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cards or checking accounts, a new survey by analytic software firm FICO shows
Millennials want credit cards and use them regularly.

Jun. 22,2016

Contrary to the popular wisdom about Millennials being debt-averse and using debit

cards or checking accounts, a new survey by analytic software firm FICO shows

Millennials want credit cards and use them regularly.
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According to new consumer research from FICO:

Hello. It looks like you’re using an ad blocker that may prevent our website from

working properly. To receive the best experience possible, please make sure any blockers

are switched off and refresh the page.

If you have any questions or need help you can email us

e Millennials prefer new credit cards that offer: waived annual fees (85 percent of
respondents); cash back rewards (75 percent); and lowest interest rates (73

percent)

According to the study, about half of Millennial respondents 25-34 have at least three
cards, and 19 percent plan on using them to buy big ticket items such as a new car.
Asked whether they see themselves using credit cards over the next 5 years, 77

percent of the same group see themselves ‘very likely’ to keep doing so.

Joshua Schnoll, senior director for FICO said, “Millennials are very interested in
obtaining and using credit cards as they remain a convenient mode of payment and
source of credit. They are still maximizing their earning potential but also juggling
numerous lifestyle costs, such as college loans, car and home ownership, as well as

supporting young families.”

With 49 percent of Millennials holding between three and five credit cards, lenders

are competing for share of wallet.

Millennials are focused on no annual fee (75%), low interest rate (71%) and cash back
rewards (71%). By comparison, younger Millennials (aged 18-24) are even more
focused on price, with 80% stating they are after no annual fee and 79% looking for

low interest rates.

“Credit cards that offer low cost-of-use are favored by this demographic,” said
Schnoll. “Segmentation here is very important, so the right product at the right risk
level is marketed to the right customer. Banks need to make sure that Millennials

want their card and choose it at the point-of-purchase.”

Card Security is Vital
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The survey also showed that Millennials want credit cards that offer account
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Personal Card Controls

The data revealed that Millennials are significantly more interested in “self-
managing” credit card controls than older consumers. 47 percent were interested in
being able to turn on or off the use of their card at certain merchants, while 45
percent wanted to be able to control the type of purchases that are made on their

cards.

Automated notifications about late payments were seen as a popular and desired
feature to help Millennials stay on top of their accounts in a way that was
convenient and free of embarrassment. 22 percent indicated they would want to be

notified by mobile app of debts under 90 days.

When it comes to late payments, it is worth noting that one in five Millennials (25-
34 years olds) self-reported events that put them in the high risk category for
financial delinquency. In addition, 26 percent of those 18-24 and 17 percent of those

25-34 are making only the minimum payments each month.

“Lenders need to be judicious about credit assessments. The credit card debt of US
consumers is expected to hit the $1 trillion mark this year, nearing the all-time record
of $1.2 trillion set in July 2008, before the peak of the financial crisis,” added Schnoll.
“If Millennials do fall into delinquency, the banks have an opportunity to educate.
The FICO® Score Open Access program, for example, allows banks to print a
customer’s personal FICO® credit score on their statement. This is just one example
of how banks can work with their customers to improve their understanding of
credit. Treating the customer with respect leads to better long-term outcomes for the

lender in the form of loyalty from the customer.”


http://www.fico.com/en/products/fico-score-open-access
mailto:info@cpapracticeadvisor.com

Financial Planning e Payroll e Staffing

Hello. It looks like you’re using an ad blocker that may prevent our website from

working properly. To receive the best experience possible, please make sure any blockers

are switched off and refresh the page.

If you have any questions or need help you can email us



https://www.cpapracticeadvisor.com/section/financial-planning/
https://www.cpapracticeadvisor.com/section/payroll/
https://www.cpapracticeadvisor.com/section/staffing/
mailto:info@cpapracticeadvisor.com

