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How good is your �rm’s marketing? You
can validate it with Google Trends
The success of a marketing campaign depends largely on your �rm’s makeup, goals,
and demographics and cannot be reduced to one single initiative.
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A silver bullet marketing idea is a farce. There is always more behind the scenes of
any successful marketing campaign than a mere ‘idea’. In addition, success of a
campaign depends largely on your �rm’s makeup, goals, and demographics and
cannot be reduced to one single initiative. It takes hitting on all cylinders to really
make a difference from one year to the next.

A favorite marketing quote that I tend to come back to is “small hinges swing big
doors.” The small hinge in this example is speaking the language of your target
market across all mediums. This includes websites, presentations, mail pieces, etc.
It’s not easy to drill down the language at large, but it’s made easier given the
technology tools, like Google Trends, now available at our �ngertips.

Many of us marketers go off of our ‘gut’ which can get us in trouble as many time as it
can aid us. Google Trends allows us to test our ‘gut’ with TONS of data (catchy terms
these days is ‘Big Data’) that is free and readily available.

Here is a fresh example of how to use Google Trends if you are thinking about
refreshing your website or other marketing campaigns:

Real-Life Example:
You are starting a blog or section on your website whereby you hope to give advice to
your personal tax clients. You plan to notify them via email and mail regarding this
new section in order to get traction on the site quicker than pure organic growth.

Question:

Hello. It looks like you’re using an ad blocker that may prevent our website from
working properly. To receive the best experience possible, please make sure any blockers
are switched off and refresh the page.

If you have any questions or need help you can email us

http://www.google.com/trends/explore
mailto:info@cpapracticeadvisor.com
https://www.cpapracticeadvisor.com/


What wording should you use to re�ect the language used in the market at large? Is
using “tax advice” better than “tax strategy” or “tax help”? What about “tax tips”?

Solution:
Use Google Trends to see how people pair the word ‘tax’ with what they are
searching for: advice, strategy, help or tips.

Here are a few Google Trends analysis tips:

Make sure you narrow your search to where your client base is (example: USA).
Otherwise, Google Trends will analyze the entire world wide web, which could
skew your results. You can even narrow down to a region or state.
Keep in mind that the Google Trends analysis is re�ective of all searches, not
necessarily your target market. This is more relevant of an exercise for a tax shop
focused on individuals of all kinds versus the shop that goes after SEC audits.
Either way, the results can still provide you with helpful data.

In the real-life example, Google Trends shows that your clientele want ‘help’ more
than ‘advice’ or ’strategy’. You can then take that information and start using the
word ‘help’ across all mediums, versus some of these other terms, since it is striking
more of a chord with your audience.

Full Report: Rising/Related Terms
The above chart is only a fraction of the value gained via Google Trends. The real
gold is in the rising/related terms found in the full report. In the lower right of the
full report, you will see a few terms as it relates to the ‘master’ term as well as things
to have on your radar. The ‘rising’ search terms are the types of things you should
blog about because they are rising topics of interest.
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