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2016 Review of Website Builders for
Accounting Firms
In website design, like is so many other things, less is more. A simply designed
website will likely have a higher conversion rate simply because no one likes confusion
and clutter. Spending precious browsing minutes trying to �gure out where to ...

Mary Girsch-Bock •  Jul. 18, 2016

Researchers at the Missouri University of Science and Technology have determined
that it takes less than a second for a person to form an initial opinion about a
website. Today, you only have one chance to make a good �rst impression with your
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website, an impression that will engage visitors and encourage them to remain on
your website. In fact, marketing experts have agreed on one thing, every business,
even a very small business should have a website; but that it’s better to not have a
website at all then to offer visitors a sub-standard experience on your website.

What does your website look like?

In website design, like is so many other things, less is more. A simply designed
website will likely have a higher conversion rate simply because no one likes
confusion and clutter. Spending precious browsing minutes trying to �gure out
where to click to �nd information will likely result in that visitor moving on to the
next website.

Another thing to avoid is slow load times. While patience may be a virtue, even the
most patient person will become frustrated waiting for a website to load. Make it
easy for users to get into your website, not harder. And once they’re in, make it easy
for them to navigate through the system. Large navigation tabs and a common sense
structure may not seem exciting, but they’ll likely ensure that visitors will stay on
your website longer than 30 seconds.

You’ll also want to make sure that you provide an easily accessible list of services that
you provide, and a way for those interested to get in touch with you. Online
appointment forms and ‘request more information’ options on your website are a
stress free way for users to get in touch with your �rm, growing your �rm in the
process.

A client portal is another feature that is vital for accounting �rms. The ability to
safely and securely exchange documents will make your life and your client’s life a lot
easier.

While everyone does not blog, more accounting �rms are �nding the value in
creating a blog for current and potential clients. While tools such as �nancial and
tax information should be part of any accounting �rm’s website, blogging adds a
personal touch to a �rm, and offers clients the opportunity to get to know you and
your �rm a little better.  

I’ll ask again: What does your website look like?

The web-building products reviewed in this issue are designed speci�cally for
accounting �rms, with most offering common tools such as �nancial reports,
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newsletter capability, and calculators. They were grouped into two groups, with six
products rated based on very similar feature capabilities. Those products are:

Accounting and Financial Builder from Tenenz
Accountants World Website Relief from Accountants World
CCH Site Builder from CCH Wolters Kluwer
CPA Site Solutions
GetNetSet for Accounting Firms from GetNetSet LLC
Web Builder CS from Thomson Reuters

The solution from CPAsites.com and BuildYourFirm are not rated in these reviews,
since they offer website design and editing options, and various full-service options
not available with other traditional website builder solutions.

CPASites.com
Build Your Firm Accounting Website Packages from Build Your Firm

Before deciding on a web-building product, it’s important to determine how much
time and energy you or your staff has to design a website.   Do you want to be ‘hands-
on,’ or do you prefer that someone else do the work? Does your �rm constantly
update web content, or do the pages remain fairly static? Are you comfortable using a
template design or would you prefer to have a custom look to your website? Of
course, for many �rms, pricing levels need to be considered as well.

Many of the vendors in this review offer potential users a free trial to try out the
product, explore the templates available and see if the product is a good �t.

While web-building products are not new, they certainly are not the same product
from even �ve years ago. If it’s been a while since you looked at web-building
products, you owe it to yourself to take another look. Chances are you’ll have that
sleek website running a lot sooner than you might imagine.

 

Firm Management  • Technology

CPA Practice Advisor is registered with the National Association of State Boards of Accountancy
(NASBA) as a sponsor of continuing professional education on the National Registry of CPE

Hello. It looks like you’re using an ad blocker that may prevent our website from
working properly. To receive the best experience possible, please make sure any blockers
are switched off and refresh the page.

If you have any questions or need help you can email us

http://cpapracticeadvisor.com/12225656
http://cpapracticeadvisor.com/12225635
http://cpapracticeadvisor.com/12225640
http://cpapracticeadvisor.com/12225649
http://cpapracticeadvisor.com/12225650
http://cpapracticeadvisor.com/12225654
http://cpapracticeadvisor.com/12225652
http://cpapracticeadvisor.com/12225638
https://www.cpapracticeadvisor.com/section/firm-management/
https://www.cpapracticeadvisor.com/section/technology/
mailto:info@cpapracticeadvisor.com


Sponsors.

© 2024 Firmworks, LLC. All rights reserved

Hello. It looks like you’re using an ad blocker that may prevent our website from
working properly. To receive the best experience possible, please make sure any blockers
are switched off and refresh the page.

If you have any questions or need help you can email us

mailto:info@cpapracticeadvisor.com

