CPA
Practice Advisor

Hello. It looks like you’re using an ad blocker that may prevent our website from
working properly. To receive the best experience possible, please make sure any blockers

are switched off and refresh the page.

If you have any questions or need help you can email us

Mar. 14,2017

Nearly one-third of small business owners run their business without a website, and
some indicate they will probably never have one, according to a new survey from

Clutch, aleading B2B ratings and reviews firm.
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The survey found that 31% of small businesses choose to use social media profiles
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Alan Dale, CEO, Los Angeles Web

agency specializing in web design. “Now, more traditional businesses — brick and

Design, a boutique Internet business development
mortars — are saying ‘We should get this figured out. Everybody else is on the
Internet. I guess we need to be too.” Alot of it is an education process and crossing the

digital divide.”

The Clutch survey also reveals thatlocation is indicative of whether a small business
has a website. Only 58% of Midwestern small businesses have a website compared to
the South (72%), the Northeast (73%), and the West (77%).

Experts interviewed about the survey findings attribute the lack of small business
websites in the Midwest to a common perception many industries in the Midwest
have toward the Internet: they tend to view websites as a waste of time, since
traditionally, their leads come from word-of-mouth referrals. In addition, the
Midwest has traditionally been slow to cultivate a culture of tech startups similar to

Silicon Valley in California.

But experts say websites can help small businesses in several ways and point to five

key benefits for business owners and managers to consider:

Marketing opportunities increase from a “local” audience to a global audience
Digital sales conversions save time and labor An elevated brand and greater ability to
manage web aesthetic More cost effective than brick and mortar Ability to track

marketing and business analytics

Those small businesses that do build websites place an emphasis on mobility and
search engine optimization (SEO). Nearly 80% of small business websites are now
mobile friendly, one of Google’s major requirements for websites attempting to rank

highly in their search algorithm.
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The survey included 355 small business owners/managers across the United States.
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