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pay for it if you asked them to do so? That's the success standard outlined in the new
e-book, Youtility for Accountants, co-authored by Darren Root, CPA and Jay Baer,

and published by Portfolio/Penguin.
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YoUIILITY

FOR ACCOUNTANTS

o

Is the marketing produced by your accounting firm truly so useful that people would
pay for it if you asked them to do so? That’s the success standard outlined in the new
e-book, Youtility for Accountants, co-authored by Darren Root, CPA and Jay Baer, and

published by Portfolio/Penguin.


http://convinceandconvert.wistia.com/medias/efcedx42aa
mailto:info@cpapracticeadvisor.com

Rootis CEO of RootWorks, a membership-based organization dedicated to educating
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assets that clients actually want to receive. Due to enormous shifts in technology and
consumer behavior, consumers readily seek helpful information—marketing thatis
truly, inherently useful. This book was developed to help accountants capitalize on
this trend.

“Today’s consumers are always connected to the Internet, and are doing far more
research on companies than ever before, which is why it’s so important for
businesses, accounting firms included, to create massive amounts of useful
information,” stated Jay Baer, author of the New York Times best-seller Youtility: Why
Smart Marketing is About Help Not Hype.

In Youtility for Accountants, Root and Baer show how accountants, who focus on
information rather than promotion, can profit from fundamental shifts in how
consumers research and respond and how they want to connect. The book also offers
several examples of real-life accountants that have put Youtility in action and how

it’s improved business.

“The difference between helping and selling is just two letters, but embracing the
former makes the latter much easier. This is what we want accounting professionals
to understand,” said Darren Root, CPA and CEO of RootWorks. “For years, the
profession has operated under the mindset of guarding our trade secrets—fearing
that if we gave the information away, no one would need our services. The fact is, the
more information we put out there, the more consumers realize how much they do
need our services, because they understand that they can’t begin to keep up with

changing regulations and compliance.”

Youtility for Accountants was officially released March 11, 2014, and is available for

purchase on Amazon.
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