and writer with over 30 years’ 

experience. He can be contacted at randy.

johnston@CPAPracticeAdvisor.com. 

SAAS TOOLS OFTEN ELIMINATE 

IMPLEMENTATION COMPLEXITY AND 

REDUCE DEPLOYMENT TIME.

IF YOU ARE LOOKING TO SOLVE YOUR BUSINESS NEEDS OR 

TO SOLVE YOUR CLIENTS’ NEEDS IN THE BEST WAY POSSIBLE, 

WE EXPECT A HYBRID BLEND OF ON-PREMISE OR SAAS FOR 

SOME TIME TO COME.
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Practice Management 
Products Play Part in 
Promising Future

P
ractice management soft -
ware has evolved over the 
years from programs that 
did litt le more than time 
and billing to completely 
integrated technologies 
providing firm partners 
and managers with real-

time data related to productivity and 
fi nancial performance. As comprehen-
sive systems, they give fi rm owners 
tools to perform a detailed analysis in 
their practices in terms of project, 
client and staff  management.

The majority of leading practice 
management software vendors now 
off er advanced features that include the 
following:
•  Interactive dashboards, providing 

key information for eff ective practice 
management in a graphical, summa-
rized and easy-to-understand manner.

•  Workfl ow and project management, 
so that not only billable hours and 
expenses for an engagement are 
tracked, but due dates, project progres-
sion, and the staff responsible also 
become an integral part of the soft -
ware’s functions.

•  Contact management, which elimi-
nates repetitive data entry and incon-
sistencies through integration with 
Microsoft  Outlook and tax soft ware.

•  Client interaction, including sched-
uling and calendar sharing, tracking 
the details of phone calls, and genera-
tion of personalized client lett ers and 
e-mails.

•  Complete invoice customization, 
with the ability to create templates, 
easily switch between diff erent levels 
of detail that appear on invoices, and 
alter text with built-in word processors.

•  Electronic invoice distribution,
either by automatically creating a PDF 

file and attaching it to an e-mail or 
saving it to a client’s portal.

Advanced practice management 
soft ware doesn’t just provide a means 
to enter data; it automates and inte-
grates it. For example, the tedious task 
of timekeeping is greatly alleviated with 
the use of timers integrated with the 
client and project data. What if, during 
the middle of working on a tax return, 
another client calls? No problem. Th e 
timer for the client whose tax return 

was being working on can be paused 
and another started for the client on the 
phone. At the end of the day, the 
information from the timers is aggre-
gated into a spreadsheet-like view for 
the user to review and submit.

With some fi rms billing on a value-
based system, some charging strictly by 
the hour, and others doing both 
depending on the client and engage-

ment, many practice management 
systems off er the fl exibility of handling 
a variety of billing methods. No matt er 
a firm’s revenue strategy, measuring 
client, engagement and overall firm 
profitability is important. And this 
information can be placed front and 
center for fi rms’ management in dash-
boards for the easiest and quickest 
communication of this data.

As many accounting practices have 
become paperless, more mobile and are 
moving to the cloud, companies providing 
practice management soft ware have kept 
up, adopting the latest technologies and 
introducing SaaS models of their soft ware. 
With the ability to print to PDF and with 
either built-in or integrated document 
management capabilities, practice manage-
ment can now be more digitalized than 
ever before. Mobile apps or web pages 
designed to fi t mobile web browsers have 
made it possible to enter time and access 
practice management data when users 
don’t have access to a computer with an 
Internet connection. With exciting new 
technologies coming into play, the future 
of the accounting profession is bright ... 
and easier, more eff ective practice manage-
ment is part of that promising future.  ●

Dustin Wheeler

REVIEW SECTIONS
BASIC SYSTEM FUNCTIONS

• General navigation/ease-of-use

•  Designed for accounting 

professionals

• Scalability

TIME MANAGEMENT 
CAPABILITIES 

•  Timesheets, timers, multi-staff 

views

• Project management

•  Contact management & 

marketing

• Approvals/sign-off process

• HR tracking (PTO, sick, benefi ts)

INVOICING FUNCTIONS
• Expense tracking options

• WIPs, budget-from-estimate

• AR management

• PO management

• Customization

MANAGEMENT FEATURES
•  Dashboard overviews 

(AKA Snapshots)

• Managerial reporting analysis

• Security features/user roles

INTEGRATION & 
DATA MANAGEMENT

• Data output options

•  Integration w/payroll & 

professional accounting systems

•  e-Functions: invoicing, payment, 

remote access

HELP/SUPPORT
• Built-in support features

• System updates

• Support website/documentation

• Live support

SUMMARY & PRICING

PRACTICE MANAGEMENT
Reviews For Your Firm

ADVANCED PRACTICE 

MANAGEMENT SOFTWARE 

DOESN’T JUST PROVIDE A 

MEANS TO ENTER DATA; 

IT AUTOMATES AND 

INTEGRATES IT.

Dustin Wheeler is a Las Vegas-based accountant and QuickBooks ProAdvisor 

who provides tax, audit, accounting, and technology consulting services. He 

blogs about technology and accounting at www.dustinwheelercpa.com, and 

can be reached at dustin.wheeler@cpapracticeadvisor.com.
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BEST FIRM FIT
Firms currently using CaseWare 
Working Papers.

STRENGTHS

•  Integration with CaseWare 
Working Papers

•  Scalable & works well for multi-
partner and multi-location fi rms

•  Layout & Windows Explorer-like 
Document Manager wil l be 
familiar to CaseWare Working 
Papers users

POTENTIAL LIMITATIONS
•  Does not t rack accr uable 

employee benefi ts
•  No SaaS product available
•  Limited resources on the prod-

uct’s support website

SUMMARY & PRICING

CaseWare Time is a comprehen-
sive practice management system 
able to handle multi-departmental 
and multi-location firms. The 
system is best suited to large 
professional practices, particularly 

those using other CaseWare 
products such as Working Papers 
because of the similar interface 
and integration. Th e cost is $1,000 
for a five timekeeper license, 
which is annually renewable at 
50% of the license value.

PRODUCT DELIVERY METHODS:
■✔    On-Premises
■  SaaS
■  Hosted by Vendor

BEST FIRM FIT

Firms wanting strong dashboards 
and Outlook integration, particu-
larly those using other Th omson 
Reuters CS Professional Suite 
applications.

STRENGTHS

• SaaS version available
•  Powerful integration with the rest 

of the CS Professional Suite
•  Useful dashboards with drill-

down capability
•  Can internally process credit card 

payments & ACH transactions

•  St rongest web suppor t & 
resources of products reviewed

POTENTIAL LIMITATIONS

•  Users accustomed to a workfl ow-
based interface may experience a 
learning curve to the dashboard-
based interface of Practice CS

SUMMARY & PRICING

Practice CS is a powerful time-
keeping, billing and fi rm manage-
ment tool that multiplies its 
eff ectiveness when integrated with 
the other accounting, tax and 

client service programs in the CS 
Professional Suite. Because of its 
dashboards, user-friendly inter-
face, and integration with Out-
look, it also merits consideration 
as a standalone product. Pricing 
starts at $1,800 for a five-user 
license, with the project, client and 
staff  management modules avail-
able as add-on features.

PRODUCT DELIVERY METHODS:
■✔    On-Premises
■✔    SaaS
■✔    Hosted by Vendor

ACI TaskTracker is a simple due-date tracking 
program developed for accounting and tax fi rms, 
off ering tools for monitoring federal and state compli-
ance due dates. While the system is primarily focused 
on income and franchise tax returns, and includes 
more than 150 predefi ned reports for those items, it 
also has features for tracking payroll and other annual 
information returns, including 940, 941, W-2, W-3 
and 1099.

TaskTracker also off ers customization options that 
enable users to track deadlines for accounting purposes, 
such as write-up, bookkeeping, fi nancial statement 

generation, year-end planning functions and keeping 
up with IRS notices.

Installation is simple, with the ability to import client 
data from spreadsheet and CSV formats, and smart-
entry fi elds that can automatically enter due dates and 
extension dates. TaskTracker’s interface opens into a 
traditional workscreen centered on the client selection 
and overview screen, which uses a spreadsheet view 
to display summary information and dates, with the 
ability to fi lter by client, task, workfl ow functions, staff  
or other criteria. System features are accessed via an 
intuitive icon toolbar across the top of the screen.

Job tracking options allow automatic roll-forward 
of projects, and simplifi ed job status updates, while 
additional features enable management of workfl ow, 
budgets, staff  assignments, WIPs, job notes, engage-
ment lett ers and other tasks, and an audit trail logs all 
client job history. Data and reports can be exported to 
Excel. Overall, TaskTracker is an easy-to-use tax-
focused due-date monitoring system, with pre-set 
deadlines for most common federal and state dates. It 
is available in U.S. and Canadian versions and can be 
used as a standalone system or networked for multiple 
users.

PRACTICE MANAGEMENT
Reviews For Your Firm

800-267-1317 www.caseware.com

800-968-8900 CS.ThomsonReuters.com

800-749-3554 http://acisystems.net

CaseWare International Inc — CaseWare Time 2011
2011 OVERALL RATING 

Thomson Reuters — Practice CS
2011 OVERALL RATING 

TaskTracker Keeps an Eye on Due Dates

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10293687

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10294049

 BASIC SYSTEM FUNCTIONS

 TIME MANAGEMENT CAPABILITIES

 INVOICING FUNCTIONS

 MANAGEMENT FEATURES

 INTEGRATION & DATA MANAGEMENT

 HELP/SUPPORT

 BASIC SYSTEM FUNCTIONS

 TIME MANAGEMENT CAPABILITIES

 INVOICING FUNCTIONS

 MANAGEMENT FEATURES

 INTEGRATION & DATA MANAGEMENT

 HELP/SUPPORT
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APS Advance Practice Management, 
offered in the U.S. by Commercial 
Logic, Inc., is a widely used practice 
management system, and is part of the 
broader APS Suite, which includes 
document management, CRM, resource 
planning, online business intelligence 
and business process automation.

Th e system is designed to integrate 
and share data with professional tax 
compliance programs, fi nancial manage-
ment and accounting systems, and 
payroll applications, and offers total 
integration with Microsoft  Offi  ce and 
SQL Server databases. Th is allows client 
data from across all areas of fi rm services 
into the APS system, which offers 
dashboard views and extensive drill-
down functionality for effectively 
managing the processes of one or 
multiple professional practices or other 
organizations.

The system includes features for 

managing timesheets and expenses, 
including web-based timesheets, Out-
look calendar integration, expense 
approval/sign-off  processes and work-
flow and resource planning. APS’ 
engagement/project management 
functions off er WIP tracking, support 
for multi-currency/multi-entity needs, 
milestone budgeting and assignment, 
and status and statistical reporting.

Other system modules include billing 
and invoicing, budgeting and planning 
capabilities, integrated tools for docu-
ment and email management, and a 
fl exible, extendable database that is the 
key to its ability to integrate with other 
business and compliance programs and 
databases. APS programs have been 
used in accounting practices across 
Europe, Australia and New Zealand for 
more than 20 years, and have been 
honored by the British accounting 
publication Accountancy Age.

BEST FIRM FIT

Small to mid-sized fi rms not cur-
rently using a completely inte-
grated suite of tax and accounting 
products.

STRENGTHS

•  I nteg rat ion w it h Lacer te, 
QuickBooks & Outlook

•  Interface is easy to navigate & is 
focused on the client

•  Strong contact management 
capabilities, including social 
media

•  Th e only practice management 
soft ware reviewed with its own 
built-in document management 
features

POTENTIAL LIMITATIONS

•  May not have suffi  cient reporting 
capabilities for very large fi rms

•  No ability to enter time remotely 
(except for remotely accessing 
computer with program and data)

•  Does not t rack accr uable 
employee benefi ts

SUMMARY & PRICING

Offi  ce Tools Professional is ideal 
for smaller practices that could 
benefi t from data synchronization 
with Lacerte Tax and QuickBooks. 
Th e strong project management 
and workfl ow tools, combined with 
social media and CRM function-
ality make this tool an excellent 
choice for small to mid-sized fi rms 

who want to make it easier for 
junior team members to eff ectively 
communicate with clients.

Th e annual cost of a single-user 
license is $500; additional users 
may be added for $300 each. 
Package discounts are available for 
fi ve, 10, 15 and 20 users. Client 
portals, credit card processing, 
and productivity tools such as 
syncing with other soft ware can 
be added for additional fees.

PRODUCT DELIVERY METHODS:
■✔    On-Premises
■✔    SaaS (client portal product)
■✔    Hosted by Vendor (currently  
 hosted by Right Networks,   
 Cloud9 & CPAASP)

661-951-9200 www.offi cetoolspro.com

Commercial Logic, Inc. Offers 

Comprehensive Practice 

Management Solution

Offi ce Tools Professional — Practice Management Software
2011 OVERALL RATING 

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10294040

 BASIC SYSTEM FUNCTIONS

 TIME MANAGEMENT CAPABILITIES

 INVOICING FUNCTIONS

 MANAGEMENT FEATURES

 INTEGRATION & DATA MANAGEMENT

 HELP/SUPPORT

For more information, visit www.cpapracticeadvisor.com/10015271

603-643-1900 www.cli-usa.com
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PRACTICE MANAGEMENT
Reviews For Your Firm

BEST FIRM FIT

Firms wanting powerful time, 
project, marketing and client 
management features, particularly 
those using other components of 
the ProSystem fx Suite.

STRENGTHS

•  Strong integration with Pro-
System fx Suite, Sage Abra Pay-
roll, and Sage MAS 90, 200 &500

•  Great features for tracking mar-
keting & prospect information

• SaaS version available
• Business Intelligence module  
 available

POTENTIAL LIMITATIONS

•  Users have to update the program 
manually

SUMMARY & PRICING

Because of its strong integration 
capabilities, ProSystem fx Practice 
Management is a solid choice for 
fi rms using other components of 
the ProSystem fx Suite. Several 
fi rms not using the suite purchase 
the practice management portion 
as a standalone product because 
of its powerful time, project, 
marketing and client management 
features. Th e price of a 10-user 

basic system that does not include 
contact management is $2,260. 
The version that includes all 
components is $4,325.

PRODUCT DELIVERY METHODS:
■✔    On-Premises
■✔    SaaS
■✔    Hosted by Vendor

800-739-9998 opt. 1 www.cchgroup.com

CCH, A Wolters Kluwer business — ProSystem fx Practice Management
2011 OVERALL RATING 

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10294034

 BASIC SYSTEM FUNCTIONS

 TIME MANAGEMENT CAPABILITIES

 INVOICING FUNCTIONS

 MANAGEMENT FEATURES

 INTEGRATION & DATA MANAGEMENT

 HELP/SUPPORT

Don’t miss these Online Exclusive 
articles from CPA Practice Advisor
Why Firms Must Advance 
Women
By Monika P. Miles, CPA, ASWA National 
President

Th e next generation of top accounting 
professionals will bear litt le resemblance to 
the male-dominated leadership ranks cur-
rently occupying corner offi  ces, according 
to the recently released 2011 Accounting 
MOVE Project Executive Report (“2011 
Executive Report”), which is available at www.
ASWA.org. Since over half of today’s 
accounting grads are women, public 
accounting fi rms must rapidly realign profes-
sional development programs. If they do 
not, fi rms simply cannot remain competitive 
and will not have enough partners for an 
orderly transition when baby boomers are 
ready to retire.

The American Society of Women 
Accountants (ASWA) partnered with 
strategic communication fi rm Wilson-Taylor 
Associates, Inc., the American Woman’s 
Society of Certifi ed Public Accountants 
(AWSCPA), Moss Adams, and Rothstein 
Kass to produce Th e 2011 Accounting MOVE 
Project Executive Report. The MOVE 
methodology pivots on four factors — 

money, opportunity, vital supports for work/
life balance, and entrepreneurship — proven 
to advance women in the workplace.

Th e report provides new and compelling 
reasons why career advancement for women 
of all ages must be actively cultivated in order 
for accounting fi rms to stay competitive. Th e 
report then provides useful recommenda-
tions and best practices to recruit, retain and 
promote women in accounting.

Read more about the focus of, research 
behind and highlights of this report at www.
CPAPracticeAdvisor.com/10296443.

MARKETINGWORKS
How to Supersize a Happy 
Meal Firm Bio 
By Scott  H. Cytron, ABC

How do you make a silk purse out of a 
sow’s ear? Said another way, how can you 
transform the tried-and-true fi rm bio into 
something more than a ho-hum template 
piece of writing that resonates with clients 
and prospects?

A recent experience with a fi rm wanting 
me to rewrite bios for its partners got me 
thinking about all the creative ways to take a 
bio that is a Happy Meal, at best, and make 

it supersized. No matt er what size fi rm you 
are … or what each person may do beyond 
the fi rm’s physical borders, here are a few 
tips:
• Apply themes to our bios
•  Write bios as Q&As or complete the 

sentence
• Get the managing partner’s buy-in
• Don’t forget the goal

Read more about these four tips at www.
CPAPracticeAdvisor.com/10296483.

THE BLEEDING EDGE
The Technology Audit
By Dave McClure

As technology is increasingly woven into 
the fabric of business management and 
operations, it becomes more necessary to 
evaluate technology utilization and prepare 
for management an assessment of the threats 
and opportunities available.

In the area of threats, there is the risk 
involved in an inadequate backup and 
document archiving system. Weak policies 
regarding employee use of company com-
puters can leave the network vulnerable to 
viruses. Unauthorized use of soft ware — 
especially unauthorized soft ware installed 

by employees 
— could subject 

the company to thou-
sands or even millions of 

dollars in fi nes for copyright infringement. 
And these are just the obvious threats.

Opportunities also abound, in reducing 
software licensing costs. In replacing 
expensive laptops with tablets or netbook 
computers. In consolidating printing 
operations. In productivity gains through 
additional training.

So what comprises a technology audit? 
Th ere are seven basic steps:
•  Conduct a security sweep of the network 

and every device att ached to it.
• Audit the soft ware in use by the company.
• Audit the hardware in use by the company.
• Audit the backup systems.
• Audit the document management system.
• Conduct a printer audit.
•  Ensure the company has a strategic 

technology plan.
Read more about these seven steps at 

www.CPAPracticeAdvisor.com/10296488.
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Engagement Products
Bring Workfl ow
Improvement to Firms

E
very fi rm, no matt er the size, 
should be using either an 
e ngagem e n t  (au d i t s , 
review, compilations, etc.) 
or trial balance (write-up 
work) system. In the past, 
engagement and trial bal-
ance software packages 

were “islands” of information that did 
not communicate very well with other 
systems. Th e fi rst integrations were 
with other tax preparation systems. 
Now that improving workflow is a 
major focus of fi rms, the vendors have 
worked to integrate their off erings with 
other products within their own suite 
as well as other third-party applica-
tions. Th is development has greatly 
improved workfl ow over the past few 
years.

Now that the accounting profession 
is starting to understand the pros and 
cons of SaaS, vendors are starting to 
adopt portions of their offerings to 
include SaaS off erings. While there are 
currently only a few vendors that are 
offering true SaaS products in this 
genre, it is inevitable that more will do 
so in the future.

Th is review discusses some of the 
major engagement and trial balance 
packages on the market today, as well 
as a handful of audit and engagement 
tools. All of these systems are great, but 
they are not a right fi t for every fi rm. 
Each fi rm is unique based on the type 
of engagements, number of staff , type 
of clients, number of offi  ces, etc. Th ese 
reviews are designed to be the fi rst step 
in helping you choose the right package 
for your fi rm’s needs. Aft er you have 
read these reviews and are ready to 
select one of these products, the “fun” 
has just begun. Many hours of testing 
and logistics should be involved before 
you make your fi nal decision.

Th e areas addressed in these reviews 
are as follows:

Basic System Functions – What are 
the primary functions of the product? 
Does the product perform all of the 
basic tasks that your fi rm requires?

Engagement Management – How 
does the product allow your fi rm to 
manage engagements and the risks 
associated with each engagement? Each 

fi rm has its own risk management and 
operational procedures. Does the 
product fi t your fi rm?

Workfl ow & Collaboration – What 
type of workflow features does the 
product have? Will the product increase 
your fi rm’s workfl ow enough to justify 
the cost of purchase, set up, integration 
and training?

Integration – Does the product 
integrate with your current soft ware? If 
your firm purchases a particular 
product, will you need to replace other 
products to realize the full potential?

Help & Support – What type of 
support and training is available? Are 
there diff erent options and platforms? 
As most practitioners know, this can be 
the biggest obstacle in gett ing a return 
on your investment when purchasing a 
new soft ware product.

All of the applications reviewed allow 
some type of engagement “templates” 
to be confi gured, although the scope of 

these templates and integration varies 
between the applications. Using tem-
plates can save time sett ing up work-
paper fi les, and can automate many of 
the manual tasks associated with cre-
ating a new fi le.

Good luck, and if you are planning 
on making a switch to one of these 
products this year or have made the 
switch in the past year, we’d love to hear 
about it. Send your comments to 
editor@cpapracticeadvisor.com.    ●

Marty McCutchen, CPA.CITP

REVIEW SECTIONS
BASIC SYSTEM FUNCTIONS

• Installation Ease

•  General Navigation & Ease of Use

• Industry-Specifi c Templates

• Industry-Specifi c Features

• Platform Support

CORE ACCOUNTING 
CAPABILITES

• GL/AP/AR Functionality

• Sales Tax Functionality

• Payroll Functionality

• Audit Trail

• Multi-Currency

• Multiple Language Support

• Multi-Location Support

• Multiple Users

DAY-TO-DAY OPERATIONS
• Sales/Point of Sale/Shipping

•  Customer/Vendor/Employee 

Management

• Inventory/Purchasing

• e-Features

• Remote Access

MANAGEMENT FEATURES
• Dashboard Overviews

• Reporting

• Security Features

• Integration/Import/Export

• Data Transfer

• External Integration

• Online Accountant Transfer Tool

HELP/SUPPORT
• Built-in Support Features

• System Updates

• Support Website/Documentation

• U.S.-Based Support

SUMMARY & PRICING

ENGAGEMENT & TRIAL BALANCE
Reviews For Your Firm

NOW THAT IMPROVING WORKFLOW IS A MAJOR FOCUS OF FIRMS, 

THE VENDORS HAVE WORKED TO INTEGRATE THEIR OFFERINGS 

WITH OTHER PRODUCTS WITHIN THEIR OWN SUITE AS WELL AS 

OTHER THIRD-PARTY APPLICATIONS. THIS DEVELOPMENT HAS 

GREATLY IMPROVED WORKFLOW OVER THE PAST FEW YEARS.

Marty spent 11 years as an auditor at PricewaterhouseCoopers and other 

regional CPA fi rms. In 2006, he founded CPA Service Group, which 

develops SaaS applications for CPA fi rms. In 2008, he started Highterrace, 

developers of custom web-based software applications for all types of com-

mercial business (franchises, manufacturing, energy, learning, accounting, 

etc.). In addition to his software development efforts, Marty continues to 

provide accounting and fi nance consulting services to select clients.

To read the full text of the engagement 
reviews as well as brief write ups on 
the following trial balance products, 
visit www.CPAPracticeAdvisor.
com/10296054 or scan this QR code 
with your smartphone:

 
•  CCH, a Wolters Kluwer business 

— ProSystem fx Trial Balance
•  Pendock Mallorn — Accounting for 

Practitioners
•  Thomson Reuters — Trial Balance CS
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Audits are not the realm of only the Big 4 and other 
very large practices. Many small and mid-sized fi rms 
also off er A&A services to their clients. But audits can 
certainly be complex and labor intensive, not to 
mention the considerable regulatory obligations that 
accompany them. With the right tools and services, 
such as those in this section, even small fi rms and sole 
practitioners have found audit services to be a valuable 
and highly sought aft er off ering.

Audit Confi rmations
www.AuditConfi rmations.com

AuditConfi rmations provides a web-based utility 
for directly verifying an entity’s account balances by 
contacting the institutions, lenders and other organi-
zations that hold the business’ assets and liabilities. 
Because the system uses electronic communication, 
verifi cation and authentication tools instead of relying 
on paper-based processes and mailed forms, the 
program greatly streamlines these tasks, helps increase 
accuracy, and speeds them up dramatically.

AuditConfi rmations is designed to give audit teams 
these productivity benefits, while also providing 
security features that ensure sign-off s come from 
appropriate authorities at the third-party banks and 

institutions. Instead of relying upon name and contact 
information provided by the organization/client being 
audited, the offi  cials are identifi ed, prequalifi ed and 
verifi ed by AuditConfi rmations, and must register 
and authenticate their own account with the online 
system. Th is helps to reduce unoffi  cial sign-off s, one 
of the most frequent methods of confi rmation fraud. 
Th e system includes collaboration tools and functions 
for tracking the status of confi rmations.

Capital Confi rmation
www.Confi rmation.com

Capital Confi rmation was the fi rst to develop a 
secure electronic confi rmation service, is used by most 
financial institutions in the United States and is 
endorsed by the American Bankers Association. Th e 
system provides an alternative to the formerly 
labor- and paper-intensive process of account balance 
confi rmation that increases the accuracy and effi  ciency 
of audit teams.

Prior to electronic confi rmations, the methods used 
during audits were more at risk for fraud, and resulted 
in notable cases of fraud such as those at Parmalat, 
CF Foods, HealthSouth and others, where unauthor-
ized persons within fi nancial institutions used by those 

companies were able to certify bogus accounts and 
balances. With services such as Confi rmation.com 
from Capital Confi rmation, however, only authenti-
cated offi  cials at banks are able to respond to confi rma-
tion requests, and Capital Confi rmation guarantees 
that these offi  cials are authorized to represent, report 
and make such confi rmations.

In addition to the security and assurance off ered 
by Confi rmation.com, the electronic confi rmation 
process also reduces the average time that auditors 
wait for a confi rmation request from more than a week 
to about two days, which signifi cantly improves the 
productivity of audit engagements and also provides 
the benefi ts of a paperless engagement. Confi rmation.
com was a recipient of a 2009 Tax & Accounting 
Technology Innovation Award from CPA Practice 
Advisor.

CaseWare IDEA
www.CaseWare.com

CaseWare is a well-known developer of technolo-
gies that enhance the management processes involved 
in auditing, fi nancial compliance, risk assessment, and 
time and project management. Designed by auditors 
for auditors, the vendor’s IDEA system offers 
advanced fi nancial data 
analysis features that 
help mitigate fraud and 
ensure data integrity.

Specialized Tools Aid in Audit Engagements
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BEST FIRM FIT
Firms that utilize PPC Practice 
Aids should consider this product. 
Th e seamless integration with the 
PPC Practice Aids will allow for 
increased productivity and quality 
during the execution of engage-
ment tasks.

STRENGTHS
•  Integration with PPC Practice 

Aids
•  Integration with other Th omson 

Reuters products, including 

document management and tax 
applications

• Web hosted version available

POTENTIAL LIMITATIONS
•  User interface & workfl ow may 

have a longer learning curve than 
some other applications

SUMMARY & PRICING
Engagement CS is a full-featured 
product that off ers some robust 
workflow/integration tools. If 
your firm is interested in inte-

grating its engagement product 
with other products in the fi rm, 
Engagement CS needs to be 
researched. The distinguishing 
feature of this product is the 
integration with PPC Practice 
Aids. For fi rms using PPC Practice 
Aids, I recommend a close look at 
this product.

 
PRODUCT DELIVERY METHODS:
■✔    On-Premises
■✔    SaaS
■✔    Hosted by Vendor

800-968-8900 CS.ThomsonReuters.com

Thomson Reuters — Engagement CS
2011 OVERALL RATING 

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10290921

 BASIC SYSTEM FUNCTIONS

 ENGAGEMENT MANAGEMENT

 WORKFLOW & COLLABORATION

 INTEGRATION/IMPORT/EXPORT

 HELP/SUPPORT
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BEST FIRM FIT
Firms that are trying to maximize 
overall engagement effi  ciency with 
integration with other CCH and 
third-party applications.

STRENGTHS
•  Most intuitive user interface of 

products reviewed
•  Integration with other CCH & 

third-party fi rm management & 
workfl ow applications

•  Web hosting available through 
third-party partnership

•  Integration with CCH practice 
aids & reference materials

POTENTIAL LIMITATIONS
•  Users of PPC Practice Aids will 

have to manually update check-
lists stored in ProSystem fx 
Engagement.

SUMMARY & PRICING
ProSystem fx Engagement is a 
full-featured product that off ers 
some robust workfl ow/integration 
tools. For fi rms who are interested 
in integrating their engagement 
application with other CCH 
products, this product should 
definitely be investigated. This 
application has particularly strong 

integration w ith the CCH 
Knowledge Based Audits practice 
aids and ProSystem fx Knowledge 
Coach, and fi rms using these tools 
will fi nd that the integration with 
these tools is excellent. Initial 
purchase of ProSystem fx Engage-
ment and Trial Balance for a single 
user is $1,520; additional licenses 
cost $640 each.

PRODUCT DELIVERY METHODS:
■✔    On-Premises
■  SaaS
■✔    Hosted by Vendor

800-739-9998 CCHGroup.com

CCH, a Wolters Kluwer business — ProSystem fx Engagement
2011 OVERALL RATING 

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10290918

 BASIC SYSTEM FUNCTIONS

 ENGAGEMENT MANAGEMENT

 WORKFLOW & COLLABORATION

 INTEGRATION/IMPORT/EXPORT

 HELP/SUPPORT

IDEA includes features similar to an audit trail, 
with tools that automatically track and record the 
nature of changes made within a database, from 
transactional information to user IDs. Th e system 
allows data to be imported and exported into all 
common business formats, enabling it to be used with 
most ERP and accounting systems. It off ers free-form 
search that can look across millions of records in 
seconds, and then allows comparison and consolida-
tion of data from fi les from various sources to help 
fi nd anomalies, and eliminate gaps and duplicates.

Th e system’s reporting features provide deep data 
analysis, continuous auditing, travel and expense 
auditing, systematic soft ware selection tools, and a 
proposal ranking matrix. It includes pre-built tests 
and reports for business fi nancials, including GL, AR, 
AP, inventory and fi xed assets, as well as functions for 
managing SAS 99 requirements.

ReInvent Data
www.topcaats.com

Th e TopCAATs system from ReInvent Data is an 
Excel add-on that includes more than 130 audit and 
accounting focused tools and features that help 
streamline and automate processes and testing 
functions.

The system’s features are available in a toolbar 
ribbon that integrates into the Excel interface, and 
includes functions for formatt ing by number, date or 
currency, as well as for manipulating text, merging, 
inserting borders, adding ticks or crosses, and various 
sampling options. Data analysis capabilities include 
the ability to easily join and append sheets, re-age 
listings, produce quick and advanced summaries, 
perform ledger splits, identify gaps and duplicates, 
and process analytical reviews.

TopCAATs has dozens of pre-built tools, guides 
and reports, including testing of all data, as opposed 
to sampling. Tests that can be performed within the 
system include Benford’s testing, Gap/Duplicate 
detection and Monetary Unit testing. Th ese tools and 
the program’s additional features can be customized 
to the workfl ow processes of audit teams and fi rms, 
thereby helping to standardize audit engagements.

Thomson Reuters — 
PPC SMART Audit Suite
PPC.ThomsonReuters.com

Th e PPC brand has long been a familiar name to 
auditors, with a suite of products and associated guides 
and tools for A&A engagements. In addition to 
integration with the various PPC tools for Checkpoint, 

practice management, workpapers, interactive disclo-
sure libraries and an engagement lett er generator, the 
PPC SMART Practice Aids modules include the 
Guide to Audit Risk Assessment, Internal Control, 
Disclosure, Field Work and Single Audit.

Th e Field Work utility is the newest addition to the 
suite, giving users the ability to plan and execute an 
entire audit, with greater control over processes, 
efficiency and workflow. This tool brings PPC’s 
SMART “decision support” capabilities to all audit 
functions, enabling data sharing between all of the 
practice aids, the ability to add integrated and linked 
workpaper references to any document, a Navigator 
feature that guides staff  through engagement pro-
cesses, and an Engagement Dashboard that gives an 
overview of the entire audit and for each area of the 
audit.

Th e other tools in the SMART Audit Suite include 
Risk Assessment, which helps audit management 
identify risks and complete planning forms, while 
providing a suggested audit program; the Internal 
Control system guides users through the steps 
required for evaluating internal control over fi nancial 
reporting; the Disclosure and IFRS Disclosure 
Modules, which offer structure and guidance for 
preparing disclosure checklists and reporting; and 
the Single Audit system, a tool that automates complex 
and highly scrutinized single audit engagements.
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CONTINUED ON PAGE 16
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Technical Financial
Solutions
www.tfsus.com

IT-related controls testing can be one of the most 
challenging aspects of audit engagements, especially 
for smaller practices without extensive IT support. 
Th at’s where Technical Financial Solutions comes in, 
off ering various services that aid professional fi rms 
during audits.

The company’s primary focus is on testing of 
general controls, application controls and key reports, 
and it has developed a proprietary audit program that 
covers all four ITGC categories based on COBIT 
control objectives, as well as testing of A133 related 
controls. Th rough TFS’ High Tech Act Audit Services, 
the vendor also off ers security frameworks that comply 
with HIPAA and the Health Information Technology 
for Economic and Clinical Health Act, including gap 
analysis and audit control testing, vulnerability 
assessment and management, and management 
reporting.

TFS acts as a consulting partner on audits, pro-

viding expert fi nancial IT staff  that work with the fi rm. 
Additional services off ered by TFS include SAS 70 
and SSAE16 audit assistance, process documentation, 
data analysis services and IT audit training options.

AverQ
www.averq.com

Increasing regulatory oversight of audits has led to 
a greater demand for collaboration during audit 
processes, in order to ensure more comprehensive 
access to data by the audit fi rm. With the right tech-
nologies assisting in this collaboration, fi rms can 
reduce many redundancies, increase effi  ciency, and 
decrease defi ciencies and restatements.

Th e on-demand, web-based audit tools from AverQ 
provide an integrated financial audit management 
solution designed to allow auditors and their clients to 
work together more eff ectively using a secure, subscrip-
tion-based service. Since the program is online, it allows 
for quick deployment and remote access to always-live 
data by both the audit fi rm and company, which aren’t 
available via traditional workpaper programs or the use 
of email and client portals.

Additional benefi ts of AverQ include the ability to 
streamline knowledge transfer and training, and a 
more eff ective internal quality control process. As a 
result, AverQ allows firms to work more quickly, 

eff ectively and accurately, while maintaining compli-
ance with audit standards such as the PCAOB’s Audit 
Standard 5.

Amelio
http://amelio.hkmpt.com

Th e Amelio system from HKMP Technologies 
provides an automated, web-based solution for cre-
ating dynamically linked compliance forms and 
checklists, including forms created in-house or 
obtained from other content providers.

With these enhanced checklists and forms, the 
system helps ensure reliable processes that are con-
sistent and effi  cient, and since it is an online applica-
tion, its digital environment acts as a centralized 
storage and management location for all documents 
and data, thereby supporting a paperless engagement 
and allowing for simplifi ed reporting and data mining.

Amelio’s management functions also off er auto-
matic population of redundant data across all related 
forms, and provides multi-level and even form-specifi c 
user access security. Th e system allows grouping of 
related forms using a unique, logic-based form design 
that allows forms to become adaptable to fi rm and 
client needs. Client collaboration features enable 
external users to fi ll out forms via a portal or via a 
secure email delivery and import utility.
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BEST FIRM FIT:
Firms that are looking to gain 
significant efficiencies in their 
fi nancial reporting (no matt er the 
size of the fi rm).

STRENGTHS
•  User interface & intuitive work-

fl ow
•  Strong f inancial reporting 

module
•  SmartSync’s fast “real-time” 

collaboration

POTENTIAL LIMITATIONS:
•  No web hosted version currently 

available

SUMMARY & PRICING
CaseWare Working Papers is a 

full-featured product with a great 
fi nancial reporting package. Th e 
system is best suited to a fi rm that 
is interested in streamlining their 
engagement processes, especially 
the fi nancial reporting process. 
Most fi rms will say they want to 
save time, but to realize the 
potential of this product, firms 
must be willing to invest time in 
the less busy times of the year to 
set up the product to their 
reporting specifi cations or license 
the GAAP or IFRS Financials 
Templates, which gets users up 
and running in a far shorter time 
while allowing them to set fi rm-
wide standards. License pricing 
for accounting fi rms for CaseWare 
Working Papers is $500 for a 

single-user license. A license for 
up to fi ve users is $1,500. Addi-
tional users can be added to the 
fi ve-user license for $290 per user. 
CaseView is included with 
Working Papers. Connector is an 
optional add-on to Working 
Papers, and is available for an extra 
$60 per user. Th is license pricing 
refl ects the accounting fi rm dis-
count. Licenses renew annually at 
50% of license value.

PRODUCT DELIVERY METHODS:
■✔    On-Premises
■  SaaS
■  Hosted by Vendor

800-267-1317 www.caseware.com

CaseWare International Inc — CaseWare Working Papers 2011
2011 OVERALL RATING 

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10290914

 BASIC SYSTEM FUNCTIONS

 ENGAGEMENT MANAGEMENT

 WORKFLOW & COLLABORATION

 INTEGRATION/IMPORT/EXPORT

 HELP/SUPPORT

CONTINUED FROM PAGE 15
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II fi rst heard this phrase growing up around a couple 
of entrepreneurs/accountants — my parents and 
grandparents. My grandparents always had their own 
company. Granddad was the salesmen and grandma 
was the accountant. My parents were the same except 
Dad was more product visionary than sales and mom 
was the back offi  ce, including accounting. Th ey all 
understood how to manage cash.

In fact, you don’t start multiple businesses during 
your life unless you understand how to manage cash. 
Th is was the root of success for both my grandparents 
and parents. Stretching out payables and pulling in 
receivables is not something they were taught. It was 
something they experienced. I think this is true for 
everyone. Th ink about it: How well did you under-
stand managing cash before you needed to worry 
about making payments next week? What 
about your clients? And they probably don’t 
even have an accounting degree or any training 
in accounting.

Even though I heard this adage over and over as 
a kid, and received a quantitative economics degree 
and worked for PriceWaterhouse as an accountant, 
I didn’t understand how to do this well until I 
experienced it fi rsthand, when I started PayCycle. 
Th at’s when the conversations from the dinner table 
came to be front of mind. Reviewing the weekly check 
run always involved more complexity than I imag-
ined. Questions such as whom do I pay this week? 
Who got paid recently? What does the contract say? 
Does my team want me to pay this vendor? What 

money is coming in next week? Why hasn’t that 
customer paid me? How confi dent am I that the 
money will come in? I could go on and on, but you 
get the drift . I had to experience it to understand all 
the idiosyncrasies.

So as you think about budgeting and forecasting, 
I would encourage you to think more about the tools 
you use to manage cash. When I talk with accoun-
tants, I often hear about the piecing together of 
multiple systems — using spreadsheets, online 
banking, accounting soft ware and sticky notes, to 
name a few. And yet, if the most important thing is 
cash, shouldn’t the business use a sophisticated 
approach to managing it?

Th is may sound sacrilegious, but I never log in to 
our accounting soft ware. Th at’s the job of my con-
troller. Granted, our business is a bit more compli-
cated than most and warrants a full-time controller, 
but when I talked to my dad about running his 
business it was the same. As I talk to more and more 
small businesses, it’s clear that business owners look 
at the P&L and balance sheet infrequently. But we 
look at cash daily. What tools are you giving them to 
help them manage cash?

When I think back to the conversations at the 

dinner table, managing cash was a team eff ort. It 
included my parents and grandparents, staff  in the 
offi  ce, remote accountants, vendors, and customers. 
It was something that was done on Saturdays or aft er 
hours. Interestingly enough, I have noticed that most 
of the email invoices we receive are coming in aft er 
hours or on the weekend. Some things don’t change.

Small business owners are busy building their 
business during the work day/week, but they are 
busy managing their business at night and on week-
ends. As their accountant, anything you can do to 
help them be more effi  cient will improve their results, 
let alone their loyalty to you. As I said, I believe 
managing cash is a team effort, and you the 

accountant are an integral part of the team.
So think about the tools you are using to manage 

your cash. Would these same tools help your cus-
tomers bett er manage their cash? Are you satisfi ed 
with the tools you use? If not, take a look on the 
Internet and see what tools are available. Check out 
your bank, and look at the app store for your 
accounting application. Th ese tools exist.

Good luck building your own kingdom, where you 
can be crowned as the King/Queen of Cash!  

Rene Lacerte

Mr. Lacerte is CEO and Founder of Bill.com and the former 

CEO and co-founder of PayCycle. As a third-generation 

entrepreneur building solutions for accountants, he is 

uniquely qualifi ed to bring insights from an entrepreneur’s 

and accountant’s perspective. He can be contacted at rene.

lacerte@CPAPracticeAdvisor.com.

I BELIEVE MANAGING CASH IS A TEAM EFFORT, AND YOU THE ACCOUNTANT 

ARE AN INTEGRAL PART OF THE TEAM.

Rule #1: Cash is King

BUSINESS IN PRACTICE
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TIPS & TRICKS

5 Reasons Not to Block Social Media at Work

Isaac M. O’Bannon, 
Technology Editor

Isaac is the Technology Editor for CPA Practice 

Advisor, having joined the publication in June 

2002. Through his experience in the areas 

of consumer and professional-level software 

and peripherals, as well as knowledge of the 

public accounting fi eld, he provides reviews 

of technologies used by accountants and 

their business clients as well as contributing 

a regular column that provides helpful 

information that ranges from improving search 

techniques, when to upgrade a computer and 

computing security issues. He can be reached 

at isaac.obannon@CPAPracticeAdvisor.com.

TTh e dilemma regarding Internet usage 
by employees during work hours has 
long been one of discussion by business 
owners, human resources professionals, 
IT professionals and staff . During the 
late 1990s, the concern was largely that 
of distrust over the new technology and 
countless dramatized stories about 
employers using their computers to 
access pornography, gambling and other 
inappropriate content.

By the middle of the fi rst decade of 
the 21st Century (did we ever come up 
with a term for it, or are we going to call 
it the “Aughts” again?), with the widespread 
adoption of high-speed internet access 
at most businesses, this concern had 
narrowed more specifi cally on produc-
tivity issues, such as will employees waste 
all of their time on shopping, gaming 
and other useless websites? And, well, 
porn and gambling were still a lingering 
concern.

So now here we are in 2011, and the 
issue of internet usage in the workplace 
is still a topic of managerial discussion. 
Now, however, it is squarely focused on 
social media, particularly Facebook and 
Twitt er. As with earlier years and concerns, 
some managers are looking at curtailing 
their employees’ use of the internet, 
hoping to prevent their staff  from falling 
off  of that proverbial productivity cliff .

Here are a few reasons I believe that 
blocking or limiting such sites may be 
counterproductive for your practice and 
many other businesses:

1 Social media can be good for your 
business and your employee’s 
morale. Th is depends on the nature 

of the business, but for professional services 
fi rms like tax and accounting offi  ces, it’s 
likely that every member (or almost every 
member) of your staff  is a professional or 
paraprofessional. As such, they have 
specialties that can be touted on your fi rm’s 
Facebook page or tweeted about. And 
since social media is something that some 
people “get” more inherently than others, 
allowing staff  to post business-appropriate 
messages is a good way to fi nd your fi rm’s 
social media “champion.”

2Blocking websites can foster a 
feeling of distrust. Most businesses, 
particularly accounting and fi nancial 

services fi rms, hire people they believe 
they can trust. With client security such 
an important issue, this is imperative. And 
while there is inevitably the occasional 
employee who turns into something 
less-than-hoped-for or worse, the percep-
tion that an employee is trusted by their 
boss is one of the most powerful loyalty-
building traits in a manager.

3Blocking websites may not be 
eff ective anyway. Facebook users 
can now reply by email to messages, 

and savvy users may be able to fi nd a way 
around your blocking strategies.

4 Everybody’s got a smartphone 
these days. According to an April 
report by Millennial Media (www.

millennialmedia.com/2011/05), the top 
20 selling mobile phones are now 
smartphones. So with full internet con-
nectivity and access to social media and 
other apps, disabling use on the desktop 
may not have much of an eff ect anyway. 
And for younger users (under 25), mobile 
devices are oft en the preferred method of 
social media interaction.

5 Th e bott om line. You are running 
a business, of course, not a feel-good-
about-your-manager morale or 

self-worth-building nonprofit, so the 

bott om line is the bott om line. Will blocking 
social media make your employees more 
productive? Will allowing them access to 
it make them more productive?

As with studies that looked into other 
forms of internet usage in the past 15 years, 
the deciding factor is usually with the 
individual staff  members and their tenden-
cies to addictive behavior. And as in years 
past, many business management gurus 
recommend setting semi-formal, yet 
fl exible, internet policies for staff , including 
reminding them to limit non-business 
related internet and social media activities. 
But the occasional Facebook post, tweet 
or text is no more productivity draining 
than grabbing a morning coff ee or chatt ing 
with fellow employees for a few minutes.

Not to mention, smartphones and the 
increase in remote access, is likely resulting 
in your staff  checking on work email and 
other issues during their personal time. 
It’s a minor trade-off  that results in a litt le 
of their private life reaching into their 
workday, and vice versa. As the manager, 
owner or partner, you are the one who 
sets productivity goals and expectations 
for your staff , so you are the one who will 
know if someone is lagging, for whatever 
reason. If they are performing as expected 
or bett er, then they are successfully balancing 
this trade-off .   

SECURITY TIP: BE SKEPTICAL OF SHORTENED URLS
They are everywhere, especially on social networking sites, blog posts and other 
online news sources. But what you can’t see can hurt you and your computer. There 
are many versions of web-address shortening tools out there (TinyURL, Bit.ly, Ow.ly, 
etc.), and they are defi nitely useful resources, since some websites have monstrously 
long URLs. For the most part, the tools are offered by legitimate companies. Some are 
even built into apps like TweetDeck and HootSuite.

The potential problem is this: There’s no way of really knowing where that link 
is going to take you. While the full browser version of Facebook at least offers the 
headline from the original article and the real source, it’s not foolproof, and tweets 
offer pretty much zero ability to scrutinize where the link will take you. It could 
be to the site mentioned in the post, or it could be to a spam site or worse. I do 
occasionally include shortened URLs, but my policy on clicking on them is entirely 
based on whether I actually know the person who posted it. That’s not foolproof 
either, since emails and Facebook posts often get scammed, but it’s better than 
nothing.

For your information, you can shorten the URLs for many websites, including 
ours, by removing all but the main site name and an ID number at the end of the 
address. For instance, the long web address for this article can be shortened to  
www.cpapracticeadvisor.com/10278893. It’s not as short as a TinyURL, but it at least 
keeps the name of the website obvious to potential clickers.

FOR MORE SOCIAL MEDIA TIPS 
FOR YOUR PRACTICE, SEE:

6 Pointers for Your Firm’s Social 

Media Strategy

www.cpapracticeadvisor.com/

10243408

Leveraging Social Media to Build 

Your Business

www.cpapracticeadvisor.com/ 

10268415
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It’s no secret that technology is a critical 

component of our lives, both professionally 

and personally. It’s everywhere we turn. For 

small businesses (and even for most of us 

in our personal lives), keeping up with ever-

changing trends and identifying the tools and 

products that will actually help us become more 

effi cient and effective can be a major challenge. 

Most small businesses don’t have a dedicated 

IT staff to advise them on their use of technology 

(although, some may have kids who try to steer 

them in the right direction on the technology 

they use in their personal lives).

As most of you know, these small businesses 

will often turn to their most trusted business advisor 

for help — you, their professional accountant. And 

this makes sense, especially in areas that relate to 

the technology used for managing the business 

and its fi nancial processes. Keeping up with the 

technology you use in your own fi rm can present 

its own share of struggles and efforts. Add to 

that the task of keeping up with the technological 

needs of clients in diverse industries, and you 

may start to feel a little overwhelmed.

This advisory role does have its advantages, 

though, especially since you have a vested interest 

in the success of your small business clients. 

If you can point them in the right direction and 

help them properly implement the systems 

and technology they use on a daily basis, you 

and your clients will both realize the benefi ts. 

This equates to better accuracy with fi nancials 

and bookkeeping, less time with write-up and 

reconciliation work, and more streamlined 

processes and effi ciencies.

The 2011 Accountant’s Technology & Services 

Guide is just one of many resources CPA Practice 

Advisor offers to assist you in the technology 

maze. This comprehensive guide features 

categorized information on client-side and fi rm-

focused software, online programs, services 

and other technologies. CPA Practice Advisor 

is your source for the technology information 

you need to help your clients and your own fi rm 

be more productive and profi table. ■

In Search of Technology for Your Firm or Your Clients?
The 2011 Accountant’s Technology & Services Guide Can Help
By Melody Steelman, Associate Publisher/Managing Editor

20112011
ACCOUNTANT’S       ACCOUNTANT’S       
TECHNOLOGYTECHNOLOGY

& SERVICES& SERVICES
GUIDEGUIDE
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The Accountant-Centric cloud
simply does more.

The Accountant-Centric cloud
simply does more.

The Accountant-Centric cloud
simply does more.

Our Accountant-Centric Solu�ons
Accoun�ng Relief
Winner, 2010 CPATA Innova�on Award
The only comprehensive cloud accoun�ng solu�on that includes 
write-up and trial balance for your firm and bookkeeping for your 
clients. Unlimited use for only $1495 for a full year. 

Payroll Relief
Winner, 2004 CPATA Innova�on Award
Performs complete payroll processing, including direct deposit, tax 
deposits, e-filing, and all compliance, to make payroll processing 
faster, easier, and more profitable than ever. A full year of 
unlimited payroll processing for only $997.

CyberCabinet
Winner, CPATA Readers’ Choice Award
Save �me and money while enhancing client sa�sfac�on
with our online document management system and portal.
Only $495 per year.

Website Relief
The first website builder created for accountants. Also includes a 
full–featured Web portal for your firm on which to build your 
online presence. Only $595 per year.

“AccountantsWorld has long been a path-breaker 
in the world of cloud compu�ng so�ware 

designed specifically for accountants.”
~ Accoun�ng Today

Not all clouds are created equal.
Today, there are cloud-based solu�ons everywhere. 
So how do you choose? Look for those that help you 
overcome key challenges in your prac�ce and create
new opportuni�es for growth.
Only Accountant-Centric cloud solu�ons from 
AccountantsWorld are created from the ground up 
to harness the full power of the Internet. Plus, they 
let you work in collabora�on with your clients while 
you remain in control.

What can Accountant-Centric solu�ons do
for my prac�ce?
With the Accountant-Centric cloud, you can:

Stop clients from making bookkeeping errors
Eliminate cumbersome file transfers
Provide secure online storage of all documents
Minimize the cost and hassle of prin�ng and mailing 
tax returns, financials, and other finished documents
Make payroll processing highly profitable and 
hassle-free by completely elimina�ng compliance 
headaches
Become a virtual CFO for your clients

�
�
�
�

�

�

Take your prac�ce to new heights with the
Accountant-Centric cloud from AccountantsWorld.

Call 888-999-1366
Visit AccountantsWorld.com
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1099/W-2
1099 Pro, Inc.
818-737-2337

Advanced Micro Solutions, Inc
1099-Etc
800-536-1099
Tech Support: 405-340-0697
www.1099-etc.com
$75 - $405
1099-Etc prepares W-2s, W-2Cs, W-3s, W-3Cs, 1042Ss, W2-Gs 
and the 1099 family of forms. The W-2/1099 Forms module 
has an easy-to-use, menu-driven format to simplify the 
selection of payers and forms. Easily import from Excel, 
QuickBooks and other formats. Laser-generated printing on 
plain paper is optional for HP-compatible laser printers (and 
non HP-compatible laser printers via print preview feature). 
Prints or creates PDF files for client letters, recipient lists, 
mailing labels or forms. Network and multiple PC installation 
included (site license applies). W-2s and 1099s can be e-filed 
using either E-File Direct (creates a file to upload to the IRS/
SSA via the Internet) or E-Filing Services (files data via a 
third-party and can also outsource year-end printing and 
mailing of recipient copies). Free customer support is available 
Monday through Friday 8 a.m. to 6 p.m. CT. In January and 
April, hours are extended to 7 p.m. and Saturdays 10 a.m. to 
4 p.m. CT. Download a FREE DEMO from our website!

CheckMark, Inc.
CheckMark Forms 1099 Software
800-444-9922
www.checkmark.com 

EG Systems, Inc.
The W-2/1099 Filer
800-264-3155
www.w21099.com

FormMagic.com
888-746-0440

Greatland Corporation
Complete W-2 & 1099 reporting products and services
800-968-1099
www.Greatland.com

Professional Automation Services, Inc.
Diskfiler
800-748-1934
www.proautomation.com
Price varies on quantity

REAL BUSINESS SOLUTIONS, INC. 
W2 Mate, Software for filing & printing
W2 and 1099 Forms
800-507-1992
Tech Support: 708-590-6376
www.W2Mate.com
Real Business Solutions is an industry leader in providing 
1099 software, W2 and payroll software solutions to businesses 
and accounting professionals. W2 Mate software offers support 
for paperless (electronic) and paper (print) of W-2 Forms, and 
most popular 1099 Forms including 1099-MISC, 1099-INT, 
1099-DIV, 1099-R and many more. W2 Mate supports printing 
both on pre-printed forms and on blank paper. W2 Mate 
eliminates the need for buying W2 Forms (Copy A) and W3 
by printing SSA-approved substitutes for these forms on plain 
white paper. W2 Mate also supports electronic W2 Filing 
through SSA (BSO) and 1099 E-Filing through IRS (FIRE). 
W2 Mate imports W2 and 1099 data directly from most 
popular accounting applications including QuickBooks, 
Peachtree, Microsoft Dynamics, Sage DacEasy and from CSV 
format. Payroll Mate is a complete in-house automated payroll 
processing software with built-in functions that allow users 
to enter employee accrual and time data, add customized 
payroll deductions, income, tax categories, and other payroll-
related information, with the software performing all calcula-
tion tasks on payday.
To download a free demo please go www.w2mate.com

SPOKANE COMPUTER INC
MAG-FILER®
866-440-5471
Tech Support: 866-440-5471 X2
magfiler.spokanecomputer.com
MAG-FILER has a 24 year history with NO IRS Penalties to 
Any Client – EVER. Fully featured and data secured, it has 
been the Secure Choice in IRS/SSA filing. No one has been 
serving this industry longer or more successfully than MAG-
FILER. 
ONE program does ALL – network/local installs, imports, 
prints, TIN match, and E-Files. 
•  Processes IRS Forms 1097, 1098, 1099, 3921, 3922, 5498, 

8935, W-2G, 1042S and W-2/W-3  
• Annually updated to IRS and SSA specifications 
•  No limit on the number of company or recipient data entered
•  Flexible import options from Excel, CSV, Tab, QuickBooks, 

or other text files 
• Data verification to IRS standards 
•  Secured Data using locked MS Access data files 
• Transfer of previous year data 
• Print to blank paper or pre-printed forms
• Truncate SSN’s on recipient 1099 forms printing
• E-mail recipient forms 1099-MISC 
• Federal 1099/W2 and W-2 State E-filing 
•  Condenses hundreds of separate payer files into a single IRS/

SSA file Upload
•  E-file 1099 corrections/additions for current and previous 

years
• View IRS/SSA files for format checking 
• IRS TIN/Name verification 
• Complimentary technical support. 

MAG-FILER is an end-of-year utility program and your data 
never leaves your network until you post to the IRS/SSA. 
E-Filing services are available for data entry/import, print, 
mail, and E-File. Download our FREE Demo for review or 
early entry of data that can be transferred to MAG-FILER’s 
current tax year program.

Thomson Reuters
ONESOURCE Tax Information Reporting
888-706-1041
onesource.thomsonreuters.com/tax-information-reporting

ACCOUNT RECONCILIATION 
SOFTWARE

BlackLine Systems
BlackLine Financial Close Software Suite
818-223-9008
www.blackline.com
BlackLine Systems suite of financial software applications 
automates the entire financial close process.  
Spreadsheets can be full of hidden, costly mistakes.  The 
BlackLine Financial Close Software Suite automates and virtually 
eliminates time-consuming, traditionally manual, spreadsheet-driven 
accounting processes for staff in finance and compliance depart-
ments in companies of all sizes.  The BlackLine suite includes 
modules for Balance Sheet Account Reconciliations, Task 
Management, Journal Entry, Transaction Matching, Variance 
Analysis and Consolidation Integrity Manager.
BlackLine software applications complement existing Enterprise 
Performance Management (EPM), Governance Risk and Compli-
ance (GRC) and Enterprise Resource Planning (ERP) systems.  
BlackLine offers clients its enterprise-class software in a simple 
and secure OnDemand/SaaS platform.

ACCOUNTING
AccountMate Software Corp
AccountMate 8 for SQL
800-877-8896
www.accountmate.com

AccountantsWorld
Accounting Relief
888-999-1366
www.AccountantsWorld.com/AR
Accounting Relief –first fully integrated cloud computing 
system for professional accounting.
Winner of the 2010 Innovation Award from CPA Practice 
Advisor, Accounting Relief is the first fully integrated cloud 
computing system for professional accounting. The system 
includes bookkeeping, trial balance, write-up, and financial 
statements, all in one package.  In addition, it lets you work 
collaboratively with your clients while you remain in full 
command, serving as a project leader and a coach. You define 
what tasks each client can (and cannot) do, and give them 
access only to the functions they can perform.
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The result?  You’re able to minimize client errors in bookkeeping, 
eliminate cumbersome file transfers, and get rid of supporting 
multiple versions of num erous accounting applications. By 
offering everything you need for client accounting in one 
integrated system. Accounting Relief improves your processes 
and workflow to eliminate hidden inefficiencies in your 
accounting practice and boost your bottom line.

CheckMark, Inc.
CheckMark MultiLedger Integrated Accounting Software
800-444-9922
www.checkmark.com

eTEK International, Inc.
eTEK Accounting
800-888-6894
Tech Support: 888-243-5007
www.etek.net
Founded in 1998, eTEK is an independent software development 
corporation based in Colorado, with offices in New York, 
Texas, Arizona and California. The company specializes in 
traditional LAN-based and web-based, open source accounting 
and business management systems. Sold increasingly as 
web-based “software as a service” (SaaS) subscriptions, eTEK
systems integrate directly with modern versions of Microsoft 
Office, Microsoft BackOffice, and Microsoft SQL Server. The 
company specializes in several key industries including: 
multi-warehouse durable goods manufacturers & distributors, 
mid-sized multi-company/multi-divisional service organiza-
tions, as well as construction and project-oriented consulting 
services. Significant recent expansions have broadened the 
business to include smaller government & not-for-profit 
organizations. 
eTEK’s product line includes a broad range of accounting, 
payroll and HR applications that can be purchased in various 
integrated combinations as needed. Specific applications 
include: General Ledger, Budgeting, Financial Reporting, 
Cash Management, Accounts Payable, Accounts Receivable, 
Contact Management (CRM), Multi-State Payroll, Human 
Resources, Job Cost (including A.I.A. Billing and Estimating), 
and Supply Chain Management (including Sales/Work Orders, 
On-Line Purchasing, & Inventory Management). Unlike most 
“off-the-shelf” software vendors, eTEK offers customers the 
ability to tailor their software to meet their own specialized, 
unique requirements. 
Custom modifications made by eTEK become an integral part 
of the customer’s fully warranted license and support agreement. 
Tech support is provided directly by full-time eTEK employees, 
and is not outsourced to 3rd party reseller organizations. As 
a result, the company has achieved an outstanding reputation 
for quality support and service, as independently confirmed 
by numerous “Gold Star” Awards as an accredited A+ Rated 
Better Business Bureau company.

Industry Specific Software, Inc. (ISS)
ISS Construction Manager
800-735-6176
www.iss-software.com

Open Systems, Inc.
TRAVERSE 
800-328-2276
www.osas.com

Passport Software Inc.
Passport Business Solutionstm 
800-969-7900
Tech Support:  800-969-7900 x124
www.pass-port.com
Price upon request
Passport Business Solutionstm (PBStm) is a fully integrated accounting 
and business software solution for small to medium sized businesses 
designed to provide greater control over company operations and 
profitability. PBStm offers strong transactions trails, multi-year 
general ledger capability that provides in-depth analysis and 
comparisons, multi-company consolidation, versatile reporting 
and data import/export options and multiple levels of security.  
PBStm will allow you to implement all appropriate GAAP standards 
via procedures and reporting built into the system. Directly 
exporting company data to Excel® allows the preparation of 
critical information and documents the way your clients wish to 
see them. 
Passport’s PBStm for Microsoft SQL Server® option provides tre-
mendous reporting capabilities and easier integration with other 
third party applications.
Passport Software also offers fully integrated solutions for the 
Manufacturing, Retail, and Distribution industries. Passport 
Business Solutions is available in Windows®, UNIX and Linux 
versions. Our Thin Client technology brings the user-friendly 
graphical look and feel to PBStm operating in a UNIX or Linux-based 
environment. Source code and customization services are available.
Passport Business Solutions is sold and supported throughout the 
US, Canada, and the Caribbean by a network of experienced 
accounting and systems professionals.
Accounting Professionals qualify for reduced pricing on in-house 
use of PBStm under our Accounting Professional Program.

Searer Business Technology
Executive Series
302-475-6944
www.sbtexecutiveseries.com

Serenic Software
Serenic Navigator
877-737-3642
www.serenic.com
Serenic is a global provider of financial and business manage-
ment software products that satisfy the unique and sophisticated 
functionality requirements of nonprofits, international non-
governmental organizations (NGOs), and the public sector. 
Serenic’s broad suite of fully integrated financial and operational 
software products provides the tools and functionality its 
customers need to accomplish their organizational missions. 
Built on Microsoft Dynamics NAV, Serenic Navigator is core 
fund accounting that fully integrates with other Serenic 
financial management solutions, helping to eliminate the need 
for multiple third-party business applications.
Serenic Navigator’s extended financial suite includes:
• AwardVision - grant management,
• BudgetVision - budget management

• DonorVision - fundraising solutions
• Portals - web-based access to key data  
Serenic also offers Serenic Navigator Online, a streamlined 
SaaS (Software as a Service) version of our award-winning 
Navigator financial management system to small and mid-sized 
nonprofit organizations.
Register for a live demo or view an on-demand demonstration 
at www.serenic.com.

Trintech
Unity Suite, The Production Platform for the 
Last Mile of Finance
800-416-0075
www.trintech.com
Trintech is the leading global provider of integrated software 
solutions for the Last Mile of Finance.  Our Unity Financial 
Software Suite supports financial compliance, financial risk 
management and finance transformation projects by automating 
repetitive and error-prone manual tasks, consolidating dispersed 
and spreadsheet-driven processes and providing access to 
critical decision-support information.
Our Unity Platform integrates Last Mile of Finance activities: 
data collection, account reconciliation, financial close, financial 
reporting and XBRL, compliance, and risk management. The 
Unity Suite automates the daily operations in the Office of 
Finance from largely manual to technology enabled. Unity 
closes the gap between transactional systems and financial 
reporting that today is filled by sheer human effort rather than 
technology. Trintech provides a production platform for prepa-
ration, control and cost-effective, more efficient delivery of 
financial information to the market place.
• Increase Visibility
• Automate Heavy Tasks
• Shorten Cycle Times
• Increase Efficiency
• Minimize Costly Errors
• Enhance Controls
•  Save Money through automation and shorter closing cycle 

times

Universal Business Computing Company 
(UBCC)
UBCC Accounting/Write Up
800-827-8610
www.ubcc.com

ACCOUNTS PAYABLE

Metafile Information Systems, Inc.
MetaViewer Paperless Financial Processing Software
800-638-2445
www.metaviewer.com 

Oildex, a service of Transzap, Inc.
Spendworks ePayables Solution
888-922-1222
www.oildex.com
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ACCOUNTS RECEIVABLE

SkyHill Software, Inc.
Bill & Pay
800-654-5540
www.BillandPay.com
Bill & Pay is a value-added Accounts Receivable (A/R) solution 
fully integrated with QuickBooks.  Businesses use Bill & Pay 
to increase cash flow, automate collection efforts, reduce merchant 
credit card fees and minimize overall A/R costs.  Customers 
pay online and payments are automatically deposited in the bank 
and marked paid in QuickBooks.  The power of Bill & Pay is 
the robust feature set including customer initiated one-time or 
recurring payments using ACH or credit card, branded customer 
website, payment reminder emails and much more.  Bill & Pay 
is compatible with existing Intuit Merchant accounts including 
auto reconciliation of payments.   
Bill & Pay is a product of SkyHill Software who has been in the 
A/R software business for over 12 years.  Our years of experience 
have generated an easy-to-use, reliable, low cost solution for any 
size business.  SkyHill realizes accounting professionals who 
use Bill & Pay are the best testimonial for their clients and we 
offer a lucrative reseller program. Bill & Pay is also available 
for non-QB users and 3rd party software integration. 

AUDIT/ENGAGEMENT TOOLS

Workpapers.com
Aversify
800-788-1051
www.workpapers.com
Standard Edition: Free-$199/month
Enterprise Edition: $899/month

AUDIT/SAMPLING

Reinvent Data Limited
TopCAATs
+44 (0) 203 355 8657
www.TopCAATs.com
Automate your Auditing with TopCAATs and increase audit 
efficiency whilst reducing risk, adding value and improving 
quality!
TopCAATs is a suite of Computer Aided Audit Tools that runs 
within Excel, adding 130+ tools and features all designed to 
make life easier for Auditors.
The data analysis and productivity tools in TopCAATs transform 
Excel into a fully functional Audit Software, making it a must 
have for every Auditor!
Everyday TopCAATs helps Internal Auditors, External 
Auditors, Fraud Examiners and Government Departments
around the world, enabling them to
• Save hours every month
• Reduce audit risk

• Improve audit quality
• Add value to their audits
• Offer new services
• Detect & prevent fraud
With a focus on ease of use and running within the Excel 
environment you’re already familiar with, TopCAATs is the 
easiest to learn CAATs software available - you can be up and 
running in under 10 minutes!
Find out more and download a FREE, 30 day, fully functional 
TopCAATs trial at www.TopCAATs.com.

BUDGETING/FORECASTING

ezTRUNNION LLC
Cash Flow Management & Projection Software
Designed for use with QuickBooks®

www.eztrunnion.com

BUSINESS MANAGEMENT -
WORKFLOW MANAGEMENT

eProcessManager®

Internal Control Management
866-590-4ePM (4376)
www.eProcessManager.com 

BUSINESS VALUATION

MoneySoft, Inc.
Corporate Valuation Professionaltm

800-966-7797
www.moneysoft.com
$595
MoneySoft’s Corporate Valuation Professional (CVPro) is a 
complete business valuation software system for CPAs, 
business appraisers and advisors who want a reliable way to 
prepare authoritative and supportable business valuations. 
•  Guide to Business Valuations: CVPro is the only software 

system designed to conform to the rigorous valuation standards 
described in Practitioner Publishing Company’s Guide to 
Business Valuations, edited by Shannon Pratt, Jay Fishman 
and other valuation authorities.

•  Complete system: CVPro guides you through the process 
of financial statement normalization, comprehensive business 
analysis, preparing detailed projected financials and applying 
accepted valuation methods.

•  On-board report builder that generates a customizable 
business valuation report that contains all of the elements 
for IRS 59-60 and the AICPA’s Statement on Standards for 
Valuation Services No. 1.  CVPro will save you time and 
money preparing supportable and credible business valuations 
and appraisals.

•  Free Technical Support (US based).  CVPro works on 
Windows XP, Vista and Win7. No other software is required.

• Established in 1991.  

CHECK WRITERS
CHECKMAGIC Software
800-394-9367

CHECKS & FORMS

Professional Automation Services, Inc.
Diskfiler
800-748-1934
www.proautomation.com
Price varies on quantity

CHURCH
Linked Software
903-876-2224

CONSTRUCTION

MICS, Inc.
Builder Information System®

800-838-6427
www.bissoftware.com

CONSULTING SERVICES

Thomson Reuters
ONESOURCE Unclaimed Property
877-322-1704 
onesource.thomsonreuters.com/unclaimed-property

CONTACT MANAGEMENT 
Office Tools Professional
Practice Management 2011
888-667-8440
www.officetoolspro.com
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CPE

Bisk CPEasy
CPEasy OnDemand
800-404-7438
Tech Support: 800-742-1309
www.cpeasy.com

Thomson Reuters
MicroMash 
800-231-1860
www.checkpointlearning.thomsonreuters.com

Thomson Reuters
PASS Online 
800-231-1860
www.checkpointlearning.thomsonreuters.com

Thomson Reuters
Webinar Learning Network 
800-231-1860
www.checkpointlearning.thomsonreuters.com

CPE TRACKING
Thomson Reuters
Checkpoint Learning
800-231-1860
www.checkpointlearning.thomsonreuters.com

Thomson Reuters
Reqwired 
800-231-1860
www.checkpointlearning.thomsonreuters.com

CREDIT & COLLECTIONS

e2b software
Anytime Collect
440-352-4700
www.e2bsoft.com
e2b software (www.e2bsoft.com) develops, sells, and supports 
plug-and-play business applications including Anytime Collect 
credit and collections management (CCM) and e2b 500 supply 
chain solutions for Sage MAS 500 ERP.  Anytime Collect 
(www.anytimecollect.com) is a cloud-based accounts receivable 
collections management system integrated to popular accounting 
systems from leading publishers such as Intuit, Sage Software, 
Epicor, and more. Anytime Collect enables finance professionals 
to effectively manage receivables, shorten invoice to cash cycle 
times, track activities, automate communications, forecast 
payments, manage disputes, and increase cash flow. Anytime 
Collect is available for purchase or via subscription pricing 
(SaaS: Software-as-a-Service). Key features include integrated 

email, built-in calendars, dispute management, phone integra-
tion, advanced rules for work queue creation, management 
dashboards, mass mail capabilities, promise-to-pay and cash 
expectations reporting, built-in business intelligence, and credit 
team management. e2b software also helps businesses take 
their custom software, databases, and spreadsheets to the cloud. 
These applications are critical but are often isolated within the 
organization. Cloud computing allows businesses to share 
information internally and externally using the latest Microsoft 
technologies. Custom business software is developed using 
Microsoft Visual Studio, Microsoft SQL Server, Microsoft 
Silverlight, Microsoft Azure, and other development platforms 
and databases. Custom programming services are also available 
for other programming languages and databases. Custom 
business software include business websites  ecommerce 
storefronts  customer, vendor, partner, and employee portals 
inventory tracking systems  and business intelligence, online 
reporting, and executive dashboards. 

CUSTOMER RELATIONSHIP 
MANAGEMENT

Financial Psychology Corporation
Moneymax Profiling System
800-735-7935
www.financialpsychology.com

DOCUMENT MANAGEMENT
(see also Records/File Management)

AccountantsWorld
888-999-1366

Acct1st Technology Group LLC
Acct1st DMS
888-790-7045 x 708
www.acct1st.com 

Computhink, Inc.
ViewWise Document Management Solution
800- 988-4465
www.computhink.com

Conarc
iChannel
770-849-0508 x116
770-849-0508
www.conarc.com
Price:  volume driven, please enquire
Conarc develops iChannel, the leading replacement document 
manager to the CPA Firm. We’ve created an incredible value 
proposition in iChannel by bundling a CRM (pipeline and 
project management), Document manager,Email Manager, 
Secure Email, Client Portals, and Tax Workflow, all in the 
same browser based application.

Doc.It 
Doc.It Suite
888-693-6248
www.doc-it.com

DocuLex, Inc.
Archive Studio Software Suite
863-297-2691 x 236
www.doculex.com
Product pricing ranges depending on users and needs for 
professional services.  Our hosted solution starts at $ 40 per 
user per month

ImagineTime, Inc.
ImagineTime Practice Management
877-520-1525
www.imaginetime.com

NetDocuments
801-226-6882

Office Tools Professional
Practice Management 2011
888-667-8440
Tech Support: 661-951-9900
www.officetoolspro.com
$500/first user
$300/additional users

Red Moon Solutions
eTaxPortal 
800-224-1260
redmoonsolutions.com

Treeno Software, Inc.
Treeno Document Management and 
Workflow Management Software
800-528-5005
www.treenosoftware.com
Treeno Software delivers scalable document management and 
workflow management solutions for CPAs, accountants and their 
clients.  By providing fast secure access to business information, 
Treeno increases business productivity, decreases the costs of 
operations and preserves document integrity  while maintaining 
compliance. Treeno combines powerful document management 
and workflow management into one easy to use browser based 
application that automates the filing, retrieval and security of 
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vital client and vendor documents. Treeno features rapid 
deployment and seamless integration with applications such as 
Intuit® Lacerte®, Microsoft® Nav®, SL®, GP® as well as QuickBooks®, 
SalesForce.com® and MAS 500®.  Flexible deployments options 
include Treeno software installed on your server, the Treeno 
Vault a pre-loaded server and Treeno SaaS (Software-as-a-
Service) web hosted application. For a free demonstration or 
consultation, please contact Treeno Software at 800-528-5005 
or email info@treenosoftware.com.

DUE-DATE TRACKING
ImagineTime, Inc.
ImagineTime Practice Management
877-520-1525
www.imaginetime.com

Office Tools Professional
Practice Management 2011
888-667-8440
www.officetoolspro.com

Red Moon Solutions
800-224-1260

E-MAIL SECURITY & HOSTING

AppRiver
Spam & Virus Protection Secure Hosted Exchange Email 
Encryption Web Protection Email Continuity Service 
850-932-5338
www.appriver.com
Tired of spam? Worried about protecting your network from 
today’s ever-evolving malicious IT threats?  AppRiver offers 
peace of mind with award-winning security solutions to give 
businesses of all sizes the same level of protection as Fortune 
500 companies. With no applications or hardware to install or 
deploy, AppRiver offers comprehensive spam and virus protec-
tion, hosted Exchange, Web protection, and e-mail encryption 
security services.  Try any service FREE for 30 days.

ELECTRONIC DATA
INTERCHANGE (EDI)

AIM Computer Solutions, Inc.
AIM Vision
586-439-0300
www.aimcom.com

HighJump Software, 
TrueCommerce EDI Solutions
TrueCommerce EDI Solutions
724-940-5520, 888-334-8783
www.truecommerce.com
Price quoted based on standard solution or custom integration.

HighJump TrueCommerce EDI Solutions provides everything 
needed to fully implement EDI from one source. We make EDI 
painless by providing a comprehensive, end-to-end EDI solution that 
is easy to use, robust, and affordable. TrueCommerce is the 
exclusively endorsed EDI solution for Sage’s financial applica-
tions, has earned Microsoft’s highest standard for partner-
developed software solutions and is the only EDI solution 
selected by Intuit as a Preferred Solution for QuickBooks 
Enterprise Solutions. The TrueCommerce award-winning 
solutions are used by small and mid-size businesses to exchange 
tens of millions of EDI transactions annually within a variety 
of industries including retail, banking, healthcare and govern-
ment. The TrueCommerce EDI Platform, when combined with 
TrueCommerce Professional Services and Support, provides a 
truly complete EDI Solution from one source. Our comprehen-
sive approach is not only simpler to use and manage, it could 
save you 30% to 50% on your total EDI cost.

ELECTRONIC FILING

Professional Automation Services, Inc.
Diskfiler
800-748-1934
www.proautomation.com
Price varies on quantity

Thomson Reuters
ONESOURCE Income Tax
888-885-0206
onesource.thomsonreuters.com/income-tax-us

ENGAGEMENT SOFTWARE

Capital Confirmation, Inc.
Confirmation.com
888-716-3577
Average price is $2.00 - $3.00 per account
Capital Confirmation, an Inc. 500 business, is the world’s 
largest provider of online audit confirmations.  Its award-
winning solution Confirmation.com saves your firm money by 
simplifying audit confirmation requests, and improving realiza-
tion rates.  Instead of managing paper, it gives your audit staff 
more time to focus on other areas of their work.  This easy to 
use solution offers numerous features to improve audit efficiency 
including the ability to roll forward data from year to year, a 
secure collaboration tool for sharing documents among the 
audit team, and a Future-Dated function that allows confirma-
tions to be placed in a queue to release on a future date.  
Confirmation.com can be used for more than 30 different 
confirmation types including asset, liability, investment, 
line-of-credit, AR, AP, and more. It also provides a free Out-
of-Network option that allows your audit staff to send electronic 

and paper confirmation requests to any bank and company 
worldwide. Because security and privacy are extremely 
important, Confirmation.com undergoes SAS 70 Type II, 
SysTrust and WebTrust audit evaluations every six months.
That’s why more than 8,000 accounting firms, all of the Top 
10 banks in the U.S. trust Confirmation.com for their audit 
confirmation needs.  Confirmation.com is the exclusive Preferred 
Provider of Electronic Audit Confirmations for the AICPA 
Trusted Business Advisorsm Solutions, endorsed by the 
American Bankers Association through its subsidiary Corpo-
ration for American Banking, and also a winner of the 2010 
CPA Practice Advisor’s Readers’ Choice Award.  To learn more, 
contact Clark Hudgins at clark.hudgins@confirmation.com.

ERP
Acumatica 
Acumatica Cloud ERP
888-228-8300
www.acumatica.com

Epicor Software
800-999-6995

SYSPRO
SYSPRO
800-369-8649
www.syspro.com
Priced per module and number of users

ESTATE PLANNING
BNA Software®

BNA Estate & Gift Taxtm  Planner
BNA Estate & Gift Taxtm 706 Preparer
BNA Estate & Gift Taxtm 709 Preparer
800-424-2938 (option 3)
www.bnasoftware.com

Thomson Reuters
ONESOURCE Trust & Estate Administration
800-331-2533
onesource.thomsonreuters.com/trusttax/estate

EXPENSE MANAGEMENT
ExpenseWatch.com
ExpenseWatch.com
866-399-2824
www.ExpenseWatch.com

FINANCIAL CALCULATIONS
Service2Client LLC
877-251-3273
www.service2client.com
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FINANCIAL PLANNING
BNA Software®
BNA Income Taxtm Planner
BNA Estate & Gift Taxtm Planner
800-424-2938 (option 3)
www.bnasoftware.com

 
ExpertPlan, Inc.
ExpertPlan Retirement Plan and Consulting Services
866-929-2500
www.expertplan.com
Solo(k) – Owner-Only Plan: Start-up: $250.00,.

Annual Administration: $250.00
401(k) Plan Full Service: Start-up: $750.00,.

Annual Administration: $975.00

Leimberg & LeClair, Inc.
NumberCruncher
610-924-0515
www.leimberg.com
$495.00
Leimberg & LeClair, Inc., Helping Professionals Help Others! 
with NumberCruncher, the leading estate and financial 
planning software.
NumberCruncher is a powerful easy-to-learn and use, estate 
and financial planning software.  This state-of-the-art software 
is used by the IRS and will automatically compute:  QPRTs, 
GRATs, Charitable Remainder & Lead Trusts, IDIT, GSTT, 
Private Annuities, Capital Punishment by Confiscation and 
much, much more!  
For more information on NumberCruncher and other software 
programs to help run your business more effectively, visit our 
web site at http://www.leimberg.com  or email us at leimberg@
leimberg.com or call us at 610-924-0515.

MasterPlan Financial Software
800-229-5080

Money Tree Software
TOTAL Planning Suite, Silver Financial Planner, Silver 
Online, Secure Online Planning Survey
877-421-9815
www.moneytree.com

FINANCIAL REPORTING
Thomson Reuters
ONESOURCE Tax Provision
877-829-5969
onesource.thomsonreuters.com/solutions/tax-provision

FINANCIAL STATEMENTS

KISS Computer Company
Net Worth Express PRO Edition
888-848-8105
www.networthexpress.com
$59.99
Increase your productivity and provide better service to your 
clients with Net Worth Express personal financial statement 
software. Packed full of features, the PRO Edition — designed 
specifically for accounting professionals — enables users to 
quickly compile a Statement of Financial Condition for individual 
clients based on GAAP. In addition, with Net Worth Express 
PRO Edition, accounting professionals may:
•  Include an accountant’s compilation report, using the report 

provided with the program (based on GAAP), or by creating 
your own custom report,.

•  Print the compilation report on your own letterhead,.

• Insert notes to the financial statement,.

•  Provide supplementary information including detailed asset 
and liability schedules, income and expenses, and personal 
information,.

•  Define a report title, using one of several common titles 
provided with the program or by specifying your own custom 
title,.

•  Add a customized footer to your report, using one of the 
standard footers provided, or by creating your own

Give your clients an edge when applying for or maintaining 
credit with a financial institution by providing them with a 
professional printout, custom-tailored to meet their specific 
needs. Do it quickly and easily with Net Worth Express PRO 
Edition!

FINANCIAL/TRUST & ESTATE 
ACCOUNTING & MANAGEMENT

Thomson Reuters
ONESOURCE Trust & Estate Administration
800-331-2533
onesource.thomsonreuters.com/trusttax/estate

FIXED ASSETS
Bar|Scan Inc.
Bar|Scan Bar Code Asset Management System
800-414-7226
805-777-0079
www.barscan.com

BNA Software®

BNA Fixed Assetstm

BNA Asset Inventory
800-424-2938 (option 3)
www.bnasoftware.com

CMI Software Inc.
CMI Fixed Assets
800-678-3658
www.cmifixedassets.com
If you’ve tried other fixed assets software packages, you know 
just how inconsistent and difficult they can be. CMI Fixed 
Assets is designed to work the way you’re used to working. 
Built-in customizing options make it natural and comfortable 
from the very first time you use it. CMI Fixed Assets lets you 
work to your schedule, providing you with the reports and 
information you want, when you want them, at the intervals 
you specify. CMI Software, Inc. is celebrating 28 years of 
competing in the area of fixed assets accounting software. 
Created by CMI’s expert staff of accounting professionals, 
CMI Fixed Assets is the product of world-class knowledge of 
depreciation and tax law. You’ll also benefit from the experi-
ence of hundreds of CPAs from coast to coast who have 
contributed their ideas and suggestions. CMI performs the 
most complex calculations with tremendous speed and 
accuracy, providing support for all tax and accounting 
depreciation methods.  And with the capacity to handle an 
unlimited number of clients, each with a virtually unlimited 
number of assets, asset locations, and categories, CMI Fixed 
Assets is the one asset management package you won’t have 
to worry about outgrowing. Try our free demo today along 
with unlimited tech support during your evaluation period.

MoneySoft, Inc.
Fixed Asset Protm

800-966-7797
www.moneysoft.com
$499 Single-user and $599 Site License
Fixed Asset Protm is an affordable solution for organizing fixed 
asset data, calculating depreciation and preparing reports for 
tax and financials.  This full-featured system meets the needs 
of small and mid-sized business.  You can maintain an 
unlimited number of companies and there are no pre-set asset 
limits.
•  Import client data from almost any format including Excel, 

delimited text, databases, XML, and HTML. 
•  Calculates depreciation for up to 6 sets of books: financial, 

federal tax, AMT, ACE, state tax and a user-defined set of 
books.  

•  Simultaneously applies tax rules for fixed asset depreciation 
including the current Bonus Depreciation and Section 179 
limits.  

•  MACRS conventions include half-year, mid-quarter and 
mid-month. 

•  Custom report builder along with a standard pre-formatted 
report library that includes IRS Form 4562, depreciation totals 
for monthly journal entries, annual purchases/disposals, 
deprecation projections and much more.

•  Asset information at your fingertips with detailed notes, 
documents and images available for each asset record.

•  Free technical support (US based).  Updated annually.
• Affordable Site Licenses available.
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Red Moon Solutions
Fixed Assets Managertm

800-224-1260
Available in multiple tiers (stand-alone, network and on-line 
hosted versions) starting at $1,100.
redmoonsolutions.com
Founded by the former Andersen CIO & head of tax technology, 
RMS provides specialty tax products & services.  
Red Moon Solutions offers a wide variety of tax technology 
services & solutions such as Fixed Assets Manager, AuditRoom, 
eTaxPortal, eTaxCalendar, Like-Kind Exchange Matching, & 
Section 382 Built-In Gain Solution. Red Moon empowers tax 
professionals with the solutions they want.
Consistently awarded a top rating, FAM enables tax & accounting 
professionals to track high volumes of assets & ensure 
financial & tax depreciation is current.  FAM provides: 1) 
Robust management features & reporting capabilities with 
40+ standard reports & unlimited custom reports, 2) Integra-
tion with ERP & other tax compliance systems, 3) Straight-
forward import & export of asset data for additions, dispositions, 
transfers & user-defined fields, & 4) Superior, personalized 
support services, including live support, online knowledgebase, 
tips & tricks & a variety of training options.  Unparalleled in 
the breadth of functionality & ability to adapt to CPA firms 
as well as small business needs or complex scenarios encoun-
tered by large corporations, FAM is in a class of its own.

Wasp Barcode Technologies
MobileAsset
866-547-9277 x2
Tech Support: 214-547-4100
www.waspbarcode.com/asset_management
Starts at $595
Wasp MobileAsset is the #1 selling asset tracking solution for 
small to medium-sized businesses. MobileAsset is designed to 
improve the efficiency of fixed asset tracking, saving any 
organization time and money. Use MobileAsset to track IT 
assets such as computers, notebooks, software licenses and 
phones as well as fixed assets such as equipment, vehicles, 
medical devices and tools. Wasp provides complete barcode-based 
solutions that include asset tracking software, mobile computers 
and barcode printers. The software captures essential informa-
tion about these assets and keeps all that information in one 
central database. A company knows exactly how many assets 
it owns, where they’re located and who has them. MobileAsset 
makes it easy to check assets in or out, track warranty informa-
tion and maintenance schedules, create reports and easily 
perform audits. MobileAsset greatly improves the efficiency 
of keeping track of a company’s assets. It eliminates wasted 
time spent searching for missing assets, reduces unnecessary 
duplicate purchases and provides accurate reports to make 
informed business decisions. FREE TRIAL download.

M.R.S. Company Ltd
WorthIT Fixed Assets
888-967-8411
www.worthitfixedassets.com

WorthIT is a comprehensive Business Reporting Solution that 
strikes the best balance between software features in key areas 
of Fixed Assets management, reporting compliance with 
internal and IFRS standards, ease of use and cost of ownership 
and maintenance.
WorthIT provides:
•  Unbridled accuracy in Depreciation and Financial reporting 
•  Exhaustive Data Base structure to capture data across a broad 

spectrum of Fixed Assets management disciplines 
•  Extensive list of features to corroborate financial and opera-

tional decisions 
•  Advanced capabilities to plan, budget and forecast asset 

acquisitions and depreciation costs.
WorthIT Fixed Assets is also compatible with Windows® 7.

FOOD & BEVERAGE 
INVENTORY MANAGEMENT

Open Systems, Inc.
TRAVERSE Food Processing & Distribution
800-328-2276
http://food.osas.com/

GOVERNMENT 
(STATE & LOCAL)

AccuFund, Inc.
AccuFund Accounting Suite for Government
877-872-2228
Tech Support: 877-872-3911
www.accufund.com
$2,995 and up
The AccuFund Accounting Suite for Government provides a 
complete financial management solution for municipalities, 
special districts and other government agencies requiring GASB 
reporting. The Suite includes financial reporting for external 
and internal purposes and easy cross-year reporting for grants 
and projects.  Besides core modules AccuFund for Government 
includes Payroll, Electronic Timesheets, Purchase Orders with 
encumbrance reporting, Fixed Assets designed specifically for 
government agencies. Specialized modules include Utility 
Billing, Property Tax Billing, Fees, Taxes and Licenses, and 
Building Inspection. AccuFund’s two versions, standard for 
smaller organizations and professional for larger ones provides 
a scalable, configurable solution to meet the needs of all but 
the very largest municipalities and districts with an easy to use 
interface that is preferred by users and consistent throughout 
the system.

FUND E-Z Development Corporation 
877-696-0900

HOSTED SOLUTIONS/ASPS

CPAASP
Online Accounting Solutions & Hosted IT Services
866-206-1781
Tech Support:  866-796-9925
www.cpaasp.com
Starting at $49/mo/user 
CPAASP, the accounting technologies arm of InsynQ, has been 
hosting applications online and providing managed IT services 
since 1997. Our diverse list of supported applications are delivered 
by an experienced and friendly team of professionals. Our solutions 
are customizable, scalable and more affordable than traditional 
methods used to purchase, run and maintain your technology. 
You’ll sleep better knowing that all of your information is safe and 
secure in a data center with exceptional network reliability and 
24/7 customer support you can count on. And your clients will 
enjoy the improved level of service your firm is able to provide. 
Now you can work from anywhere, anytime and still access the 
data, files and documents you need. And best of all, everything is 
monitored by certified engineers and backed up with full disaster 
recovery in case of an emergency. It’s like having your own IT 
department at a fraction of the cost. Call today for a free demo.

HUMAN RESOURCES
WorkLife HR 
800-466-2473

INSURANCE

Herbert H. Landy Insurance Agency
Accountants Professional Liability Insurance
800-336-5422
www.landy.com
The Herbert H. Landy Insurance Agency is a national leader in 
providing professional liability insurance to accountants, tax  
preparers and book keepers. In 1962, we developed the first profes-
sional liability  insurance plan specifically designed for accounting 
professionals. With decades of experience, we provide the highest 
degree of service and coverage from an A++ rated (A.M. Best) 
insurance carrier. We offer coverage for firms of all sizes and areas 
of practice with competitive pricing, broad coverage features and 
ease of application and renewals. We feature a risk management 
program offering free & confidential business professional con-
sultation and pre-claims service. The Landy Agency also offers 
Business Owners Protection plans to protect your office liability 
and equipment, with features specially designed for accounting 
professionals, and workers compensation insurance. Let us put our 
expertise and exceptional service standards to work for you!

INTEGRATED SOFTWARE SUITES
AccountantsWorld
888-999-1366
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DoubleCheck LLC
770-565-8616

Global Shop Solutions
Global Shop Solutions One-System ERP 
Manufacturing Software
800-364-5958
www.globalshopsolutions.com
Global Shop Solutions is the largest privately-held discrete software 
provider that helps manufacturing companies streamline operations 
for increased sales, lower costs and improved on-time delivery. 
Global Shop provides One-System ERP Solutions TM that include 
training and support to the largest base of successful implementa-
tions in the industry with customers in the United States, Canada, 
Latin America, Asia, Europe and Australia. With a proven 
implementation process and Built-In Customization TM, Global 
Shop offers an enhanced level of organization and discipline that 
will grow with the size and needs of its customers. Founded over 
three decades ago, Global Shop is headquartered in The Woodlands, 
TX with offices throughout the U.S. Global Shop streamlines all 
business aspects of a job shop and/or make-to-order/mixed-mode/
make-to-stock/engineered-to-order manufacturer. Products include: 
GS Shop Management, GS CRM, GS Advanced Production 
Scheduling, GS Online/Time & Attendance, GS Materials, GS 
Financials, GS Quality Suite, GS Project Management, GS EDI, 
GS LabelWriter, GS Technology Suite, GS Global Application 
Builder, GS Preventive Maintenance, GS Cutlist/Flexible Sched-
uler, and GS Configurator. Global Shop’s FastTRAINTM instructors 
are certified and have multiple years experience in manufacturing 
and accounting.

INVENTORY MANAGEMENT/
CONTROL

AIM Computer Solutions, Inc.
RapidTrak
586-439-0300
www.rapidtrak.net

Alterity, Inc.
ACCTivate! Inventory & Distribution Management 
Software for QuickBooks®
866-877-1311
www.acctivate.com

Wasp Barcode Technologies
Wasp InventoryControl
866-547-9277 x2
Tech Support: 214-547-4100
www.waspbarcode.com/inventory_control
Starts at $795
Wasp InventoryControl is a complete inventory management 
solution for small to medium-sized businesses. It improves 
productivity, saves time, and increases profitability.  Track 
medical, office or other supplies,.  accurately manage parts and 
pieces used to install material or repair equipment,.

or track finished assembly items.  Accurately and easily manage 
inventory on-hand and track inventory turns and location. 
Wasp’s complete barcode-based solutions include inventory 

tracking software, mobile computers and barcode printers. 
InventoryControl Standard edition tracks quantity, location 
and item cost. Upgrade to RF Professional or RF Enterprise 
for additional functionality including real-time wireless mobile 
POs, pick orders and kitting. InventoryControl provides the 
information needed to accurately track inventory, improving 
productivity, profitability, customer responsiveness and sales 
opportunities. Reduce costly end-of-year inventory write-offs, 
item overstock and out-of-stock situations. Control inventory 
cost and reduce time wasted searching for items. Run reports 
to quickly spot trends and gain insight. FREE TRIAL download.

JOB COSTING
CUC Software, Inc.
Contractor Essentials (Access and SQL)
800-272-9908
www.cucsoft.com

LIKE KIND EXCHANGE (TAX)
Red Moon Solutions
800-224-1260

LOAN ORIGINATION/SERVICING

GMS
GMS Revolving Loan Servicing System
800-933-3501
www.gmsactg.com
Pricing starts at $1,600

Graveco Software, Inc.
Contract Collector v5
360-528-1575
www.GravecoSoftware.com
$49.98 to $2999
Graveco Software offers a complete line of loan servicing and 
amortization schedule software. With nearly 30 years of experience 
in the loan servicing industry, we know the challenges CPAs face 
and the software you need. Our amortization software (www.
AmortCalculator.com) can quickly generate amortization schedules 
for any type of loan, fixed interest, variable interest, rule of 78s, 
360 or 365 day year, simple or compound interest. A loan calculator 
is also included to compute loan balance, term, interest rate or 
payment amount. Our loan servicing software (www.Contract 
Collector.com) can manage every type of loan and includes a wide 
variety of statements and letters and also 1098/ 1099 reporting. It 
offers powerful processing, integrated accounting and flexibility. 
Contract Collector increases accuracy and productivity with a 
simple interface and powerful operating features. FREE DEMOs 
available on our websites. Call us for a guided tour online.

MANUFACTURING
AIM Computer Solutions, Inc.
AIM Vision
586-439-0300
www.aimcom.com

Global Shop Solutions
Global Shop Solutions One-System ERP 
Manufacturing Software
800-364-5958
www.globalshopsolutions.com
Global Shop Solutions is the largest privately-held discrete software 
provider that helps manufacturing companies streamline operations 
for increased sales, lower costs and improved on-time delivery. 
Global Shop provides One-System ERP Solutions TM that include 
training and support to the largest base of successful implementa-
tions in the industry with customers in the United States, Canada, 
Latin America, Asia, Europe and Australia. With a proven 
implementation process and Built-In Customization TM, Global 
Shop offers an enhanced level of organization and discipline that 
will grow with the size and needs of its customers. Founded over 
three decades ago, Global Shop is headquartered in The Woodlands, 
TX with offices throughout the U.S. Global Shop streamlines all 
business aspects of a job shop and/or make-to-order/mixed-mode/
make-to-stock/engineered-to-order manufacturer. Products include: 
GS Shop Management, GS CRM, GS Advanced Production 
Scheduling, GS Online/Time & Attendance, GS Materials, GS 
Financials, GS Quality Suite, GS Project Management, GS EDI, 
GS LabelWriter, GS Technology Suite, GS Global Application 
Builder, GS Preventive Maintenance, GS Cutlist/Flexible Sched-
uler, and GS Configurator. Global Shop’s FastTRAINTM  instructors 
are certified and have multiple years experience in manufacturing 
and accounting.

Open Systems, Inc.
TRAVERSE
800-328-2276
www.osas.com

MEDICAL BILLING
FUND E-Z Development Corporation
FUND E-Z HIPAA Compliant Medicaid Billing Software
877-696-0900
www.fundez.com

NOT-FOR-PROFIT
AND/OR FUND RAISING

AccuFund, Inc.
AccuFund Accounting Suite
877-872-2228
Tech Support: 877-872-3911
www.accufund.com
$2,995 and up
The AccuFund Account Suite provides a complete financial 
management solution to nonprofit organizations including 
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specialized modules for community action, work force 
development and other social service agencies that need to 
track both the recipient of services as well as those providing 
it and paying for it. The Suite includes financial reporting for 
external and internal purposes and easy cross-year reporting 
for grants and projects. Specialized modules include Payroll 
with Employee Timesheets, integrated Human Resources, 
Allocations, Purchasing with Electronic Requisitions, Client 
Accounting and Invoicing. AccuFund’s two versions, standard 
for smaller organizations and professional for larger ones 
provides a scalable, configurable solution to meet the needs of 
all but the very largest NPOs with an easy to use interface that 
is preferred by users and consistent throughout the system.

Big E-Z Bookkeeping Systems
Big E-Z Books Spreadsheet Software
800-650-3279
www.bigez.com

FUND E-Z Development Corporation 
FUND E-Z Fund Accounting and Fund Raising Software
877-696-0900
www.fundez.com
$2,995 – Includes all modules

GMS
The GMS Accounting and Financial Management/
Reporting System
800-933-3501
www.gmsactg.com
Since 1980, GMS has designed specialized software with a 
demonstrated record of success for hundreds of non-profit and 
public organizations. The GMS Accounting and Financial 
Management/Reporting System is not the traditional com-
mercial accounting package or government fund accounting 
system adapted for non-profit use. Our software is designed 
from the ground up to meet the highly specialized requirements 
of non- profit and public organizations accounting for grants 
and contracts or by program activity. We recognize that the 
successful operations of an effective, efficient financial system 
requires more than superior software. That is why we provide 
a comprehensive, flexible program of support and services to 
meet your individual needs. GMS offers Accounts Payable, 
Payroll, General Ledger, built-in Cost Allocation and Budgeting. 
Add-ons include Accounts Receivable, Purchase Orders, Direct 
Deposit, Fixed Asset Inventory, Report Writer and many other 
features to complete the system for your particular needs. GMS 
also offers a Revolving Loan Servicing System designed for 
those agencies administering any type of loan program. GMS 
is offering a special reduced rate on the accounting system for 
organizations seeking a flexible and affordable package to meet 
their specialized accounting needs.
Call us today at 800-933-3501 ext. 420 to request a demo of 
our software, or visit our web site at www.gmsactg.com to 
learn more about us.  

Open Systems, Inc.
TRAVERSE NFP
800-328-2276
www.osas.com

Sage Software, Nonprofit Solutions
Sage MIP Fund Accounting
866-831-0615
* Support available at additional cost.
www.sagenonprofit.com
Starting at $2,995

ONLINE SERVICES
Oildex, a service of Transzap, Inc.
888-922-1222

OUTSOURCING SERVICES
SurePrep, LLC
Outsource
800-805-8582 ext. 3
www.sureprep.com

Thomson Reuters
ONESOURCE Trust & Estate Administration
800-331-2533
onesource.thomsonreuters.com/trusttax/estate

PAYROLL

AccountantsWorld
Payroll Relief
888-999-1366
www.AccountantsWorld.com/payroll
Payroll Relief -  (5 star) rated payroll system, for 
just $997 for unlimited payroll processing for the first year.
Offer highly profitable payroll services to your clients. 
Payroll Relief is the first Web-based payroll system designed 
exclusively for accountants to offer payroll services to their 
clients. If you’re already offering payroll processing, Payroll 
Relief lets you do it faster, easier and without any compliance 
headaches. If you’ve thought about boosting your revenue by 
offering payroll services, Payroll Relief makes it simple to get 
started.
With Payroll Relief you get the same processing power as that 
of large payroll service bureaus, but without the large investment.   
You get extremely fast and efficient processing, comprehen-
sive functionality and a highly cost-effective solution right 
from Day 1.  
Unlike all other payroll processors, we’re in the business of 
helping you build a profitable payroll service – not competing 
with you.  And right now for a limited time, it’s just $997 
for a full year of unlimited payroll processing. *
* Some restrictions apply.

Advanced Micro Solutions, Inc
A-T-F Payroll
800-536-1099
Tech Support: 405-340-0697
www.1099-etc.com
$75 - $405
1099-Etc with the A-T-F Payroll module supports either “Live” 
or After-The-Fact payroll.  A-T-F Payroll processes “Live” or 
After-The-Fact payroll for easy tax calculations with the ability 
to print checks (including MICR) or create a Direct Deposit file.  
The data is used to generate the state/federal quarterly unemploy-
ment forms as well as the year-end 940s, W-2s and 1099s.  Supports 
all 50 states plus the District of Columbia and Puerto Rico. Exports 
data to Excel or Quickbooks General Journal.  941 E-Filing is 
available. W-2s and 1099s can be e-filed using either E-File Direct 
(creates a file to upload to the IRS/SSA via the Internet) or E-Filing 
Services (files data via a third-party and can also outsource 
year-end printing and mailing of recipient copies). Free customer 
support is available Monday through Friday 8 a.m. to 6 p.m. CT.  
January and April hours are extended to 7 p.m. and Saturday 10 
a.m. to 4 p.m. CT. Download a FREE DEMO from our website!

CheckMark, Inc.
CheckMark Payroll Software
800-444-9922
Tech support: 970-225-0387
www.checkmark.com
Price: $249

Cheque-Mate Payroll Solutions
Payroll Software – Fast, Low Cost, Complete
805-496-7846 x116
www.chequemate.com
Starting at $395

SurePayroll
SurePayroll for Accountants
877-954-7873
www.SurePayroll.com
Wholesale pricing for partners available

Universal Business Computing Company 
(UBCC)
UBCC Payroll Service Bureau
800-827-8610
www.ubcc.com
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PAYROLL (AFTER-THE-FACT)
AccountantsWorld
888-999-1366

Advanced Micro Solutions, Inc
A-T-F Payroll
800-536-1099
Tech Support: 405-340-0697
www.1099-etc.com
$75 - $405
1099-Etc with the A-T-F Payroll module supports either “Live” 
or After-The-Fact payroll.  A-T-F Payroll processes “Live” or 
After-The-Fact payroll for easy tax calculations with the ability 
to print checks (including MICR) or create a Direct Deposit file.  
The data is used to generate the state/federal quarterly unemploy-
ment forms as well as the year-end 940s, W-2s and 1099s.  Supports 
all 50 states plus the District of Columbia and Puerto Rico. Exports 
data to Excel or Quickbooks General Journal.  941 E-Filing is 
available. W-2s and 1099s can be e-filed using either E-File Direct 
(creates a file to upload to the IRS/SSA via the Internet) or E-Filing 
Services (files data via a third-party and can also outsource 
year-end printing and mailing of recipient copies). Free customer 
support is available Monday through Friday 8 a.m. to 6 p.m. CT. 
January and April hours are extended to 7 p.m. and Saturday 10 
a.m. to 4 p.m. CT. Download a FREE DEMO from our website!

PAYROLL PROCESSING

Professional Automation Services, Inc.
Diskfiler
800-748-1934
www.proautomation.com
Price varies on quantity

PERSONAL FINANCIAL PLANNING
AccountantsWorld
888-999-1366

BNA Software®

BNA Income Taxtm Planner
BNA Estate & Gift Taxtm Planner
800-424-2938 (option 3)
www.bnasoftware.com

PORTALS
cPaperless LLC
Tic, Tie and Calculate
800-716-2558 x 110
www.cpaperless.com 

Red Moon Solutions
eTaxPortaltm

800-224-1260
Starting at $99 per user per month.
redmoonsolutions.com
Founded by the former Andersen CIO & head of tax technology, 
Red Moon Solutions provides specialty tax products & services.  
RMS offers a wide variety of tax technology services & solutions  
e.g., Fixed Assets Manager, AuditRoom, eTaxPortal, eTaxCalendar, 
Like-Kind Exchange Matching, & Section 382 Built-In Gain 
Solution. RMS empowers tax professionals with the solutions they 
want.
eTaxPortaltm is a feature-rich workspace for multiple groups 
involved in the tax function.  It allows CPA firms or corporations 
to partially or fully automate its project management, data flow, 
document management, tax filing dates/tasks, audit cycles, & 
collaboration & communication.  Workflow Management & 
Document Management modules enable tax teams to securely 
access, share & control digital assets & information.  Content & 
controls are managed across all levels of stakeholders in the tax 
lifecycle for all taxing jurisdictions, including staff, reviewers, 
approvers & leadership level access & reporting.  eTaxCalendartm 
allows CPA firms, corporate tax departments or tax professionals 
to efficiently manage all tax & non-tax obligations for an unlimited 
number of clients & entities.

Service2Client LLC
877-251-3273
www.service2client.com

ShareFile 
ShareFile for Accountants 
888-242-6220
Tech Support:  800-441-3453
www.sharefile.com 
ShareFile Basic $29.95/month
•  2 employee accounts,  5 GB monthly bandwidth, 5 GB storage
ShareFile for Accountants $99.95/month
•  20 employee accounts, 20GB storage,  unlimited monthly bandwidth, 

unlimited client portals and access file encryption, Outlook 
Plug-in, tax software integration, audit logs, portal template

ShareFile Enterprise Gold for Accountants $499.95/month
•  150 employee accounts, 150 GB storage, all ShareFile for 

Accountants features plus Active Directory integration
*Pricing based on quarterly or annual billing.
*All plans include: Unlimited client/user accounts, custom branding 
to match your company web site, telephone and e-mail support.
ShareFile for Accountants was specifically designed for Tax & 
Accounting Professionals to securely exchange confidential docu-
ments and large business files.  Accounting firms can make docu-
ments available to clients through ShareFile’s encrypted, password-
protected custom branded client portal or securely through email 
with ShareFile’s Microsoft Outlook Plug-in.  ShareFile’s client 
portal allows you to create online folders which allow clients to 
see only those folders where specific access is granted.  ShareFile 
is a Sleeter Group’s Awesome Quickbooks Add-on Winner and is 
endorsed by K2 Enterprises, RootWorks, and Boomer Consulting, 
among others.  With over 2 million users, ShareFile now helps 
thousands of accounting firms to safely exchange their most sensi-

tive files with state-of-the-art encryption for both file transfer and 
file storage.

POST-FILING TAX SOFTWARE

New River Innovation, Inc.
Beyond415tm

877-475-0771
www.beyond415.com
Price of Product: $595 - single user, one-year unlimited use 
subscription. Multi-user pricing options available.
Beyond415tm, a product of New River Innovation, Inc., is the 
system for everything after tax filing, such as IRS notices, 
issues, audits and client management.  Beyond415 is designed 
to reduce the time tax pros spend managing their clients’ 
post-filing issues by 50% or more. The system provides expert, 
practical guidance and workflow-generated documents.  We 
stay current with changing IRS practice and procedure so you 
don’t have to.  Respond quickly and effectively to your clients’ 
post-filing issues and manage their IRS needs all year long 
with reminders for important dates and follow-up actions. 
Promote client retention with proactive IRS monitoring that 
alerts you as soon as your enrolled clients receive an IRS notice 
– rather than waiting for them to call you at the last minute. 
Be prepared, save time, ease client concerns and differentiate 
your practice with Beyond415. See why  CPA Practice Advisor 
picked Beyond415 as its 2011 Technology Innovation Award 
winner.

PRACTICE MANAGEMENT
(see also Time & Billing)

AccountantsWorld
888-999-1366

ImagineTime, Inc.
ImagineTime Practice Management
877-520-1525
www.imaginetime.com

Office Tools Professional
Practice Management 2011
888-667-8440
tech support: 661-951-9900
www.officetoolspro.com
$500/first user
$300/additional users 
Office management just got easy.
Practice Management 2011 is a unique office solution that 
combines a suite of core accounting firm applications which 
are completely integrated and operated from a single interface. The 
balance between simplicity and depth of functionality is 
impressive. We offer smaller firms what only large firms had 
5 years ago.
Practice Management 2011 becomes the main repository for 
all your client and office information including complete time 
billing with workflow and document management. Our 
software is designed with owners and managers in mind. 
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Providing improved delegation, increased productivity and 
simplified office management.  Client, staff, or workflow issues 
can now be managed from one place, one piece of software: 
Practice Management 2011.
FEATURES:
• Contact Management
• Time Billing, Invoicing & A/R
• Workflow and Due Date Monitoring
• Document Management, Scanning, and Storage
• Seamless Client Portal Integration
• Staff and Office Scheduling
• To-Do and Call Management
• Full Hosting Services Available
•  Integrates with MS Office, Outlook, Intuit QuickBooks and 

Lacerte

PROFESSIONAL PROGRAMS

The Sleeter Group
Membership and Accounting Solutions Conference
925-416-6300
www.sleeter.com
$295 and up

PROPERTY MANAGEMENT
Fast Trac Consulting
Manage Properties with QuickBooks
215-579-1465
www.FastTracConsulting.com

PropertyBoss Solutions
Property Management Software 
800-562-0661
cpa.propertyboss.com

QUICKBOOKS ADD-ON
Bill & Pay
800-654-5540
www.BillandPay.com

Medasyst, Inc.
WnetCardQB for QuickBooks
847-982-0846
www.medasyst-software.com

Q2Q.US
Data Transfer Utility
Karl@q2q.us
www.q2q.us

REAL ESTATE
Fast Trac Consulting 
215-579-1465

RETAIL/POINT-OF-SALE
Acme Point of Sale
877-202-4225

CAP Software
800-826-5009

 
Celerant Technology
Celerant Command Retail 
718-605-7733
www.celerant.com
Please call to inquire about pricing information. 

ECR Software Corporation (ECRS)
CATAPULT ,.  Supplier Gateway
800-211-1172
828-265-2907
www.ecrs.com
Price of the Product: dependant on configuration and store size
ECRS provides front-to-back solutions for single and multi-store 
retail enterprises. Solutions are focused on streamlining both 
front-store and back office operations and include accounting 
functionality such as detailed reporting, general ledger, self-hosted 
and integrated A/R, payroll deduct, house charge, and pricing/
margin maintenance. In addition, ECRS also offers point-of-
sale, self checkout, inventory management, customer relation-
ship management, supplier integration, video surveillance, 
fuel pump integration, Rx system integration, signature capture, 
customer billboard advertising, shelf labeling, warehousing, 
and scale communication management.
“CATAPULT provides very detailed data and useful reporting 
functionality. The data we pull directly from CATAPULT 
reports helps us to determine item placement, item marketing, 
sales and promotions.”  - ECRS Customer, Fruitful Yield Health 
Foods
“We have been through several audits since installing CATA-
PULT. An audit used to take a ton of time, now we just punch 
in what we need and print it out. It’s wonderful. The information 
is also much more accurate and legible than hand-written data.” 
- ECRS Customer, Lloyd’s Pharmacy

HighTower Incorporated
847-674-0081

Wasp Barcode Technologies
Wasp QuickStore POS
866-547-9277 x2
Tech Support: 214-547-4100
www.waspbarcode.com/point_of_sale
Starts at $495

Wasp QuickStoretm POS provides a superior retail point of sale 
experience, improves efficiency and reduces operating cost at 
an affordable price. Integrating Wasp QuickStore POS software 
into your business is easy either with Wasp POS hardware or 
with existing peripherals. Training includes free video tutorials 
and an on-screen Help menu. One free year of technical 
support is Included and is available for annual renewal– so 
support is there when needed. QuickStore simplifies POS 
transactions by processing multiple payments and accepting 
credit, debit and gift cards in addition to returns. Improve 
checkout efficiency using the intuitively designed user-
interface with touch-screen monitor compatibility. The integrated 
inventory management tool removes items at the time of sale, 
ensuring accurate stock counts. Establish minimum stock 
levels and use the automatic reorder function to keep your 
shelves efficiently updated. Track inventory turns and inven-
tory age to reduce carrying cost. QuickStore POS is designed 
for single-site businesses or centrally-owned multiple retail 
outlets. FREE TRIAL download.

RETIREMENT PLANNING

Torrid Technologies Inc.
Retirement Savings Planner  - Professional
888-333-5095
www.torrid-tech.com?CPATA
A Quick. Simple. Visual way to do retirement planning for 
clients. As seen in FORBES, Financial Advisor, Financial 
Planning, Business Week, Barron’s, USA Today, Reader’s 
Digest, PC Computing, and PC World, our Retirement Savings 
Planner software is so easy-to-use you will be creating 
retirement reports in no time. Have you ever been frustrated 
by complicated and time consuming financial planning 
software? Not with this program. It’s simple, yet comprehen-
sive. It only takes a few minutes to create a new plan for a 
client. And the visual retirement income graph can be used to 
show your client “in red” whether they will have a shortfall 
in retirement and when. You don’t have to be a financial 
planning guru to help your clients with their retirement savings. 
Says Deborah Owen, a CPA from California, “I have been 
looking for an easy-to-use financial planning/retirement 
planning tool for well over 6 months and couldn’t find anything 
that would do what I needed. I tried other software but it just 
didn’t do what I needed. Once I tried the Retirement Planner 
demo, I could easily tell that this was the perfect software for 
me. I am delighted that the price is so reasonable and the people 
are incredibly helpful.”

SaaS ACCOUNTING
Acumatica 
Acumatica Cloud ERP
888-228-8300
www.acumatica.com

CPAASP
866-206-1781
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SALES TAX

Avalara             
AvaTax
877-780-4848
www.avalara.com
Sales tax is hard. AvaTaxtm makes it easy. 
Agile, successful companies focus on their core business and 
outsource complex, administrative functions – such as payroll 
and sales tax management – to the experts.
Avalara’s flagship SaaS product, AvaTax, is the fastest, easiest, 
most accurate and affordable way to calculate sales tax,.   manage 
exemption certificates,.  file returns,.  and remit payments across 
multiple tax regions. Our tax decision engine calculates rates 
based on 100,000+ taxability rules and 17,000+ taxing jurisdic-
tions and instantly applies them to each transaction.
AvaTax provides seamless, integration with 100+ ERP, 
accounting, e-commerce, and retail POS systems such as 
Microsoft Dynamics, Sage, Exact, Netsuite, Epicor, Infor and 
many other applications. The AvaTax SDK makes it possible 
to integrate AvaTax with any e-commerce or accounting 
application.
Thousands of businesses large and small rely on Avalara to 
make sales tax compliance less taxing.

BNA Software®
BNA Sales & Use Taxtm Rates
BNA Sales & Use Taxtm Forms
800-424-2938 (option 3)
www.bnasoftware.com

efileSalesTax.com
efileSalesTax.com
877-584-2309
www.efileSalesTax.com
$6.95 and up

SCAN & ORGANIZE

CCH Small Firm Services
Scan&Fill
800-375-9542
www.cchsfs.com 
$790
CCH Small Firm Services, a division of industry-leader CCH, 
focuses on the needs of the small tax and accounting professional. 
Our two leading brands, ATX and TaxWise, provide powerful 
tax preparation software developed for the needs of different 
firms. ATX has more than 10,000 federal, state and local forms, 
expert online research from CCH, unlimited e-filing and much 
more! TaxWise contains an easy-to-use interface and robust 
tool set that increases speed and efficiency, two critical features 
for any high-volume tax practice. Both programs are available 

with an integrated line of ancillary products that include 
Scan&Fill with Document Manager, our automated form 
recognition and filing paperless system.

cPaperless LLC
CPA SafeMail
800- 716-2558 x 110
www.cpaperless.com

Thomson Reuters
ONESOURCE WorkFlow Manager
800-865-5257
onesource.thomsonreuters.com/workflow-manager

SCHEDULING/APPOINTMENT 
MANAGEMENT

ImagineTime, Inc.
ImagineTime Practice Management
877-520-1525
www.imaginetime.com

SMALL BUSINESS
Big E-Z Bookkeeping Systems
Big E-Z Books Spreadsheet Software
800-650-3279
www.bigez.com

FreshBooks
877-262-5122
www.freshbooks.com/jointhemovement
FreshBooks.com is planet Earth’s leading online invoicing and 
bookkeeping service for small businesses, freelancers and service 
based professionals. Since 2004, FreshBooks.com has helped 
over 2.5 million people experience painless billing. Dedicated 
to designing extraordinary customer experiences, FreshBooks.
com helps people focus on what they love to do, instead of their 
paperwork. Get a free account at FreshBooks.com.

TAX & ACCOUNTING SUPPLIES

Tenenz, Inc.
800-888-5803
www.tenenz.com
Lowest Prices Guaranteed!
Providing low cost, high quality tax and accounting supplies 
and services to accountants and tax preparers throughout the 
U.S. for over 40 years. Products include: Folders, Client 
Newsletters, Web Sites, W-2’s and 1099’s, Tax Organizers, 
Mailing Envelopes, Marketing Materials, Laser Checks, 
Columnar Workpapers, Writing Pads and more. We guarantee 
we won’t be undersold. Contact Us Today for a Free Catalog 
and Product Samples. Call Toll Free: 800-888-5803 • Fax Toll 
Free: 800-638-0015 • Email: mail@tenenz.com • Website: www.
tenenz.com

TAX DOCUMENT AUTOMATION

SurePrep, LLC
1040SCAN
800-805-8582 ext. 3
Tech Support:  800-805-8582 ext. 1
www.sureprep.com
$10 - $30

TAX DUE-DATE CALENDAR
Red Moon Solutions
eTaxCalendartm

800-224-1260
redmoonsolutions.com

Thomson Reuters
ONESOURCE WorkFlow Manager
800-865-5257
onesource.thomsonreuters.com/workflow-manager

TAX PLANNING
BNA Software®

BNA Income Taxtm Planner
BNA Estate & Gift Taxtm Planner
BNA Corporate Taxtm Analyzer
800-424-2938 (option 3)
www.bnasoftware.com

Thomson Reuters
ONESOURCE State Apportionment
888-885-0206
onesource.thomsonreuters.com/incometax

Thomson Reuters
ONESOURCE Tax Provision
877-829-5969
onesource.thomsonreuters.com/solutions/tax-provision/tax-
provision

Thomson Reuters
ONESOURCE Transfer Pricing
212-404-8600
onesource.thomsonreuters.com/transferpricing

Thomson Reuters
ONESOURCE Trust & Estate Administration
800-331-2533
onesource.thomsonreuters.com/trusttax/estate

™
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TAX PREPARATION
(see also Tax Software w/Integrated Write-Up)

CCH Small Firm Services
ATX and TaxWise
800-375-9542
www.cchsfs.com 
$475-$4,095
CCH Small Firm Services, a division of industry-leader CCH, 
focuses on the needs of the small tax and accounting professional. 
Our two leading brands, ATX and TaxWise, provide powerful 
tax preparation software developed for the needs of different 
firms. ATX has more than 10,000 federal, state and local forms, 
expert online research from CCH, unlimited e-filing and much 
more! TaxWise contains an easy-to-use interface and robust 
tool set that increases speed and efficiency, two critical features 
for any high-volume tax practice. Both programs are available 
with an integrated line of ancillary products such as Client 
Accounting Suite, Payroll and Scan&Fill with Document 
Manager.

cPaperless LLC
CPA SafeMail
800-716-2558 x 110
www.cpaperless.com

Thomson Reuters
ONESOURCE Property Tax
877-322-1704
onesource.thomsonreuters.com/property-tax

Thomson Reuters
ONESOURCE Income Tax
888-885-0206
onesource.thomsonreuters.com/income-tax-us

Thomson Reuters
ONESOURCE State Apportionment
888-885-0206
onesource.thomsonreuters.com/incometax

Thomson Reuters
ONESOURCE Trust & Estate Administration
800-331-2533
onesource.thomsonreuters.com/trusttax/estate

Thomson Reuters
ONESOURCE Trust Tax
800-872-1041
onesource.thomsonreuters.com/trust-tax

TAX SOFTWARE W/
INTEGRATED WRITE-UP

2nd Story Software
TaxACT Preparer’s Edition
800-573-4287
www.taxact.com/ssg-eval
$169
TaxACT Preparer’s Edition Enterprise software has all the 
tools and features that smart tax professionals want and 
appreciate – at an affordable price. TaxACT is designed to help 
streamline the tax preparation process and improve your bottom 
line. TaxACT Preparer’s Enterprise Edition includes Online 
Backup. Backing up your clients’ data on TaxACT’s secure 
servers means you’re protected from hard drive failure, lost 
disks and other forms of data loss. Plus, you’ll get all the other 
Enterprise-exclusive features, such as ReturnSafe, Document 
Manager, Multi-User networking and enhanced security 
options. Learn more about TaxACT Preparer’s Enterprise 
Edition at http://prep.taxact.com/ssg-enterprise.
Try TaxACT 2010 Preparer’s product line for FREE – without 
risk or obligation! Download your free evaluation copy by 
visiting http://prep.taxact.com/ssg-eval, or call 800-573-4287 
to have it mailed to you.

CCH Small Firm Services
Client Accounting Suite
800-375-9542
www.cchsfs.com 
$475-$4,095
CCH Small Firm Services, a division of industry-leader CCH, 
focuses on the needs of the small tax and accounting professional. 
Our two leading brands, ATX and TaxWise, provide powerful 
tax preparation software developed for the needs of different 
firms. ATX has more than 10,000 federal, state and local forms, 
expert online research from CCH, unlimited e-filing and much 
more! TaxWise contains an easy-to-use interface and robust 
tool set that increases speed and efficiency, two critical features 
for any high-volume tax practice. Both programs are available 
with an integrated line of ancillary products that include Client 
Accounting Suite, our professional system that includes 
general ledger, trial balance, accounts receivable and payable, 
and after-the-fact payroll.

TIME & ATTENDANCE

SwipeClock
SwipeClock
888-223-3450
www.swipeclock.com
SwipeClock is an online time and attendance solution for 

businesses, both large and small. It defines practicality in 
today’s timekeeping industry, offering simple hardware setup, 
exceptional user ease and affordability to businesses of all 
sizes. Through SwipeClock’s Partner Program, payroll providers 
can automate the process of collecting timekeeping data while 
increasing revenue generated from their payroll offering.
Let us help you grow timekeeping as a valuable part of your 
business! Whether it’s the sale, setup, training, or even a client 
in need of escalated support, our dedicated ClientCare 
department allows you to use the SwipeClock staff to more 
fully offer timekeeping to your own clients.
Contact SwipeClock to learn more about providing simple and 
affordable timekeeping solutions to your clients.

Wasp Barcode Technologies
WaspTime
866-547-9277 x2
Tech Support: 214-547-4100
http://www.waspbarcode.com/wasptime
Starts at $549
WaspTime is an award-winning time and attendance system 
for small to medium-sized businesses that saves time, reduces 
stress and eliminates errors calculating employee time. 
Complete WaspTime solutions include software for tracking 
employee time and a biometric (fingerprint), barcode or RFID 
time clock (and employee badges). Employees clock in and 
out quickly and easily, and employee time records are auto-
matically calculated in the WaspTime software. WaspTime 
Standard solutions include 50 employee licenses, while Pro 
offers 100 employee licenses. Additional employee licenses 
can be easily added.WaspTime provides control over lost time 
and productivity, which can significantly impact an organiza-
tion’s profitability. Studies show that implementing an automated 
time and attendance system like WaspTime can save up to 4% 
of a company’s annual hourly payroll expense. WaspTime 
provides business owners, HR and payroll administrators an 
easy way to gain control of employee time, eliminate the 
constant stress of payroll deadlines and saving time and money. 
FREE TRIAL download.

TIME & BILLING
(see also Practice Management)

Abak Software
Abak Time & Billing
888-849-8059
Tech Support: 418-658-4003
www.abaksoftware.com
$660/year
Abak helps businesses improve their bottom line by eliminating 
duplicate data entry and under billing. Abak is the most 
flexible time and billing system in the industry. Connect your 
employee’s time and expenses to your invoices, your payroll 
and your accounting systems, automatically. Accounting firms 
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use Abak to keep track of billable and non-billable time. 
Employees log time and expenses for a client and a project, 
and at month’s end the invoice can be created in just a few 
clicks! With Abak, you manage more client, more projects 
and generate more revenue, without additional resources.

BQE Software Inc.
BillQuick
888-245-5669
www.BillQuick.com

Chrometa
Chrometa
888-340-6425
Tech Support: 888-340-6425 x2
www.chrometa.com
FREE and $19/month
When you don’t accurately keep track of your time, you end up 
not billing clients for all the time you put in — and lose money 
in the process.
Timesheets and stopwatches can help, but before you know it, 
you forget to fill out your time sheets or enter your hours into 
the computer.
That’s where Chrometa can make the difference — automatically 
capturing every second of your billable time with no effort or 
data entry on your part.
The “magic” of Chrometa is that it runs in the background, 
quietly making note of your activities. It’s like having your very 
own personal timekeeper.
When you open or compose an email, Chrometa will capture 
that activity. Same for documents you draft, web research you 
do, and even phone and meeting time -- everything is captured 
passively without you lifting a finger.
Result: you can increase your monthly billings up to 20% or 
more — while actually working fewer hours. Take a closer look 
at Chrometa — and gain control of all your billable time today.

ImagineTime, Inc.
ImagineTime Practice Management
877-520-1525
www.imaginetime.com

Office Tools Professional
Practice Management 2011
888-667-8440
Tech Support: 661-951-9900
www.officetoolspro.com
$500/first user
$300/additional users

Sage
Sage Timeslips
800-285-0999
Tech Support: 800-555-2452
www.SageTimeslips.com
An industry-leading time and billing solution, Sage Timeslips 

helps businesses of all sizes efficiently manage the time and 
billing cycle.  Sage Timeslips is easy to learn and use, and 
helps professionals capture time quickly and accurately for 
greater productivity and increased profitability.  It integrates 
with popular accounting software like Sage Peachtree and 
QuickBooks®, key practice management solutions like Time 
Matters® and Amicus Attorney®, as well as Microsoft® 
Office solutions.  Sage Timeslips reporting presents critical 
information to make better decisions, offers simple bill creation 
and seamless payment tracking, and improves billing access.  To 
learn more about Sage Timeslips and how it can help your 
business, please call 800-285-0999 or visit us online at www.
SageTimeslips.com.

TRUST/ESTATE ACCOUNTING 
& MANAGEMENT

Delta Data, Inc.
Trust Accountant
888-760-8039
www.deltadatatrust.com
Delta Data, Inc., a leader in real-time trust and fiduciary 
accounting software, has developed the Trust Accountant, to 
enable CPAs to easily and cost-effectively manage trust and 
estate accounts. The simple, standardized interface of the Trust 
Accountant requires minimal training time. Five input windows 
allow codeless data entry yet provide flexible accurate accounting 
and diverse financial, tax, court reporting and check writing. 
Logical menus and drop-down boxes allow CPAs or assistants 
to quickly and easily navigate through all the features and 
functions of this comprehensive trust and estate accounting 
program. Also useful for managing clients portfolios.

Thomson Reuters
ONESOURCE Trust & Estate Administration
800-331-2533
onesource.thomsonreuters.com/trusttax/estate

WAGE REPORTING

Greatland Corporation
Complete W-2 & 1099 reporting products and services
800-968-1099
www.Greatland.com

Professional Automation Services, Inc.
Diskfiler
800-748-1934
www.proautomation.com
Price varies on quantity

WAREHOUSE MANAGEMENT
Open Systems, Inc.
TRAVERSE
800-328-2276
www.osas.com

WEB PORTALS

Office Tools Professional
Practice Management 2011
888-667-8440
Tech Support: 661-951-9900
www.officetoolspro.com
$500/first user
$300/additional users

Service2Client LLC
877-251-3273
www.service2client.com

WEBSITE BUILDER TOOLS/
IMPROVEMENTS

AccountantsWorld
888-999-1366

AFSB.net
AFSB - The Accounting and Financial Site Builder
800-888-5803
www.afsb.net
As low as $23.99/month.
PROFESSIONAL WEBSITES FOR ACCOUNTING and TAX 
FIRMS. Save time, and money and improve your client service. 
With AFSB, the Accounting and Financial Site Builder, you get 
a professional custom website in literally minutes. All AFSB 
websites provide your firm with: a Secure Client Portal, Client 
Newsletters, 50+ Financial Calculators for you and your clients, 
a Services page, a Client e-mail Management System, Google 
Mapping and much more. No technical expertise is required. Our 
site builder does it all for you. You can create and manage your 
site from the comfort of your own office anytime at no charge to 
give you the flexibility you are looking for in a website for your 
firm. There are no setup fees and AFSB offers the lowest monthly 
price in the industry. Visit www.AFSB.net. You are welcome to 
set up a Free trial site or call 800-888-5803 for more information.

Emochila, Inc.
866-340-5652 
www.emochila.com
$69.99
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We know you have many options when it comes to choosing 
a website provider for your accounting firm.  Emochila has 
been building websites exclusively for accounting firms for 
nearly a decade, so of course our websites come pre-loaded 
with secure client portals, monthly client newsletters, 120 
different financial calculators, dynamically updated content, 
and more.  But what REALLY differentiates Emochila is the 
BEST customer service in the business.  We CHALLENGE 
you to call us and you WILL get a US-based employee to pick 
up by the fourth ring.  We ENCOURAGE you to email our 
technical team to customize your website as much as you want 
for FREE.  
Its 2011.  Your clients and prospects EXPECT that you have 
a professional and functional website. 
With a full featured website from Emochila, your clients and 
potential clients will be impressed, but more importantly, you’ll 
have a responsive IT support staff ready to assist you with 
ANYTHING, all for an extremely reasonable monthly rate. 

WEBSITE TOOLS & CONTENT
Service2Client LLC
877-251-3273
www.service2client.com

WHOLESALE & DISTRIBUTION
Magic Information Systems Inc.
eWholesale
800-363-9273
www.magicinfosys.com

WORKFLOW SOFTWARE
Computhink, Inc.
ViewWise Document Management Solution
800-988-4465
www.computhink.com

Office Tools Professional
Practice Management 2011
888-667-8440
Tech Support: 661-951-9900
www.officetoolspro.com
$500/first user
$300/additional users 
Office management just got easy.
Practice Management 2011 is a unique office solution that 
combines a suite of core accounting firm applications which 
are completely integrated and operated from a single interface. The 
balance between simplicity and depth of functionality is 
impressive. We offer smaller firms what only large firms had 
5 years ago.
Practice Management 2011 becomes the main repository for 
all your client and office information including complete time 
billing with workflow and document management. Our 
software is designed with owners and managers in mind. 
Providing improved delegation, increased productivity and 
simplified office management.  Client, staff, or workflow issues 

can now be managed from one place, one piece of software: 
Practice Management 2011.
FEATURES:
• Contact Management
• Time Billing, Invoicing & A/R
• Workflow and Due Date Monitoring
• Document Management, Scanning, and Storage
• Seamless Client Portal Integration
• Staff and Office Scheduling
• To-Do and Call Management
• Full Hosting Services Available
•  Integrates with MS Office, Outlook, Intuit QuickBooks and 

Lacerte

Red Moon Solutions
eTaxPortaltm

800-224-1260
redmoonsolutions.com

SurePrep, LLC
SPbinder
800-805-8582 ext. 3
Tech Support:  800-805-8582 ext. 1
www.sureprep.com
$5

Thomson Reuters
ONESOURCE WorkFlow Manager
800-865-5257
onesource.thomsonreuters.com/workflow-manager

WRITE-UP
(see also Tax Software w/Integrated Write-Up)

Big E-Z Bookkeeping Systems
Bookkeeper 20 Spreadsheet Software
800-650-3279
www.bigez.com/detailsB20.html

P.C. Software Accounting Inc.
PC Software Accounting
800-237-9234
www.pcsai.com
$695 Single User/$795 to $895 Five Users
* Rated #2 in the 2009 Reader’s Choice Survey behind 
QuickBooks - (Based on total # of votes)*.
The P.C. Software Client Write Up System is a field-proven, 
Windows system that was formally released in May of 1997, 
and has been constantly enhanced ever since. The system is 
fast, easy-to-use, and very comprehensive. It is an “open” 
system that allows you to access previous periods and rerun 
reports at any time. The Write Up System includes integrated 

after-the-fact payroll and bank reconciliation modules. There 
is also a separately priced, but integrated Computer Checkbook 
system that allows you or your clients to process payrolls, 
payables, receivables and even job costing if needed. A sepa-
rately priced, but integrated Fixed Assets system is also 
available. The system includes outstanding interfaces to many 
other accounting and spreadsheet programs such as QuickBooks 
and Excel, as well as outstanding interfaces to most tax 
preparation systems. The system also has excellent conversion 
programs to convert your current data from whatever client 
write-up system you are presently using, regardless of whether 
it is DOS or Windows based. We even have conversion programs 
to convert your data from programs like QuickBooks or 
Peachtree. Call us for an online demonstration and see the best 
client write-up system in the marketplace for yourself!!!

The Versatile Group, Inc.
CertiflexDimension Client Write-up
800-237-8435
www.clientwrite-up.com
The complete solution for the innovative accounting practice! 
For over 30 years, Certiflex has provided the very best in 
professional service software direct to the accounting market-
place. Well renowned for delivering fast, efficient, reliable 
results in an easy to learn and use format, CertiflexDimension 
is the first-choice write-up solution for thousands of accounting 
professionals. Dimension Write-up is structured exclusively 
for use by practicing accountants working in the background 
with a diverse array of clients. This unique environment 
requires exceedingly flexible and effective software. Dimen-
sion is supported by an extensive collection of add-on applica-
tion modules to further enhance and strengthen your relation-
ship with your clients. Together, this suite of highly functional 
modules will bring added depth and competency to your 
accounting practice. Whether you’re manually keying or 
electronically importing client transaction data, creating 
polished financial statements and reports, or tendering construc-
tive business analysis, CertiflexDimension is the right choice 
to elevate your business. For more information, visit www.
clientwrite-up.com. Still have questions? Call 800-237-8435 
or email sales@certiflexdimension.com for an immediate 
response.
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SMALL BUSINESS ADVISOR

OOne of the ways successful fi rms are continuing 
to grow during the current economic downturn is 
by fi nding new and existing clients with targeted, 
personalized service. Large fi rms have used customer 
relationship management (CRM) and contact 
management systems for years to manage sales 
activities, track correspondence, and log contact 
with current and prospective customers, but these 
systems are frequently not used by small fi rms that 
don’t have dedicated marketing departments. 
Although practitioners have a signifi cant amount of 
content clients want (e.g. new IRS mileage rates, tax 
law changes, etc.), they don’t always communicate 
it to all of their clients in a timely manner. And when 
they do send targeted messages to clients, they oft en 
don’t have a systematic way of knowing the clients’ 
interest level in a topic. So they simply wait for the 
phone to ring.

E-mail marketing is an att ractive way to com-
municate with clients and prospects, but many small 
businesses don’t know where to start. Newly integrated 

with Sage Peachtree 
2012, Sage ACT! 
e-Marketing for 
Peachtree is a tool 
that helps practitio-
ners create, manage 
and evaluate the 
results of e-mail 
marketing efforts 
using attractive 
templates that work 
w ith almost any 
device a customer 
could use to receive 
e-mail. W hen an 
eff ective strategy is 
combined with a 
customer manage-
ment tool like Sage 
ACT! e-Marketing 
for Peachtree, fi rms 
can fi nd new clients 
and increase the 
breadth of services 
to long-term cus-
tomers. Customers 
can be grouped based 
on their needs and 

interests, and diff erent messages can be communicated 
based on the fi rm’s approach for each client type.

One of the challenges of traditional e-mail mar-
keting is the lack of basic information about the 
success or failure of these eff orts, including the 
following:

• How many recipients opened the message?
•  Was the message readable in the recipient’s 

e-mail application?
•  Which recipients clicked on one of the links 

in the message?

Sage ACT! e-Marketing for Peachtree uses ana-
lytical tools to track each recipient’s activities 
associated with an e-mail message. By using unique 
links and codes in a message, a fi rm can know (both 
individually and in the aggregate) who opened a 
message, what they clicked on and how that compares 
to past messages. Th is feedback makes it possible 
for fi rms to know what clients are actually reading 
from the message, and can be used to make adjust-
ments to the types of information included in future 
newslett ers.

Another challenge for small organizations is 
making the content appear on the wide range of 
hardware and software used to read e-mail. A 
solution should ensure that the message is legible 
across numerous devices, including mobile phones, 
tablets, personal computers and laptops. While some 
users will read the message in Microsoft  Outlook, 
others will use applications such as Outlook Express, 
Gmail, Yahoo! Mail or Mozilla Th underbird. Given 
the large number of tools people use to consume 
the message, most firms should partner with a 
company that is an expert in delivering messages 
across multiple platforms and devices.

A fi nal hurdle for e-marketers is compliance with 
the ever-changing laws and regulations governing 
online activity, including laws such as the CAN 
SPAM Act of 2003, the Children’s Online Privacy 
Protection Act (COPPA), and many others. Th ese 
laws restrict the types of messages that can be sent 
out, and create new penalties (which could include 
fi nes and imprisonment) for failure to comply with 
their mandates, which include a requirement that a 
recipient be able to click on a link to “unsubscribe” 
from future mailings. Sage ACT! e-Marketing for 
Peachtree is powered by Swift page, a leading e-mail 

marketing company, and is designed to help businesses 
comply with relevant laws and regulations.

While many accountants are tempted to simply 
e-mail a PDF of a printed newslett er to clients, this 
approach can give younger clients a poor impression 
of your fi rm. Given the value the tax and accounting 
profession places on maintaining the proper image, 
the information available on who is opening a 
message and viewing links, the complexities of 
creating a message that can be read across multiple 
platforms, and the risks of not complying with rel-
evant laws and regulations, this is not something 
you will want to do internally. Firms should increase 
the eff ectiveness of campaigns and decrease the risks 
of not complying with relevant laws and regulations 
by using a comprehensive e-Marketing service such 
as Sage ACT! e-Marketing for Peachtree for their 
bulk e-mail communications.  
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POINT-OF-SALE
Reviews For Your Clients

12 Products to Help Your 
Retail Clients

I
t’s no secret that the retail 
industry has struggled in this 
diffi  cult economy. Yet Advance 
Monthly Sales for Retail and Food 
Services, as reported by the U.S. 
Census Bureau, show an increase 
in total sales in May 2011, up 
7.7% from May 2010. While 

numbers were down from the pre-
vious month (April 2011), indicating 
that recovery still has a long way to 
go, adventurous entrepreneurs con-
tinue to start new businesses. And as 
the number of jobs continues to 
shrink in the United States, more and 
more people are turning to self-
employment to make ends meet. As 
they turn to tax and accounting pro-
fessionals to help them run their 
business, they’ll also likely need help 
with something else: fi nding a good 
retail/POS system.

As every business is diff erent, each 
business’ needs are diff erent, as well. 

A smaller gift shop will have much 
different needs than a high-volume 
convenience store. A beauty salon will 
need diff erent features than a liquor 
store. A grocery store will require a 
different interface than a computer 
store. Th e end result is that the needs 
of retailers vary just about as much as 
the POS soft ware products reviewed 
here.

While all of these products can 
easily handle basic sales transactions 
and much more, the similarities end 
there. Many products contain touch-
screen technology for quicker transac-

tion processing, and can handle 
e-commerce functionality — a neces-
sity for those off ering online shopping. 
Some products work only with a single 
store, which is perfect for those with 
no desire to expand. But retailers with 
multiple locations will need a more 
powerful system that off ers integrated 
technology between locations.

The good news is that there’s 
something for everyone in this review, 
from products for single-location 
retailers to those with 25 locations. 
We’ve consolidated many of the POS 
features into a logical sequence to help 
identify the products that most closely 
meet the needs of your retail clients.

Basic System Functions covers 
areas such as system navigation and 
relative ease of use. It also looks at how 
scalable the product is: If the business 
grows, can the soft ware grow with it? 
Module selection is also noted in this 
section. User roles and security are vital 

areas, particularly for retailers with 
numerous employees. We also look at 
features such as multi-store support, 
multiple transaction entry options, and 
other advanced retail features such as 
warehouse management, e-commerce 

and remote sales.
Specialized Features & Services

takes a look at areas such as touch-
screen support, multiple tender 
options, customer data management, 
layaway and other special services, 
marketing tools, and loyalty and 
rewards programs.

Tracking & Reporting considers 
the variety of reports available, if 
reports are available in real time, and 
the availability of inventory tracking 
reports. It also notes whether the 
product can identify best- and worst-
selling items, in addition to evaluating 
management analysis options.

Integration/Import/Export
covers how well the product integrates 
with the vendor’s own add-on modules 
as well as any external applications. We 
also look at basic import/export 
options, what type of POS hardware 
peripherals are supported and whether 
or not time clock support is available.

Help & Support identifi es the Help 
options available with the product, as 
well as any built-in support options such 
as tutorials, videos or wizards. Th is sec-
tion also considers how easy it is to get 
system updates, and how useful the 
company website is in supplying informa-
tion to users. Product support options 
and availability is also noted here. ●

Mary Girsch-Bock

REVIEW SECTIONS
BASIC SYSTEM FUNCTIONS

• Installation Ease

•  General Navigation & Ease of Use

• Industry-Specifi c Templates

• Industry-Specifi c Features

• Platform Support

CORE ACCOUNTING 
CAPABILITES

• GL/AP/AR Functionality

• Sales Tax Functionality

• Payroll Functionality

• Audit Trail

• Multi-Currency

• Multiple Language Support

• Multi-Location Support

• Multiple Users

DAY-TO-DAY OPERATIONS
• Sales/Point of Sale/Shipping

•  Customer/Vendor Employee 

Management

• Inventory/Purchasing

• e-Features

• Remote Access

MANAGEMENT FEATURES
• Dashboard Overviews

• Reporting

• Security Features

• Integration/Import/Export

• Data Transfer

• External Integration

• Online Accountant Transfer Tool

HELP/SUPPORT
• Built-in Support Features

• System Updates

• Support Website/Documentation

• U.S.-Based Support

SUMMARY & PRICING

AS THE NUMBER OF JOBS CONTINUES TO SHRINK 

IN THE UNITED STATES, MORE AND MORE PEOPLE ARE TURNING 

TO SELF-EMPLOYMENT TO MAKE ENDS MEET.

Mary began her career as an accountant in the property management industry, 
later moving into the healthcare industry. She is now a freelance writer specializing 
in business and technology issues and is the author of her fi rst book, several 
HR handbooks, training manuals, and other in-house publications. She can be 
reached at mary.girschbock@cpapracticeadvisor.com.
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BEST FIT
QuickStore is available in three 
editions and works with retail 
businesses of all types and sizes, 
but is not suitable for grocery 
stores or restaurants. Th e company 
offers a complete line of POS-
related hardware and bundled 
products.

STRENGTHS
• Scalable, with 3 versions available
• Easy to setup & navigate
• Off ers touch-screen technology
•  Contains solid customer tracking 

capability
•  Comes pre-bundled, with all 

necessary soft ware & hardware

POTENTIAL WEAKNESSES
•  No e-Commerce integration 

available
•  Does not off er loyalty/rewards 

tracking
• Contains limited analysis tools

SUMMARY & PRICING
QuickStore from Wasp Barcode 
Technologies is available in a 
conveniently bundled package 
that includes the soft ware, a cash 
drawer, barcode scanner, thermal 
receipt printer, power supply, 
magnetic card reader and a one-

year maintenance agreement for 
the price of $999. Th e Professional 
version is available for $1,995, and 
the Enterprise edition costs 
$2,995. Several other bundled 
packages are available that include 
a variety of software/hardware 
combinations, with one sure to 
suit the needs of just about any 
small to mid-sized retailer.

PRODUCT DELIVERY METHODS
■✔    On-Premises
■  SaaS
■  Hosted by Vendor

BEST FIT
DENALI opens up the market 
sector considerably for Cougar 
Mountain Soft ware. While still an 
excellent selection for small to 
midsized retail businesses, Denali 
is also powerful enough to appeal 
to larger, multi-location stores 
with more complex needs.

STRENGTHS
•  Modular design allows users to 

choose the modules they need
•  Intuitive user interface & color-

coded modules simplify system 

navigation
•  Excellent reporting options built 

using Crystal Reports
•  Supports e-Commerce function-

ality
• Excellent customer tracking

POTENTIAL LIMITATIONS
•  Does not offer touch-screen 

technology
•  Does not off er or support cus-

tomer loyalty programs
•  Does not off er dedicated shipping 

integration

SUMMARY & PRICING
DENALI’s POS module is an 
excellent addition to its strong 
selection of modules. Suitable for 
just about any size retailer, 
DENALI modules start at $599 
with a $295 user license att ached.

PRODUCT DELIVERY METHODS
■✔    On-Premises
■  SaaS
■  Hosted by Vendor

POINT-OF-SALE
Reviews For Your Clients

866-547-9277 www.waspbarcode.com

800-388-3038 www.cougarmtn.com

Wasp Barcode Technologies — QuickStore POS
2011 OVERALL RATING 

Cougar Mountain Software — DENALI Retail/POS
2011 OVERALL RATING 

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10295894

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10295370

 BASIC SYSTEM FUNCTIONS

 SPECIALIZED FEATURES/SERVICES

 TRACKING/REPORTING

 INTEGRATION/IMPORT/EXPORT

 HELP/SUPPORT

 BASIC SYSTEM FUNCTIONS

 SPECIALIZED FEATURES/SERVICES

 TRACKING/REPORTING

 INTEGRATION/IMPORT/EXPORT

 HELP/SUPPORT

Solid Sales Pro from Solid Innovation 
offers retailers a mobile POS system 
designed for remote sales transaction 
processing including fi eld sales, show-
room sales and tradeshow ordering. 
Solid Sales Pro easily handles both 
customer ordering tasks and contains 
inventory management capabilities. Th e 
system is available in a QuickBooks Pro 
Edition for QuickBooks (QB) integra-
tion and a Microsoft Dynamics GP 
Edition, which is designed to integrate 

with Microsoft Dynamics GP. The 
Enterprise Edition is available for inte-
gration with the Solid Route Accounting 
Business System, and the Integration 
Edition is for providing integration with 
other accounting products.

Some of the key features found in 
Solid Sales Pro include the ability to 
handle all types of customer transactions 
such as sales orders, invoices, delivery 
confi rmation, back orders and payments 
on account. Credits and returns can also 

be processed. A signature capture device 
can be utilized, and transactions and 
receipts can be easily printed using a 
variety of printers. Th e Enterprise and 
Integration Edition users can maintain 
sales history, product levels and return 
history for each customer for up to the 
last six visits.

Transaction reports detail all transac-
tions that have been entered into the 
system and contain a cash-out report for 
end-of-route cash reconciliation. 

Appropriate notes can be entered into 
Solid Sales Pro for each product that is 
sold, and a search option is available to 
locate products by barcode, description 
or product code.

Pricing levels are easily tracked and 
maintained, including a list of suggested 
retail prices, along with wholesale and 
quantity discount pricing. Users can 

Solid Innovation — Solid Sales Pro

CONTINUED ON PAGE 40
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877-888-0880 www.accupos.com

AccuPOS Point of Sale is a stand-
alone POS product designed for use in 
the retail and restaurant industry. 
AccuPOS is designed to flawlessly 
integrate with a variety of popular 
accounting programs including all 
QuickBooks financial products, 
Peachtree products, Sage Business-
Works and Simply Accounting.

Available in fi ve diff erent versions 
(Basic, Pro, Gold, Platinum and Elite), 
AccuPOS is a scalable product that can 
easily grow along with a retail establish-
ment. An easy-to-use interface simpli-
fi es system navigation, even for those 
new to the product. Fully customizable, 
AccuPOS provides the option to create 
an interface that suits a user’s needs. 
New terminals, users and even loca-
tions can be added at any time.

AccuPOS was designed to utilize 
touch-screen technology, and the 

fl exibility of the product makes it easy 
to customize a system to particular 
business types. A running total of all 
transactions entered into the system 
are displayed on the POS interface 
screen, and tools like a calculator are 
available if needed. Custom menu 
pages can be easily created, and a series 
of user keys can be customized. All 
menu pages are fully customized as 
well, with the option to change the size, 
color and even the function of all 
buttons displayed in the POS user 
interface. Customized butt ons can also 
be set up on the payment screen, where 
up to 15 diff erent tender types can be 
chosen. Cashiers can easily split tender 
types, and both debit and credit cards 
can be easily swiped for quick pro-
cessing.

AccuPOS also contains excellent 
customer management and tracking 

capability that will easily store cus-
tomer information aft er the sale has 
been tendered. Cashiers can quickly 
lookup customer information during 
a sale, and AccuPOS tracks customer 
purchases for loyalty programs. Cash 
sales are easily processed by simply 
choosing the generic or cash sales 
option.

The Restaurant/Bar version of 
AccuPOS is pre-designed for the res-
taurant industry and off ers industry-
specifi c butt ons and tabs. Th e interface, 
like the retail version, is completely 
customizable, with the ability to pre-set 
butt ons for frequently ordered items. 
Restaurant managers can also create a 
custom layout of their restaurant, 
making it easy for servers to automate 
the order process.

A remote transfer module is available 
for businesses with more than one 

location. Other products include the 
AccuCOUNT inventory management 
program and the AccuSHIFT time 
clock system.

AccuPOS off ers a series of bundled 
systems that include the POS soft ware 
suitable for either retail or restaurant 
establishments, along with all of the 
essential hardware, including a touch-
screen monitor, cash drawer, thermal 
receipt printer and barcode scanners. 
Users can also opt to purchase just the 
soft ware. All soft ware/hardware bun-
dles includes one year of unlimited 
support. Visit the vendor’s website for 
more information or to view system 
videos or try out a demo.

AccuPOS Point of Sale
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BEST FIT 
Retail STAR is well suited for 
larger retail businesses that off er 
both brick and mortar and 
e-commerce sales. The partner 
product, Retail STAR Lite is a 
great starter product for small, 
single-location retailers looking to 
utilize many of the features found 
in larger POS products.

STRENGTHS
•  Scalable, with the ability to add 

modules as needed
•  Available as a single-location 

product for the cost of shipping
•  Easi ly customized w ith an 

excellent selection of add-on 
modules

•  Solid inventor y/warehouse 
management capability

• E-commerce capability

POTENTIAL LIMITATIONS
•  Product setup can be time-con-

suming
•  Extended product training may 

be needed
•  Pricing levels var y by user 

licenses & add-on modules

SUMMARY & PRICING
Retail Star is a robust POS 
product that also off ers excellent 

back office capability. Ideal for 
larger retailers with multiple 
locations, Retail STAR also off ers 
the less powerful Retail STAR Lite 
for single-location retailers to get 
a feel for the product and is 
available through subscription 
plan agreements that start at $59 
per month. Th is is a bargain when 
the true power of this product is 
realized. 

PRODUCT DELIVERY METHODS
■✔    On-Premises
■  SaaS
■  Hosted by Vendor

800-726-3282 www.camcommerce.com

CAM Commerce — Retail STAR/Retail STAR Lite
2011 OVERALL RATING 

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10295074
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BEST FIT

Touch-screen technology comes 
standard with Catapult, and the 
add-on modules designed for 
specialty retailers like drug stores, 
grocery stores, convenience stores 
and other specialty stores make 
this a good fit for high-volume 
retailers that require a high level 
of customization.

STRENGTHS
•  Default touch-screen monitor 

functionality
•  High level of customization 

capability
•  Excellent reporting capability
•  Off ers a wide selection of plug-in 

applications designed for specifi c 
high-volume retailers

•  Extremely easy system navigation

POTENTIAL LIMITATIONS
•  No integrated shipping capability
•  Does not contain mail order/

catalog order processing

SUMMARY & PRICING

Catapult pricing starts at $1,500 
for a single soft ware license, with 
most plug-in or add-on features 

costing extra. Designed specifi -
cally for the high-volume transac-
tion retailer, Catapult provides 
businesses with excellent custom-
ization capabilities as well as an 
easily navigated product that 
requires limited training time.

 
PRODUCT DELIVERY METHODS
■✔ On-Premises
■✔    SaaS
■  Hosted by Vendor

800-211-1172 www.ecrs.com

ECR Software Corp. — Catapult
2011 OVERALL RATING 

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10295520

easily override list pricing, and credit 
limits for each customer can be validated 
to establish appropriate credit limits. 
Inventory and warehouse management 
is also available, with users able to check 
warehouse quantities of all products. 
Users can create approved product lists, 
as well as multi-vendor lists.

Solid Innovation off ers several other 
products that work with the Solid Sales 
Pro module, including Business Central, 
which integrates with Solid Sales Pro 
for complete business management. 
Journey Plan schedules route customers 
so users will not miss important cus-
tomers. Mobile Central manages all data 
between mobile computers and the host 

accounting system, and Warehouse Pro 
unifi es all warehouse data for complete 
inventory management capability.

For more information, or to view 
online demos, be sure to visit Solid 
Innovation’s website at www.solid-
innovation.com or give them a call at 
888-667-3769.

888-667-3769 www.Solid-Innovation.com

CONTINUED FROM PAGE 38
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For more information, visit cpapracticeadvisor.com/10015130

Users of NetSuite in the market for an 
integrated POS product may want to take 
a look at OnSite POS. Designed specifi -
cally for NetSuite, OnSite POS provides 
small to mid-sized retailers a point-of-sale 
product that completely integrates with 
all NetSuite modules, eliminating the 
need for data exporting or time-con-
suming data entry. Multi-location 
retailers may consider NetSuite’s Multi-
Channel Retail Management Suite, which 
contains OnSite POS.

OnSite POS is a complete POS solu-
tion and off ers an extensive list of features 
such as the ability to accept multiple 
tender types including foreign currency, 
as well as both kit and package pricing. 
OnSite POS can easily process standard 
transactions such as traditional sales, 
customer credits and returns, and allows 
cashiers to apply product discounts 
during checkout. Cashiers can also accept 
split tenders on a sales transaction, and 
savvy sales people can easily upsell 
merchandise when processing sales 
transactions. OnSite POS is highly cus-

tomizable, allowing users to design a 
customized interface. Both function- and 
task-level security is available, and 
managers can implement the control 
levels desired. Employees can process 
non-merchandise transactions, as well. 
So if a furniture store charges for delivery, 
the delivery charge can be processed 
directly from the POS user interface. 
OnSite POS also offers advanced 
reporting and cash drawer management 

functions, making it much easier to bal-
ance cash drawers at the end of a shift .

Th e Retail Management Suite off ers a 
higher level of functionality and is 
designed for enterprise-level businesses 
that require more fl exibility, such as the 
inclusion of a central store terminal that 
stores all POS data including transactions 
and inventory levels so employees can 
easily see inventory levels and available 
products at each location.

OnSite POS is designed to be used in 
just about any retail environment, which 
includes brick-and-mortar stores as well 
as those selling online, or any combina-
tion of the two. Remote functionality 
means that sales can be processed from 
any location, making it a great option for 
sidewalk sales, tradeshows, and festivals 
and fairs.

Hot keys can be assigned to best-
selling items, making sales quick and easy. 
Customer data is easily stored, with 
customers assigned to each sale. Or users 
can choose to utilize the anonymous 
customer option, which processes 

transactions quickly without the need to 
identify or enter customer information.

OnSite POS also integrates with all 
the necessary hardware peripherals, 
including POS terminals, receipt printers, 
barcode scanners and electronic signature 
capture devices.

OnSite POS for NetSuite is a must for 
retailers currently using NetSuite prod-
ucts. Designed for retailers of all sizes, 
OnSite POS provides the fl exibility to 

responsibly manage employees while also 
allowing them to do their job properly. 
Special reports, dashboards and an active 
audit trail make OnSite POS a terrifi c 
solution to retailers using NetSuite 
soft ware.

NetSuite — OnSite POS

877-NETSUITE www.netsuite.com
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BEST FIT

Well-suited to smaller businesses 
that also require POS capability, 
DacEasy is a good front/back 
offi  ce solution to businesses that 
off er products for sale but do not 
handle hundreds or thousands of 
transactions daily.

STRENGTHS
•  Easy setup & litt le training time 

required
•  Great dashboards prov ide 

immediate sales & customer 
detail

• Customizable interface

•  Solid system security & strong 
audit trail

•  Good repor t i ng opt ions, 
including Crystal Reports

POTENTIAL LIMITATIONS
•  Not designed for high-volume 

transaction processing
•  Does not support touch-screen 

technology (planned for next release)
•  Does not support customer loy-

alty programs

SUMMARY & PRICING

The DacEasy Retail Edition 
includes Point of Sale and 

Accounting modules as well as the 
Sage Business Care Gold Support 
and is currently available for 
$1,499 for a single user, with a 
network version available for 
$2,399.99, making it aff ordable for 
smaller retail businesses that 
desire solid front office/back 
offi  ce functionality.

PRODUCT DELIVERY METHODS
■✔    On-Premises
■  SaaS
■  Hosted by Vendor

800-322-3279 www.daceasy.com

Sage North America — DacEasy
2011 OVERALL RATING 

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10295883
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BEST FIT

Store Keeper is a good fit for 
smaller retail establishments with 
only one location, but who still 
desire a custom user interface for 
use with touch-screen monitors. 
The vendor also offers Store 
Manager for multi-location shops.

STRENGTHS
•  Highly customizable touch-

screen technology
• Easy to setup & use

•  Good customer tracking capa-
bility

• Flexible pricing levels
•  Solid employee module tracks 

time & salary/bonus/commis-
sions

POTENTIAL LIMITATIONS
•  Does not off er e-commerce sup-

port
• No integrated shipping options
•  Single store use only; must 

upgrade for multi-store capability

SUMMARY & PRICING 

Priced at $499 to $799 per reg-
ister, Store Keeper POS from 
InfoTouch is suitable for single-
location retailers. Th e ability to 
upgrade to Store Manager makes 
this an ideal product for retailers 
with possible future expansion.

PRODUCT DELIVERY METHODS
■✔ On-Premises
■  SaaS
■  Hosted by Vendor

800-678-8682 www.infotouch.com

InfoTouch Corporation — Store Keeper POS
2011 OVERALL RATING 

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10295623
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PDG Soft ware, the makers of shop-
ping cart and e-commerce software, 
off ers simple real-time integration with 
QuickBooks (QB) products. It is fully 
scalable, off ering four versions: PDG 
Lite, which can be used for up to 100 
products; PDG Pro, which is designed 
for up to 1,000 products; PDG Gold, 
which can handle up to 5,000 products; 
and PDG Platinum, which is designed 
for an unlimited number of products. 

When purchasing either the Gold or 
Platinum versions of PDG, users can also 
get up to an hour of consulting time for 
assistance in linking the system to QB.

PDG Soft ware contains a long list of 
useful features, including the ability to 
import and export product data into an 
Excel spreadsheet and display an 
unlimited number of images for each 
product. PDG also allows users to 
specify colors, sizes or versions for each 

product sold. Because the system if fully 
synced with QB, all data such as inven-
tory is updated whenever a product is 
sold, ensuring that customers will receive 
the most up-to-the-minute data when 
accessing their software or running 
reports.

PDG also off ers a host of marketing 
tools designed to increase business, 
including the ability to att ractively dis-
play new products and best sellers on 

the website. Business owners can also 
off er customers a variety of special off ers 
including discount coupons, gift  certifi -
cates and even reduced pricing for bulk 
purchases. Loyalty and rewards tracking 
is available, as well, so users can track 
customer purchasing habits and produce 
targeted marketing efforts based on 
historical purchases.

PDG is user friendly for web shop-
pers, off ering an easily navigated inter-

PDG Software Inc.
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BEST FIT

Both brick-and-mortar and online 
stores will appreciate Command 
Retail’s extensive options, all 
designed to make retail manage-
ment more efficient. W hile 
retailers of all sizes can utilize 
Command Retail, its long list of 
features and multi-location capa-
bility make it a great fi t for larger 
retail businesses with multiple 
locations.

STRENGTHS
•  Full E-Commerce capability 

including marketing options

•  A comprehensive CRM function 
that tracks multiple levels of 
customer detail

•  Works with multiple operating 
systems

•  Supports buying clubs & private-
label credit cards

•  Contains an excellent warehouse/
distribution function

POTENTIAL LIMITATIONS
•  Pricing levels place it out of reach 

of smaller retailers
•  System setup requires a good deal 

of time

SUMMARY & PRICING

A complete system generally starts 
at about $12,000, making this 
comprehensive retail manage-
ment/POS product an ideal fi t for 
larger retailers with multiple 
locations.

 
PRODUCT DELIVERY METHODS
■✔    On-Premises
■  SaaS
■✔    Hosted by Vendor

718-605-7733 www.celerant.com

Celerant Technology Corp. — Celerant Command Retail
2011 OVERALL RATING 

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10295221

BEST FIT

QuickBooks offers smaller 
retailers a solid, aff ordable POS 
product, in two editions, that 
contains several top-notch features 
normally found in more sophisti-
cated products. Smaller retailers 
will appreciate the level of features 
found in QuickBooks POS.

STRENGTHS
•  Quick installation & quick setup
•  Litt le training time required
•  Of fers excel lent customer 

tracking & rewards program

•  New user interface makes naviga-
tion even easier

•  Solid dashboard reporting

POTENTIAL LIMITATIONS
•  Does not off er integrated ship-

ping with a variety of vendors
•  Limited modules unless inte-

grating with QuickBooks fi nan-
cial products

•  Limited growth potential

SUMMARY & PRICING

QuickBook s POS Basic is 
$999.99, with the Pro version 

available for $1,499.95. While 
fully functional as a standalone 
product, when integrated with 
QuickBooks fi nancial products 
users will have tight front/back 
offi  ce controls as well as a POS 
product that is one of the easiest 
to set up and use.

PRODUCT DELIVERY METHODS:
■✔    On-Premises
■  SaaS
■✔    Hosted by Vendor

866-379-6636 www.quickbooks.com

Intuit — QuickBooks Point of Sale Pro
2011 OVERALL RATING 

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10295866
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face where shoppers can choose to set 
up an account for easy future ordering. 
All visitors and customers are off ered a 
safe, secure shopping experience. Th e 
system accepts checks and credit cards, 
as well as integration with PayPal and 
Google Checkout payments. A complete 
database of customers allows managers 
to monitor ordering data for all regis-
tered customers.

Those purchasing PDG have the 

option to create a custom storefront or 
use one of the templates provided. PDG 
also contains a direct link to UPS 
WorldShip for easy product shipping 
and tracking. Shipping rates are also 
available for USPS, FedEx and DHL.

PDG helps QB maintain its audit trail 
functionality by posting each transaction 
using the specified transaction type, 
which includes sales orders and receipts. 
Th is method makes it easy for users to 

track each transaction entered into the 
system.

PDG’s one-time license fee is 
designed to save users money by elimi-
nating the monthly fees and commis-
sions that are typically charged by 
shopping cart hosts. Payments can be 
processed using QB merchant services 
account or a compatible merchant ser-
vices vendor.

PDG offers a lot of choices and is 

suitable for retail businesses of all sizes 
that currently utilize QB. PDG Lite 
starts at $599 for up to 100 products, 
with PDG Platinum available for $1,799. 
Th is is an excellent product for current 
QB users who are looking to begin or 
increase their web presence without a 
lot of time or money.

866-433-4PDG (4734) www.pdgsoft.com 
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SALES & USE TAX
Reviews For Your Firm

Conquering the Challenges 
of Sales & Use Tax

S
ales and use tax compliance 
is an area of widely varying 
complexity. For many of the 
smallest entities that conduct 
taxable transactions, particu-
larly physical retail businesses 
with only one or two locations, 
the process of applying the 

appropriate tax rate and reporting it to their 
states is oft en quite simple. And almost all 
states that have sales taxes have added online 
reporting and remitt ance systems, making 
it even easier for these small businesses to 
dutifully collect, report and pay.

Even in this simplest of sales tax scenarios, 
there are other processes that occur, of 
course, such as determining the taxability 
of an item, dealing with purchasers who 
may be exempt from such taxes, the collec-
tion of the funds, and proper bookkeeping 
to segregate them into appropriate liabilities 
accounts. Th ere are also special taxation 
rules, such as tax holidays, tax districts and 
caps or maximums. And diff erent states tax 
some things diff erently: Some tax services 
and rentals, while others don’t. Likewise, 
some tax certain foods and medications, 
while others exempt them all. For very small 
businesses, these functions can be handled 
fairly easily, albeit with an eye for detail and 
deadlines, and hopefully with the occasional 
bit of guidance from their public accountant.

As businesses grow, however, the 
complexity and labor involved in compliance 
can grow dramatically. Whether the growth 
is in transaction volume, new storefront 
locations, the addition of online sales, 
distribution, and delivery channels or a 
combination thereof, multi-hat-wearing 
managers and business owners can quickly 
fi nd themselves overwhelmed.

Suddenly, nexus issues come into play, 
as well as keeping up with frequently changing 
tax rates and reporting requirements and 
frequencies across more and more jurisdic-
tions, potentially even hundreds or thousands 
for even small ecommerce entities. Variables 
in the taxability of products also grows, as 
does reporting the sales from separate 

locations. Th ese challenges are compounded 
even further for businesses diverging into 
diff erent types of activities, particularly 
manufacturers, wholesalers and distributors.

As in any area of compliance, signifi cant 
penalties can result from failing to file 
correctly, whether due to fatigue or misun-
derstanding. And while self-file state 
websites off er the basics for the simplest 
fi lers, they oft en lack the features necessary 
for those with more complex concerns. 
Finding a solution that meets the needs of 
the small business therefore becomes 
critical. Th ere are many programs and online 
tools for sales and use tax compliance 
management, both for small and mid-sized 
entities, as well as for much larger businesses. 

Th e market is essentially divided into two 
types of programs and, as we did last year, 
this year’s review of Sales and Use Tax 
Compliance systems is divided into these 
two types of programs.

First, there are Traditional Sales Tax 
Compliance Systems, where the system 
is used at the end of a reporting period to 
calculate, prepare and sometimes e-file 
forms and payments to taxing agencies. 
Th is is the more familiar model of sales and 
use tax reporting for businesses with one 
or a handful of locations. Th e systems may 
support only a few states or off er compliance 
forms for all, they oft en include tax rate 
tables that are updated periodically or, in 
the case of web-based systems, are auto-
matically maintained and updated by the 
program’s vendor.

For entities with more dynamic taxation 

needs, especially those with multiple 
locations or online sales that expose them 
to compliance needs in hundreds or more 
frequently changing jurisdictions, the tra-
ditional aft er-the-fact model can work for 
reporting, but that becomes only half of 
the batt le. Th e challenges these businesses 
face simply keeping up with changing tax 
rates and rules across the thousands of 
taxing jurisdictions in the United States 
and Canada become impossible to manage 
manually, and the potential risk of errors 
and penalties on this side of the equation 
are just as signifi cant, if not compounded 
by the sheer number of taxing agencies and 
reporting requirements.

This is where Integrated Sales Tax 
Management Systems can play a vital role. 
Such programs have databases that can 
include every tax rate and all of the taxability 
rules for every state, city, county and special 
district in North America, and use secure 
servers to feed that information into a 
business’ sales, e-commerce and other 
fi nancial systems. Th is allows the system 
to automatically determine and verify tax 
in real-time as a transaction, estimate or 
e-shopping cart function is accessed, based 
on either the location of the retail establish-
ment or their customer’s address. Each of 
the three “integrated” systems reviewed 
here also offer outsourced compliance 
options, through which a business can have 
the vendor handle all reporting requirements 
to all necessary jurisdictions, including 
printing, fi ling and payment.

How does a business know when it’s 
time to start looking for a sales and use tax 
program? If there are penalties for non-
compliance, that’s a prett y good clue, but 
also if managing the processes is becoming 
tedious and increasingly time-consuming. 
Th e fi rst step in selection is determining 
the needs of the small business in terms of 
their complexity. Some accounting practices 
are also fi nding sales and use tax compliance 
to be a valued client service. As such, some 
of the programs in each segment offer 
consoles for managing multiple entities.●

Isaac M. 
O’Bannon, 
Technology 
Editor
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INTEGRATED SALES TAX 
MANAGEMENT SYSTEMS
BASIC SYSTEM FUNCTIONS

• General navigation/ease-of-use

• Installation process

• Multi-company management

• Multi locations

• Remote Access Capabilities

COMPLIANCE CAPABILITIES
• Multi-Jurisdictions

• Automated compliance tools

• Electronic Filing & Payment

• Rate Updates

INTEGRATION/IMPORT/EXPORT
• Data output options

• Reporting

•  Integration with accounting 

system

HELP/SUPPORT
• Built-In Support Features

• Support Website/Documentation

• Live Support

TRADITIONAL SALES TAX 
COMPLIANCE SYSTEMS
BASIC SYSTEM FUNCTIONS

• General navigation/ease-of-use

• Installation process

• Multi-company management

COMPLIANCE CAPABILITIES
• Multi-Jurisdictions

• Forms preparation

• Electronic Filing & Payment

• Rate Updates

INTEGRATION/IMPORT/EXPORT
• Data output options – pdf copy

• Reporting 

•  Integration with accounting 

system – summary report

HELP/SUPPORT
• Built-In Support Features

• Support Website/Documentation

• Live Support

45 STATES AND 
WASHINGTON, DC 
HAVE SALES TAXES.

THE 5 U.S. STATES WITH 
NO SALES TAX:

Alaska
Delaware
Montana
Oregon
New Hampshire
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BEST FIT:
Small and mid-sized businesses 
with multiple locations and 
reporting requirements in CA or 
NY, or fi rms managing multiple 
businesses with such require-
ments.

STRENGTHS:
• Easy to use
•  Gross summary reports
• E-fi ling to CA
• PDF output
•  Good client communication 

templates
•  Multi-client management tools
•  Automation of system updates

POTENTIAL LIMITATIONS:
•  Only handles CA and NY returns
•  Litt le e-fi ling to NY because of 

state law changes
•  No integration with accounting 

systems

EXECUTIVE SUMMARY & PRICING

CA Sales Tax Preparer costs $119, 
with annual renewal priced at $99 
and multi-user network version 
available for $169 ($149 renewal). 
NY Sales Tax Preparer costs $169, 
with annual renewal priced at 
$149 and a multi-user network 
version available for $219 ($199 
renewal). For CA, this pricing 
includes unlimited preparation, 

e-fi ling and electronic payment of 
returns for any number of business 
entities. For the NY version, 
however, changes to New York law 
have complicated the e-filing 
procedure, so users are more likely 
to use the system for preparation 
only. Th e systems are simple to 
use, whether managing one busi-
ness or several, have great forms 
libraries and can handle entities 
with multiple locations within 
either state.

PRODUCT DELIVERY METHODS:
■✔    On-Premises
■  SaaS
■  Hosted by Vendor

800-343-1157 www.taxtools.com

CFS Tax Software, Inc. — CA and NY Sales Tax Preparer
2011 OVERALL RATING 

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10293037

 BASIC SYSTEM FUNCTIONS

 COMPLIANCE CAPABILITIES

 INTEGRATION & IMPORT/EXPORT

 HELP/SUPPORT

BEST FIT
Businesses with sales across 
dozens, hundreds or even more 
taxing jurisdictions across the 
United States and Canada, with 
the need to automate tax rate 
lookup into their sales and 
ecommerce systems.

STRENGTHS
•  Seam less integrat ion into 

accounting system
•  Rates are maintained by Avalara, 

no updates required
•  Generous reporting & oversight
•  Rates & rules for 14,000+ juris-

dictions
•  Streamlined Sales Tax Compli-

ance

POTENTIAL LIMITATIONS
•  No direct self e-fi le or e-pay for 

business
•  Primarily for client-side use, but 

with some multi-client functions

EXECUTIVE SUMMARY & PRICING
For businesses with sales across 
dozens or even hundreds or more 
unpredictable jurisdictions, inte-
grat ion of  AvaTa x into an 
accounting system takes almost 
all of the routine and oft en tedious 
work out of sales tax management. 
The rates are maintained and 
updated by Avalara, and then 
automatically feed into the 
accounting system during a 
transaction, with liability reports 
and forms preparation generated 
by the program. Th e addition of 
the managed returns service can 
take even more of the headache 
out of compliance. Pricing for 
Av aTa x  d e p e n d s  o n  t h e 
accounting/ERP program into 
which it will be integrated, and the 
number of transactions that will 
be processed (rate lookups). For 
the QuickBooks version, pricing 

starts at $350 per year for low-
volume entities (up to 700 trans-
actions). For higher volume 
businesses with up to 7,000 
transactions annually, the cost is 
about $0.35 per transaction.

PRODUCT DELIVERY METHODS:
■  On-Premises
■✔    SaaS
■  Hosted by Vendor

877-780-4848 www.Avalara.com

Avalara — AvaTax
2011 OVERALL RATING 

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10296222

 BASIC SYSTEM FUNCTIONS

 COMPLIANCE CAPABILITIES

 INTEGRATION & IMPORT/EXPORT

 HELP/SUPPORT

{INTEGRATED SALES TAX MANAGEMENT SYSTEM}

{TRADITIONAL SALES TAX COMPLIANCE SYSTEM}
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BEST FIT:
Businesses with increasingly 
complex sales tax management 
and reporting needs across mul-
tiple jurisdictions that are looking 
to integrate real-time sales tax 
rates and calculations into the 
business’ sales platforms.

STRENGTHS:
•  Integrated, real-time rates & 

calculations
•  Multi-user review/sign-off  pro-

cesses
•  E-mail due date & workf low 

reminders
•  Multi-entity management with 

Pro version
•  Comprehensive jurisdictions for 

United States & Canada

POTENTIAL LIMITATIONS:
•  Only offers integrated e-file/

payments to Arkansas

EXECUTIVE SUMMARY & PRICING:
SpeedTax is best suited for busi-
nesses with increasingly complex 
sales taxation compliance require-
ments, providing an integrated tax 
calculation system that automati-
cally fi nds and routes appropriate 
rate calculations into the business 
entity’s sales and e-commerce 
systems. Through an optional 
compliance service, businesses 
can also have SpeedTax generate 
and submit all jurisdictional 
returns and payments. Th e Pro 
version off ers additional features 
for accounting professionals 
managing the compliance needs 

of multiple business entities. 
Pricing for the Core tax calcula-
tion engine is based on the volume 
of transactions, with 1,200 annual 
transactions costing about $800 
per year. Th e addition of the Plus 
forms preparation and due date 
monitoring system starts at $600 
for a dozen annual returns. Plus 
can also be used as a stand-alone 
return preparation system, with 
the ability to import data from 
outside accounting applications.

PRODUCT DELIVERY METHODS:
■  On-Premises
■✔    SaaS
■  Hosted by Vendor

BEST FIT:

Mid-sized and larger businesses 
with growing SALT compliance 
complexity, and fi rms managing 
compliance for multiple entities. 
Also businesses wanting compre-
hensive tax tables for export into 
their live sales and accounting 
systems.

STRENGTHS:
• Very easy-to-use
•  Comprehensive: All U.S. jurisdic-

tions
•  PDF, Excel, XML, CSV, Text 

output
•  Multi-client management tools
•  Schedulable rate table export 

feature
•  Web-based delivery means easy 

access and no updating

POTENTIAL LIMITATIONS:
•  Rate lookup and form prepara-

tion not integrated
•  No e-fi ling or electronic payment 

options

EXECUTIVE SUMMARY & PRICING

The two components of BNA 
Sales & Use Tax Rates and Forms 
Online (the forms preparation and 
rate lookup utility) are easy to 
learn and use, and provide com-
prehensive compliance support 
that includes all taxing jurisdic-
tions in the United States. The 
program does not off er e-fi ling or 
electronic payment of sales and 
use tax returns, but can be used in 
preparation of forms that are then 
submitt ed online via a state web-
site. Th e system is best designed 
for mid-sized and larger busi-

nesses with multiple locations or 
varying nexus definitions that 
require compliance with multiple 
jurisdictions. Its ability to manage 
any number of business entities 
also makes it a good selection for 
fi rms managing these compliance 
processes for multiple entities. 
Pricing is $925 per year for 
unlimited access and use of both 
the forms preparation and rate 
lookup systems.

PRODUCT DELIVERY METHODS:
■  On-Premises
■✔    SaaS
■  Hosted by Vendor

888-349-2441 www.SpeedTax.com

800-424-2938 www.BNAsoftware.com

SpeedTax — SpeedTax Core, Plus & Pro
2011 OVERALL RATING 

BNA Software – BNA Sales & Use Tax Rates and Forms
2011 OVERALL RATING 

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10292825

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10293035

 BASIC SYSTEM FUNCTIONS

 COMPLIANCE CAPABILITIES

 INTEGRATION & IMPORT/EXPORT

 HELP/SUPPORT

 BASIC SYSTEM FUNCTIONS

 COMPLIANCE CAPABILITIES

 INTEGRATION & IMPORT/EXPORT

 HELP/SUPPORT

SALES & USE TAX
Reviews For Your Firm

{INTEGRATED SALES TAX MANAGEMENT SYSTEM}

{TRADITIONAL SALES TAX COMPLIANCE SYSTEM}
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BEST FIT:
Businesses wishing to e-fi le their 
sales and use tax reports for mul-
tiple location businesses in one or 
more of the 12 supported states, 
and those who wish to electroni-
cally pay these liabilities.

STRENGTHS:
• Simple navigation & function
•  E-fi ling to each of the supported 

states
• PDF output
•  Available forms library for other 

states
• Data import from CSV

POTENTIAL LIMITATIONS:
•  No integration between state 

program versions
•  Limited output formats (only 

PDF)
•  No client communication/billing 

templates
•  No integration with accounting 

systems

EXECUTIVE SUMMARY & PRICING:
TrustFile is best suited for small 
to mid-sized businesses with 
multiple locations within one or 
more of the states supported by 
the program. Th e e-fi le focused 

system is simple to use, though 
lacks some advanced features and 
report output options. Each state 
edition is priced at $159 per year, 
which supports fi ling for up to fi ve 
entities in that state. Additional 
user licenses are available for $99 
each.

PRODUCT DELIVERY METHODS:
■✔    On-Premises
■  SaaS
■  Hosted by Vendor

877-222-0187 www.TrustFile.com

TrustFile, an Avalara Company — TrustFile Sales & Use Tax
2011 OVERALL RATING 

REVIEW
Reviews For Your Clients
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Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10292826

 BASIC SYSTEM FUNCTIONS

 COMPLIANCE CAPABILITIES

 INTEGRATION & IMPORT/EXPORT

 HELP/SUPPORT

866-723-7409 www.issimage.com

With thousands of jurisdictions 
across the country that have varying 
sales and use tax rates, the various fi ling 
requirements and frequencies of the 45 
states that have sales taxes, and the 
potential penalties that can result from 
errors or missed deadlines, sales tax 
compliance can be complicated 
enough. But another signifi cant chal-
lenge for many businesses lies in 
keeping track of the customers and 
transactions for which no tax is applied.

Most state and local laws require 
sellers to keep valid exemption certifi -

cates for all of their customers who 
claim exemption from sales tax, other-
wise they are obligated to collect, 

report and remit those taxes. Managing 
these certifi cates can be just as tedious 
as other parts of the compliance pro-
cess, especially since the documents 
expire and must be updated periodi-
cally. Two solutions from Imaging 

Science & Services, Inc. (ISSI) off er 
relief for these processes.

Th e Tax Exemption Administrative 
Management System (TEAMS) pro-
vides a web-enabled utility that 
streamlines the functions of collecting, 
storing and retrieving exemption cer-
tifi cates, and off ers special features that 
help to identify those that have expired 
or are nearing expiration, then alerts 
users and management to these 
records. Th e system also notes missing 
and invalid certifi cates, and includes 
advanced search features.

Th e LineLink system is a database 
or spreadsheet-based tool that func-
tions as a desktop document organizer, 
helping to simplify tasks involving 
multiple documents. Th e system can 
be used for sales and use tax audit 
defense, reverse audits, due diligence 
reviews and other related tasks.

Both systems allow business fi nan-
cial managers to be more proactive in 
exemption management and audit 
defense preparation, resulting in greater 
compliance assurance.

Imaging Science & Services, Inc. — TEAMS & LineLink

Connect with CPA Practice Advisor
Facebook: 

www.facebook.com/cpapracticeadvisor
Twitter: 

www.twitter.com/cpapracadvisor
LinkedIn: 

www.linkedin/in/cpapracticeadvisor

{TRADITIONAL SALES TAX COMPLIANCE SYSTEM}
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SALES & USE TAX
Reviews For Your Firm

BEST FIT:

Generally small and mid-sized 
businesses, or accounting fi rms 
managing multiple such busi-
nesses, with fi ling requirements in 
CA, CO, FL or IL. However, some 
very large national retail outlets 
also use the system, particularly 
for CA and CO.

STRENGTHS:
• Very easy-to-use
•  E-fi ling of returns to each of the 

supported states
•  Bilingual forms & instructions
•  Gross sales summary reports
• PDF output
• Pay-per-use system
•  Multi-client management tools
•  Email/text fi ling date reminder 

feature

•  Web-based system can be 
accessed anywhere

•  No tax table updates required

POTENTIAL LIMITATIONS:
•  Only four states & some limits on 

forms
•  State modules don’t integrate
•  Limited client communication 

templates

EXECUTIVE SUMMARY & PRICING

eFileSalesTax.com is an easy-to-
use compliance system for entities 
with sales and use tax reporting 
requirements in the states it sup-
ports. It provides multi-business 
management utilities and an 
integrated and very useful alerts 
tool that reminds users of pending 
fi ling deadlines. Th e system can 

be used as a pay-per-fi le program 
for the California and Illinois 
versions, at a cost of $7.95 per 
fi ling. For users managing multiple 
entities, an annual price of $229 
allows fi ling of unlimited returns 
for any number of businesses. For 
Florida, the cost is $39 per year 
for all fi lings for one company, or 
$129 per year for up to the fi rst 
fi ve diff erent entities and $39 per 
year for each additional five. 
Pricing for Colorado is dependent 
upon the nature of the business, 
and users should contact the 
vendor for more information.

PRODUCT DELIVERY METHODS:
■  On-Premises
■✔    SaaS
■✔    Hosted by Vendor

BEST FIT

Mid-sized and larger enterprises 
with signifi cant sales tax liability 
exposure across a large number of 
jurisdictions who want to auto-
mate rate management and out-
source compliance functions.

STRENGTHS
•  Complete tax lifecycle manage-

ment from tax determination to 
returns preparation & remitt ance

•  Automated rate lookup & applica-
tion

•  Hands-free/hassle-free compli-
ance

•  Full integration into accounting 
system

•  Strong reporting & management 
tools

•  All U.S. & Canada jurisdictions

POTENTIAL LIMITATIONS
•  Designed for single business 

entity

•  Designed for mid-sized to large 
enterprise; higher price point

EXECUTIVE SUMMARY & PRICING

ONESource Indirect Tax, Sales & 
Use Managed Services is designed 
for small to mid-sized and larger 
enterprises with signifi cant sales 
tax liability exposure across a large 
number of jurisdictions. By inte-
grating w ith the business’ 
accounting systems to automate 
lookup and application of appro-
priate taxes and rules, the system 
provides greater accuracy than 
manual application. Likewise, the 
outsourcing of compliance func-
tions, including fi ling and payment 
to all jurisdictions, reduces tedious 
and penalty prone processes for 
the business. System pricing 
depends on annual transaction 
volume, number of returns per 
month and number of legal enti-

ties, and generally starts around 
$10,000. ONESOURCE Indirect 
Tax also off ers a Managed Services 
Tax Pack where clients get tax 
determination, compliance and 
returns, and expert consulting 
services all for one bundled price.

PRODUCT DELIVERY METHODS:
■✔    On-Premises
■✔    SaaS
■✔    Hosted by Vendor

877-584-2309 www.eFileSalesTax.com

888-885-0206 http://onesource.thomsonreuters.com/indirect-tax/

Electronic Sales & Use Tax, Inc. — eFileSalesTax.com
2011 OVERALL RATING 

Thomson Reuters — ONESource Indirect Tax, Sales & Use Managed Services
2011 OVERALL RATING 

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10293036

Read the full review of this product 
exclusively online at

www.CPAPracticeAdvisor.com/10296185
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{INTEGRATED SALES TAX MANAGEMENT SYSTEM}

{TRADITIONAL SALES TAX COMPLIANCE SYSTEM}
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SECURITY

E
mail has been around a 
long time and has evolved 
into a mission-critical 
resource to deliver docu-
ments and communicate 
with clients. It’s the default 
for most businesses — 

convenient, easy and mature — and 
has all but replaced time-consuming 
faxing and manual delivery of documents. 
However, while email has been a trusted 
delivery tool for years, you should ask 
yourself, “Is it safe?”

Security v. Privacy
Security and Privacy have signifi cant 
importance in the accounting profession. 
Unlike the recent trending topics, such 
as paperless and workfl ow, the measure 
in which fi rms assure data security and 

privacy has been a focus for accountants 
for decades. And now with new state 
and federal mandates hitt ing the profes-
sion at warp speed, ensuring the 
security of data and the privacy of client 
information has a renewed signifi cance 
and has elevated to Job 1.

First, it’s important to understand the 
diff erence between security and privacy if 
fi rms are to comply with mandates geared 
toward client data protection. Consider 
each separately:

Security is comprised of three primary 
elements: authentication, authorization 
and audit.

Authentication refers to the ability 
to authenticate the person signing on. 
In other words, making sure an individual 
is who she says she is, typically via a 
unique user name and password.

Authorization determines a user’s 
access to various resources, based on 
the user’s identity. Th is has to do with 
sett ing permissions — what an individual 

can and cannot access. In a document 
management system, a user would be 
granted ‘rights’ to access certain docu-
ments.

Audit refers to the mechanism for 
tracking access and activity of a system 
or service — in short, who did what 
and when. In a document management 
system, an audit log would allow you 
to generate security and compliance 
reports of which users uploaded, accessed 
or changed the properties of a document, 
and when.

Privacy is really a subset of Authori-
zation. It centers on ensuring that an 
individual’s privacy is protected during 
the course of sharing data with others, 
whether that data is shared online or 
stored in fi le cabinets in the offi  ce (who 
has access to those fi les?). When we 

are talking about sharing and collaborating 
over the Internet, it’s easiest to think of 
security as the padlock — no one gets 
in without the right combination. 
Privacy is the shield that protects a 
person’s identity while actively sharing 
information via the Web.

Second, it’s critical that fi rms understand 
why they should care about security and 
privacy.

Th e Internet is the foundation of 
communication in most businesses, 
including accounting fi rms. Accountants 
send hundreds of emails every week. 
Without worry, fi nancial statements, 
tax returns, and other common reports 
and forms are att ached and sent. A few 
may send email links to documents, 
which are secure, but don’t require the 
user to have an email and password to 
access the document. And without user 
authentication, there is no way to verify 
that the person accessing the document 
is the intended recipient.

Some fi rms have advanced to using 
encryption as a means to protect docu-
ments, which can add a lot of complexity 
to managing hundreds of passwords for 
the documents encrypted. You also 
have to think about how you are gett ing 
the password to the recipient. If you are 
emailing it, that could be a security risk. 
And if the password is lost or expires, 
the document is eff ectively “dead” and 
unable to be opened by the sender or 
the recipient. Th e result is that you end 
up duplicating your eff orts in order to 
recreate and send the information again.

Th e bott om line: Most fi rms are riding 
on the hope that email is safe.

But what if it’s not? It only takes one 
time, one breach of a client’s data, and 
your fi rm’s reputation is at stake. In fact, 
consider all that you are risking — your 
clients’ business privacy, your fi rm’s 
privacy, and civil and criminal penalties. 
Also consider that as the topic of data 
privacy continues to garner att ention, 
clients may look to you as an expert, 
seeking education on how they can 
protect themselves against potential 
data breach. Th ese are all good reasons 
to care and give security and privacy 
their due att ention.

The Journey of the 
Standard Email
Now for the big question: Is email safe 
for sending sensitive documents? Th e 
truth is that if most people were aware 
of the multiple stops an email makes 
en route to its fi nal destination, they 
might think twice about sending private 

information.
Email doesn’t simply move from your 

inbox to the recipient’s. It is transported 
across multiple servers, and at each stop 
point ‘sits’ unprotected. IT experts refer 
to this as “data in the clear.” While in 
the clear, emails are open game and at 
the mercy of the server administrator, 
who can alter or even delete a message. 
Below is a simplifi ed illustration of the 
typical email journey.

Email will most certainly continue 
to be a primary delivery tool for fi rms. 
But as new data privacy mandates 
continue to emerge, fi rm leaders may 
want to look at alternatives for delivering 
sensitive fi nancial data.

A Resolution to Email 
Insecurities — the 
Cloud (Portals)
A bett er solution for exchanging docu-
ments that contain private client data 
is through secure portals. No one is 
saying email should be abandoned 
completely. Email will continue to be 
a fi rm’s primary communication source. 
It’s only when sensitive information 
like tax returns, social security numbers 
or financial statements are attached 
within an email that firms should 
consider a bett er alternative like portals. 
Th e best portal solution also off ers the 
ability to use email as the core com-
munication tool. However, via portals, 
sending a link to a document is secure 
because the document is stored online, 
not att ached in the email.

Exchanging and delivering documents 

The Insecurities of Email
What you need to know about maintaining the privacy and security 
of your clients’ data

PORTAL TECHNOLOGY IS DEFINED BY BUILT-IN SECURITY AND 

OFFERS ONE OF THE SAFEST AND MOST INTUITIVE PLATFORMS 

FOR EXCHANGING DATA AND DOCUMENTS WITH CLIENTS.

CONTINUED ON PAGE 50
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SECURITY

using portals eliminates the need to 
send complete documents as att achments 
in emails. It also alleviates several other 
pain points associated with emailing 
client information, such as encrypting 
files and creating, managing and 
communicating hundreds of passwords. 
Portals allow fi rms to store sensitive 
documents within a secure, personalized 
online space. Firms can then simply 
provide a link to a secure location where 
clients can log in and access current 
versions of their fi nancial documents 
at any time and from anywhere with an 
Internet connection.

Email + Portals = Easy + Safe
A key reason why portals are fast becoming 
a popular document delivery tool is their 
ease of use for clients. The newest 
document portals off er the best of both 
worlds: You can use your own email 
system to send emails to your clients, 
but send them a link to a document in 
a secure portal, rather than att ach the 
document itself to the email. Th is can 
be as easy as sending a friend a link to 
an interesting article on the Web, but it 

is secure, auditable and compliant. 
Portals are also exceptionally secure, 

offering advanced, built-in security 
features. Th ey require recipients to log 
in using a unique user ID and password 
to access documents. This ensures 
authentication and authorization in one 
fell swoop. Most portals also auto-
matically provide an audit trail that 
enables administrators to view and set 
user permissions, track usage, and 
support automatic back up of data. Even 
bett er, portals teach your clients a safer 
way to communicate, as well — no 
more sending your firm sensitive 
information, like SSNs, via email. 
Everything can be exchanged in the 
portal. It’s a win-win.

For sensitive documents, it’s 
important that you do this with a secure 
portal, which requires your clients have 
a username and password. While some 
portals let you share documents using 
“anonymous” links, whereby users are 
not required to have a username/
password, those links are not secure 
and are vulnerable to discovery over 
the Internet. Th at’s why such products 
put these documents in a temporary 

folder that is deleted aft er a short period 
of time, usually 30 days or less. You can 
password protect these documents for 
safety, but communicating the password 
over email is not safe, and access to 
these documents is not auditable.

Keeping Up
Firms have a lot to keep up with these 
days, and privacy and security of client 
data should be at the forefront. Th e 
good news is that technology can make 
securing clients’ data easy. Portals 
provide a secure platform for exchanging 
sensitive information and fi les, alleviating 
fi rms of having to deal with time-con-
suming document encryption, password 
creation and general management of a 
complex delivery process.

Sending links to documents via email 

off ers clients a familiar communication 
channel, while leveraging secure portal 
technology. Portal technology is defi ned 
by built-in security and off ers one of 
the safest and most intuitive platforms 
for exchanging data and documents 
with clients. Why take the risk of 
breaching client privacy by sending 
documents via email when portals off er 
a solution with all the security and 
privacy functionality built in? The 
insecurities of email are complex. 
However, with advancements in cloud 
technologies like portals, the answer to 
this very real and very diffi  cult issue has 
gott en much simpler.

You might also be interested in “6 
Steps to an Effective Client Portal 
Strategy” at www.CPAPracticeAdvisor.
com/10248304.    

CONTINUED FROM PAGE 49

Eric Pulaski, CEO and Founder of SmartVault Corporation
With over 20 years of experience in network security systems and a focus 

on cloud computing, Eric founded SmartVault Corporation in November 

of 2007, and currently serves as the company’s Chief Executive Offi cer. 

Eric has made it his mission to deliver a simple, low-cost document 

management solution that uses cloud-based technology (low cost) but is 

centered around integration with applications customers already use, such 

as QuickBooks® (simple). Eric can be contacted at eric@smartvault.com.

AME Payroll
4Easy to use payroll for all 50 states.
4State and federal reports, W2, 1099, 
    MICR, direct deposit.
4Networkable, unlimited companies 
    and employees.
41 year unlimited tech support included.

1-800-263-9455 
www.amesoft.com

TRUST ACCOUNTING
  

DELTA DATA, INC.
(888) 760-8039  
www.deltadatatrust.com

CALL FOR DEMO!
Developed for CPA’s 
& Law firms.

CONTACT SANDRA BURNETT 

TO PLACE YOUR CLASSIFIED AD

800-456-0864 EXT. 2105

CLASSIFIED
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For more information, visit www.cpapracticeadvisor.com/company/10028044
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Accountants have long had a reputation as being 
somewhat reclusive, perhaps even seen as professional 
hermits, because of the nature of many of the tradi-
tional services they provided.

Even with the advent of modern technologies 
and computers, the old stereotype of a number-
crunching, bean counter wearing a tinted visor, with 
10-key at hand, while poring over reams of spread-
sheets persisted. And perhaps even grew as remote 
access technologies have enabled some professionals 
to remove many aspects of client interaction.

For Adrian Simmons, a CPA in Laurel, Maryland, 
this is counterintuitive to the way he wants to run 
his practice. “People and relationships are the most 
important part of our business,” he said. “And even 
though technology helps us improve our work 
product, we shouldn’t let it allow us to become 
complacent in the human elements of our business.”

Despite his boyish looks, the 32 year-old has been 
credentialed for nearly 10 years, including working 
for a Big 4 fi rm in Baltimore. For the past nine years, 
Adrian has worked with his father at the practice 
his father started more than 30 years ago. Th e fi rm, 
David G. Simmons, CPA (www.simmons-cpa.com), 
is currently focused mostly on individual taxation 
and planning, wealth advisory services, investment 
management, and small business consulting.

Since joining his father’s practice, which he will 
likely take over in a few years, Adrian has assumed 
supervision of most of the technologies used in the 
practice and has moved them toward greater pro-
ductivity internally, as well as helping their business 
clients bett er manage their business processes. Th e 

fi rm has adopted a more effi  cient paperless manage-
ment system and is now using remote access, project 
management and online scheduling tools. Th e fi rm 
is also guiding clients toward web-based payroll and 
accounting systems, as well as online collaboration 
tools.

“My goal isn’t to fi nd a way to do more, but to do 
bett er,” Adrian says of his technology and business 
focus for the practice. “I am always keeping an eye 
on what our clients want, what our most compelling 
value proposition can be. To do this, we don’t need 

to be on the ‘bleeding edge’ of technology, since 
that can lead to errors. But we certainly stay in the 
early adopter range.”

Th e fi rm, which Adrian is planning to rebrand 
in the near future, scored a 279 on the CPA Practice 
Advisor’s Productivity Survey, a free web-based tool 
(www.CPAPracticeAdvisor.com/productivity-
survey) that helps fi rms assess their workfl ow and 
technology usage, and provides benchmarking 
against similarly sized practices.

One of his key areas of focus has been adding 
remote bookkeeping management services, which 
he says can take a lot off  of client’s minds, as well as 
helping to ensure data integrity, since unqualifi ed 
and unskilled users won’t be creating problems in 
the business’ bookkeeping system. As a result of 

bett er data, the fi rm is also able to provide bett er 
insight into a client’s fi scal position, and more valu-
able consulting services, including benchmarking 
and planning.

As a young professional, Adrian is also an avid 
user of various social media, and has turned to these 
and other technologies to keep the human interac-
tion component of client relationships strong. In 
addition to Twitt er, he also blogs frequently on small 
business and accounting topics, and manages a 
YouTube channel that includes videos with advice 
and tips for small businesses and individuals. (You 

can see the videos at www.youtube.com/
SimmonsCPAFirm). He’s even recorded a 
video commercial for the fi rm. He sees these 
tools as technology off ering a human touch 
that otherwise can get lost during purely 
electronic engagements.

“We don’t want to be just a faceless 
‘mail-away’ service that a business 
sends fi les to and gets them fi xed. 

We want to be the people they trust 
for advice when it comes to their 

fi nancial and business management 
needs. And to get this level of trust, most people 

want to meet you and see you, whether in person 
with a handshake or a video call.”

As the uber-connected technophile that Adrian 
is, he’s never really “away” from work, since he has 
access to most of his work programs and data from 
anywhere using LogMeIn remote access on his iPad 
or laptop. Th is makes it easier to get out and actually 
have these face-to-face meetings with clients and 
see how they are using their bookkeeping and other 
systems in their businesses.

While his interest in technology has been largely 
self-inspired and self-taught, his business savvy is 
most certainly a family trait, since not only is he 
following in the footsteps of his father, but one of 
his brothers is also a CPA, although in the govern-
ment sector. Adrian graduated with a degree in 
business administration from Loyola in 1999, and 
then completed an MBA in 2000.

His adaptation of various mobile tools also allows 
him to get out of the offi  ce more oft en for recreation, 
including ski trips to Vermont and Pennsylvania, 
as well as scuba diving with friends in Florida. While 
most of his recreational dives are less than 60 feet, 
he has had the opportunity to go as deep as 90 to 
100 feet with some instructor friends.

The Human Touch: Using Technology to 
Maintain Real Client Relationships

Adrian G. Simmons, CPA - Manager

Firm: David G. Simmons, CPA

LOCATION: Laurel, MD
WEBSITE: www.simmons-cpa.com
PRACTICE SPECIALTIES:  Individual & Business Taxation; 

Wealth Advisory, Technology Consulting
EDUCATION: BBA, Loyola; MBA, Loyola
PROFESSIONAL ASSOCIATIONS:  AICPA, Maryland Society of Accountants 

Scholarship Foundation Trustee; MSA Technology 
Committee; Columnist for MSA Newsletter

MOST RECENT CONFERENCE: AICPA PS TECH+, Las Vegas
SOCIAL NETWORKING:  
      A full list at www.AdrianGSimmons.com
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PRODUCTIVITY SCORE™ 
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“MY GOAL ISN’T TO FIND A WAY TO DO 

MORE, BUT TO DO BETTER.”

PRODUCTIVITY IN PRACTICE BY ISAAC M. O’BANNON, TECHNOLOGY EDITOR
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At other times, Adrian can be found hiking and 
pursuing a photographic hobby or reading and 
enjoying the history of the town of Laurel. He enjoys 
philosophy and theology, and is a Sunday school 
teacher at St. Mary of the Mills Catholic Church.

Adrian is certainly a new breed of professional, 
with one foot fi rmly planted in the advances of 
technology and the other on the bedrock of forming 
real relationships with his clients. While it’s a shame 
that the “human touch” is somewhat of a novelty in 
the modern age, it’s refreshing that at least one young 
tax and accounting professional is focused on bringing 
it back.  

(an interesting stat)

PRODUCTIVITY SCORE 
AVERAGES

Take the productivity survey today at
www.CPAPracticeAdvisor.com/productivity-survey

PRODUCTIVITY.
The Productivity Survey.v2 
includes a series of updated 
questions to measure your 

adoption of technology. 

PERFORMANCE.

Productivity Survey.v2 
receives its own individualized 
report with correlations 
between overall productivity 

processes and technology 
solutions. 

PROFITABILITY.
Each individual report includes 
suggestions for improving the 

increased productivity, your 

of producing more with less. 

WHERE DOES 
YOUR FIRM 
STAND?

What We’ve Learned

�  Regarding wireless in the offi ce: Over one-third 

of fi rms indicate that they provide wireless access 

in their offi ces. Unfortunately, 10% don’t seem 

to encrypt and/or hide the SSID.

 “PEOPLE AND RELATIONSHIPS ARE 

THE MOST IMPORTANT PART OF 

OUR BUSINESS...AND EVEN THOUGH 

TECHNOLOGY HELPS US IMPROVE OUR 

WORK PRODUCT, WE SHOULDN’T LET IT 

ALLOW US TO BECOME COMPLACENT IN 

THE HUMAN ELEMENTS OF OUR BUSINESS.”

David G. Simmons, principle, Adrian G. Simmons, man-

ager & Kimberly E. Shelko, administrative assistant.
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Staying on the Good Side of Growth
Proactive Beats Reactive Every Time

HHere’s the reality. Most accounting professionals, 
when it comes to marketing, are highly reactive. 
Th ey’ve developed some good content, have a few 
pieces of collateral on hand, and are sending out 
communications here and there. The reactive 
environment can be deceptive because things 
consistently appear to be moving along. And if things 
are moving, that’s good, right? Not necessarily, and 
here’s why.

Activity doesn’t always mean progress. Even a 
haphazard marketing plan can keep a fi rm active. 
However, the absence of a structured marketing 
program means that there is no way to quantify 
progress or ensure that marketing initiatives are 
being accomplished. Th e bott om line is that working 
reactively is just not effi  cient and generally means 
that a fi rm is putt ing in far more time than if an 
organized plan were in place.

Th e FIRST big issue: Launching any marketing 
campaigns outside of a well-defi ned plan leaves you 
at high risk of some serious ball dropping. Compiling 
and organizing the elements that make up your 

broad marketing 
program provides a 
clear roadmap — 
c o m p l e t e  w i t h 
required deadlines 
and an assigned lead. 
A s  projects  are 
completed, the plan 
is updated and items 
are checked off . Th is 
keeps ever yone 
current on project 
progress through to 
completion. Ball 
dropping avoided.

The SECOND 
big issue: W hen 
sending out com-
munications outside 

of a plan, you lose the ability to properly track 
campaigns and measure their success. Th at is: Did 
the campaign reach the right audience? Are follow-
up communications required and being sent? Are 
you gett ing prospects into your database? What is 
the rate of response? All these items are crucial to a 
marketing program because they provide insight on 
where you are successful as well as where you need 
to fi ll holes, improve your message, and step up 
eff orts.

Th e proactive approach enables a fi rm to identify 
initiatives and activity over a longer period of time. 
And this opens up a world of value, allowing fi rms 
to do the following:
•  Prepare an annual marketing budget, which helps 

keep costs in line.
•  Identify campaigns based on defi ned seasonal 

activity (e.g., an aft er-tax season survey to clients, 
an aft er-tax season lead generation campaign to 
prospects, a pre-audit season initiative, etc.).

•  Stay on task with each and every campaign and 
initiative (e.g., client newslett ers, email blasts, 
invitations, holiday cards, networking events, etc.).

•  Identify appropriate staff  as lead on individual 
projects — allows the opportunity to assign the 
right staff  member to projects and makes staff  
accountable for follow through.

•  Use a single comprehensive document for easy 
review of progress, complete with production 
deadlines.

•  Measure marketing goals and keep track of all 
activity.
Again, activity should not be confused with 

progress. Marketing is not random. You don’t just 
throw out communications as issues or ideas come 
across your plate. Marketing is, to a large degree, a 
science. It requires calculated att ention to schedule 
initiatives, determine audiences, build lists, create 
messages, and measure and track results.

It’s important to note that proactive planning does 
not rule out fl exibility. In fact, the best of plans need 

to be constantly updated, tweaked and refi ned. Most 
certainly, a plan will require changes over the course 
of a year. For example, you may fi nd that your client 
newslett er is gaining popularity, so you up the fre-
quency from quarterly to monthly. Or you may 
identify campaigns that are yielding exceptionally 
low response rates and decide to “can” them. Change 
will happen, but with a structured plan in place, it’s 
actually easier to maneuver change as it comes 
because you always know “where you are.”

Give Yourself 
Time to Make the Switch

Truth be told, most accounting professionals 
probably fall into the reactive category when it 
comes to marketing. And that’s certainly not due to 
an adversity to structure and organization. Aft er all, 
this is a profession of structure. And while being 
proactive is ideal, you can’t simply fl ip a switch and 
go from a primarily reactive existence to one of 
proactive thought.

It’s recommended to start slow. Begin by investing 
some time in developing a broad marketing plan. 
Whether that’s making a list on paper of everything 
you want to accomplish or starting a comprehensive 
spreadsheet complete with action items, deadlines, 
and staff  leads — you just need to start writing things 
down.

Th e reactive mode is counterproductive. Random 
eff orts only leave you spinning your wheels, derailed 
from any sound marketing course. In a proactive 
environment, you always know what you are trying 
to achieve, and that brings about accountability and 
follow through. With some eff ort, you can have a 
strong, productive and proactive marketing program 
in your fi rm.   
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Kristy Short, Ed.D 

Kristy is a partner in RootWorks 

Communications (RootWorks.com) 

and president of SAS Communications 

360 (SAScommunications360.

com) — fi rms dedicated to providing 

practice management education, branding, 

marketing, and public relations services 

to the accounting profession. She is also 

a professor of English and marketing at 

University of Phoenix and Cleary University. 

You can reach her at kristy.short@

CPAPracticeAdvisor.com.

MARKETING IN PRACTICE

MOST ACCOUNTING PROFESSIONALS PROBABLY FALL INTO 

THE REACTIVE CATEGORY WHEN IT COMES TO MARKETING. 

AND THAT’S CERTAINLY NOT DUE TO AN ADVERSITY TO 

STRUCTURE AND ORGANIZATION.

MARKETING IS, TO A LARGE DEGREE, A 

SCIENCE. IT REQUIRES CALCULATED 

ATTENTION TO SCHEDULE INITIATIVES, 

DETERMINE AUDIENCES, BUILD LISTS, 

CREATE MESSAGES, AND MEASURE AND 

TRACK RESULTS.

54 Short_rc_ms1_F.indd   5454 Short_rc_ms1_F.indd   54 7/14/11   12:01 PM7/14/11   12:01 PM



I’m mobile.

© 2011 Fujitsu Computer Products of America, Inc. All rights reserved. Fujitsu and the Fujitsu logo are registered trademarks of Fujitsu Ltd. All other trademarks are the property of their respective owners.

ScanSnap S1100 for Mac or PC

Process paperwork practically anywhere with the mobile
ScanSnap S1100 document scanner. On-the-road doesn’t mean out-of-
pocket when it comes to office resources like scanning paperwork for sharing or to file 

electronically. Just plug-in USB power and scan business cards directly to contact lists. 
Press one button to scan paperwork directly to email, searchable PDF, JPEG, or to 
applications like Word and Excel®.  You can even scan to Evernote® or Google Docs™ and 

retrieve your paperwork from just about anywhere. The ScanSnap S1100 helps you spend less 
time on paperwork so you can spend more time chasing down the next big thing. 

Check out ScanSnap. While you’re there, enter to win a Gift Card. 
Visit http://us.fujitsu.com/cpa
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CCH® delivers 100% of your daily tax 
workflow requirements to make you  

more efficient and profitable

Does your current tax software do the same?

Call a CCH Tax Workflow Expert today at 800-PFX-9998 
(800-739-9998) to learn more about why a majority of the 

nation’s leading accounting firms use ProSystem fx® Tax. 

Visit CCHGroup.com/TaxEfficiency  
to register for a complimentary  

webinar that details what a  

profitable and efficient tax  

preparation workflow looks like.

cy  

FREE
Webinar

Scan this code to learn 
 how ProSystem fx® Tax 
 can work for you.
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